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1. EIXATQI'H

H mapovoca ntuyiokt| epyacio amotelel TV OAOKANPOGT TOV TPOTTVYIOK®Y GITOVOMV OV GTO
Tunpo Zévov INoooonv, Metdeppaong kot Atepunveiog, votepa omd 4 ypdvia YEUATO YVAGELS,
EUTELPIEG KOl ONUIOVPYIKEG OTIYUEG. Bedpnoa, Aoudv, WavIKO Vo aGYOANO® GTNV TTUYL0KT OV
gpyacsio pe éva Oépa mov péca amd to pofnqpoato TG GYOANG ouvvewnTomoinco OTL MG
petappaotplo pe ekppdlet amoivta Kot Ba el va acyoAndd pe tov topéa avtd 6to PEALOV.
[T ovykexpéva, n epyasio avt apopd tnv €vOeia LETAPPOCT KOl TOV GYOACUO EVOG KEILEVOU
TANPOPOPLOKNG PVONG, OO TO OYYAIKA Yoo EAANVIKA. Qg keipevo-mnyn ypnopwomomdnke Eva
amoéomacpo amd 1o eyyepido “TAUS Transcreation Best Practices and Guidelines” mov
dnuoctevtnke omd v TAUS otig 27 Maiov tov 2019. To keipevo avtd givar éva eyyepidto mov
OKOTO €XEL VO EVNUEPMCEL TOVG EMAYYEAUOTIEG TOPOYNS YAMOCIKAOV VANPECIOV KOl TOVG
HaONTELOUEVOVC Y10 T1 LETAOMNIIOVPYID, TN UETAPPOGCT], TNV TOADYAWMGGN KEWEVOYPAPTOT KOt

Kupimg Yo 6Aa 6o opeihovy vo Yvopilovy Kot Vo TPOGEYOVV KOTA T1 GLYYPAUPT OVTOV.

H epyacia avt yopileton oe mévie pépm. Ewcaymyn, mpotdédTumo keipevo, petdopacua,
oYoMaGLOG, eMiA0YOg Kat BifAtoypagia. O oxoMacpog amotelel TO KUPLOTEPO HUEPOG TNG EPYUCIOG
kaBmg oe avtov avagépovtal OAeg ol Bewpieg, TG omoieg cvpPovAiedtnka yw TV opbn
OVTILETOTION TOV HUETOPPUCTIKOV OVGKOAMY, Ol OTOIEC QPOPOVGOV KUPIMG TOV TOREN TNG
opoioyiog Kot Tov VONUATOS ToV Tp®mToTOTov. [lapd Tic SuokoAieg avtéc, o1 Bempiec omovdaimv
LETOPPOUCTAOV KOl YAOCGOAOY®V UE foNONGAV VO OVTILETOTICM TO UETAPPACTIKG TPOoPANLOTOL

KOl V0L TOPOVGLAGEH U0 GOGTY OTOS0CT] TOV TPWOTOTLITOV.

Téhog, Ba NBeha va evyapiotiom Tovg Kadnyntéc tov Tunuotog Eévav Nowocmv, Metdopaong
Kot Alepunvelag yio TG YVOOELS, TIG EUMEPIEG KOL TNV EMCTNUOVIKY K0H0dNYNoN 7oL [OL

TPOCOEPAV KoL TAL TEGGEPX YPOVIO GTOVODV LLOV GTO TUNLOL.



2. META®PAEZMA

[IpdAoyog amod tov [Ipdedpo TG CLVTAKTIKNG OPAdAG

Yto péoa tov 2018, m TAUS mpdteve m dnpuovpyio €vog Sopnpévonv cuvolov PEATIGTOV
TPOKTIKOV, KATEVOLVINPLOV 0010V Kot EKTUIOEVLTIKOD DAIKOD Y10 TOVG ENXOYYEAUATIEG TAPOYNG
YAOOOIK®OV VANPECLDY OV EVOPEPOVTAL VO, ovATTOEOVLY TIS OeEIOTNTEC TOVG YVP® Amd TN
petadnuovpyia kot t o1ebvn keyevoypdonon. H evépyela avt anotédece éva 1060 emikaipo
000 Kot omapaitnTo Prpo ed0poimong g KOTovOnons 1060 TV 0PV 0G0 Kol TMV OUOTKAGIOV
avtov. Enikopo, enedon n cvlnmon yopm amd ) petadnuovpyio £xel EEKIVIGEL £0M KOl OPKETO
Kapo, xwpic Opwe v mpoeavn e£EMEN Tov BEpatog mov Ba pmopovce va Bonbncel oTov opiolo,
10 €0pPOg KO TN SLVNTIKNY UETPNOT TOV OTOTEAEGUATOV OVTOV TOV OdKACIOV. ATapaitnto,
EMEON 1 AVAYKN Y10 TNV TOPOYN TPOKTIKNG LITOCTHPIENG GTOVS LETAOTILIOVPYOVGS dev vINPEE TOTE

1660 LEYOAN, EVO TapaAAnia owEdvetol KaOnuepvd.

Q¢ €K TOVTOV, £YOVTOG £VAV GOPT) GTOYO, CLYKPOTNOOLE LU0 GUVTOKTIKT OLLAON EUTEPOYVOUOVOV
TOL KAGOOL Y10 Vo GLUPAAOLY GTN dNUoVPYia, avadedpnorn Kol ONUOGIELOT oG EMOKOTNONG
Kol Jog oe1pdc Katevfuvimplov 00Mylov, akoAovdoOUEV®VY amd EKTOUIOEVLTIKO DAMKO LE TN HOPON
SOIKTLOKOD UABNUOTOC, Y10 TOVG HETAOTUIOVPYOVS KOl TOVG TOAVYAMGGOVG KEWEVOYPAPOUG.
Eipon oAb evyvopmv yio ™ onuovikny cUBoAn TG CuVTOKTIKNG Hog opdoas Kot Ba ffela va
evyoploTo® Ttov Kabéva Eexwplotd Yoo TNV OmIGTELTN OlOPOTIKOTNTA, TIG AENTOUEPEIC
TOPUTNPNOES KOl TN GUVOMKN Tpoomddelo. mov KatéBoiay ywoo T ovvtaln ovTodvV TOV
katevBuvTplov odnydv. ‘Hrav, eniong, mpayuatikd 0QeA0g vo £XOVUE TNV LIOCTAPIEN KoL TIG

0PYOVOTIKES IKAVOTNTEG OVO0 GLVOOEAP®V ag TS TAUS og avt v tpocmddetio.

Ot xopmoi NG GLAAOYIKNG HOG €PYOCING OMOTEAOVVIOL TPOTOV, OMO OVTO TO GUVOAO
KATELOVVTIPLOV OONYUDV Kot CNUELOCEMV GYETIKA e Tig BéATioTeg [Tpaxtikég Kat, dgvTtepOV, amd
T0 EKTOOEVTIKO LAKO Tov Ba akorovOn|cet, To onoio eAmiCovpe 6Tt Ba fondnocel oy eknaidevon
TOV  EMAYYEALOTIOV TAPOYNG YAMOOIK®OV VANPECIOV TOL EMBOVUOVY VO, EPYUCTOVV GTN
Onpovpykn mAevpd g petdopaonc. AdPape, exione, vedyn 6covg Ba MBeday va pdbovv tovg
TPOTOVG LE TOVG OTTOI0VG dNUIOVPYEITAL TO TEPLEXOLUEVO Y10 TNV TPOPOAY| EMYELPT|CE®V, TL Elvar
aVTO TOL TO KOOIGTA EMTLYNUEVO GTNV OyOPd KOl KATAAANAO Y10, GUYKEKPUEVOVG GKOTOVS. Agv

0o 1yVPIETOVLE OTL TO LAIKO 0VTO ivat TANPES, 0EO0UEVOL OTL VITAPYOVY TOAAEG TTVYEG TTOL Bal
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UITOPOVGOV VO AVATTUYOOVV TEPUTEP®, ALY TPOCTAONCALE VO EILACTE TEPIEKTIKOL TAPEXOVTOG
pio dopn Kot éva TAaic1o, 6To 0oio 01 LOBNTEVOLEVOL KOl O1 ETOYYEALATIEG TOPOYNG YADWCTIKMOV
VINPECLOV UTOPOVV VO KOTAVOT)COVV KOl VO ATOKTHGOVV TG 0€E10TNTEG TOV OTantoHVTOL Y10 0V TO

10 €100¢ YAWGGIKNG epyociog.

Ynrdpyovv 814popot Adyot Yo TOVG 0TOI0VG TO VAIKO ovTd €ivarl onuavtikd yio v AAvcida
E@odacuot TloAvylwoov [epieyopévov, oyt povo yia v mapovoa pAcT oAAd TpOTIoTMOS, Yo
T0 LEAAOV. AKOUT, TO DAIKO T TAPEYEL EVOL TAAIGIO GTI GLVTOKTIKY OUAON Y10 VO EMTEAEGEL TO

épyo tG. Xwpic ouykekpipévn oepd, to akoAovho amoteAoHV TTUYES AVTOV TOL TAUIGIOV.

