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1.Metagpaopo

Ewaymym

H ¢vhoco@ia Tov apoifaiov o@Erovg

H dvvatdmra va Lovv ot avBpmmot pali epnvikd kot pe apotPaio d@erog, yopic va
elval avayKaoUEVOL VO CUUPOVOVUV TAVE® GE GUYKEKPYLEVOUS KOWVOUG GTOYOVS, Kot
OeGEVUEVOL HOVO amtd PN PNUEVOVS KOVOVES CUUTEPLPOPAS NTAV (oM 1 HEYOADTEP
avaKaALY” oL £Kave TOTE 1) AvOpOTOHTNTA.

-F. A. Hayek

H «eipnvn» kot 10 «apopaio 0perog» ivar Pacikég mpobmobEécelc Yoo v Kowvwvia
TOV TOMTOV KO Y10 TNV EMTLYI0 GE ATOUIKO EMIMEDO, TNV O1KT GOC KoL TNV OIKN HOV.
Avtéc poli pe toug «aeNnPNUEVOLS KOVOVEG GUUTEPIPOPAC», oV TG0 Bavpale o
Bpapevpévog pe Noumed owkovouoroyog Friedrich Hayek, avtikatontpiovv 1o 6t6)0
TOL TAGIOV doikNnoMg TG emyeipnong pov: 6Tt 6ot yvopilovv Tt givar T0 6MGTO
Kol ivor evBoLGIMIEIS Vo TO KAvovv, Yopig pnTég 0dnyieg 1 vtepPoAikd Aemtopepeic
KOVOVEG,.

Q¢ Atevbovov oupovroc g Koch Industries, Inc., sipat tepf@avog mov doviedm pe
nOwovg avBpmmovg ot omoiot Bonbovv Tovg gowTovg TOLG Ponddviag dAlOVG va
Behtiwcovv 11 Cwég tovg. Eipor agooiwpévog oty amdKTnon HOvo  evOg
OLYKEKPIEVOD €100VC KEPOOVE, OVTO TTOV EUEIC ATOKAAOVUE KKAAO KEPOOCH.

Me Vv évvoln «kaAO KEPOOGH Oev evwod LYNMAGL meplBdpla | VYNAEG AmOdOCELG
KepaAaiov, 1 VYA k€PdN pe omolodnmote Tpdmo. Avtd mov £yd Bewpd ®C KaAd
képOog mpoépyetanr amd tnv HOwn Emyeipnuoatuwcommra, oniadn v onuovpyia
avatepng aflag y Toug TEAATEG HOG KOATOVOADVOVTOS ALYOTEPOVS TOPOLS Kot
evepyadvtag mivia voppo kot pe evtipdtra. To KaAd KEPOOG mpoépyeTor amd v
GLVEWGCQOPE GTNV KOowvmviol Kot Oyl amd TV €TOPIKY] TPOVOlL 1| GAAOVLS TPOTOLG
EKUETAAAEVONG TOV AVOPOT®V.

H vnépram afla yuoo Toug KOTOVOA®OTEG pog Onuovpyeital amd 10 GEVAPLO TOL
neprypapel o Hayek otmv mponyovuevn oehida. ‘Eva ceviplo to omoio peyiotomotel
mv elevbepia TV VIOAANA®V o1 omoiot deopedoOvVTOl HOVO «Omd apNPNUEVOLGS
KOVOVEG  GLUTEPLPOPAC». AvTtdg elvar o TpoOTOG pe TOv omoio mpoomafodpe va
drowovpe v Koch Industries.



Y11 apyéc g dekaetiog Tov 1990 6tav m Koch Industries eionyoye to mhaicto
droiknong g, v Atoiknon pe Bdon v Ayopd (ABA), 610 €pyooTdcilo KATAGKELNG
HETAAL®V pog KovTA oto Mmépykapo ¢ Itodiog, ot nyéteg TV cOUATEIOV TOV
avtédpacav e avnovyio: «Avtd umopel va dovAevel otic Hvouéveg TloAteieg, aArd
dev Ba dovAéyel oty Itadia. Eddm, ot d1evbuvtég oxéptovtat. Ot epydtec SOVAELOVV.
Moag {nrtdrte va kédvovpe v dovAeld tov dtevbovviov.» Kot dpmg avti n vootpomio
VTOVOUEVEL TNV emruyio, TNV Yevikn eompepio, Kor v aviamtoln kot v
0AOKAN PG TOV ATOLOV.

Epeic mpotipdpe va PAEmovpe Tic emyepnoelg péoa amd pio vootpomio apoifoiov
o@érovg (Win-win), n omoia tav 1 Pacikn rrocoeio Ticm omd 1o TAaico g ABA
10 omoio apyicape vo ovorTOocOVLUE ota péca TG dekaetiog tov 1960. Avtd 1o
mhaiclo enétpeye oty Koch Industries va avamtuyfel eopetikd. ‘Enaée ovimg
Baocwd poAo otn petatpony| pog etopeiog agiog 21 ekatoppvpiov dorapiov to 1961
oe pa eropeio aglag 100 doekatoppvpiov dorapiwv 1o 2014. (To mocd twv 100
droekatoppvpiov dolapiov TPoépyetal amd TOLG LITOAOYIGHOVE Tov Forbes yio v
kabapn a&io pov kot v kabapn a&ia tov adepeod pov David.)

Onwc paivetanr oy endpevn oeAida, pio enévovon 1000 dorapiwv oty etanpeio pog
10 1960 0Oa eiye Aoywotiky ofla 5 ekatopupvplo onuepa  (dedopEVNG NG
EMOVETEVOVONG TOV SOVOUMYV), dNAadn pior amddoon 27 @opég PeyaAldTepn amd pio
avtiotoyn enévovon otov deiktn S&P 500.

A&ilel va toviotel 0TL 1 payodaia avdmtuén pog oe ala cuvéyloe aKOUn Kot OTov
elyape yivelr évag 1epdotiog opyaviopog pe meptocotepovg and 100.000 vrarinAovg.
Tétowo amoteAéopaTo TOPATNPOVVTOL GTAVIN OTIC Heyaieg eTtoupeiec. [a mapddetypa,
10 1917 10 meprodikd Forbes onpovpynoe v npdt Alota tov 100 peyaidtepmv
etoupeldv otic Hvopéveg Tlolteiec. Evevivta €61 ypdvia apyodtepa, HOVo OeKOTPEIS
amd VTG TIC ETOUPEiEg VITAPYOLY OKOUN Kot Elval aveEAPTNTES, Kol LOVO EQTA £YOVV
napapeivel avapeoo otig 100 peyokdtepeg oty yopo. Iopd tovg mdpovg Kot TIC
SLVOTOTNTEC TOVG, M OCLVIPWITIKN TAEOYNQI TOV UEYOAVTEPOV ETOIPELDV TOV
Hvopévov [oAteudv dev pndpecayv vo Topapeivouy 6Ty Kopuon.



KOCH’S GROWTH COMPARED TO THE S&P 500’s
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Ewova: H avantuén g Koch Industries e obykpion pe tov deiktn S&P 500.

IToto eivar t0 pvotikd ¢ Koch Industries; IMotedw 611 eivon 1 Atoiknon pe Bdon
v Ayopd, To TAaiclo droiknong g emyeipnone pog o omoio givor povadikd Kot To
omoio HOG €xel EMTPEYEL VO TOPOUEIVOVUE GTNV KOPLPN KOTA TN OPKEW HGOV
ALOVO OPOUUOTIKMOV GAALYDV.

>11¢ dekaetieg mov akolovOnoov om’ Otav apPYICOUE VO OVOTTOGGOVUE aVTO TO
mAaiclo dwoiknomg, ot evepyelokés TEG €yovv avéoueliwbel kat’ emavaiAnym, o
TOYKOGOG avIOY®VICUOG €xel evTaOEl, 0 YEOMOMTIKOG YAPTNG TOL KOGHOV EYEl
EMOVOOYEOOOTEL, O OYKOC TV KOVOVICUMV KOl TOV OVTIOIKIOV &xel avéndel, véeg
TEXYVOAOYIEG €XOVV UETAUOPOOOCEL Propmyoavieg Kot emyelpnoels, Kot o puOuds twv
KavoTopmv €xel emttayvvoel, aAld 1 ABA pag €xetl emrpéyel vo To OVTILETOTIGOVUE
ol avtd, amokopuilovtog TapdAANAo «KaAd KEPON»: KaAG emeldY| kaBodnyovvtot omd
plo exovown kot opolaio emKePOn GYECT UE TOVG KATAVOAMTES. AgV OGKOVUE
TOMTIKEG TEGELS TNV KLPEPVNOT Yo VO EE0VGIO000TIHGEL 1] VOL ETLYOPNYNCEL QVTA TOV
eueic movAdpe. Avto onpovpyel kakd KEpoog. Avtifeta gueic amokopilovpe kEPAOG
IMNUOLPYDOVTOS a&ia Yol TOVS KOTAVOAMTES LLOG, TNV KOW®VIK, TOVS GLUVETAIPOVS LA,
Kot kéOe epyaldpevo mov cuvelsPépetl. Avtd givor To KoAd KEPSOC.

Melovtikd, to dpapo tng Koch Industries givat vo dumhactdlel ta kEpdN g Kot
péso 0po kabe €51 xpovia epapurolovtag v Awiknon pe Bdon v Ayopd, n omoia
OKLOYPOPEITOL KO TEPLYPAPETOL LLE AETTOUEPELN GTA KEPAAOLL AVTOV TOV PiAiov.

Onmg o1 TePIoGOTEPOL, EVOLUPEPOLLOL Y10 TNV ELNUEPIO OYL LOVAXA TNG OIKOYEVELNG
LoV KOl TOV €00TOV POV, 0AAG Kot Tv dAAwV. Etval mpogoavég 0Tt 1 okoyévela pov
Kot y® €yovpe emmeeindei and v emruyio tng Koch Industries. AALG 6¢pelog giyav
kot ot whve and 100.000 dvBpwmor mov epydlovtal oty gToupeion pog 6e OA0 TOV



KOGHO o€ TEPLGOTEPES amd eENvia yopes, ovumeptiapfavoviag v Kiva, to
Me&wo, v Ivdia, v lanwvia, tov Kavadd, 1o Hvopévo Baciielo, v Tepuavia,
mv Ziykamovpn, v Bpoalidia ko v Maloioio. Oeerog emiong siyav kot 6lot
avBpomolr mov elyav owovoulky tpocPaoct oe avapiBunto ToAVTYLO TPOIOVTH Kot
vnpeoieg yapn otig tpoomdfeiss kot T avakoivyelg tng Koch Industries.

Avt 1 opdda TEPIAAUPAVEL KAl OVTOVG OV ETOPELOVVTAL 0td Auec Slabéaa,
VYNNG modvTNTog Kawoo (cvpmepthapfavonévev tov Plokovcipmyv) pe to omoia
TPOPOOOTOVV TIG EMYEPNCELS TOVS, (eotaivouy kot dpocifovv To. omitio TOVS, Kol
Aertovpyodv ta oyfuata tovg. IeptrapPdver avtovg twv omoimv ot (wég ivor TAéov
EVKOAOTEPEG XAPT OTIC KOVOTOMIES TOV KAVOLV TIG KAAMEPYELEG O TAPAYMYIKES, TO
ehootikd tCtv mo dveto, To YOMA 7O OovOEKTIKA Kol TIC TOVEC HOPAOV TIO
amoppoeNTIKEG Kol eAaoTikés. [lepthapPdvel emiong avtodg mov amolappdvovv ta
0QEAN VYELOG TOV OTEYVOTNPOV YEPLOV KOl TOV OVTOUOTOV OVEUNTMOV GOTOLVIOD
OTIG ONUOGIEC TOVOAETEG, KOl OTOVE TOL AMOAAUBAVOLY TNV ¥pNoN WKPOTEPMOV Kot
MO EANQPPIOV KVNTOV AOY® NG xpnons KoAdtepwv Pocpdtov péco oe avtd.
Ikavomolope TV emBupio TOV KATOVOAOTOV LOG OTOTE EXOVUE TNV IKOVOTNTO VO TO
Kévoupe, Kol o1 Katovolmtég emPefoidvovv avtiv v aflo emTpénovrog pog va
gyovpe képdog. Kot avauévoope mold mepiocodtepn onpovpyio aéiog amd v Koch
Industries oto péliov.

To 2007 e&nynoa 1o mhaicto droiknong ¢ etaupeiog pog o Eva PipAio pe titho The
Science of Success. Otav 10 éypoya, 1 Aoywtik afio tng Koch Industries
(mpooapuoouévn yio TIC S1voUES) HTay TEPITOV 00 YIMAdES POPEG LEYOADTEPT OO
v Aoylotiky a&la g 10 1961 o6tav enéotpeyo 610 onitt pov oty [ovitcita Tov
Kévooag vy va doviAéym v tov matépa pov. Omwg avépepo Mo mpv, 1
TPOGAPUOCUEVT) AOYIOTIKY 0iar lval TAEOV TEVTE YIAAOES POPEG LEYAAVTEPT. AKOUOL
Kol KaTd TNV O1dpKelo TG okovoutkhg veeong tov 2008 kot 6tov amodnyo avtig (pa
amd TIC YEPOTEPEC OIKOVOLIKES TTEPLOOOVE OO TNV OIKOVOIKY KPion NG OeKaeTiog
tov 30°), n Koch Industries vrepdimlocioce thv a&io TV HETOYIKOV TG KEQOAAI®Y
Kot avénoe 1o gpyatikd g duvapkd teprocdtepo and 40%.

Ot gtaupeiec aoKOVV TAVTOTE TEGELS V1o E0KY| LETAYEIPION OALA KOTA TNG OdpKELDL
aTNG NG VOECNG MOALES A0 OVTEG EVETEWVAV TIS TEGELS TOVG TPOG TO KPATOG Yol
Yopec. Avti 1 TpoomdOELD TOVG, OV KOl APKETE OMOTEAEGLOTIKT), NTaV o€ BApog TV
(QOPOAOYOVUEVOV KOl TV KOTOAVOADTMOV Kot £QEPE AOEUITA TOVS OVTAYWOVICTES TOVG
oe pevektikn 0éon. Me avtd tov 1pdmo 1 Ovdowvyktov emhéyel TOAD GuyVE TOVG
VIKNTEG KO TOVG NTTNUEVOLS 6TV okovopia. Avto eivon 1 eToupikn tpovolo Ko efvorn
10 avtiBeto g ehevbepiag Kot Tov kadov k€pdovs. ‘Exm Eodéyetl moAAn evépyeia Kot
TOPOVS LADVTAG OVOLXTA Y10 TOVG KIVOUVOVS TOV KEPOOVG OV TPOEPYETAL OO TOV
e€avaykaopd, to omoio givar avtifeto pe v erhocoeio g Aoiknong pe Bdon v
Ayopd.

H Awiknon pe Baon v Ayopd avadewviel v HOum Emyyeipnpoticomra nave
OO TNV ETUPIKN TPOVOLW, TNV OPETH TAVE anmd TO TAAEVTO, TNV OUEIGPNTNON KoL TO



OLYKPITIKO TAEOVEKTNUO TAV® amd TNV 1EPAPYIKN BEom, Kot Ta otkovopikd BpaPeio
Yoo TV pokporpdBeoun dnpovpyia adiog mave arnd v apopn pe 6po. H ABA éyet
emrpéyel otnv Koch Industries va emexteivel v eunuepia otovg epyalopévong e,
0€ OAOVG OCOVE MPEAOVLVTOL OO TO TPOTOVTO KOl TIG LVINPEGIES TNG, KOl GE OAOVG
aVTOVG OV OEEAOVVTOL OO TNV €E0IKOVOUNGT TOPOV TOV TPOKVATEL OO TNV
UEYOADVTEPY] OMOTEAEGLATIKOTNTO KOl O1LLIOVPYIKOTNTA TNG,.

Kaveig de umopel va amo@acicel kaAdTEPO G€ TOw TPOIOVTO Kol VINpecieg divet
peyoAvtepn aion €vag KoTavoA®TG amd Tov 1010 Tov Katovolmtr. Asgiyvovue
oePacpd oTOV KOTOVOAMTN HE TNV 0QPOGIMCN HOC VO IKOVOTOWGOVUE OUTE TOV
exetvog extipd. Avtd mapdyel koo k€poog. To Kakd kEPAOC mpoépyeTon amd TNV
acéPell 6TO MPOCHOTO TOV KATAVOAMTMOV KAVOVTOS TOVUG VO ETLYOPNYHNOOLV TNV
EMYEIPMNON HOG LE TO XPNHOTO TOV POPWV TOVG KO PLE VYNAOTEPES TIUES, apTALoVTOG
T0 KOAO KEPAOC oL Oa popovcay va eiyov AALEG eToupeie.

IMa tovg mapamdve Adyovg, N etaipeion pog eivon avtifetn e TIg KPATIKEG EVIOYVGELS
OTI EMYEPNOELS, OKOUN KOl OTOV ETUPOVEIKA (OIVETOL OTL OUTEC OGS OQPEAOVV.
Kpatikég evioyvoelg 6Tme yuoo Tapaderyo 101KEG POPOAOYIKEG EAAPPVVGELS, dUGOT
EI0AYWOYNG, TEPOPIGHOT EEAYMYNG, KPATIKEG EVIOAES, OVTIOVTOYMVIOTIKEG OLUTAEELS
Kol owowoels. H etanpikn mpodvolo amaAldGGEL TOVES TAPAANTTEG OO TNV TIECT NG
Kawvotopiog Ko G omuwovpyiog aflag yw v Kowwvia, eumodiler Tov un
TPOVOUIOVYO OVTAYOVIGUO HECH eEavayKaopov, kot meplopilel Tic ObEoieg
EMAOYEG TOV KATAVAADTOV.

Onwg eivor @uokd, otav ot ayopés eivar otpefrlopéveg egortiog ™ €TOPIKNG
npovowag, n Koch Industries eivor avaykoaouévn vo QVILETOTICEL OUTEC TIC
oTpePADOOELS BOTE VO UTOPEGEL VO Tapapeivel aviayovioTikn. o moapdostyua,
EKUETAAAEVONAOTE, OTIMG OAOL, TIG VOULEG POPOAOYIKEG eElappOvaels. TTapdia avtd,
0l TEPIOGOTEPEG KPATIKEG EVIOYVCEIS OM®G Ol dUGHOL EGUY®MYNG, Ol TEPLOPICUOL
e€aymynNe Kot Ol OVTIVTOY®OVIOTIKOL KpoTikol Kavoviopol Kot €VIOAEg elval
KOTOYVPOUEVEG GTO VOO KO £IvOL DTTOYPEDTIKES.

Epeilg vrootmpifovpe v Katdpynon OAov avtdv Ttov oTpePAOCE®V, OKOUN Kol
exelvov amd T1g onoieg el Tov TAPOVTOS EMOPEAOVUOCTE, OTMG TIG KPATIKES EVIOAES
Yoo vV oBolkn oAKOOAN, TOVG TEPLOPIGUOVG £EAYOYNG apyolh meTpEAaion Kot
QLOIKOV aePiov, Kot TOVS dAGHOVS ElGOYWYNG. ¢ mapaywyol aBvAKNG aAKOOANG Kot
KOTOVOAWTEG UEYOA®V TOGOTHTOV OUEPIKAVIKOV 0PYOD TETPEAOIOVL KOl (PLGIKOV
aepiov, amoxopilovpe KEPOOG PpayvmpdBecpa amd ovTég TIC OTPEPADOGELS TNG AYOPAC.
Ouwg kovdves 0TS 0vTol, 01 0moiol 6gV 00MYOUV GE KOAD KEPAOG, APNVOLY GYEOOHV
TOVG TAVTEG, CUUTEPIAAUPAVOUEVIG KOl TNG ETOLPELNG LOG, O YXEWPOTEPT KOTAGTOON
pokpompdOeoa.

O ehevbepeg Kowvavieg, ol omoieg eivarl Paciopéveg otov GePAcHO Yo LT T 0ol
EKTILOVV Ol GvBpwmot, amorapupdvovuv tnv peyolvtepn evnuepio. Evmopeg ydpeg
omwg N Néa Znhavdio kor n EAPetio, mapd to yeyovdg OTL dev eivar TéAELeG,



e€aoPaAIloVY  OTOUIKA  OIKOUMUOTE, CUUTEPIAAUPOVOUEVOV  TOV  SIKOLOUATOV
Woktoiag, oe 6Aove. Emtpémovy 6€ 0Aovg va eKQOPACOLV 10£EG KOl GTIC 0YOPEG VaL
Aertovpynoovv ehevbepa, dNANdN KOAVTEPA OO TNV GLVIPITTIKY TAELOYNOI0 TOV
YOPDOV TOV TAAVITY.

Ot kowwvieg mov dev evotepvilovtal v ehevbepio. KataAnyovy vo £xovv Ayotepn
eonuepia. H Bevelovéha gtvan pia yopa mAovoia oe guoikog mopovg. [lapodia avtd,
HETA amd UOMG deKaTEGTEPA YPOVIO COGIHAMGTIKNG dlaKLPEPYNONG, TO KPATOG €ival
OVOYKOGIEVO VO OlavEUEL Bactkd ayadd 0w Qoynto, NAEKTPIoUO, VEPO KO GAACL.

Ao TV apyodTTO LEYPL CIIUEPQ, O1 TTO EMITLYNUEVES KOVMVIEG KO ETOPETES, lvar
avtég mov &yovv éva mAaicto elevbepilog péco oto omoio Ta ATopo UmopovV Vo
Beltiwvouv v Lo tovg PeAtidvovtog Tig (mES TV GAA®Y.

Avt n edevBepio emMTPENEL GTOVG EMYEPNUATIEG VO OVOKAADYOLV TTWG UTOPOVV VoL
YPNOWOTOMGOVY HE TOV KOAVTEPO TPOTO TOVG TOPOLS YO VO IKOVOTOGOLV LE
owovoukd péoa oca €xovv aio yuo tovg avlOpomovs. IMa mapdderypo, OTOV
avartoyOnke M TEXVOAOYioL UETAOOONG OEOOUEVOV HECEH OMTIKAOV WOV OVTIL TOV
NAEKTPIGHOD, O1 ETOPEIEC LETOPOPAC NAEKTPIKNG EVEPYELNG ApYLoaY VO 0AAALOVY ad
CUPLOTO GE KOAMDIWL e OTTIKES TVES, ALEAVOVTOAG TN YOPNTIKOTNTO KoL TV TaXOTNTA
Kol EAeVBEPDOVOVTAG TEPIOTOTEPO YUAKO, TPOKEUEVOL VO XPNOOTOMOEL Yoo AALOVG
oKkomoVs. Avtd Peltiwoe apkeTd TO KOGTOG, TNV TOYLTNTO KOl TNV TOWOTNTA TNG
HETOQOPAC TOV EIKOVOV, TNG POVNAG KOl TOV OEO0UEVOVY, ONLOVPYDOVTOS £TCL KOAO
K€POOG,.

Otav emutpémetor 6to. OKOVOUIKE onuddle vo katevBovouv Tic mpdéels, tote ot
AvOp®TOL ATOKTOVV YVAOGCN GYETIKA UE TO TL £)el aia Yo TOvg GAAOVG Kol Yo TO
puéyebog ovte g o&lag. TOte MOPAKIVOUVTIOL VO OVTIKATOGTHCOLV TO TOAOLY
CLOTAUOTA HE Kovovpla Ta omoia Bertidovouy Tic (wég Tov avBpdnwv. ['a avtd to
AOYo o koopog mye amd 1t xpnon PC oe yprion Admrom ko taumiet. Oyt e€ontiog
KATOWC KPATIKNG €VIoYLoNng M €VIOAM|G GAAG €mEWDN Ol KATOVOAWTEG £0€1Eav OTL
EKTILOVOAV TO AATTOT KOt T TAUTAET 7o TOAD amd ta. PC.

Edv n ayopd €deryve OTL 01 KATOVOA®TEG EKTILOVV TNV EVEPYELX OO MAOKE TAVEL
TEPIOCOTEPO AMO TNV EVEPYEWD OO TO TETPEAALO KOl TO PLGIKO aépro, N Propunyavia
NAMok”g evépyetag oev Ba ypetaldtav vo emOMEEL TO KEPOOG e TOMTIKA HEGO, OTMG
éxave 1 Solyndra avolnt®vtog exyopnyNoElg amd TOVG KOTOVOAMTEG EVEPYELNG KoL
T0V¢ Poporoyovpevovs. H Pounyavia nAiloxng evépyswg Oa mpémel, dmwg kdaOe
emyeipnon, vo EMOUDKEL TO KEPOOG WE OIKOVOUIKOVUG TPOTOLG Kot Oyl UE
e€aVayKOGTIKOVG,.