H dnuovpyio tpopik Baciopévn oto mepieyopevo (content profiling) éxet kataotel Pacikn mroym
TOV TPOTOL LE TOV 0moio o1 eToupeieg PAEmOVY TV aio ToV TEPLEYOUEVOD TOVG GE GYEOT UE TNV
ayopd Tovg. Avtd onuoaivel, 6Tl 01 ETOIPEIEG £YOVV EVTOTIGEL TEPLEYOUEVO LYNANG a&iag, VYN A0D
OVTIKTUTIOL GTN «KOPLPY] TOV YOVIOV», OTOV TO TEPLEYOUEVO ONLUOVPYEITAL TPOKEUEVOD VO EXEL
000 10 OLVATOV PEYAADTEPT EMPPON, CLVNOWE YO EUTOPIKOVS GKOTOVG N Y10 ONUOCIEG OYECELS.
Aentopepéatepn depehivnon g Onpovpyiag Tpoeid faciopévn oto TEPEXOUEVO TAPOLSIALETOL
o11g Béhtioteg [paktikéc mov akoAovBovv. Xe vynAo eninedo, ®o1060, £XEL Yivel d10Kplon HeTald
TOV VTOGTNPIKTIKOV TEPLEYOUEVOD, TO OTOT0 YEVIKA UTOPEL VoL TUYEL EMEEEPYOTTOC LECH UNYOVIKNG
HETAPPOONG, KOL TOV EMOPACTIKOV, ONUIOVPYIKOD TEPIEXOUEVOD TTOV, UTOPEL aKoOpa Vo TopayOel
ATOTELECUOTIKOTEPO. OO TOV GvBpwmo. To vynAng emidpaonc, 11aiTePA 0OPOTO TEPIEYOUEVO EXEL
WG GTOYO VO EMNPEAGEL TO KOV KOl VO, TO KAVEL VO 0yOPAGEL £VOL TPOTOV, Y10 TAPASELY LD, EVOD TO
VIOGTNPIKTIKO TEPIEXOLEVO EYEL GYEOAOTEL Y10 va. v TANpopoplakd kot eptypapikd. H mpmdn
Katnyopio kével emikAnon oto cvvaicOnuo kot TPEMEL Vo Eivol EAKVOTIKT, OEAENCTIKN KO
evivnoowokn. H dedtepn xatnyopia etvar opBoroykn kot mAnpogopilakn. H mpdtn Karnyopia
TPEMEL VO €Vl TOGAPIKT), EELTTVT), EATOMKEVUEVT, OPESKLL, EEXMPIGTH KO OMLOVPYIKY], WE
AL Aoy, «avBpomvny. H devtepn pmopet cuyva vo avtipetomiotel oxeddv €€ ohokANpov ond
[0 Unyovn, YEYovOS oL eVIGYVEL TV Aoyt Ot ) petadnuovpyio etvor Katt mov ot dvBpwmot,

TPOGS 10 TaPHV, KAVOLUV KOAVTEPQ.

[Tow dropa givor Aourdv Ta KATaAANAOTEPA Y10 VO 0oXOANB0VV pe TN petadnuovpyio N pe m
oLYYpaPn TOAYYA®GowV Kelévmv; Exeiva mov £xovv AdPet enionun exmaidcvon o€ 1OpLLOTO TTOV

€101KELOVTAL OTT JWACKAAIN KOl TNV EKTOIOELON, 1| EKEIVA TTOV EYOVV TPOAKTIKY| eumepia, 1 eivor



edwol ypnotec, N TabcUEVOL YVADGTES TOV EKAGTOTE OVTIKEIEVOV; Evag coTdC GuvOLaGHOg

TOV TOPATAVEO PTOPEl KAAMGTA VO SNUIOVPYNGEL TO KAADTEPO TPOPIA.

Mo ToAD oNUOVTIKY GTOWT OV EEETAIGE 1) CUVTOKTIKTY LOG OLAdA EIVOL TO OTL OPIOUEVOL EUTTELPOL
€101Kol 0N LETAPPACT] TIGTEDOVY OTL 1] LETAOTILIOVPYIO EIVOL GTIV TPAYUOTIKOTNTO OTANDS 1oL
GAAN ovopacia Yo TNV KOAT, TOMTIGUIKA TPOGOPUOGHEVN HETAPpacT). Me dAla Adyia, motehovy
OTL 1| LETAONUIOVPYIO EYEL KOPETEPLOTED OWTO TOL O1 KAAG EKTOALOEVUEVOL, EMOEEIOL LETAPPACTEG
gkavay mTavto, ONAadn va TapEYovV Evo TOMTIGHIKA KATAAANAO0, YAOGGIKA akpPEC KEIPLEVO Kot
Oyt o petdopaocn «AéEn mpog AEEN». Kdébe koA petdepoon eivol kotd kdmolo TpOTO
OMUOVPYIKTY, Kot TPETEL VO AAUPAVEL LTOYT TOV GLYYPOPEN KOl TOV GKOTO TOV, KOOMDS Kol TOV
avayvV®OTN Kot ToV TOMTIGHO Tov. Opiopévorl vroostnpilovv 0Tl 0 6pog «ueTdppac» Bo aAAdEeL
oto péAhov: Ba vmhpyer n avOpoOTIVY peTaepacn (petadnuovpyio) kot 1 «petdepacn» Ha
avaeépetol povo otn Mnyavikn Metdppaon (MM). Qotdco, 1 Zvvtaktiky Oudda Katéinée oto
ocvumépacua, 0Tl 11 HeTadnpovpyia stivon pa Egympilotn ddkocio Kol dtympileTon amd TOVG

SUPOPETIKOVG TPOTOVG TPOETOUAGTAG, OO TO aPYIKO VAIKO Ko TNV Tpdbeom.

OeueMmOeG 6e AVTEG TIC EKTIUNCELS €ivan To epdTNUa «T1 Elvol 6TV TPAYHATIKOTNTO L0 KOAN
HETAQPOOT MAPKETIVYK 1 L0 KOAY HETAOMUIOVPYiR 1] éva KOAO TOADYAMOCO KEIPEVO;». ZAP®G,
OVTO OV £YOLV KOWO 1M UETAPPACT] HLAPKETIVYK Kot 1 HETOdNovpyia eivarl 1o 0Tl Kot ot dVo
Eexwvoov amo v [Inyn. Opwg, ywu ™ petadnovpyia, n IInyn amotelel mepiocodTEPO AL
avapopd Yoo Tov X10)0, EVO 0 OKOTOG TNG UETAPPOONC Eival vo Tapdcyel Eva motd, akpiPég
16odvvapo g Inyng pésa o Eva moMticpikd miaiclo. Me ) petadnuovpyia Oa vadpEovv Kot
GAAEG EMPPOES a0 TIG KATELOLVTIPLEG 0O YIEG TN EUTOPIKNG EXTOVVUING KOl OO TV «POVN TNG
emyeipnong», kot avtég Bo sivon eicov onuavtikég e To TOATIGHKO mAaicto. Téhog, oto
ToAVYA®ooOo kelpevo oev vmapyer IInyn, mapd poévo pwe cdvioun mepypagn 1 €vo
gwovoypapnuévo cevdplo. To kelpevo ypapetor pe PAOT TIC OMOUTACES TG KOUTAVING KoL TG
KatevBuvtipleg odnyieg TG EUTOPIKNG EXOVLIOG, MGTE VO SICPOAMGTEL OTL EMTVYYXAVOVTOL OL
EUTOPIKEG oot oES Kot ot otoyot. H pétpnon mg mowdtrog oe kabepio and avtés Tig Tpelg

drdkaocies eivatl avamdPevKTo SPOPETIKN G€ KAOe mepintwon.

H ocvvtoktikny opdda axoAovOnce ) dd1Kacio TOV TEPLYPAPETOL TOPOKAT® TPOKELEVOL VAL

ovykevipaoel i Bédtioteg [paktikég ko KatevBuvtnpieg Oonyiec. Apyikd, opicape 6Aovg Tovg

8



OYETIKOVG OPOVLG OV DEWPNGOUE OMUOVTIKOVG OTIC OAPOPEG TEXVIKES Yoo TN Onuovpyio
TOAVYAWDOCGIKOV TEPIEXOUEVOD. XTT) GUVEYELD, TPOYWPNCOLE GE Ui O1001KACT0 GUUTEPIANYNG Kol
OTTOKAEIGHOD JLOOIKAGIOV Kol TEYVIKMV EVTOG Kol EKTOG TNG ONUIOVPYIKNG Slod1kaciog, Yo vo
kabopicovpe moteg Bewpodue TePocdTEPO dLOIKAGIEG TOV oYeTIlOVTAL E TN HETAPPOOCT Kot
TOLEC TEPLOGOTEPO INUOVPYIKEG dLadIKaGiec. AvTd, LE TN GEPE TOV, 00NYNGE GE OPIGHOVS OLTMV
TOV OCLYKEKPYEVOV ONUIOVPYIKOV OlOIKACLDY, TEXVIKAOV KOl OlEPYUCIDV. XTN GCULVEYELQ,
TPOYWPNGALUE CTNV TEPLYPOAPT] TOV OVAUEVOUEVOL OTOTEAECUATOC, OPICOUE TO TOPAOOTED TTOV
avapévape vo mapaydel Kot otn cvvéyelo PprKoE TOPAOEYILOTO LETAPPACUEVOD TEPLEYOUEVOL
Kol TOAOYAWGONG KEWEVOYPAPNONG Yo Vo oelkovicovpe ta dounuéva onueio. E&etdotnke,
eMioNG, 0 POAOG TNG TEXVOAOYIOG. OAOKANPDOCAUE UE KATOIEG WOEEC OYETIKA LLE TO TOV VO, fpov e
TOPOVG, TMG 0pilovtal 01 KATAAANAOL TOPO1, Kol TEAKA TG Ho LITopovGV VO EKTOOEVLTOVY AVTOL
o1 opot. To mapdv €yypapo meptypdpel Tdg B pmopovce 61N GuVvEXELD Vo S0 pPmBEel ovTi N

exmaidgvon.