Ymv Koch Industries tovifovpe v onpocic Tov cLVEXOVG EVOTEPVIGLOD TNG
KOVOTOUIOG KO TNG AVTIKATAGTOONG TOANLDV TPOIOVTWOV, LANPESIHV Kot LeBOSwV e
VEEC KOl KAADTEPEG OTMG TOVS GTEYVAOTNPES YEPIDV KOL TOV OLTOUOTOVG SLOVEUNTEG
camovviov ¢ Georgia Pacific(GP). H GP epydletor avty t otiypq méveo oe
CLGTANOTO TPOANYNG HOAOVGE®V TO. Omoiot  €100TO10VV  TOVG  €pYalOUEVOLG



VYELOVOUIKNG TTEPIBOAYNG OTN TEPITTMON OV OUEANGOVV VO, OTOAVUAVOLY TO YEPLOL
TOVG TPV PPOVTICOVV EVaV 0GOEVT).

Avto givon £va akopa TopAdELy Lo TG ONUIOVPYIKNG KATUCTPOPNG TOV oG TOPOKIVETL
(BA. xepdrato 3) kot Tov kKaAoD KEPAOLE TOL amokopilovpe amd LTy, S10TL N peimon
MG UETAO0ONG VOGOKOUEWKAOV HOAOVGE®MV UTOPEl VO UEWDGEL TNV OVAYKN Yo
vocokopelokd kpefatio kot eappaka. (Kabe Beitiomon etvor {nuioyodva yo v
emyyeipnon kdmoov, oAAd Kovelg oe pmopel vo vmootnpi&el 6Tl ot AyoTEPEC
HOAVVGELG Elval KATL 0pVNTIKO Y10l TV KOWW®ViO G GUVOAO.)

Ot avotepeg metpoynuikég olepyocieg mov &xet avamtvéer n INVISTA yio
napay®yn vahov givar éva axoun mapadetypa. H INVISTA, n omola e€ayopdotnke
a6 v Koch Industries to 2004, givar évag and T0v¢ HEYOADTEPOVS TTOPAYMYOVS
WOV, TOAVUEPOV KOl €VOIAUES®V YNUIKOV mpoidvtwv. Epyaldpoacte yio va
OVTIKOTOGTCOVUE HEPIKES amd TIG peBOOoLG TS, OAAG Kol ALV ETOPELDV LOG, LE
amotelecpoTIKOTEPEG Proroyikés pebdoove, ehevbBepdvoviag €161 mTOPOLS Yo Vol
ypnooromBovv arrov. Ot véeg pébodor Ba €xovv ¢ OmMOTEAEGHO HEIOUEV
eKmounY| pUTOV, Ba arattohv AMydtepn evépyeta Kot Oa Exouvv Aydtepa LITOTPOIOVTAL.

Avtéc o1 Poroyikég uéBodotl evogyeTon VoL TPOKOAEGOVY OVAGTATOGT, KOOIGTOVTOG
HEPIKEG MmO TO VIAPYOVOES HOVAOES MOGC TOPOYNUEVES, empépovtag (nuieg Ko
OMUOVPYAOVTOG TNV OVAYKT] V1ot 0pYoveOTIKES aAlayéc. [Tapdia avtd, pakporpdeoua,
ol mohoiég povaoeg Bo mpémer vo aviikabiotavior and koldtepeg kKavovpleg. Ot
KOTOVOAMTEG KO 1 KOW®OVIO 6TO GOVOAO TNG WPEAOVVTOL OO OIKOVOUIKOTEPO, TTLO
QUIKA TTpo¢ 10 TEPPAALOV TPOIOVTO VAIAOV GTOL POLYO, GTO OVTOKIVNTO KOl OTIG
oVOKEVEG. AvTO TTapAyEl KEPOOG Yo TOV EMYEPMUATIO, O OTOi0g Exel pepidlo otV
a&lo oV ONUIOLPYEITOL Y10 TOV KATOVOAMTY.

H ABA pog¢ mpotpénel vo E5TIAGOVUE OTIC OVIKOVOTOINTES AVAYKES TOV KATOVOADTOV
Kol vo TIG KotoAdPovue, @ote vo PpoOue TPOTOVLE VO TIS IKOVOTOUCOLLLE.
[IpooraBovpe va to kévovpe avtd TaydTEPO KOl KOADTEPO OO TOVG VITAPYOVTES Kol
TOVG SVVNTIKOVG avTAY®VIOTEG. ALt amartel amd gpds vo PEATIOVOLUE GUVEDS TIG
VILAPYOVGEG SLVATOTNTES LAG, OTMG TIG TOANGELS, TO UAPKETIVYK, TIG AELITOVPYIES, TNV
Katavoun, to Ke@Aaiowa, TV te)voAoyia, Kot v €pguva kot avamtuén. Emmiéov 1
ABA amnoutel v tpdcheom vE@V SuVATOTHTOV TO YPNYOPa Amd TOVS OVTAYMVIGTEG
pog. T'a mapaderypa, or eayopéc g INVISTA wor g GP pog emétpeyav vo
avamTOEOVLE TIG SVVATOTNTES TOL LAPKETIVYK Kol TNG TPOoOONoNG TV TPOidVI®MV Lag
OTOVG KOTOVOAMTEG, TO OMOI0 WOG TPOCEPEPE VEEG ELVKALPIEG YO TIG LIAPYOVGES
EMUYEPNOELS KO Y10 LEAAOVTIKES £EAYOPES.

Oogeg popéc pov €yovv (nthoet va popactd Tg apxés s ABA pog pe GAdeg
EMYEPTOELS KOl OPYOVIGHOVS, TO €Y KAveL e guyapiotnom. Agv motevm OTL 1M
emvyia tov GAAov Ba pewwost v ok pog. Avtifeto, 1 ABA eivar apotPaio
oeéhun (Win-win). Opmg n ABA dgv éyel kamotlo puoTiky cvvtoyr. Agv pumopei va,
petafipactel ®g Evag KaTdAoyog KadnUeEPIVOV VIOXPEDCEWDY, 0VTE Elval £va GUVOAO



amd GAOYKOV OVTICLUPATIKAG OKEYNG TO. OTTOl0L UITOPOVV VO EPAPUOGTOVV UETH OO
£va OLONLEPO GEUVAPIO.

H ABA dgv givar amAd évo akdun cvotnua, pe pio trendy ovopooio, to omoio dev
emrvyyavel timota. O Bewpntikdg g Soiknong W. Edwards Deming (nnoe va
«Eepoptmbeite Ta. cAOYKAVY OTOV €lYe €L TOAAG EPYOOTACIO YEUATO UE QPICES TOV
TOPOKIVOUGAV G€ PeATIOoEl; ddpopov €ddv. [ avtdov To cAOYKOV OTAMDG
emPepainocav avtd 10 omoio ot epyaldpuevol NN vromtevovTay, 6Tl N doiknon dev
Eépet 1 kavel. [Tapammproape moAld OeTikd ototyeior 6T0 cvotnue Tov Deming oArd
OVOKOADYOUE OTL NTAV TOAD TEPIOPIGUEVO Y10, VO KOADWEL OAEG TIC OVOYKES Yol
EMLYEIPNLLOTIKT ETLTLYLOL.

H ABA Bonda tovg epyaldpevong va amavtioovy KOADTEPO GTO EPMTIOL «ITMG» KO
petd epPabivet. Tovg Ponbd va amaviicovy ctov epd@TNUA: TL Oo TPETEL VO KAVEL M
eMEpMNON Y10 VO ONUIOVPYNOEL TV HEYOADTEPT dvvaTH oSl KO Yo TV KOWvovia;

Emopévoe, o avayvootng 0o mpémer va elvar mpoetopacuévos. H ABA eivan
amioTeLTO dVVATH, OAAL 1 ETITVYNG EQAPUOYT| TNG OEV Eival OVTE AMAY] OVTE EVKOAN).
Metd and mévte dekaetie amd TOTE MOV EEKIWVNGOUE VO, OVOTTOGGOLUE KOL VO
epapudlovpe avtéc Tig apyés oty Koch Industries, xatdAafa 6ti dev givarl apketd
Yy Kamowov amAd va amootndicel v pebodoroyio 1| va mpoomadnoel HEAETMOVTOG
Beopntika v ABA, va v Kdvetl yvootikod ktmuo tov. Eivor avaykaio va kataldpet
KOVelG EmapKdg TI PACIKES apyES Yo VO WTOPEL VO TIC TPOGAPUOCEL G KOTAAANAML
epYOAEin Yoo TNV €TIAVOT TOV EKAGTOTE TPOPANLLATOC.

H emroymuévn epapuoyn g ABA amottel v ecmtepikevon Tov apy®v g o€ OAa
TOL EMIMESO TOL OPYAVICUOD, Ko Wiloitepa otV Nyecio. Eqv dev €xelg ypnoiponomost
TOTE £VaL UIOGTOVVL TOV YKOAQP 1| OeVv €YEIG 00MYNOEL TOTE £val aToKiviTo, 1 Bewpia
Kol 01 00Myieg umopoHv va oe pTacovy uodvo péxpt £va eminedo. Ipénel va macelc to
UTOGTOVVL TOL YKOAQ 1) VO, KATOELS 6TV B€6m Tov 00MY00 Kot va eEaockeioal cuvEyela
HEXPL VO E0MTEPIKEVTEIS TIC HEBOdOVG o€ emimedo mov Bo umopeils vo TIC KAVELS
avtopata. [Ipémel va cov yiver devtepn euon. [lopopoing, 1 ABA amartel va pmo peig
vo JEEAYEIS TIG EMYEPNUATIKES GOV dpacTNPOTNTES YWPIG Kav va ypeldletal va
OKEPTELS TOVG Unyovicpovg g ABA.

Kénoeg Paocucéc nruyés g ABA, 6mwg n éuoaorn otic nbwéc aieg kot oty
EMYELPTLOTIKOTNTO, ATOTELOVV KANpovopd Tov matépa pov Fred Koch, evog mpdng
vevidg petavaot ot HITA. Ovtog avtodnuovpyntog kot pe yopaktpa mov 6vule
John Wayne, amotehovoe (wviovd mapdderypo Tov nOK®OV apy®v TG OToieg
TOMOOETNCALE GTOV TUPNVA TNG ETAUPIKNG KOVATOVPOS oG (Kot 01 0Toieg OV UTOPOLV
VO UETOAUUTOOELTOVY e GUVTOUEG 00MYieg): v afla g oKANpNG dovAeldg, v
TWOTNTA, TNV TOmEWwoTNTe, Kot v o PBiov agocioon oty pddnon. Kabog n
emyeipnon Tov €ywve KePOOPOPOS, QVTOG TEPVOLGE TOV €AevBepo ypOVO TOV
dwPalovrog kot dovAevovtag 6to aypdkTnua, kot Oyt {dvtag pio eavioytepn (o).
[Topd v gvevia Tov Mty AvOP®TOG TOL EVKOAN TO TAPASEXOTAV OTAV OgV YVAOPLLE



KATL Kot eKTIOVoE TNV MKpivela og 6Aa ta Bépata. [Ipoonddnoe 660 pumopovicoe va
LETAOMGEL OVTES TIG OPYES GTOVG YIOVG TOV.

Kémoteg avapopég tav epnpikdv xpovomv Hov Tov elyav dnpoctevdel mododtepa Kot
LE TEPLYPAPOVY MG EMOVOCTATIKO TVELLO KOl TEWGHATAPT oLV o dOon aAnbetog.
Q¢ 10e0MOTAG OTAL VEAVIKA POV ypovia, glya mdOog ywoo v omovdadtnta Tng
eEevpeong Aboewv ota avBpomiva mpoPAnuata, ot omoieg Ba Pacilovror otnv
elevbepia, akdun Kot av ot AOGEIS Tav aKPOieS.

Otav o matépag pov Kot y® apyicope va dovAgvovpe poli to 1961 giya 0vo 6tdy0LG:
O mpwrtog Ntav va Pondow va yticovpe o peydan, kovotopo, ok etaipeio mov
va gotialel oty dnuovpyio aAndvng a&log kot otnv amdKTnon KaAlov képdovg. O
TaTEPOAG LoV lye KTioel vd v nNyeoia Tov o gtopeio agiog $21 exatoupvpiov
doAapimv kol mioteva 0Tt awtd umopovoe va PeAtiwbel. Mdalorta, Alyo petd v
ae1En pov oty etoupeia, oyediaca to Opapd pov yio v avartuén g etapeioc. (To
2013 elyape Eemepdoel 10 otOY0 MOV £l BEcEL PEYPL TO TEAOG ™S NG pov katd 70
Popég.)

O GALoc pov oTdY0C NTAV VA AVOKOADY® TIG 0PYEG Ol OTOIEg EMTPEMOVV KAADTEPQ
0TOVG avhpdTOLE Vo EuTEePOVY LMVTOG Kot dovAevovtag pall. Xe avtd ennpedotnka
amd v puntépa pov 1 omoia Eviwbe évtova pia vmoypémon vo. fonbd dGAovg dGovg
™m¢g 10 {nrovcav. Amotelovoe TNV TPoocwTOToinon TS NOWNMG Hépyvag yuo v
KowoTnTa, 1 omoia yio epéva avtikorontpilel To opapa tov Adam Smith:

Enopévoc, 1o va aeBavopacte ToALA Yoo ToOVG GAAOLG Kot Alya Y10 TOV €0VTO LLOG, VO
TEPICTEALOVE TO, EYWIOTIKA KO VO 0PVOLUE EAEVOEPA Tl ELUEVT HOG oucOTpata,
oLUVIOTA TNV TeAeimon ¢ avBpdmvng euong: kot puoévov €1ol pumopel va yevvnOel
0TOVG avOpOTOVS EKEtvN M appovia cuvasOnudTey Kot Tabmv, otny omoio EyKetton 1
OAN TOVC YAPT KO EVTTPETEL.

(Adam Smith 1790/EXAnvikn petdppoon and tov A. Apdco, 2012)

' Tov Smith avtd 10 Wovikd propovoe va emtevydel povo pe 0eAovoia mepIoToin
TOV €YOIGUOV TOL aTOpoL. O matépag pov pe Pondnce va dm TS apvNTIKEG GUVETELES
¢ mpoomdOelag tov Kovppovviopot va emiPdret pe pétpa eEavayKasprod vt Ty
«teheimon g avBpdTvNg eUoNG.» Zupeoved pali Tov 0G0V aPopd TIG UTOTPOTOLES
npaéelg tov  Kovppouvviopod, tig omoleg €lde pe 1o 101 tov TO  pATIOL
Kataokevalovtog eykatactdoels oty XoPetikn Evoon eni Ztdhv. Tapodra avtd,
Vv deKaeTiol Tov ‘60 M PIAOGOEIN OV GYETIKA LE TOV POAO TOL KPATOLS OMEKALVE
Ao LTIV TOV TOTEPO LOV.

Avt) m ondkAon NTov OmOTEAECUO TOL OWPACUATOS KOl TG HEAETNG 7OV
TPOYUATOTO0VG0. o TEPIGGOTEPA Novyo Ppddie pov oty Tovitowrra. [Mopd To0
YEYOVAG OTL 01 GTOVOEG OV NTAV AV 6T Mryoviky|, peAétnoa emiong pLobnuoTikd,
evon Kot ynueio oto MIT. Epafa 6t {odue og éva cbumav to omoio di€meTon amd
TaEN Kot 6TL 0 PLGIKOG KOGHOG démeTan amd cuykekpluéves apyéc. [a va emPudoet
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KO VO, EONUEPNOEL KAVELS, TPEMEL VL OVTIAAUPAVETOL KOl VO GEPETAL AVTEG TIS OPYEC.
Mo mapdodetypa, o tpitog vopog tov Nevtwva sivor Tt kdbe dpdon Exet o ion Kot
avtifetn avtidpaon. (Ayvodviag tovg vopovg tov Nebtwva BETovpe Tov €0VTO oG
o€ Kivouvo.)

Apyoo Vo avopOTIEROL €AV LITNPYOV, TOpPopoimg, apyég ot omoieg kaboplov v
Kowvikn gunuepio. Awdfaca 01t umopovcoa va Ppo maveo oto Bépo amd kdabe
ocuvaen KAGOO, GCULUTEPIAAUPAVOUEVOV TV  OIKOVOUKAV, TNnG 10Topiag, NG
euoocopiog, TG EMOTNUNG, TNG  WYuyoAoyiag, 1TNG KOwwVoAOyiog Kol TNG
avOpomoroyioc. Avakdivyo Twg avtol ol KAASol elyav dAol KAt Kowod: eényovoav
TAOG SLAPOPO KOWVOVIKA GuoTAOTE advSavay 1 pelovay v eunuepio Tov avipommv.
Merétaoa tovg apyaiovg EAAnvec kon Popaiovg, tovg oyoractikong ilocd®ovg Tov
Meoaiova, v OAavdwn Xpvor] Emoyn g eievBepioc, v Bpetavikm
Avtokpatopio Kot GALOVG PEYIAOVG TOMTIGHOVG. OTm¢ Kol OTIS PUOTKES EMGTLLES,
HOL QAavNKE GaPEG OTL 01 AvOPmTOL ayvooHv LE O1KO Tovg Kivouvo Tig Pactkés apyég
OYETIKA PE TO TG pmopovv {ovv Kot va gpyalovtor pali pe tov KaADTEPO dLVATO
TPOTO.

Ta PPAa wov odPfoco KdALTTAY OAOKANPO TO OIAOCOPIKO @douo omd TNV
«OPLoTEPO» HEYPL TNV «OECIa» Ko OAa Ta evOLaueEsa. AvaKaAvya OTL 0 O1KOG OV
TOMTIKOC  TPOGOVOTOAMOUOS MNTOV  TOAD 7O OOPOPETIKOS  omd  TOV  OmAO
«OLVTNPNTIKO» N «PIAEAEVDEPO» TTPOGAVATOAMGUO, LE TNV GLYXPOVI] ONUOCIN T®V
Opwv.

O IM\értwvog, o Apiototédng, o John Locke, o Adam Smith, o Will Durant, o
Vladimir Lenin, o John Maynard Keynes kot o Karl Popper pov ékavav tepdotio
EVIOTTOOTN, KATO101 OETIKY KOl KATO101 opvNTIKY|. Zvyypoeeic 0nwg o F. A. Harper, o
Friedrich Hayek, o Abraham Maslow, o Ludwig von Mises, 0 Michael Polanyi kot o
Thomas Sowell pe Bonbnoav Wwitepa vo kotaAdPfo T apyés mov SETOVV THV
gunuepia e pia Kowvmvia.

Ouudpat kabapd ta 6vo Tpmdta Piprio mov pov ddla&ov ™ Lon: to Why Wages Rise
tov F. A. Harper kot to Human Action tov Ludwig von Mises.

«O Harper o koapa@Adc», OT®G NTOV TO TAPATGOVKAL TOV, MTAYV KOUONYNTNG OTO
Mavemotyo Cornell, ko €de1&e 6T e€ovaykalovtog i emyeipnon vo TANpOcet
ToVg gpyaldpevoug meplocdtepa ypnpate amd v o&io TS Tapaywyng Tovg, To
amotéhecso dgv givar TAovcotepol epyalopevol OTmg Ba vébete Kaveils. Avtibeta,
ot M TPaEn odnyel oV avepyia , 1 omoio GTN CLVEXELN LEUDVEL TNV TOPAYOYT Ko
v evnuepia dGAwv. O Harper £6ei&e 61t o1 mpaypatikoi pcboi kabopilovrar and v
TOPAYOYIKOTNTA TNG £pYaciag. Ot TOMTIKEG TOV VTOVOUEDOVY QTH TN GYECT LETAED
TOPAYOYIKOTNTAG KOl eBdv dev pmopovv mapd va vrovopgvovv v sumuepioa. (IMa
KdaOe dpaom, vtapyet P ion Kot avTifeTn avtidopaon.)

Oco peyoddtepn n andkAon HETOED WoO®OV Kot Topay®YNS, TOG0 HEYOAVTEPT KOl 1)
avepyle mov mpokvmTEl. ALt M amoOKAlon umopel v petatpéyel pio Heegon oe
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owkovopikn Kpion 6mwg cvvéPn 1o 1929 6tav o Ipdedpog Herbert Hoover, peta&o
A oV AaBdv, Tieae Tovg pyoddTeg vo kaToBAAOVY avarTioAdYNTA VYNAOVS HicBohc
evdd ot Tég émeptav. Avtifeta, m avOpomivn evnuepia peyiotomoleitor OTOV
emupéneton otilg €0eAoVo1Eg CLHEMVIEG HeTAED epyodoTdV Kot epyalopnévay, Kot Oyl
oTg e&avaykaotikés, va kabopilovv toug pcbotc. ‘Oco mapaymydtepog eivar o
epyalopevog, 1060 TePlocOTEPO Ba ¥pelaoTEL VO TOV apeiyel 0 pyoddOTNG Yo Vo, TOV
KPOTNOEL GTNV ETOUPELQL.

Y éva aAho Piprio mov pov drraée to (on o Mises (emokéntng kabnyntg oto New
York University) pov £6eiée pe amapapiddn kot o Babog avaivon 0Tt pio eredbepn
Kowvavia Baciopévn otov amdAvTo oefacid TG WIMTIKNG 1O10KTNGI0G, TOV GUVETOVG
KPATOG O1KO{0V Kol TOV SIKOMUOTOG eAe00epng avtadhayng ayaddv Kol VINPECIOV
elval o ocvonuo Tov Umopel Vo OONYNOEL OMOTEAECUATIKOTEPA GTNV OvOp®OTIVN
gunuepia, TNV TPOOOO, TNV EVYEVELN KOL TNV EPNVI.

Y10 oplotovpynud tov, Human Action, o Mises dnuovpyel €va vépoyo Opapo
OYETIKA e TO TG 01 AvBpwmotl umopovv va {ovv kot va epyaloviot KaADTEPO. ZEKIVA
aravtovtog oe Pacikd epotuata 0nwg «Ilng yvopilovpe ta mpdypato;» kot «Ilmg
yvopilovpe Tt gival aAnBwvo kot TL elval cwoTtd;»

Ooco meprocdtepa Pipiia dapala, pe t6c0 meptocdTEPO TAOOG evotepviLOUOLY TNV
anbelo 6tL n Ko avBpomvny evnuepio amortel éva cvoTUa T0 0moio opiletl Kot
npootatevel EekdBopa TO SIKOMDOUOTO TNG WOIOTIKNG WOI0KTNCI0G, EMTPEMEL GTOVG
avBpoTovg va. ekppalovtal EAevBepa ympig eKPOPICUO M| VOUIKES ETIMTMOCELS, OTEYEL
amd mOPEUPACEIS GE CLUPMOVIES KOl OVTOAAAYES WOIMTIKOV HEPDOV KO EXITPEMEL OTIG
avOpomvee TPAEElS, avti TV avBoipeT®V OVTIMYE®DV OYETIKA pe TO0 TOGO «Ha
TPETE VO KOOTILOVV Ta TPAYUATA, VO KATELOVVOLV TIC TILEC.

To va emtpémovpe otovg avBpmdmovg va. gival eErebBepol va arkorovBncovy To d1KA
TOVG EVOLIPEPOVTA (LESO OTA OPLOL TNG VOLUNG CUUTEPIPOPES) Eivol 0 KAAVTEPOG Kot
0 HOVOG PLOOIOG TPOTOG VO TETVYOVLE TNV KOW®VIKT Ttpdodo. ' va umopécovv ta
dropa vo avortuyBolv kot vo Egovv TNV gukaipio va yivouv VTUYIGUEVOL, TPETEL VO
etvar gEledBepot va mépouvv Tig d1KEG TOVS AMOPAGELS KOl Vo KAvouy Tol d1kd Tovg AGO,
Kot Oyt va glvanl avaykaopéVol va amodeXTovV EMAOYES TOL £yvay Yo, VTOVS Omtd
dALovg.
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2. lIpototomo Keipevo

Introduction

A Win-Win Philosophy

The possibility of men living together in peace and to their mutual advantage, without
having to agree on common concrete aims, and bound only by abstract rules of
conduct, was perhaps the greatest discovery mankind ever made.