Ov mapovoeg katevBuovinpleg oonyieg omevBhvoviar TOCO GTOLG EMOYYEALATIEG TAPOYNG
YAWGGIK®V VANPECIOV 7oL  EEKVOOV 10 TOEIOL TOVG OTO  ONOVPYIKO HOVOTATL NG
HETOOMOVPYING Kol TNG TOAVYA®GONG KEWWEVOYPAPNONGS, OG0 Kol G€ EKEIVOVG TOL £YOLV NOM

evipupnoetl o avtd. ExniCovpe va tic Bpeite yproueg.

Paul Mangell Kéwnpitl, Mdiog 2019



BEATIXTEX IIPAKTIKEY KAI KATEYOYNTHPIEX OAHI'TEX

M omd T TPAOTES CUPEIS TAPATNPNCELS KOt ATOPAGELS TTOV EA0PE 1) GUVTOKTIKN OpAda TV Vo
JLKPIVEL TIG LETOPPACTIKES O1001KAGIES, 01 0moies PacilovTal Kupiwe o€ pa Tyn. TN GLUVEKELQ,
N YN vt TPOocoPUOLETOL TOMTIGUIKA KOl GOUQMOVO LE TIG IKAVOTNTES KoL TNV EUTEPIN TOV
enayyeApatioo mTOpoyYNG YAMOOIKAOV VINPECIDV, KOl TOV ONUOVPYIKOV TOAVYAMGCIKOV
dwdkaciwv mov Pocifovior oe peydho Pabud otig KatevBuvinpleg 0dnyieg ™G EUTOPIKNG
EMOVLUING, TNG KOUTAVIOG KOU TOV OPNUICE®V Yo TV Tpo®Onon g OMUIOVPYIKNG, Kot
EVOEYOUEVAOS CNUOAVTIKNG, TPOCAPHOYNS TNG TNYNS. M dAAN d1opopd eival OTL TO OmOTEAEG AL
TOV UETOPPACTIKOV OUOTKACIOV TAPAUEVEL TIGTO TNV TPOHEGN KOl TO VONUO TOV GLYYPAPLQ,
EVD 01 ONUIOVPYIKEG TOAMIYAWGGES 01001Kaoieg eivan o moTéG oty TpdPeon ™G EUTOPIKNG

EMMVLUING KoL TNG KOUTAVING GTNV ayopd.

Mo Aemttr), 0AAG EEAPETIKA CIUOVTIKT] O1AKPIGT, TAV XPNGUUN Y10 TO GLUPOVAIO KT T HEAETN
TV opiopdv. H petdopaon tov papketivyk Bewpodpe 0Tt etvar puo HeTa@pactikn dtodkocio L
LETOOMOVPYIKA OTOKElR, VD 1 HETAdMIOVPYia efvar pior akOun mo eAeVBep Kol akoOun o
onuovpykn oadkacio. T6co 1 peTtdppaon PAPKETIVYK OGO KOl 1) HETAONHIOVPYio EUTITTOVY
TNV KOTNYOpio TOV S1001KAGIMDV TOV TOPEXOVY SNUIOVPYIKO TOADYAMCGCO TEPLEXOUEVO, TO OTTO10

EUTMTEL O€ TEGGEPIC OLADEC:

1. Metdoppaon HAPKETIVYK (UETAPPUOT €VOG OpYIKoD KEWEVOL HE TOATICHIKY KO
onuovpyikn emppon). Ot TOmotl mEPIEYOUEVOL TEPIAAUPAVOVV: OPIoUEVO. GTOLKEID 10TOTOT®V,
GUVOOELTIKA £YYPOPa TPOIOVIMV, TANPOPOPIES Y10, EKONANDGEIS, OPIGUEVEC TOPOVGLAGELS KOl

OPIGUEVO EVIUEPMOTIKG SEATIOL.

2. Metadnpovpyia (avoaeopd o Eva apyikd Kelpevo pe aitepa OMovPyKd cToyeio Kot
HE HeYOAN €mppon amd TANPOPOPIES Yoo TV EUTOPIKN En@VLUio Kot TNV Kapumdvia). Ot tomot

TEPLEYOUEVOV TEPIAAUPAVOVV SOPNUICELS, UTAVEP, CAOYKOV, AEKTIKG AOYOTLTTA KOl OLTAKEG.

3. Keevoypdonon (dnuovpyio mepleyoplévou yiol Ty EUTOPIKY EXOVLUI0, TNV KOUTAVIo Kot
TOVG EUTOPIKOVS 6KOTOVG). Ta £10M mepieyopuévon mepiapfavovv 0o 6ca mepthappdvovror vd
10 otoyeio 2), oAl € AT TV TEPIMTMOOT, ONovPYoVVTOL Y®PIG KAmow 7TNyn, KoOdg

TPOEPYOVTOL ATOKAEIGTIKA OO TIG OTTOLTHOELS TG EUTOPIKNG EMMVULUING KOt TNG KOUTAVIOGC.
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4. Aleg dnpovpykég yAwooikég vanpeoieg, 0nwg 1o SEO ka1 to SEM (BA. opiopong
napokdto®). [T cvykexppuéva mopadsiypato yio ke tOmo mepieyopévov mopatifevior 6to

[Mapéptnpua 1.

To axd6rovbo ypapnuoa Pondd emiong otV mo AenTopepn KaTavONoN TOV TPOPIA 7OV €ivor

Boaciopévo 6To TEPLEXOLEVO.
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Metagpaon Mapketivyk

Mmnopel va opiotel g 1 OO0 HOG UETAPPACNS TOL EYEL MG GTOYO VO TPOKAAEGEL Lo
cuvausOnuotikn avtidpaon (embopio yoo ayopd ...) kot vrepPaivel v Mot anddoon €vog
TEPLYPOPIKOD KEWEVOL. AvdAoyo pe NV modtnta. TG TNYNS Kol TNV 1010UTEPOTNTA TOL
UNVOLOTOG/TPOTOVTOG, KOOMG Kol e TUYOV TOMTICUIKOVG 1] LEUOVOUEVOLG VTTOVIYLLOVG, OUTO
umopet va mepthopfavel gite g ToA0 pkpn oAAayn kot tpoomddeia eite po peyddn. Edv to
TPOTOTLTO EIVOL TPOYEPO KO OGOAPES, O LETAPPACTNG TPETEL GLYVE VO EPYACTEL GKANPA Yo vo
TOPUYAyeEl KATL KOTAAANAO Yo TO kOwd-010%0. Mmopei, emiong, vo ovopaoctel eievBepm
HETAQPOOT, KAUOMG 1 HETAPPOCT YO TOVG OKOMOVG TOL WAPKETWVYK EMTPEMEL GE TOAAEG
TEPUITMOOCELS Mo €V PéPEL dNuovpykn dwdwkacio. Eved 1 oudda dev 10 OBswpel og mAnpn
petodnuovpyia, ovtd to €ld0g mepleyopévov Katd kavova Oo  meptlouPdvel otoyeia
petadnuovpyiag. H petdopoaon pdpketvyk epoappdletor 6€ LVAIKO TOL YPMOUOTOLEITOL Yo
UAPKETIVYK TEPIEXOUEVOV, TO OTTOT0 HIopEl var ivat puoTKE LAAADLL 1] SLAOIKTLOKO TEPLEYOLEVO,
OUVOOELTIKA £yypapa TPOIOVIOV Kol TANPOQopieg Yo ekONADOELS. OploUEVES ETAPIKEG
TOPOVCIACELS KOl OPIGUEVO EVIILEPOTIKA OEATIO, TOV EVTACCOVTIOL GE U0, KOUTAVIO, LAPKETIVYK,

OTTOTOVV KO OVTE LETAPPACT] LOPKETIVYK.

Ot petagpaoctéc Bo O16PAMGOVY TV TANPT KATOVOTOT) TOV UNVOUATOS KOl TOV KOWVOV-GTOY 0L
Kol ot ovvéyew Ba apyicovv va avaivovv ce molo Poabud ot addayég eival amapoitmteg M
eMOLUNTEG. ZKEPTOVTOL TPOGEKTIKA TLYOV OLUTEPOTNTES TOV TOAMTICUOV-GTOYOG Kot su{NTOHV LE
TOV TEAGTN TTOOM eAeVOepia £xovV, TOON «OmOKMONY eMTPENETAL 1] O€ TTO10 Pabud etvan emBountod
Vo, TOPaUEIVOUY KOVTA GtV TNYN /Kot 6 AALEG YADGGEG-6TOYXOVG. O TEAATNG Umopel vo punv
emBopet va oAAGEEL OAES TIG e1kOVEG 1] TN O1dtaln. Mmopet va embupel évtova va dtatnproet Eva

ETOPIKO GTLA K.AT.
Meradonpovpyia

Mmnopet va opiotel ©G 1 LETAPPOCT OV EVIGYVETAL OO TN ONUOVPYIKOTNTA, TNV EGTIOCT| GTO
VOG, T0 YAMGGIKO GTLA KO TOV GLUVOICONUATIKO OVTIKTUTO Kot TPOTOTOLEITAL, DGTE VO TAUPLALEL
oe éva véo kowo, 10 omoio pmopel va eivor pio opdda xpnoTdv, Hio XOPo, He TEPLOYN K.AT.
ZuvNnOmg, KOADTTEL TN O0PNLUCT, TO UTAVEP, To CAOYKAV Kot To Aoydtumo AéEemv. Mmopet,
emiong, va oploTel MG (o ddtKacior Tov aervetal vo, ival «ehevBepn» Kol amockomel otnv

AmOTOTMOO™ Ol LOVO TV TPOYUOTIKOV/TEXVIKOV TTUYMV Kol TOL TANPOPOPLOKOD TEPLEXOUEVOL,
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aALG Kot TG cuvalsOnUaTIKNG emidpacng otov avayvmotr. Katd cuvéneia, To PetayA®TTiouévo
TEPLEYOUEVO EIVOL 0T TN VO™ TOL MO VIOKEWEVIKO. H UmGTOGUVN TOL EVOLOPEPOUEVOD GTOV
petadnuovpyo eivor onuavitiky. H koAMépyelon g eumiotochvng TPOKLMTEL Amd T GWOOTY
TPOETOIAGTN, TN AETTOUEPT] EVIUEPMOT), LEPIKOVS YOPOVS TPOTAGE®MY Kot avtaAlayng wemv. H
LETAOMIIOVPYIO. GUVAVTATOL GUYVOTEPO GTO JUPNUOTIKO TEPLEXOUEVO 1| OTO TEPLEYOUEVO TOV
TPOGAVATOMEETOL GE EUTOPIKEG EXMVLUIES, OOV 0 KOPLOG GTOYOG EIVOL 1] TAOANGT] GTOVG TEAATES

Kol OOV 01 PPAGELS 1] O1 ATAKES ATOTOVV GLYVE eVTATIKY) emeepyacia.