-F. A. Hayek

“Peace” and “mutual advantage”: These are essential requirements for civil society
and, on an individual level, for success-yours and mine. Together with those “abstract
rules of conduct” so admired by Nobel Prize-winning economist Friedrich Hayek,
they mirror the goal of my business management framework: that everyone knows the
right thing to do and is motivated to do it- without explicit directions or overly
detailed rules.

As CEO of Koch Industries, Inc., I am proud to work with principled people who help
themselves by helping others improve their lives. | am dedicated to pursuing only a
certain kind of profit-what we call “good profit”.

By “good profit”, I don’t mean high margins or high return on capital, or lots of profit
by just any means. What | consider to be good profit comes from Principled
Entrepreneurship-creating superior value for our customers while consuming fewer
resources and always acting lawfully and with integrity. Good profit comes from
making a contribution in society-not from corporate welfare or other ways of taking
advantage of people.

The most value for costumers is created by the scenario described by Hayek on the
previous page. One that maximizes the freedom of employees bound only “by abstract
rules of conduct”. This is how we strive to manage Koch Industries.

In the early 1990s when Koch Industries introduced its management framework,
Market Based Management, to our metal fabrication plant near Bergamo, Italy, its
union leaders responded with concern: “This might work in the United States, but it’s
not going to work in Italy. Here, managers think. Workers work. You’re asking us to
do the managers’ job.” Yet that mentality undermines success, general well-being,
and the development and fulfillment of the individual.
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We prefer to look at business through a win-win mind-set, which was the guiding
philosophy behind the MBM framework we began to develop in the mid-1960s. This
framework has enabled Koch to grow tremendously; indeed, it was essential to
turning a company valued at 21$ million in 1961 into one valued at 100$ billion in
2014. (This 100$ figure is derived from Forbes’s estimate of my brother David’s net
worth and my net worth.)

As shown in the next page an investment of 1,000$ in our company in 1960 would
have a book value of 5% million today (assuming reinvestment of distributions)-a
return 27 times higher than what a similar investment in the S&P 500 would have
achieved.

It is worth noting that our rapid growth in value has continued even as we have grown
into a large organization with more than 100,000 employees. Such results are
uncommon among large companies. In 1917, for example, Forbes produced its first
list of the hundred largest companies in the United States. Ninety-six years later, only
thirteen of those companies were still in existence and independent, and only seven
remained among the hundred largest in the country. Despite all their assets and
capabilities, the vast majority of the nation’s largest companies could not keep pace.

KOCH’S GROWTH COMPARED TO THE S&P 500°s
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What is Koch’s secret? I believe that it is Market-Based Management, our unique
business management framework, which has allowed us to more than keep pace
through half a century of dramatic change.

In the decades since we began to develop this framework, energy prices have risen
and fallen in repeated cycles, global competition has intensified, the geopolitical map
of the world has been redrawn, the volume of regulation and litigation has soared,
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new technologies have transformed industries and businesses, and the pace of
innovation has accelerated, but MBM has enabled us to deal with it all-all the while
earning “good profits”: good because they are driven by a voluntary, mutually
beneficial relationship with costumers. We don’t lobby the government to mandate or
subsidize what we’re selling. That creates bad profit. Instead, we earn profit by
creating value-for costumers, society, our partners, and every employee who
contributes. That is good profit.

Going forward, Koch’s vision is to double profits on average every six years by
applying Market-Based Management, which is outlined and detailed in this book’s
chapters.

Like most, | am interested in the well-being of not only my family and myself, but
others as well. Clearly my family and | have benefited from the success of Koch
Industries. But so have the more than 100,000 people Koch employs around the world
in over sixty countries, including China, Mexico, India, Japan, Canada, the UK,
Germany, Singapore, Brazil, and Malaysia-as well as all the people who have
affordable access to countless valuable products and services because of Koch’s
efforts and discoveries.

This includes those who benefit from readily available, high-quality fuels (including
biofuels) with which they power their businesses, heat and cool their homes, and fuel
their vehicles. It includes those whose lives are now easier because of the innovations
that make crops more productive, stretch denim jeans more comfortable, carpets more
durable, and baby diapers more absorbent and elastic. It includes those who enjoy the
health benefits of touchless hand towel and soap dispensers in public restrooms, and
smartphones made smaller and lighter thanks to better connectors inside. We satisfy
our customer’s desire whenever we have the capability to do so, and the customer
confirms that value by allowing us to profit. And there is much more value creation to
come from Koch in the future.

In 2007, | explained our management framework in a book called The Science of
Success. When | wrote it, the book value of Koch Industries (adjusted for
distributions) was about two thousand times greater than in 1961 when | returned
home to Wichita, Kansas, to work for my father. As | mentioned earlier, the adjusted
book value is now five thousand times greater. Even during the Great Recession of
2008 and its aftermath (one of the worst economic periods since the Great
Depression), Koch Industries more than doubled its shareholder’s equity and
increased it workforce by more than 40 percent.

Companies are always lobbying for special treatment, but during that recession a large
number of them stepped up their pressure on the government for favors. They did so
quite effectively-but at the expense of taxpayers and consumers, and to the rigged
disadvantage of their competitors. Too often, Washington chooses winners and losers
in the economy. This is corporate welfare, and it’s the opposite of freedom and good
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profit. |1 have spent a lot of energy and resources speaking out about the dangers of
profit by coercion, which is the antithesis of our Market-Based Management
philosophy.

Market-Based Management emphasizes Principled Entrepreneurship over corporate
welfare, virtue over talent, challenge over hierarchy, comparative advantage over job
title, and rewards for long-term value creation over managing to budgets. MBM has
enabled Koch to spread well-being to our employees, to all those who benefit from
our products and services, and to all those benefit from the resources conserved by
our greater efficiency and creativity.

No one can decide which products and services a costumer values better than the
costumer. Dedicating ourselves to satisfying what she values is showing respect for
her. This is what generates good profit. Bad profit comes from disrespecting
customers by making them subsidize our business with their tax dollars and higher
prices, siphoning away the good profit other companies could have earned.

This is why our company opposes government subsidies, such as special tax breaks,
import tariffs, restrictions on exports, mandates, anticompetitive regulations, and
bailouts-including those that would seem on the surface to be beneficial to us.
Corporate welfare relieves recipients of the constructive pressure to innovate and
create value for society, hinders the unsubsidized competition by coercion, and limits
the choices available to consumers.

Of course, when markets are distorted through corporate welfare, Koch is forced to
deal with these distortions in order to remain competitive. For example, like virtually
everyone, we take advantage of lawful tax breaks. Most subsidies, however-such as
import tariffs, export restrictions, and anticompetitive regulations and mandates-are
enshrined in law and are not optional.

We advocate the elimination of all these distortions, even those from which we
currently benefit-such as ethanol mandates, restrictions on the export of crude oil and
natural gas, and import tariffs. As an ethanol producer and large consumer of U.S.
crude oil and natural gas, we profit short term from these market distortions. But rules
like these-that don’t lead to good profit-leave virtually everyone worse off long term,
including us.

Free societies, which are based on respect for what people value, enjoy the greatest
prosperity. Prosperous countries such as New Zealand and Switzerland, while not
perfect, secure individual rights-including property rights-for all. They allow
everyone to express ideas and markets to function freely-better than the great majority
of the world’s countries.

Societies that don’t embrace freedom wind up with the least prosperity. Venezuela is
a country rich in natural resources, yet after just fourteen years under a socialist
government, it now rations food, electricity, water, and other staples.
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From antiquity to today, the best societies, as well as the best companies, have been
the ones with a framework of freedom in which individuals can improve their lives by
improving the lives of others.

This freedom enables entrepreneurs to discover how to best use resources to satisfy
what people value through economic means. For example, when the technology to
transmit data by optics rather than electricity was developed, transmission companies
began switching from wire to fiber-optic cable, increasing capacity and speed, and
freeing more copper to be used for other purposes. This greatly improved the cost,
speed, and quality of transmitting images, voice, and data-thus generating good profit.

When economic signals are allowed to direct actions, people gain the knowledge of
what is valuable to others and the magnitude of that value. They are then motivated to
replace old systems with new ones that improve people’s lives. This is why the world
went from mainframe computers to laptops and tablets: not because of some
government subsidy or mandate, but because consumers showed they valued the latter
more than the former.

If the market signaled that consumers value energy from solar panels more than
energy from oil and gas, the solar energy industry wouldn’t need to pursue profit by
political means as Solyndra did, in seeking subsidies from energy consumers and
taxpayers. The solar power industry, like every business, should strive to profit by
economic means instead of coercive ones.

At Koch, we stress the importance of incessantly embracing innovation and replacing
old products, services, and methods with newer and better ones, such as Georgia
Pacific’s touchless hand towel and soap dispensers. GP is now working on systems to
prevent infections by alerting health care workers if they neglect to sanitize their
hands before treating a patient.

This is yet another example of our driving creative destruction (see chapter 3) and
earning good profit from it, because reducing the spread of hospital infection may
reduce the need for hospital beds and medicine. (Every improvement is bad for
somebody’s business, but no one can argue that fewer infections are a net negative for
society as a whole.)

The superior petrochemical processes developed to make nylon by INVISTA are
another example. INVISTA, acquired by Koch in 2004, is one of the world’s larger
producers of fibers, polymers, and chemical intermediates. We’re working to replace
some of its processes, and others, with more efficient biological ones, freeing up more
resources to be used elsewhere. The new processes will result in reduced emissions,
require less energy, and have fewer by-products.

These biological processes might bring disruption, rendering some of our existing
plants obsolete, causing losses, and necessitating organizational change. But in the
long run, old plants should be replaced by even better ones, and it is consumers and
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society as a whole that benefit from less expensive, more environmentally friendly
nylon products in clothes, cars, and appliances. This generates profits for the
entrepreneur who shares in the value created for the consumer.

MBM prompts us to focus on understanding consumers’ unmet needs and finding
ways to satisfy them. We strive to do this faster and better than existing and potential
competitors. This requires that we continuously improve our existing capabilities,
such as sales, marketing, operations, distribution, finance, technology, and R&D.
MBM also requires that we add new capabilities faster than our competitors. For
example, the acquisitions of INVISTA and GP allowed us to develop consumer
marketing and branding capabilities that opened up new opportunities for existing
businesses and future acquisitions.

When I’'m asked to share our MBM principles with other businesses and
organizations, I have done so willingly. I don’t believe that others’ success will
diminish our own. On the contrary, MBM is win-win. But MBM is not a secret sauce
recipe. It can’t be relayed in a list of to-dos. Nor is it a package of think-outside-the-
box slogans that can be implemented after a daylong seminar.

MBM is not just another buzzword management system that accomplishes nothing.
“Eliminate slogans,” demanded management theorist W. Edwards Deming after
witnessing numerous factories filled with posters exhorting improvements of various
kinds. To him, slogans just confirmed what employees already suspected: that
management doesn’t know what it’s doing. We saw a great deal of merit in Deming’s
system, but found it was too limited to cover all the requirements for business success.

MBM helps employees better answer the question of “how” and then goes even
further. It helps them address what the business should do to create the most value in
society as well.

So the reader should be forewarned: MBM is extremely powerful, but successfully
applying it is neither simple nor easy. After more than five decades spent developing
and applying these principles at Koch, I’ve learned it’s not enough to simply
memorize the methodology or learn your way around the metaphorical toolbox. It’s
essential to understand the underlying principles sufficiently to be able to adapt those
tools to fit the problem.

The successful application of MBM requires internalizing its principles at all levels of
the organization, especially in leadership. If you’ve never swung a golf club or driven
a car before, theory and instruction will only get you so far. You need to pick up a
club or get behind the wheel and keep practicing until you internalize the mechanics
to the point where you can do so automatically. It needs to become second nature to
you. Similarly, MBM requires being able to conduct your business activities without
even having to think about the mechanics of MBM.
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Some key aspects of MBM, such as the emphasis on values and entrepreneurship, are
legacies of my father, Fred Koch, a first-generation American. A self-made man and
John Wayne-type figure, he exemplified much of what is at the core of our culture
(and can’t be imparted in a quick tutorial): the value of hard work, integrity, humility,
and a lifelong dedication to learning. As his business became profitable, he spent his
free time reading and ranching-not living a flashy lifestyle. Despite his intelligence,
he was the kind of man who readily admitted what he didn’t know and prized honesty
in all matters. He did his best to transmit those values to his sons.