H d1odkacio petadnuiovpyiog meptiapavet tig akdAovdeg pAacels:

* Ot petadnuovpyoi EeKvovv e TNV BVAALGT TOL apyIKOL KEWWEVOV. Ot petadnovpyot etvar To
mhovo va epyactoiv ympig tn Bondeia evog epyoieiov vrofondnong g petappaong (epyoaieio
CAT).

* Baowol mAnpopoptoddtec ivar ot KatevBuvtnpleg odnyieg g EUTOPIKNG EMOVULUING KOl O
oKOmOG NG Kopumaviog. Ot petadnuovpyol mpémel va to. yvopilovv avtd oe Pdboc kot va

epyalovol TAvVTOTE EVIOG OVTAOV.

* O 016%0¢ TOV PETAIMNUIOVPYOV €ivarl va EPEL TO 1010 amoTélecua (VO TOVANGEL, YEVIKG, LECM

EVOG «EVTLTTMGIOKOV» OEAENP 1) IO CUVOLCONUATIKNG TPOGEAKLONG) GTO VEO TOV KOWO.

* Eivar Ko TPOoKTIK) Yo TOVG HETAONUIOVPYOVS (OTTMOC KOl Yol TOVS KEYEVOYPAPOLS) Vo
TapAacyovV 3 1 4 S10POPETIKEG TOAVES TAPOAAAYEG GTOV TEANTY, GLYVA LLE OVTIOTPOPT LETAPPAOT)
v va €ENYNGOVV/SIKOIOAOYCOLY TO VOMLLA, T1 XPO1E KOl TOV OVTIKTUTIO G€ TEANTEG TV OTOImV

N yvoon g EEvng YAOooag etval avOTapKTN 1 AVETAPKNC.

* 211 ouvEyela, dnuovpyeitar po TeEAKY| K60y He Pdon v avaTpo@oddTnon omd Tov TEAITN.

HoMyhwoon kepevoypapnon

Mmnopet va opiotel o¢ 1 dadikacio dSnpUovpylog KEWEVOV 6€ TOAAEG YAMGGES amd T0 UNOEY, e
aVaPOPA OTIC AMOLTNGELS TNG EUTOPIKNG EXTOVOIOG Kot TNG KOUTAVaS, Kot cuvi0wg Baciopévn

0 0. AEMTOUEPT, EVNUEPMON OO TOV TEAATY. XvYVvE TPOKETOL Yo Hidt Oodkacio Tov
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AVOAAUPAVETOL GE GUVEPYAGIO OO TOVG GLYYPUPEIS SUPOPETIKMOV YAMGG®V, dALY TPpoHToDETEL
OTL 0 oVYYpaeEag ivarl e ehlBepog Vo dINUOVPYNCEL Eva KEIPEVO TTOL AEITOVPYEL OTN YADGGO Kot
otV mepoy] Tov. AAAeC ovopoociec yw TV MOADYAMOOTN  KEWeEVOypdonon elvar 1
Keyevoypaenon peta&d oayopmv (cross-border copywriting) kot 1 debBvng kepevoypdonon
(international copywriting).

AvTo OV SloKPIVEL TV KEWEVOYPAPNOT OO T HETOONUIOVPYIO €Vl 1) ATOVGIO EVOG aPyLKO
keévov. Edv vnpye éva apykd keipevo, 1 dladikacio 0o ovopalotav petadnuovpyia. Kat, ov
dev vmhpyer apykd Keipevo ywoo emeepyacio, m O00KOGI0 OVOUALETOL KEWEVOYPAPTOM).
XuyvOTEPU GLVOAVTATOL GTT] ONUIOVPYIC HLOPTNUIGTIKOV VAIKOV, 0AAA TO VAIKO avtd pmopel va eivon
TEYVIKO 1] ONUIOVLPYIKO, OVAAOYO HE TOV GKOTO. XTN GULVEXEW, O TEAATNG KaAgiton va Kavel
TOPATNPNOELS Yo KAOE YADGG, Kol propel vo akoAovONcouy S1apopa 6Tad10L ETUEAELNS, OTOG

K0l 0T LOVOYA®GOT) KEWEVOYPAPNOT).

H onpiovpyia mordyrAwcocmv dwapnuicewv 1 pmdvep potalel eniong moAd He TNV TOAVYA®GON
kewevoypaenon. H dweopd petald tov dvo elvar 60Tt 1 dnuovpyio TOAVYA®COoW®V
dpnpicev/pumdvep yivetal 6€ mOAD MO GLUTLKVOUEVN popen. H dnuiovpyia moAvylwcowv
dwpnuicewv/pumavep pmopel, emiong, va moiel pOAO GTOV  EUTAOVTIGUO  TEPLEYOUEVOL

(mAnpogopiec papketvyk SEO/SEM).

H xewevoypbdonon mepthapfdver v avdmtoén evog UEYOADTEPOVL KEWEVOL, UE PON Kol
E0MTEPIKN OOUT, eV 1 Oonuovpyio dwenuicemv/urndvep meplapupdvel Hovadikd cAOyKav,
pepovouéveg AéEelg, Aoyotvmo. Emopéveg, mn dnuovpyio moAdYA®wGcmv dlapnuicewv givorl
TEPLOGGOTEPO VAl €100C TOPOYMYNG CULYOVS TEPIEYOUEVOD, TOPE Lol EPYOcion UETAPPAONS M

HETALYPOAPNG.

AXot opiopoi meptlapfdavouy ™ dnpovpyios TEPEYOUEVOD amd TO UNOEV, GUUPOVO LE HLo
YPOATTY 1] TPOPOPIKN EVIUEP®OT. ANUovpYia KEWWEVOL Kot Oyt Voo TOTOOT) KEWEVOD KATO10V
dArov. 'Evag keylevoypdeog Oa etvat yevikd ekmondeupéVoS GUYYPAPENS O KATO10V GUYKEKPILEVO
Topéa (TEQVIKO, LAPKETIVYK, TOLVIOIDV, dNUoVvpYKd) Kot umopet va yvopiler 1 vo un yvopilet
Kamol GAAN YAwoca. Ot keyevoypaeor ypewdlovior kdémow eievbepia yuoo vo  eivon
OmOTEAEGLOTIKOL, OAAG 1) AemTtopep|g evnuépmon and tov meddtn eivat {oTikng onuociog ywo ™

dadkacio TS KEYEVOYpaPNoNG.
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Addeg NMOVPYIKES YAWGOIKES VAN PEGIES

Yrapyet po oelpd amd GAAEG ONUIOVPYIKES YAWGGIKEG LN PEGIES TOV HIToPoLV Vo BempnBovv mg
HUEPOG TOV GUVOAKOV PAGHOTOG TAPAYM®YNG TOADYAMCGOL TEPIEXOUEVOV " 1) EXUEAELN KEILEVOV,
N épevva Aécemv-kiediwv, to SEO kot to SEM givan 0Aeg vinpeoieg o€ avtdv tov Topén. Oa

EMKEVTPMOOVLE GTOV AETTOUEPT OPIGUO TOV dVO OO CVTMV.

H BeAtiotomoinon unyoavov avalnmong (SEO) eivar n dadikacio adbEnong tne motdTnTog Kot TG
TOGOTNTOG TNG EMMOKEYILOTNTAS EVOS 1IGTAOTOTOL HECH TNG aHENONS TS TPOPOANG EVOG 16TOTOTOV
N H0G I6TOGEAIBOC GTOVS YPNOTES OGS OLOOTKTVLOKNG UNYOvIS avalnnong. e debvég eminedo, 10
SEO pumopei va otoyedel og dtopopetikd €idn avalntnongs, 0nwg avalntnon eovag, avalnitnon
Bivteo, axadnuoiky ovalnmmon, avalntnon ewncemv kot Popunyovikés Kabeteg unyovég

avalrmonge.

H BeAtiotonoinon evdg 1otdTOMOL TEPAOUPAvEL TNV eMEEEPYNCIO TOV TEPIEYOUEVOL TOV, TNV
wpocOnkn mepeyopévov, v enefepyacio g HTML kou ™ oyetikn kootkomoinomn, ®oTE va
avénbel 1060 1N GYETIKOTNTA TOV UE CLYKEKPIUEVES AEEEIS-KAEID OGO Kal vo apBovV To EUTOOIL
OTIG OpaCTNPLOTNTEG EVPETNPiacC TV punyavav ovaltnone. I'a évav moAdyA®wosco 16T0Tomo, 1
avOpoOTIVY, IMUOLPYIKY YAWGGOIKY gpyocio. Olodpopatilel onpoviikd poOAO O OVTEC TIG

dladKaciec.

To SEO dweépel amd ™ PEATIGTOTOINGT TOTIKMOV UNYOVOV avalntnong oto 0Tl 1 TeAevTaio
EMIKEVIPMVETOL OTN PEATIOTOTOIMGON NG OOKTVAKNG TOPOVGIOG OGS ETXEIPNONG, DOTE Ol
10T0GEAdEC TNG Vo epeavifovtal amd TIC Unyavég avalnnong, 0Tav &vag Ypnong E0AyeL pio
tomikn ovalntnon yw ta mpoidvta 1 T vanpeciec me. H mpot, avrtifeto, emkevipoveton

nePlocOTEPO o€ eBvikeg N debveig avalntioeic.

H tomwomoinon tov pdpketivyk unyovov avalitmong (SEM) elvar n dwdikasio otdyevong
neAaT@V o€ Oebveic ayopéc, dwoeailoviag OTL 0 10TOTOMOC KOTEYEL KOAN Oéom ota
OMOTEAEGLOTO TOV UNYAVAOV avalnTnong, SNUOVPYOVTOS EMCKEYILOTNTO Kol UETATPETOVTOG
TOVG EMOKENTEG GE MPOYULOTIKOVS VITOYNPOVS TEAUTES KOl GPO. GE TPUYUOTIKEG TOANGELS. €
avtifeon pe ahieg deElotnteg mov mapatiBevior £dm, 1o SEM dev opiletar ovte and v gvyépeia

oVte amd TV akpifetlo, dALL TEPIGGOTEPO GO TOVG GTOYOVG LAPKETIVYK OV £xovV TeBEL Yo TO
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TEPLEYOLEVO, LE OMOTEAEGLLO VO TPOKVTTOVY GTOYOL TOL EVOEYXETOL VO ATOKAIVOLV OO TV TTNyn

TPOKEYWEVOD VO ATOODCOVY TO, OVOUEVOUEVO AmTOTEAEGLOTA oval 1| TNONG.

Ta ppate wov aworTovvVTOL Y10, T1) ONULOVPYIC PLOS GPLETNG RETUSTULOVPYIOG
[Tpoetopacio kot ebpeon otoryeiwV HETAED TOV TOP®V KOL TOV EVOLPEPOUEVOV LEPDV

Ot petadnuovpyoti ypetdlovtal 660 10 dSuvaTOV TEPLEGOTEPES TANpoYopiec. To mpmdTo Prpa eivor
Vo YVOPIGouV TV £Ta1peia, To 10TOPIKO TS, TN PIAOGOQia TG Kot Tovg otdYovs 6. [Ipénet va
T0Vg 000el 660 TO OLVATOV TEPIGGOTEPO GYETIKO VTAPYOV VAIKO, 101G TPONYOVUEVO VAKO M
neprypagéc mpoioviwv. Ipénel va yvopilovv av o meldtng embBouel va cvveyicer otnv id10
KatevBuvorn, ONAadN av NTAV ELYOPIGTNUEVOS LE TIC TPONYoLUEVES TpooTdfeleg, 1 av BE el ta
oAAayr). Avti umopel va givorn pia plikn aAdoyn, Tov onpaivel 0Tt BEAEL KATL EVIEADS PPECKO Kot
SLPOPETIKO, 1| umopei va efvar pua aAroyn 6Tov TOVo (Y10 Tapadetypo Letafaom amd Ty modnTikn
QOVN GTNV EVEPYNTIKY @OVN) UE OLEC TIG OAAAYEG GTO VPOG KOl TNV EMA0YN Tov Ae&thoyiov Tov
avtn emoeépel. Tlpémer va yvopilovv Tig aitepeg ovumdbeleg kot aviumddelec TV
eVOLPEPOUEVOV OV Bal KAVOLV ¥PNoN TOL LAMKOV, KOOMDE Kot T TANPN CTOLKE TOV KOWOV-

6TOYOV.

Teyvikég kon dradikacieg

Yrapyet o 6epa amd TeEYVIKEG Kot dladtkacieg mov tailovv poro otn HETOOMLIOVPYio:
* Aemtopepng evnuépmon

*Al0d1KOGIEG ONUIOVPYIKNG CKEYNG

* Emoyn AéEewv

*Anpovpyio TOALATADV ETAOYDV

*Evioyvon kot gpmlovtiondg 1 peimwon Kot apesodtnTo

*[ToMtiopikd TAaicto
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“Epevva
*Opadikn epyacio Kot avtaAloyn 10OV

Tig avagépoovpe €dd &v cuvtopia Yoo vo dMGOVUE Uio YPIYopN €MOKOTNOT. Oa e€eTtacTovV

AETTOUEPECTEPQ GTO EKTOUOEVTIKO TPOYPOLLLOL.

Teyvoroyia

Availoyo pe TOV TPOTO YPNOMG Kol To €i00¢ TV £pywv, M xpNon Tov Swdiciumv onuepa
epyareiov CAT pmopet, evoeyonévmg, vo fondncet 6Tov TOHEN TNG GLVETELNGS, 101G TNG CLVETELNG
MG eUmopikng emmvopiag. Edv ypnoomoteitol o€ éva cwotd mAaicto, 1 ypron Tov dbécipuwny
onuepa epyoreiov CAT upmopel kbdAMoto vo PEATIOGEL TV TOPAYOYNH/TOOTNTO  TOL

OTOTEAECUOTOG Y10 VOV LETOOTLLLOVPYO.

And v AN mhevpd, m ypnon tov epyoreiov CAT Bo €xel avamdeevkto, AOY® TNG
KaBodnyovpeVNG oo TN SLOIKOGIO KOl «ALGTNPNS» PVOTG TOVG, CUAVTIKA petovektuata. 'Eva
epyoreio CAT mopéyer g moAd coen Kol GKOUTT) TUNUotomoinon Kot po emBoAAOpievn
akoAovBio AéEewv. Avtd glvar StapeTpiKd avTifeTo pe pa «ehevBepny petadnpiovpyio. Oa nav,
EMOUEVMG, ONUOVTIKO Vo LITApPyYeEL Eva 0evTEPO TEPACUO eKTOG ToV gpyaieiov CAT, av avtd
ypnoporombel. Mo tétota erebBepn omddooon Oo KOTAGTNGEL miong MEPITT TN YPNON NG
Metagppaotikng Mviung (MM), kabmg n avtiotoygio 1:1 de Bo veiotator TALoV, edv Exel oAAAEEL
N oepd TV tpotdcewv. Eva dAio {Rmua ivor 6Tt o1 pubuicelg tunpatonoinone epmodilovv
YA®GGIKY ehevBepia/onuiovpykotnro. Q¢ ek tovtov, M avdmtuén véwov epyoreiov Kot
TEYVOAOYIDOV B NTaV EVITPOGOEKT, KOOMG 0 paiveTol va vdpyel KAmolo TEAE0 pyoreio GTOV

TOUED TNG LETOYADTTIONG.

Ta dwenuotikd épya mpémel €& opopol va givar gpéoka kot kavotopa. Emopévmg, o Oa
nepipeve Kaveic va xovv ta epyoreio CAT peydin emppon. Amd v dAAn mAevpd, opiopéva
TEPLYPUPIKH ATOCTAGHLOT Ba Tapapeivouy 1010 e TV TAPOSO TOL YPOVOL Kl WG €K TOVTOV &val
gpyareio CAT Ba frav yprioyo. Oums, dnwg avaeépdnke topardve, yio v emtevyfodv oA to
0éAN oG yvhnowg petadnuovpyiag, ot teMkéc enelepyacieg Bo mpémet va yivovion ektdg ToV

epyoreiov CAT (kor 6t cuvéyeta eAmilovpe va eveopat®mBoiy HETE TNV £YKPLOT TOV KEWWEVOD).
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O 1pémog pe tov omoio ta gpyareion CAT pmopodv va ypnoomombodv 610 TAMIGIO Tng

dwdkaciog tng petadnuovpyiog 0o eEETOCTEL GTO EKTOOEVLTIKO TPOYPOLLLLLOL.
IIopor ko ekmaidgvon

Agv givar 601 Ol EKTOOELUEVOL EMAYYEALOTIEG TOPOYNS YAWGGIKAOV VINPESIDV o8 BEon va
TOPAYOLV 13101TEPO INUIOVPYIKO TEPLEXOUEVO. ATtanTelTal £vo GTOXELD TOAEVTOV, YOPIGUOTOG 1|
EPECNC OV TPOEPYETOL OO TNV TPOCOMTIKOTNTO Kol TO0 VIOPabdpo Tov emayyeApation TOPOYNG
YA®GGIK®V DINPEGUDV, Ol LOVO amd TNV €KTaidELGT TOV. 26TOG0, opiopévol Ba vrootipilav Ot
10 TaAEVTO Umopet, emiong, va aroktnOel pe v exmaidogvon Ko v e€doknon 1| Tov evOovslocslo.
[Tpoxkeyévou va dtompéyel KavelG g LETAPPACTNS 1 INUOVPYIKOS KEWEVOYPAPOGS, EIVOL GOPES
OTL anoteiton e€g1dikevon oto avtikeipevo, kobmg kot tabog kot déopevon. H exkmaidgvon, 1
EVNUEPMOT), N OVOTPOPOOHTNON KOl 1| OTEVN] oLVEPYACia €lval OAN CNUAVTIKO GTOUXElDL TTOL