Some previously published accounts of my teenage years describing me as rebellious
and bullheaded are not entirely fictional. As an idealistic man in my twenties, I
became passionate about the urgency of finding freedom-fueled solutions to human
problems, even if the solutions were radical.

When | joined my father at work in 1961, | had two goals: One was helping to build a
large, innovative, principled company focused on creating real value and earning
good profit. My father’s leadership had built the company up to a net worth of $21
million and I thought we could improve on that. In fact, shortly after I joined, I plotted
out my vision for the company’s growth. (By 2013 we had exceeded my lifetime goal
by seventyfold.)

My other goal was to discover the principles that best enable people to flourish as
they live and work together. In this | was influenced by my mother, who had a deep
sense of obligation to help everyone who reached out to her. She personified a
principled regard for the community, which to me reflects Adam Smith’s vision:

And hence it is, that to feel much for others, and little for ourselves, that to restrain
our selfish, and to indulge our benevolent affections, constitutes perfection of human
nature; and can alone produce among mankind that harmony of the sentiments and
passions in which consists their whole grace and propriety.

For Smith, this ideal could only be achieved through voluntary restraint of one’s
selfishness. My father helped me see the adverse consequences of Communism’s
attempt to coerce this “perfection of human nature.” I agreed with him about the
horrors of Communism, which he witnessed firsthand while building plants in the
Soviet Union under Stalin. But in the 1960s my philosophy about the role of
government diverged from his.

This began to happen as a result of my spending most of Wichita’s quiet nights
reading and studying. Though an engineering major, | also studied mathematics,
physics, and chemistry at MIT. | learned that we live in an ordered universe and that
the natural world is governed by certain principles. To survive and prosper, people
must understand and respect those principles. For example, Newton’s third law is that
every action has an equal and opposite reaction. (We ignore Newton’s laws at our
own peril.)
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| began to wonder if there were, likewise, principles that determined societal well-
being. | sought to read everything I could find on the subject from every relevant
discipline, including history, economics, philosophy, science, psychology, sociology,
and anthropology. What these disciplines had in common, | found, was that each
explained how different social systems enhanced or diminished people’s well-being. |
studied the ancient Greeks and Romans, the medieval Scholastics, the Dutch Golden
Age of freedom, the British Empire, and other major civilizations. As in the physical
sciences, it became obvious that humans ignore at their own peril the fundamental
principles of how to best live and work together.

My readings covered the entire philosophical spectrum from “left” to “right” and
everything in between. | discovered my own political orientation was much more
nuanced than simply “conservative” or “liberal,” in the contemporary sense of those
words.

Plato, Aristotle, John Locke, Adam Smith, Will Durant, Karl Marx, Vladimir Lenin,
John Maynard Keynes, and Karl Popper all made tremendous impressions on me-
some good and some bad. Authors such as F. A. Harper, Friedrich Hayek, Abraham
Maslow, Ludwig von Mises, Michael Polanyi, and Thomas Sowell were particularly
helpful to my understanding of the principles that govern well-being in society.

I vividly recall the first two life-changing books I came across: F. A. Harper’s Why
Wages Rise and Ludwig von Mises’s Human Action.

“Baldy” Harper, once a professor at Cornell University, showed that coercing
businesses to pay employees more than the value of their production doesn’t lead to
wealthier employees overall, as one might assume. Instead, it actually leads to
unemployment, which then reduces production and everyone’s well-being. Harper
demonstrated that real wages are determined by the productivity of labor. Policies that
undermine this relationship between productivity and wages can only undermine well-
being. (For every action, there’s an equal and opposite reaction.)

The greater the discrepancy between wages and production, the greater the resulting
unemployment. This discrepancy can help turn a recession into a depression, as it
certainly did in 1929 after President Herbert Hoover-among other mistakes-pressured
employers to pay artificially high wages when prices were falling. Instead, human
well-being is maximized by allowing voluntary arrangements between employers and
employees-not coercive ones- to determine wages. The more productive an employee
is, the more an employer will need to pay to retain him.

In another life-changing read of my youth, Mises (a New York University visiting
professor) showed in unparalleled depth and scope that a free society based on
scrupulous respect for private property, the consistent rule of law, and the right to
freely exchange goods and services is the system most conductive to human well-
being, progress, civility, and peace.
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In his magnum opus Human Action, Mises constructs a brilliant vision of how people
can best live and work together. He begins by building on the answers to basic
questions such as “How do we know things?” and “How do we know what’s true and
what’s right?”

The more books | read, the more passionately |1 embraced the truth that widespread
human well-being demands a system that clearly defines and protects private property
rights, allows people to speak freely without intimidation or legal repercussions,
refrains from interference with private parties’ agreements and exchanges, and allows
human actions-rather than arbitrary notions about how much things “should” cost-to
guide prices.

Allowing people the freedom to pursue their own interests (within the limits of just
conduct) is the best and only sustainable way to achieve societal progress. For
individuals to develop and have a chance at happiness, they must be free to make their
own choices and mistakes, rather than be forced to accept choices made for them by
others.
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3.Xy0Mma,

MeTa@paoTikos Lo aopog
IAnpogopicg oyeTikd pe to keipevo-anyn (KII)
[TAnpoopieg Yo ToV GUYYPOPEN TOV KEWWEVOL TTNYN

To mpog petdopoon Keipevo givar éva andonacpo omd 1o Pprio Good Profit tov
Charles Koch 1o onoio ekd66nke to 2015. O ovyypapéog tov kepévov-mnyrn Charles
Koch givar évag apepikovog emyeipnuatioc, o omoiog gival cuVISIOKTNTNG, TPOESPOGC
kot oevfoveov  oopPovrog ¢ Koch Industries, o etapeiog afiog 110
droekatoppvpiov dorapiov. H Koch Industries eivon pio owoyevelokn emysipnon n
omoio Eexivnoe amd tov motépa tov Charles Koch, Fred Koch, kot eivor 1 dgbtepn
peyoAvTEPN Un €lomnypévn 6to ypnuatiomplo etoupeia tov HITA. Evivnowoioxn sivot
n avantoén g Koch Industries amd pia etapeio a&iog 21 exatoppwpiov doiapinv
10 1961, 6tav o Charles Koch Eexivnoe va gpydletar otnv etaupeio, o€ pio etoupsio
a&lag 110 dwoekatoppvpiov dorapiov ev étn 2020.

Y& avtd 1o Piprio o koprog Koch pag eényel v otpotnyikn Tov Kot T0 AETovpyiKo
0V TA0iG10, TO omoio Tov Pondnce vo TETVYEL TRV TNV AVATTLEN TG EMLXEIPNONG
ToV, TNV Atloiknon pe Bdon v Ayopd (Market-Based Management). Xe avt tov thv
av@ivon ywo. v Atoiknon pe Bdon tv Ayopd (ABA) o Charles Koch pog
OTOKOAVTTEL TV TPOCOTIKOTNTA KO TNV VOOTPOTIO TOV ®¢ dvOpwmog, kabmd¢ Kot TV
koopoBewpia tov. To PBPAo Exet Evioveg avapopés otnV PLAOGOEIN Kot KUPImg otV
olkovoukn eliocoia. Xvyxva o Charles Koch pog mapafétel ta gpebiopoto tov kot
T0VG avOpmnovg mov Tov ennpéacav onwg o Adam Smith | o Apiototédnc. Mag
HAdeL Yoo TV 1oTopion TG etapeiog Tov 0AAG Kol Yoo TV otopio ™S (NG Tov.
Anhadn pog e€nyel ta yeyovota To 0moio Tov 0dNynoav va. XEL TIG AmOYELS TOV £)EL
¢ GvBpwmog, Tdve oTig omoieg elvar Paciopévn n Awiknon pe Bdon v Ayopd.

O peragpootikég Oempiss
O Xxkonéc-Metagpaotiky Evroi

o v ekmdvnon g pHeTaEpoong Tov  omoondopatoc tov  Good  Profit
YPNOWOTOmONKay  GLYKEKPUEVEG  HeTaPpaoTkEG  Bewpleg amd  TOVG MO
aflocéPactovg Bewpnrikodg emotuoves ¢ petdopaonc. ITo ocvykekpipéva, m
Bewpia 1 omoia EMMPENGE TO TOAD TNV UETAPPACTIKTY SEPYAGIO TOV KEWWEVOL NTAV M
Bewpia Tov Lxkomov M omoia datvmONKe amd tov Hans Vermeer ta téAn dekaetiog
tov 1970. Zopowva pe v Beopio Tov Zkomov, N Pacik| apyr] mov kabopiler kaOe
LETOQPACTIKY dtadtkooio gival 0 LKOTOG TOL GVVOAKOD peTappactikoy £pyov (Nord
2014: 70). ITo ocvykekpéva, «Kabe keipevo dnpiovpyeitan pe €va GLYKEKPYEVO
o100 kot Bo mpémel va vanpetel avTd oV 6TOHY0. O KOVOVAG TOL KOOV, EMOUEVOCS
opiletar og e&ng: mpémel va LeTa@PAlovpEe Le TETO0 TPOTO, MGTE TO KEIUEVO LaG VO
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umopet vo AELTOVPYNGEL 6T TEPIGTAON GTNV Omoin TPOKELTAL VA, YpNolpomombel Kot
HE T ATOpO TTOL EMOLHOVV VO TO/TNV YPNCILOTOCGOVY, aKPIPOS LUE TOV TPOTO TOL
emBopovv va Aertovpynost.y (Vermeer 1989a: 20).

Me Bdon avty ) Bswpio Eywve 1 apyn g TPooTAOELNG TS LETAPPOUCTC TOV £PYOV
Good Profit, dnAadn pe ocefoaocud oo £pyo, GTOV GLYYPAPEN KOl KUPIMG GTOV GKOTO
Kol oto vonuo tov unvopdtov tov Pipiiov. To Pifrio mapovcialer peydio
eVOlaPEPOV  d1OTL givat éva otkovopiko PipAio To omoio ypdenke amd ToV cuyypaPin
Charles Koch npog ponbeia kot vrootpiEn GAA®V eTyElpUATIOV, TopadEToVTag T
OTPOTNYIKN TOV, TIG PACIKES aPYEG TOV KOl TO OAOKANPOUEVO AEITOVPYIKO TAIGLO LE
Bdon to omoio drokel v etaupeio. tov Koch Industries (n omoia givan pio amd T1¢ wo
emruynuéveg etoupeiec v HITA) oote vo pmopécovy Kat GALOL VO EVIPUEGOVY GTO
HLOTIKE TOV, Vo Yvopicovy Tig nefddove Tov Kot va Tdpovv amd avtég 6Tt BEAoLV.
Enopévaoc, ot petappoaoctikny Pdon tomobemOnke o mpwdtog Xxondg tov Piiiov. O
kOprog Koch éypaye 1o Good Profit yia va polpactei pe dAlovg avOpdTove T0
mAaiclo Asttovpyiag ng emyeipnong Tov ®ote vo w@eAnBobv kot avtoi. O devTEPOg
Yxomog tov Good Profit eivan va pog deiel tnv koouobewpia, Ty vootpomio Kol To
gpebiopota tov cvyypagéa Charles Koch. Anladn to BipAio éxetl évtova @hocopikd
Kol Poypagikd yopokmpa Kabdg avagépel ToAAES Bewpleg Ko amo@Oéypata amod
Epya OLocoQmV, KaBmg Kol yeyovota amd tnv (N Tov cLYYPUEPEN TO OToio TOV
onuadeyov Kol EXNPEACAY TOV TPOTO OV OKEPTETOL Kol PAEmEL Tov kOouo. ¢ ek
t00ToV PAEmOLUE OTL TO VEOG Kol To Ae&IAdY10 TOV gival og GAAa onpeio emionuo,
Kupimg o0tav PAd Yo To TAaiclo Asttovpyiag g etaipeiog, Kot oe GAAo onueio TOAD
o ovemionpo, Kupiwg 0tav popdleton Tpocmmkég eunelpieg Tov. Eniong vdpyovv
onueia oto omoia. 0 cLYYpOEENS VA AdEL emionuo Yoo coPoapd Béuata pmopet va
ypnoporomoet pia averionun A&En 1 epdon yo va amadvvel To kKA. [avtog mopd
10 emionpo VYOG ToL Kt TNV coPapdtnTa Tov BEpaTog Tov TpayHaTevETOL TO BiPAio O
ovYYpapéag Oelyvel 6€ mOALA onueio oTol Elol PIAIKOTNTOG, OTKEWOTNTOG Kot YIOVHOp,
yeyovOg 10 omoio ocuvoéetor pe tov Xkomd Ttov PiAiov (kor Tov oKOTO TNg
uetaepaonc). Aniadn o Charles Koch éypoaye 1o Good Profit 61601t ffeke va
popaoctel pe GAAovg avBpdmovg o¢ pidog Kot BonBog v cuvtayr| tng emttvyiog Tov.