OTTOLTOVVTOL Y10 EVOL ETITUYNUEVO £PYO LETAONUIOVPYIOG.
Métpnon g moreTNTOg

Evd n oxéon peta&d g mnyns Kot Tov 6TdOY0V OTIG LETOPPUCTIKESG OUOTKAGIES TOPEYEL EVKOALPIES
Yy T pETpNon g modtntog otn Paon g axkpifeloc, g evyépelog, Tov aptBpov Tov Aadov,
TOL TOVOL KOl TOV VPOLG, OV VILAPYEL N 10100 OYECT LETOED TNYNG Kol GTOYOV GTY) LETAOTLULIOVPYICL.
Mepikéc @opég Ta Ypappatikd AdOn ivol GKOTILO TPOKEEVOL VoL £XOVV UEYUAVTEPO OVTIKTLTO.
‘Etot, v 10 amotéhecpa TG peTadnUovpyiog, ot LETPNOELS TG emTvyiog etvan mo mbavo va
Bacilovtar ce gumopikovc oTOYOVS (TEPLGGATEPOL TEAATEG, TEPIGGOTEPO 6000, TEPIGGOTEPOL
EMOKENTEG OTO OOIKTVO) KOl OTOV OVTIKTUTO 7OV £YEl TO TEPIEYOUEVO OGOV 0POPd, Yo
Tapadetypa, tn Oetikn B€om oto HEGH KOWVMVIKNG SIKTO®ONG I TNV Katdtaén otnv avalton. H
e€€TO0MN AVTAOV TOV TTVYDV TOOTNTAG KO TOV HETPNGEMV emTuyiog O Kahvedel 610 TAaiclo Tov

EKTTOLOEVTIKOV TTPOYPAULOTOC.
XUUTEPUGHA VIO VT TN @GO
Avapévoope v endpevn edon (dnpovpyio 1oL ddKTLOKOD HOBNLOTOG)

To mapov £yypapo Bédtiong [paktikng kot Katevbovipuov Odnyidv cuvidaydnke Tpoketévon
va KaBopicel Tovg OPovE, Vo TAOIGUDGEL TAL EPOTHUATO Kot VoL BEGEL TOVG GTOYOVS TNG EMOLEVNG

@aong mov Ba givar to 1610 to ekmodevTIKO VAKO. Epeic, g n ovvtaktikn opdda e TAUS ya
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T1g Béhtioteg [paktikég kot Katevbuvripieg Oonyieg yia ™ Metadnuovpyia, eAnilovpe 6t Oa

enmeeAndeite amd avtd T0 Eyypao Kot 6Tt eV EVOET® YpOVE Ba pabete akdun tepiocdTEPO Amd

v 1010 TN S1001IKTLOKN ETUOPPWOT).

Ipocaptnua 1: Hopadeiynoto 0@V weprexonivov, amd TNy
IIny1 otov XT10y0

Iy Kowvo
Drink more 1 8VK0¢
milk. Tt’s mAnBvoudc

good for you!

Drink more .
milk. Irs | L EVwOS
good  for minfuopos
you! :

Drink more ,
milk. Irs L8RS
good  for mimbuopdg
you! '

Yo

KOUTAVIOG ,

. , Tunpa
wweva T o ;
101\/01’)/ e nku(wfg 18-
mAnOvcpod 25 eThv

Buvez plus de lait.

INaAAkd
C’est bon pour vous !
En meilleure sante,
plus heureux, plus fort : I'aidwcd

- buvez plus de lait !

WOW...Le lait,

quelle force
! - Todkd
Le lait...C’est cool! :
Boire du lait - qu’est-
ce qu'on se sent

Saisissez la force

blanche ! TaAlika

Drink more

) : Avto  elvar  éva
milk. It’s good Tapaderyua
HETAPPACNS
Healthier,  happier, Avtd  sivan  éva
stronger - drink more TOPASELYLLOL
milk! UETAPPOONG
HopKETIVYK
WOW....the
of milk! Avtd  givor  éva
Milk - that’s cool! TOPASELYLLOL
Drinking HETOOM IOV PYiOG

milk....feeling good!

Avto  etvar  éva
TOAMYA®GGO

Kelpevo

Grab the white force!
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Drink =~ more | Tevikée Trinke mehr Milch. . Drink more milk, | AvTosvaéve
milk. It’s good : , : . Teppovicd , : TapAdELy Ll
for you! i mwnbBoopdg G_ut fir : It’s good for | uetdopaonc
dich! you!
Drink  more — © Gesunder, . Healthier, happier, | Avté eivar éva
milk. It’s good 20 S . gllcklicher, starker : I'eppavucé : stronger - drink more : mapadetypo
for you! - TIPUOHOS L trinke  mehr - milk! - eThppaog
: Milch! L papKeETIVYK
S
Drink more . . Milchhat’s insich ! . Milk really has | Avto eiva  éva
. , Ievikdg i Milch — das Beste , : - . : ,
milk. It’s A MOLGLL ibt! - Teppovicd . got it! Milk, the . mapadetypo
good for you! TANYLOHOS was €s gibt: L : best there is! : petadnuovpyiog
: Milch trinken ist . 1
cool! Drinking milk’s
O N S S ... S
Yo ¢ Tuiuo nAkiog 18- i White.  Stronger. | Avtd  eivor  éva
KOUTEVIog Yo | 25 eTdv . Weiss.  Staerker. - Now. - TOMYA®GGO Kelpevo
éva TUAUOL P Jetzt : Teppavikd i 5
Kowov/ 5 5
L i) e IO S SN S S
; : : : f Avto eivar éva
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for you! FKoAO! 5 :
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_______________________________________ e e YORONOROVE e drink sOme milkE
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YAko Tufpa nAwiog 18-
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20



3. ITIPQTOTYIIO KEIMENO

Foreword by the Chair of the Editorial Board

When, in mid-2018, TAUS proposed the creation of a structured set of best practices, guidelines
and training materials, for linguists interested in developing their skills around transcreation and
international copywriting, it was both timely and a necessary step towards formalizing an
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understanding of both the terms and the processes. Timely, because the discussion around
transcreation had been going on for some time, but without the obvious development that could
help define, scope and potentially measure the output of these processes — and necessary because
the need for giving practical support to transcreators has never been so great, and is increasing

daily.

It was therefore with a significant sense of purpose that we put together an editorial board of
industry experts to help create, review, and publish an overview, and a set of guidelines, followed
by training materials in the form of an online course, for Transcreators and Multilingual
Copywriters. | am very grateful for the important contributions made by our Editorial Board, and
I would like to thank them individually for their expert insights, detailed observations and overall
effort in putting these guidelines together. It has also been a real benefit to have the support and

organizational skills in the form of our two TAUS colleagues in this endeavor.

The fruits of our collaborative labor are firstly, this set of guidelines and notes on Best Practice,
and secondly the training materials to follow that we hope will assist in the development of
linguists who are looking to work on the creative side of translation. We have also considered
those who would like to get an insight into the ways in which brand content is created, what makes
it successful in the market, and fit for purpose. We would not claim that this material is exhaustive,
and there are many aspects that could in themselves be developed further, but we have endeavored
to be comprehen- sive in providing a structure and framework in which students and trained

linguists can understand and acquire the skills needed for this type of language work.

There are a number of reasons why these materials are relevant within the Multilingual Content
Supply Chain, both for today but more importantly for the future, and they have provided a context
for the Editorial Board to do its work. In no particular order, the following are all aspects of this

context.

Content profiling has become a key aspect of how companies see the value of their content in
relation to their market. This means that companies have identified high value, high impact content
at the ‘top of the funnel’ — where content is created in order to be as influential as possible, usually
for commercial or public relations purposes. A more detailed investigation into content profiling
is set out in the Best Practices below. At a high level though, a distinction has been made between

support content, that generally can be processed through machine translation and the impactful,
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creative content that may still be best produced by humans. High-impact, highly visible content is
meant to influence the audience and get them to buy a product, for example, while support content
is designed to be informational and descriptive. The first category appeals to the emotions, and has
to be attractive, alluring and impactful. The second is rational and informational. The first category
needs to be snappy, sharp, personalized, fresh, distinct and creative — in other words, “human”.
The second can often be handled almost entirely by a machine, which provides the context to the

notion that Transcreation is something that humans, for the moment, do best.

So which individuals are best suited to perform transcreation or write multilingual copy? Those
who are formally educated within institutions specializing in teaching and training, or those who
have ‘on the job’ expertise, or are specialist users, or passionate insiders? A judicious mix of each

may well offer the best profile.

A very important view that the Editorial Board considered is that some seasoned translation experts
believe that transcreation is really just another name for good, culturally adept translation. In other
words, they believe that transcreation has ‘hijacked” what well-educated, skillful translators have
always done - provide a culturally relevant, linguistically accurate text, rather than a ‘word-for-
word’ translation. All good translation is in some way creative — and must take into account the
writer and their purpose, plus the reader and their culture. Some suggest that the term ‘translation’
will change in the future: there will be human translation (transcreation) and ‘translation’ will refer
to MT alone. However, the Board firmly concluded that transcreation is a distinct process, and can

be separated through different forms of preparation, source material, and intent.

Fundamental to these considerations is the question “What actually makes a good marketing trans-
lation or good transcreation, or multilingual copy?”. Clearly, what marketing translation and tran-
screation have in common is that they both start with the Source. But for transcreation, the Source
is more of a reference for the Target, whereas the aim of translation is to provide a faithful, accurate
equivalent of the Source within a cultural context. With transcreation there will be other influences
from Brand Guidelines and ‘company voice’ - and these will be as important as cultural context.
Finally, with multilingual copy there is no Source, only a brief, or a storyboard. The copy is written
from Campaign Requirements and Brand Guidelines to ensure that commercial requirements and
targets are achieved. Measuring quality in each of these three processes is inevitably different in

each case.
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The editorial board followed the procedure set out below in order to put together the Best Practices
and Guidelines. We first defined all the relevant terms we felt were important within the various
techniques for multilingual content creation. We then went through a process of inclusion and
exclusion of procedures and techniques within and outside the creative process, to define which
we identified as more translation-related processes, and which as more creative processes. This, in
turn, led to definitions of those precise creative procedures, techniques, and processes. We then
moved to a description of the expected output — we defined the deliverable that we expected to be
produced, and then found examples of transcreated content and multilingual copywriting to
illustrate the structured points. Consideration was also given to the role of technology. We
concluded with some ideas about where to find resources —and what defines appropriate resources,
and ultimately how those resources might be trained. This document sets out how that training

could then be shaped.

These guidelines are both for those linguists who are starting their journey on the creative path of
transcreation and multilingual copywriting, as well as those who are already well-immersed. We

hope you find them useful.

Paul Mangell Cambridge, May 2019

Best Practice and Guidelines

One of the first clear observations, and decisions, that the Editorial Board made was to draw a
distinction between translation processes, which rely mainly on a source, which is then adapted
culturally and in line with the skill and experience of the linguist, and the creative multilingual
processes which rely heavily on brand, campaign and commercial guidelines to promote creative,
and potentially significant, adaption of the source. Another distinction is that the output from
translation processes stays faithful to the writer’s intention and meaning, whilst creative

multilingual processes are more faithful to brand and campaign intention within the marketplace.

A nuanced, but highly important distinction, was useful to the board in thinking through the
definitions. Marketing translation we see as a translation process with transcreative elements,

whilst transcreation is a yet freer and even more creative, process. Both marketing translation and
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transcreation fall into the category of processes that provide creative multilingual content and in

turn, creative multilingual content falls into four groups:

1. Marketing Translation (translation of a source text with cultural and creative influence).
Types of content include; some elements of websites, product collateral, event information, some

presentations, some newsletters.

2. Transcreation (a reference to a source text with a highly creative element, and high
influence from brand and campaign information). Types of content include advertising, banners,
slogans, word logos, straplines.

3. Copywriting (creation of content for the brand, campaign, and commercial purposes).
Types of content include all of ii) but in this case, they are created with no source - they come

exclusively from brand and campaign requirements.

4. Other creative linguistic services such as SEO and SEM (see definitions below) More

specific examples of each content type are set out in Appendix 1.
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The following graphic will also be helpful for a more detailed understanding of content profiling.
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Marketing Translation

It can be defined as rendering a translation that is intended to evoke an emotional reaction (desire
to buy ...) and going beyond just a faithful rendering of a descriptive text. Depending on the quality
of the source and the specificity of the message/product, and any cultural or individual
implications, this can involve very little change and effort, or a great deal. If the original is sloppy
and vague, the translator often has to work hard to produce something appropriate for the target
audience. It can also be called free-style translation as translation for marketing purposes allows

for a partly creative process in many cases. Whilst the board does not consider this as full
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transcreation, this type of content will typically include elements of transcreation. Marketing
translation is applied to material that is used for content marketing which can be physical brochures
or web content, product collateral and event information. Some corporate presentations and some

marketing-led newsletters also require marketing translation.

Translators will ensure that a complete understanding of the message and the intended audience is
obtained and then will set about analyzing to what extent changes are necessary or desirable. They
think carefully about any sensitivities of the target culture and discuss with the client how much
freedom they have, how much "deviation™ is allowed, or to what extent it is desirable to keep close
to the source and/or any other target languages. The client may not wish to change all images or

the layout. They may feel strongly about preserving a corporate style, etc.

Transcreation

It can be defined as a translation that is enhanced by creativity and focus on style, register, and
emotive impact, and modified to suit a new audience which can be a group of users, a country, a
region, etc. Typically, it covers advertising, banners, slogans, word logos. It can also be defined
as a process that is allowed to be "free™ and intended to capture not just the factual/technical aspects
and the information content, but also the emotional effect on the reader. As a result, transcreated
content is by nature more subjective. Trust from the stakeholder in the transcreator is important.
Building trust comes from the right preparation, a detailed brief, some rounds of suggestions and
idea-exchange. Transcreation is found most often in advertising content, or brand-orientated
content, where the principal aim is to sell to customers, and where taglines or straplines often

require intensive reworking.
The transcreation process involves the following phases:

. Transcreators will start by reviewing the source text. Transcreators are more likely to work
without the aid of a CAT tool.

. Key informants are brand guidelines and campaign purpose. Transcreators must know

these inside out and work within them at all times.
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. The transcreator's aim is to bring the same effect (to sell, in general, through an ‘impactful’

hook or emotional engagement) to their new audience.

. It is common practice for transcreators (as for copywriters) to provide 3 or 4 different
possible variants to the client, often with back-translation to explain/justify the meaning/nuance

and the impact to clients whose knowledge of the foreign language is non-existent or insufficient.
. A final version is then created based on feedback.
Multilingual Copywriting

This can be defined as the process of creating texts in multiple languages from scratch, with
reference to brand and campaign requirements, and normally based on a detailed briefing by the
client. This is often a process undertaken collaboratively by the writers of different languages but
requires that the writer is free to create a text which works in their language and territory. Other

names for multilingual copywriting are cross-market copywriting, and international copywriting.

What distinguishes copywriting from transcreation is the absence of a source text. If there is a
source text, the process would be called transcreation. And, if there is no source text to work on,
the process is called copywriting. It’s most often found in the creation of marketing materials, but
these can be technical or creative, depending on the purpose. The client is then invited to give

feedback on each language, and various editorial stages may ensue, as with monolingual
copywriting.

Multilingual ad or banner creation is also very similar to multilingual copywriting. The difference
between the two is that multilingual ad/banner creation happens in a much more condensed form.
Multilingual ad/banner creation can also play a part in content enrichment (SEO/SEM marketing

info).

Copywriting involves developing a longer text, with a flow and internal structure, while the
ad/banner creation involves one-off straplines, single words, logos. Therefore, multilingual ad

creation is more a type of pure content process, rather than a translation or transcreation task.

Other definitions include creating content from scratch, according to a written or verbal brief.
Originating text rather than re-wording someone else’s. A copywriter will generally be a trained

writer in a specific field (technical, marketing, games, creative) and may or may not have another
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language. Copywriters need a certain amount of freedom to be effective, but a detailed brief from

the client is vital to the copywriting process.

Other Creative Linguistic Services

There is a range of other creative linguistic services that can be considered as part of the overall
range of multilingual content production, copy-editing, keyword research, SEO and SEM are all

services in this area. We will concentrate on defining two of these in detail.

Search Engine Optimization (SEO) is the process of increasing the quality and quantity of website
traffic by increasing the visibility of a website or a web page to users of a web search engine.
Internationally, SEO may target different kinds of search, including image search, video search,

academic search, news search, and industry-specific vertical search engines.

Optimizing a website involves editing its content, adding content, modifying HTML, and
associated coding to both increase its relevance to specific keywords and to remove barriers to the
indexing activities of search engines. For a multilingual website, human, creative linguistic work

plays a significant part in these processes.

SEO differs from local search engine optimization in that the latter is focused on optimizing a
business' online presence so that its web pages will be displayed by the search engines when a user
enters a local search for its products or services. The former, instead, is more focused on national

or international searches.

Search Engine Marketing (SEM) localization is the process of targeting customers in international
markets by ensuring that the website ranks well in search engine results, generating traffic, and
converting visitors to actual leads and sales. In contrast to other skills listed here, SEM is not
defined by either fluency or accuracy, but rather by the marketing goals set for the content,

resulting in targets that might deviate from the source to deliver the search results expected.

The Steps Required to Produce Excellence in Transcreation

Preparation and Discovery between Resource and Stakeholder
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Transcreators need as much information as possible. This starts with getting to know the company,
its background, its philosophy, and its objectives. They must be given as much relevant existing
material as possible, particularly previous content or product descriptions. They need to know if
the client wishes to continue in the same vein, i.e. was happy with previous efforts, or wants a
change. This could be a radical change, meaning they want something totally fresh and different,
or it could be a change in tone (for example switching from the passive voice to the active voice)
with all the changes in register and choice of vocabulary that this would entail. They need to know
about particular likes and dislikes of the stakeholders who will be making use of the materials, as

well as full details of the targeted audience.
Techniques and Processes

There is a range of techniques and processes that play a role in transcreation:

. Detailed briefing

. Creative thought processes

. Word selection

. Multiple option creation

. Amplification and Enrichment, or Reduction and Directness
. Cultural contexts

. Research

. Team-work and ‘brain-storming’

We mention them here to provide a quick overview, they will be dealt with in more detail in the

training course.

Technology
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Depending on how it is used and on which kind of projects, the use of currently available CAT
tools may possibly help in the area of consistency, in particular, branding consistency. If used
within a correct setting, the use of currently available CAT tools may well enhance the

production/quality of output, for a transcreator.