O Vermeer eniong €iodyst Tov Opo LETOPPACTIKY] EVTIOAN, VIO TO TPICUA TNG OTOL0G
Kobopiletarl kot 0 Tkomdg mpwv and ke petappaotikn epyocio. H Christiane Nord
avti Yo UETOQPOOCTIKY] EVIOAN TNV OVOUALEL TOKETO HETAPPOCTIKOV O0ONYLDV,
vioBetwvtag tov 6po ¢ Janet Fraser. To mokéto LETAQPACTIKOV 00NY1OV gival ot
TANPOoPopieg Kot 01 Pacikég KATELOVVTNPIEG YPOUES TIG OTTOlEG divel O TEAATNG GTOV
LETAPPOOTY GYETIKA Le TO VO peTdepaoct £pyo. [TAnpopopieg dnwe moog ivar o
OKOTOG TOV HETAPPAGLOTOC, Y10 TO0 KOO mpoopiletal TO0 LETOPPACUEVO €PYO, OF
nola mepiotoon Oo ypnowonombOei kot wowo Asrtovpyion Oa €xel to keipevo (Nord
2014: 70). O d& PETAPPOACTNG LE YVAOUOVO TO TOKETO UETAPPOUCTIKAOV 0ONYUDV TOL
oV €yovv doBel givarl elebBepog wg emayyeApatiog va YopdEel TNV GTPATNYIKY TNV
omoio aVTOG MG MUV Bewpel KAADTEPY, ATOTELEGUATIKOTEPT] KOL IKOVOTEPT] VO
ATOQEPEL TO KOADTEPO UETAPPUGILO. XTO CUYKEKPIUEVO £PYO, 1 LETAPPOCTIKY EVIOAN
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aeopa TN dnuocicvon evog PifAiov tov emioTnUovViKoh KAASOL TV OKOVOIK®V
oV EAANVIKY YAMGGO, TO 0TOi0 ameLOVVETOL GE GUYKEKPIUEVT] KOIVMVIKT OHAda M
omoia givol MO KATAPTIGUEVN Kot €YEL LYNAO YVOOTIKO eminedo OGOV apopd TNV
OKOVOLIKY emoTuN. H avéddvon g petaepaotikng evtoAng eivar to 1° otddo g
avaivong kepévov g Christiane Nord.

[Mapatnpodue 61t 10 £pyo Good Profit eivar oyedacuévo étor dote va emttelel
OLUVOLOGUO ETMOIOKOUEVOV AEITOVPYLDV.

H npd kot xopra Astrtovpyio Tov Keévov mnyn eivon  avaeopikn Asttovpyio. To
Kelpevo €xel €viova ovoQeopKO YOpOKTAPO KOl GKOTEVEL VO TANPOPOPNGEL TOV
aVOYVOOTN GYETIKA HE &va vpy Qacpo Oepdtomv. e moAAd onpeio ToV KEWEVOL O
kOpro¢ Koch pag mapabétel otopikd yeyovota, Omwc to yeyovog ott omd 11 100
peyoAvtepeg oe aio etanpeieg tov HITA 1o 1917 6mwg avtég avaeépoviav oty
Moto tov Forbes to 1917 pdévo 7 Bpiokoviav otnv idwo Aot to 2013, ot
OLVAAOYIGHOVG TOL Y. Vo vrootnpi&el v 0éon tov. Emiong moAAdég amd TG
TANPOPOPIEg OV OIVEL GYETIKA UE TNV 10TOPIN TNG OIKOVOUING KOl TV ETOPEIDYV, UE
NV GLAOGOPI0L 0AAL PUGIKE KO LE TNV GTPOTNYIKN TG 0101KNoNG TG ETOUPEING TOV
TPOGOidoVV 6TO KEIPEVO pio EVTOVN avapOpPIKT SWUKTIKY LITO-AElToVpYic. AAA®OTE,
0 Xkomdg Tov PiAov givor va 0184EEl 6TOV avayvaotn v Atoiknon pe Bdon v
Ayopd, OTmg avapipOnke Tponyovuévemg, Yoo antd ypdetnke kot to Piiio. Ailet
emiong va toviotel 0Tt piag kat o Charles Koch npoonafel va pag dgiéet tov cmotd
tpomo ypnons g ABA oto BifAio tov kot va pog tov el pe cupPovAiég Ko
TPOTPOTEG AVTO TPOGOHETEL OTIS AVOPOPIKES LITO-AEITOVPYIES Ko TNV KATELOVVTIKTY
Aettovpyia.

H debtepn Aettovpyion Tov keWEVOL YN €lval N EKPPACTIKN Aertovpyic. Xe mTOAAGL
onueia 0 moundc kuprog Koch exppalet ta mpocmnikd Tov cuvalcOuaTo oyeTikd ue
kémowo 0¢pa. Mo moapddetypo avaeépel 6Tt oG vEog elye mAOOG GYETIKA UE TNV
eEevpeon AMoewv mov Oo Pacilovror oty eievbepio. Emopéveg pmopovue va
Kévovpe AOYO Yo GLYKWVNGLOKY LRoAEltovpyia. EmimAéov, oe moAAL onueio Tov
KEWEVOL 0E0A0YEL OTAGELS KOl KOTUGTAGES OTMG Y10, TOPAOELYUOL TV GTACT TNG
mieloymoiog Tov peydiwv etapedv tov HITA katd v kpion tov 2008, dtav avtég
gvétevav v Tieon  toug  o10 kpdtog  yw  Pondewr  (QOpOAOYIKES
eEMAPPUVOEIS/EMYOPNYNOEL). AVTEG Ol aVOPOPES TOL TPOGOHIdoVY G6TO Kelpevo v
aEloAOYNTIKY VIOAELTOVPYiaL.

H tpim Aetrovpyia tov kewévov myn 1 omoio. GuVAVTATOL KOl OPKETE GLYVA GTO
épyo elvan ) KAntikn Aettovpyia. H emikAnon oy gvasbnocia kot otovg méBovg twv
avayvoot®v eaivetal ToAlég gopés. Ot avBpmmot mov Ba aryopdoovv To £pyo avtd o
etvat Kupimg enyelpnuaries ko o Charles Koch yvopilovtag avtd mapabéter oroyeio
t0 omoia Tpafdve apéows TV mpocoy kdbe emyeipnuatio OTmg TV Kabapn atio Kot
mv dvodo g Koch Industries avd ta xpovia ahAd kot TV TPOGHOTIKN TOV Kabapn
a&ia. Aglyvovrtag Toug Vv emtvyio Tov yvopilel 6Tt Ba Tpafnéetl apéows tov oefacud
TOVG KOl TNV TPOGOYY TOVG KaBMG mapopotes eriodosieg kot moBovg £yovv Kot avtoi
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o¢ emyepnuaties. Apod Tovg mopabiécel To KatopOdUATO TOL KOl AoV EXEl
TPOGEAKVGEL TNV TPOGOYT TOVS, TOTE apyilel Vo TOVG HAGEL Y10l TO ETLYEPTLOTIKO TOV
LOVTEAO.

Ocov a@opd TOvS TOPUANTTEG TOL KEWWEVOL KOL TO TOMTIGUIKO TOvS VLrofadpo,
UTopovpe vo movpE OTL €vag EAANVOG avayvadotng dgv Ba €xel mpoPAnuo oto va
kataAdPet T 1éec Tov PiAiov kabag gite Ba mTpoKetTan Yo KaBOAMKAE 10EMON, OTMC
ol avaPopEs otV Prhocoia kot T NOKEg apetég eite o TPOKELTAL Y10L OIKOVOIKT
opoloyia TV omoia £vag avayvaotng avtov Tov Pifiio Oa yvopilel Tpv 10 dwoPdost.
O ypovog dev mailel Kamoov Woitepo pOAO 0VTE Ba OLGKOAEWYEL TOVS OVOYVIDOTEG
TOV HETOQPAGHOTOS KOODS 1 EMYEIPNUATIKY] oTPATNYIKY, OnAadn n ABA, n omoia
OKLOYPOQEITOL OO TOV GLYYPOPEN €IvVOL O1O(POVIKT] KOl YPNOUOTOIEITOL M KO
moAEg dekaetieg. O de ydpog mailel KAmolov poOAO0 OAAL GYETIKA WKPO OTNV
HETAQPOOT KOODG TO SPOUEVO Yo TO OTTO10L WAGEL O GLYYPAPENS OTTOG 1 KPioT TOV
2008 otig HITA enmmpéacav kot v EAAGOa kot givor yvootd kot €d®. To péco tov
KeWEVOL YN tavtiletal pe T0 HEGO TOV KEWEVOL OTOY0G KOOMDS Kot Ta dVvo givat
BAia. Térog, n outior dSnuovpyiog Kot TPOGANYNG TOL KEWEVOL TavTICETON HE oVTN
tov ovyypagéa Charles Koch. Eivar 1 6éAnon tov va minpopopnBoiv ot avOpwmot
v v Atoiknon pe Baon v Ayopd n omoia fondnce va priaytel pio etopeio a&iog
110 doekotoppvpiov dorapiov. Avtd to mAaiclo Asrtovpyiag ciyovpo pmopel va
Bondnoet kat GALOVS va eEEAYOOVY Ko VO OVOTTOEO LV TIG ENLYELPTOELS TOVG,.

Avaivon tov Kewpévou Iinyn

To 2° 616310 TOL pOVTEAOL KeeEVIKNG avaivong tng Christiane Nord givor i avdAvon
tov kewévov mnyn (KII). ITo cvykekpéva, ocopeova pe tv Christiane Nord 1o
KEIWEVO TNYN TOPEYEL TIC TANPOPOPIEG TOLV GLVIGTOVV TO CNUEID EKKivnoNg Yo TV
Tapoyn TANPoeopudy amd 10 Keipevo-otoxo (Nord 2014: 142). KotoroPaivovpe
Aowov OTL TO Kelpevo myN Hog 0dnyel 610 cwoTO OPOUO Kol HOG OELYVEL TO TTAOC
TPEMEL VO OPYOVAOCOVUE TN UETOQPOCTIKY] UG GTPOTNYIKN OVAAOYO LLE TO TO
YOPOKTNPLOTIKA TOV.

To Good Profit pmopel va yapoktmpiotel apyikd ¢ £vo 0IKOVOHIKO Keipevo OGOV
agopd 1o €idoc. H Bepatikr| tov eotidlel eni to mieiotov omv owovopio. Eivor
onAadn éva keievo 6to omoio ot cuvovacHol TV enl PEPOVS YAWGGIKAOV HOVAO®Y
SWTLTTOVOLY Kot HETASIOOVLY U0 TANPOPOPID. OIKOVOUIKNG PVONG KOl OIKOVOLKOV
nepeyopévov (Kehdvoplag 2007: 56). To Good Profit éyet éva moAd cuykekpiévo
oKOTO Kot avTdG 0 6KOTOG £ivor 1 €01KN EMKOV@Via, ONAAON 1 emKowvmvia peta&d
E0IKMV TOV OKOVOUIKOV KAAO0L Ot omoiot yvwpilovv v oovoutk oporoyio Kot
Tov kOG0 NG owovopiag yevikotepo (Kehdvdplag 2007: 56). To Pipiio, to omoio
amevfHveTal GE  OOKNTIKG OTEAEYT OWKOVOUIKADV  ETOIPELDV, TEPIYPAPEL L
Aemtopépeta v Atoiknom pe Baon v Ayopd kot 10 mog pmopel Kamolog va tnv
epappocel oty Okn tov emyeipnon. Eniong oe moAld onpeio PAémovpe va yiveton
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avaPOpd TNV TOYKOGHLO OIKOVOUIKT 10Topia KaOdG KOl GTNV OIKOVOUIKN 10Topia
tov HITA. O ovyypoa@éoc apKeTés QOpES KAVEL avaPOPEG GE OIKOVOLOAOYOVS KO
OIKOVOKOVG PIAOGOPOVG OV €MMPENcOV TS amdyel; Tov. O mpdAoyog poMoTO
Eexvael pe évo amdebeypo tov F.A. Hayek. ITépa amd v opoloyio yivetar kot
ypNomn eEOYA®oo1KoU Tapdyovtog. [To cuyKekplpéva 0 GLYYPAPENS YPNCILOTOEL EVa
mivoka yo va 0gi&etl v cuveyduevn kat evivtmotaky dvodo tmg Koch Industries ava
T XPOVLOL.

To vpog Tov keyévou eivan katd Pdon emionpo. Avtd givor To Aoywkd AapfPdavovrtog
VT OYV TO VYOG TOV OIKOVOUIK®OV KeWEvay onmg to Good Profit. Tlaporo avtd
enedn Om®G avapépope Kol mo wpy o PiPiio dev ivor avotnpd 0IKOVOUIKO aAAG
Exel Kot PloypapiKod yopaKTnpo, TopaTnPovUE OTL 6€ TOAAL onueio To VPog yiveTon
TOAD 7O OVETMICNUO KOl QIAIKO. AT 1 OVETIONUOTNTO TTapatnpeitol Kupiwg o€
onuei OOV 0 GLYYPAPENS MG EKPPALEL TO. ucONUOTO TOV 1 TIG EUTEPIEG TOV
oxeTkd pe avhpomovg katl tpdypota. o mapdderypa Eva TANpwg enionuo keipevo
Ba avépepe tov owkovopordyo F.A. Harper pe 1o emionuo évoua tov, dniadr Floyd
Arthur Harper aAld o xOpioc Koch mpotud vo. ypnouomomocel 0 mopotcoVKAL
“Baldy” to omoio iye 600ei otov Harper. Avto yivetar eneidr) o Harper ivor and tovg
ayommuévoug cuyypagesic Tov kKvpiov Koch, kot tov ennpéoce omnv olkovouiky
VOOTPOTiet TOL, OAAG KOl GTNV GTPOTNYIKN TNV omoia meptypdpel oto PifAio avtd.
Enopévoe, 6cov apopd 10 V@GOG, Yo xaptv TG 1600LVOUING Kol NG KOADTEPNG
HETOPOPAS TOL VONLLATOG OAAL KO TOV OIKEIOV KAMLOTOG TTOV JIVEL O GLYYPAPENS GTO
épyo tov, amopacicOnke va dtatnpnOel n emonuoOTTO 6TA OMUElR GOV VT VI PYE
0710 TPOTOTLTO GAAG va OlatnpnOel Kot To avemionuo Kot EAMKO VoG dTav oVTO
ToviOTOV OO TOV GLYYPUPEQ.

Metagpaostika [pofiqporta

To 3° otdd10 g kewevikng avdivong g Christiane Nord sivar n edpeon ko M
EMIAVON TOV PETOPPACTIKOV TPoPANUaToVY. Zoueonva pe v Nord to petagpoactikd
TPOPAUOTO LITOPOVV VO EVIOTICTOVV TPV OPYIGEL N HETOPPUCTIKN S100IKOGI0 Kot
etvar avtikelpevikd 1 tovAdylotov dwmokepevikd. Agv tavtilovror dnAadn He TiS
LETAPPOACTIKEG OVOKOAIEG TOL OVTIUETOMILEL €VOG UETAPPUCTAS AOY®D €AMTOV
YVOoE®V oML givar kabolkd yio GAovg Tovg petappactég(Nord 2014: 145). H Nord
vrootnpilel OTL KAADTEPO €ivor TO LETOPPACTIKE TPOPANLATO VO LEPAPYOVVTOL KOt VOL
avtipetomilovtol katd katovca cepd (top-down). ITo cvykekpéva, 1 Swadikacio
™G Aetovpytkng petaepaons Ba mpénet va Eekvd and 10 mPoyUATOAOYIKO €minedo
0TO 07010 avaPEPETAL 1 EMBIWKOUEVN Aettovpyia TG petdopaong .H Nord dakpivet
TO. UETOQPACTIKE TPOPANUATO GE TPAYUATOAOYIKA, TOMTICUIKG, YAWOGIKE Kot
101alovta (Nord 2014: 146).

[Ipaypoatoroywd mpoPAnuata. To mpoyuatoloyikd HETAPPAGTIKA TPOPANLOTOL
TPOKOTTOLV OO  SPOPEG OTIC  KOTOOTAGES KOU UTOPOVV VO EVIOTIGTOLV
OLYKPIVOVTAG TOVG EEMKEEVIKOVS TAPAYOVTEG TOV KEWEVOL TNYN KOl TOV KEWWEVOL
010Y0G. Avtoi ot gmkelpevikol mapdyovieg eivor o moumds, o OEkNG, TO HECO, O
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YPOVOC, 0 YMPOG, KIVTPO Kot 1 KEWEVIKN Agttovpyia. [a Kamolovg and avtovg Toug
TapAyovteg £ywve avagopd kot topamdve. O moumds Kot 0 dEKTNG mapaptévouy 1610t
Kot dev wpokvmtel oto Good Profit mpofinua 66ov apopd avtodc T0Vg TAPAYOVTEG.
To keipevo eivan ypappévo amd tov emyepnuatio Charles Koch yuo emyeipnpartieg
Kol avOp®OTOVG OV YEVIKOTEP OGYOAOVVTOL PE TOV OWKOVOUIKO KAGO0. AvOpwmot
aLToV TOV KAGSoV Ba dtafdoovv kat To petappacuévo Pifiio otnv EALGda. To péco
etvar ko 6T1g 6v0 meputtdoelg £va Bifiio. O xpdvog dev pag dnpovpyel Tpofinuota
kaOdc 10 Prio exddOnKe otig HITA 10 2015. O yopog iomwg dNUovpyncel Kamoo
mpofAquata, ved TV évvolo OTL KATOEG KOTOOTAGES TIC ONOIEg TEPLYPAPEL O
oLYYPOPENS EVOEYETAL Vo UV givar otkeieg o Kamotov mov {el otnv EALGOa Ko TOc0
oAV, [o mapddetypo 0tav 0 cLYYpaPEas HIAIEL Y10 TIG TEGEIS, TO OPYOVMOUEVA
lobbies kot v etapikn mpoévolo mov AopPdver yopo oty OvAGIVYKTOV, £vag
EMnvag mov dev yvopilel KoAd Tovg owovopikovg unyoviopovg tov HITA {cwg
ypewootel Ayn Pondewn. Ilavtwg o ovyypagéag mpovonce ywoo owtd Ko eEnyel
euneplotatopuéva oto BipAio tu eivon n etarpikn mpovolo ko ta lobbies. Ocov agopd
10 KivnTpo umopove va mTovue 0Tt pio TANPNG Kot TEAELN peTa@pacn Tov Pifiiov Ha
nrov oAb evyaplotn yia tov ovyypoeéa Charles Koch. Onmwg o kdpog Koch
TOPUOEYETAL KOl OTO OMOCTAGHM, amd aicOnorn vmoypémong kot kobnkoviog va
Bonbnoer tovg vroOAouovg avOpdmovg Eypaye avtd 10 PiAo, mpokeEVoL va
naBovv TEPIGGOTEPOL TO. LUOTIKA TNG EMTVYIOG TOV KO VO TO, EPOPUOCOVV KO QLTOL.
Apa o TANPNG petdopacrn tov PipAiov Ba eumnpetovoe Ta Kivitpo Kot TOL
OKOTOVG Y10, TOLG 0TOI0VE 0 cvyypapéas Eypoaye to Pipiio. H keevikn Aertovpyio
elval QLOIKA KVPIME AVAPOPIKT KO TANPOPOPLOKT KOl OTIG 0V0 TEPUTTOCELS, OTWG
avapEPONKE Kol 0TV LETAPPACTIKY] EVIOAN], KOl 0 0KOTOG TOL KEWEVOL GTOYO0G £ivat
1010¢ pe aVTOV TOV KEWEVOL TTNYY).

[MToMtiopkd  petagpactikd mpoPAnuata. Kdébe moMtiopog €xelg g Okég Tov
ovvnBeiec, ovpuPdoeig ko vopuec 6mwe toviCer 1 Nord (Nord 2014: 149). Eivau
duvaTOVv vo TPoKLYOLV TPoPANaTe eEontiog TOL YACUOTOS UETOED TMV TOAMTICUMV.
Mo mapdderypo av  €vag  OUEPIKOVOS  CLYYPOQENS TOPOUOIALEL  OIKOVOLIKEG
oTPATNYIKES HE oTpaTNYIKES emifeong oto pdykumt toOte €ivor mOAD mbavd €vog
avayvaomg and pio xdpa oty omoia 0ev gival 010000 UEVO TO PAyUTL VoL unv Umopet
va kotohdPel to mAnpeg vonpo. Ilopoia ovtd oto cvykekpuévo Keipevo Ogv
VILAPYOVV TETOW TOMTIGHKE UETAPPUCTIKG TPoPAfjuata. Agv vmépyel KAmO0

TOMTICUIKO oTotyelo 610 Kewévov 10 omoio Oa pumépdeve €vav avoyvaoTn otV
EA\éda.

IMNwoowd petappoctikd mpofiiuoata. To YAOGGIKE HETOAQPOCTIKG TPOPANLOT
TPOKVTTOLV amd SOPIKEG O10POPESG avANESH GTA AeEIAdYL0, TOVG TPOTOVG GVVTAENG
KOl TO VREPTEHO)IOKG oToteion Twv 6vo0 ylwoowmv (Nord 2014: 150). Ztnv
CUYKEKPIUEV] LETAPPOCTIKY O1OIKOGI0 TOPOVGLAGTIKAY YADCGIKA LETAPPOCTIKA
npoPAnpata oe Kamow onueio Tov keWWévov. To mpdTo T€TO0 TPOPANUE NTOV 1
amb6doon Tov Opov «corporate welfare» oto eAAnvikd. Avty n évvolo dev eival
yvoot) oty EAAGSa Kot dev vrdpyetl avtioToyn LeTA@pacn oL va £xel KoblepmOEl.
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O 6po¢ LETAPPACTNKE GTO EAANVIKO KEIUEVO (G «ETALPIKN TPOVOLL», OPOG TOV AV Ko
Oyl evpémg ddedoUEVOG, €xel ypnoomonbel kol o€ PEPIKA emionuo EAANVIKA
keipeva g Evponaikie 'Evoong. 'Evag akoun Adyog yio tov omoio emAéybnke n
HETAQPOCT TOV OPOV MG «ETAPIKN TPOVOL» €ivarl TO YEYOVOS OTL O GLYYPAPENS
aVOAVDEL e AemTOUEPEID TL €ivol ©OTO KEIPHEVO TOL. AKOUN Kol OV KOTO0G 7OV
dpaCTNPOTOLEITOL GTOV KAGOO T®V OIKOVOUIK®OV, Kol Kotd 7Aoo mhovotnta
napakorovBel tic e€eritelc otig HITA, dev yvopilel Tt givol n gtoupikny Tpovola o
kOprog Koch 1o &&nyei péoca oto keipevo. To dedtepo yAwoowkd mpdPAnua mov
TPOEKLYE NTav 1 MeThppoon Tov Opov «metaphorical toolbox». O 6pog avtdg
YPNOWOTOLEITOL OTAVIOL OKOUN KOl OTNV  OyYAMKN YAM®OoO Kot OEOOUEVOL TOL
YEYOVOTOG OTL gV VTAPYEL AVTIOTOLOG OpOg oL va £xel KabepwBel ota eAANVIKA
TPOCTOONGAUE YAPY TNG 100OLVAIOG VO LETAPEPOVUE HE €va OKO pHag Opo TO
vonua. O 6pog amododnie ota EAANVIKA MG «YVOOTIKO KT HOG Kot ovTo givot To
vonua tov 6pov «metaphorical toolbox».

[3alovta mpoPAnuoata. Id1alovia ovopdlovtar ta mpofAnuaTa To 0TOio VILAPYOLV
0TO KelPEVO TMyN Kol agov evtomceOovv amd 10 UETAPPOOTH, O10pOdvoviol 6To
peTappoca. Xto Keipevo oev Ppédnkav 101dlovta tpoAnpoToL.
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