On the other hand, using CAT tools will inevitably, due to their process-driven and ‘strict’ natures,
have considerable disadvantages. A CAT tool provides a very clear and inflexible segmentation,
and imposed word sequence — this is diametrically opposed to a “free” transcreation. It would,
therefore, be important to have a second pass-through outside the CAT tool if one were to be used.
Such a free rendering will also obviate the use of the Translation Memory (TM), as the 1:1
correspondence will no longer exist, if the order of sentences has been changed. Another point is
that segmentation settings hinder language freedom/creativity. Therefore the development of new
tools and technology would be welcome as there seems to be no perfect tool in the area of

transcreation.

Marketing pieces by definition should be fresh and innovative. One would not expect to get much
leverage, therefore. On the other hand, certain descriptive passages will remain the same over time
— and hence a CAT tool would be useful. But as stated above, to achieve the full benefits of a
genuine transcreation, final edits should be made outside the CAT tool (and then hopefully
integrated after the text has been approved). How CAT tools can be used within the process of

Transcreation will be considered in the training course.

Resources and Training

Not all trained linguists will be able to produce highly creative content; it requires an element of
talent, gift or flair that comes with the personality and background of the linguist, not just their
training. However, some would argue that talent can also be gained by training and practice, or
enthusiasm. In order to excel as a transcreator or creative copywriter, it is clear that subject-mat-
ter expertise is required, as well as passion and engagement. Training, briefing, feedback, and close

cooperation are all significant elements needed for a successful transcreation project.
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Measuring Quality

Whereas the relationship between the source and the target in translation processes provides
opportunities for the measurement of quality on the basis of accuracy, fluency, error counts, tone
and register, there is not the same relationship between source and target in transcreation.
Sometimes grammatical errors are deliberate in order to be more impactful. So for transcreation
output, the measurements of success are more likely to be based around commercial aims (more
clients, more revenue, more web visitors) - and the impact that the content has in terms of for
example positive social media, or search ranking. Consideration of these quality aspects and

measurements of success will be covered within the training course.
Conclusion for This Phase
Look Forward to Next Phase (Building the Online Course)

This Best Practice and Guidelines document has been drawn up in order to define the terms, frame
the questions, and set out the aims of the next phase which will be the training material itself. We,
as the TAUS Editorial Board for Best Practices and Guidelines for Transcreation, hope you will

benefit from this document, and in due course will learn even more from the online training itself.

Appendix 1: Examples of Content Types, Source to

Target
Drink more This is
milk. It’s General Buvez plus de lait. French Drink more milk. an
good for you! nanulatin C’est hon nour vouis It's sood far example of

translation

32



.................................................................................................................................................................................................................................................................................................

milk. It’s
good for you!

you!

Campaign
audience/

population
segment

you!

you!

Campaign

population
segment

Drink  more |

Drink more
milk.  It’s |
good for

material for an

Drink more
milk.  It’s
good  for

Drink more
milk.  It’s
good for |

Drink more
milk.  It’s
good for |

material for :
an audience/ :

General
population

General
population

18-25
year old
segment

General
population

General
population

General
population

18-25 year

old segment

En meilleure
sante, plus
heureux, plus fort

WOW...Le lait,
quelle
force !

Le lait...C’est

cool!
Boire du

se sent bien !

Saisissez la
force
blanche !

mehr
Milch. Gut
fur dich! :

Trinke

Gesunder,

gliicklicher, starker
mehr |

- trinke
Milch!

Milch hat’s in sich
- I'Milch—das Beste :
:was es gibt!
. Milch trinken ist

Weiss.
Jetzt.

- buvez plus de lait

lait -
qu’est-ce qu’on

Staerker.

French

French

German

Healthier, happier,
stronger - drink
more milk!

.................................................................................................................................................................................................................................................................................................

WOW....the power

of milk!

Milk - that’s cool!
Drinking
milk....feeling
good!

...............................................................................................................................................................................................................................................................................................

Drink more milk.
It’s good for
you!

...............................................................................................................................................................................................................................................................................................

Healthier, happier,
stronger - drink
more milk!

Milk really has got :
- it! Milk, the best :
. there is! Drinking
- milk’s cool! :

White.
Now.

 This is an
. example  of

.~ translation

. transcreation

This is an
. example  of
- translation

EThis IS an
. example  of

© translation

Stronger.

marketing

This is an
example  of

....................................................................................................................................................................................................................................................................................................

This is
multilin-
gual copy

marketing

This is an
example of
transcreation

...................................................................................................................................................................................................................................................................................................

This is
multilin-
gual copy
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4. KEIMENIKH ANAAYZH
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210 Ke@AAOO ovTO, T0 0moio amotelel Kot TO Oe@PNTIKO KOUUATL TNG TTLUYIKNG avTthg Oa
TpoPovpe 6€ KEWEVIKY avdaAvoT, OnAadn Ba avarhoovpe T0 TpwTdTLTTO, Bo BpovE TO KEWEVIKD
€100g, TOV 0KOTO, TO10¢ €ivol O TOUTOC KOl TTOW0G O OEKTNG Kol TéAo¢ Oa avapepBolie ota

avapevopeva TpoPAnpata fAcTt TV YOPUKTNPIGTIKOV TOV KEYEVOD.

4.1 Avéivon TpoTOTLTIOV KEWEVOD

To Tp®TOTLTTO KEIUEVO TNG TOPOVGOS OVTNG EPYUGIOG, ATOTEAEL £VOL AMTOCTOGLLA OO TO EYXEPIOI0
«TAUS Transcreation Best Practices and Guidelines» tg TAUS. H TAUS (Translation
Automation User Society/ Kowwvia Xpnotov Metdgpoong Avtopotiopo) givot po kowvotnta,
YPNOTOV KOl TOPOY®V UETOPPOCTIKOV TEXYVOAOYLUDV KOl LINPESIOV pe £opa tnv OAdavdia. O
KOprog 6t0y0¢ TG TAUS givar va petappacel TOAATAAGI0 TEPIEYOUEVO GE OO KOl TEPIGGOTEPES
YADGGEG HEGH NG EQPAPUOYNS TNG TEYVOAOYIOG, TNG KOVOTOMIOG TMV VANPECIOV KO TNG
SKAOOIKNG cLvepPYOsiog. XVVETMG, OTO €V AOY® Kelpevo yivetor AOyog yuo HETAOMUIOVPYi,
HETAPPOGCT], TOADYADGGON KEWEVOYPAPNON Kot KuPIwG Yoo Ol dGa opeilovy va yvmpilovv Kal Vo
TPOGEYOLV Ol  EMAYYEAUOTIEG TOPOYNG YAWMOCIKOV VINPECIOV Kol Ol  padntevduevot.
Juykekpléva, 1 petadnuovpyia stvor pio Eexympilotn dwadikocio Kot uropel va dlaywplotel péoa
Omd SPOPETIKEG LOPPES TPOETOLOGIOG, apykoL LAWKOV kol mpdBeong. To mapdv Eyypoapo
dtepevva, emeCepyaleton ko moapaderypotiCer avtodg tovg deiktec mov dwywpilovv

petadnuovpyio amd aGALovg 6povg ToL KAASOV.

2ETIKA PE TO KEWEVIKO €100¢ TOV HETOPPOCUATOS, YO VO, UTOPEGOVUE VO, TPOGOOPICOVLE
akplpdg to €ldog Tov, avaykaio eivar M katavonon e Oswpilog ™C UETAPPACTPING Ko
yAooooldyov Katharina Reiss. XOppovo, Aowmov, pe t Reiss, 6mwg mapovsialer o Jeremy
Munday oto obOyypapud tov «Introducing Translation Studies: Theories and Applications»
(Munday 2001: 78-79) vrdpyouvv Tpelg TOTOL KEWEVMV: O) TO TANPOPOPLOKE KEIEVA, TOV GTOYO
£YOVV HOVO TNV TANPOPHPNOT| TOV KOWVOU Kot divouv EUOOCT) GTO TEPIEXOLEVO, ) TA EKPPOACTIKA
KELEVA, GTO OO0 YOPOUKTNPLOTIKO YVAOPIGH ival 1 aoONTIKY SIUCTACT TS YADCOWS, LG KOt
0 ovyypaéag Ppicketar oe TPAOTO TAAVO KOl Y) TA AEITOVPYIKA KEILEVA, TOV MG GTOYO EYOLV VAL

TEIGOVY TOV OVAYVAGTN KoL 1] LOPOY| TNG YADGGOG Evat SoAoyIK.
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"Exovtag avtd katd vou, pmopoOUe Vo TOVUE TWS TO LETAPPACHE [LOG OVIKEL GTOL TAT|POPOPLOKEL
Keipeva. Qg oTtdY0 £XEL VO, LOG TANPOPOPNCEL GYETIKA LLE TN dNUIOVPYiR EVOS SOUNUEVOL GUVOAOV
BEATIOTOV TPAKTIKMV, KOTEVOLVINPLOV 00N VIOV KoL EKTOOEVLTIKOD DAIKOV Y10 TOVG ETOYYEAUATIEG
TOPOYNG YAMGGIKMV DVINPECLDY TOL EVOLUPEPOVTOL VO OVATTTOEOVV TIG OEEIOTNTEG TOVG YOP® OO
™ petadnovpyio Kot tn debvn keyevoypaenon. Ovtag, ooy, Eva TANPOPOPLIKO KEIUEVO
etvar puokd to Ae&IAOY16 Tov va givarl €101KO Kot T0 VPOG TOL Vo, givar AT, OVTIKEIEVIKO Kot
evnuepmTikd. EEGAAov, dev Ba pumopovoe va gival oapopetikd pog Kot cuvndiletar og té€to1ov
€100VG Kelpeva VO TPOTILATOL 1 AVTIKEWLEVIKOTNTO KOL 1) OTAT) TANPOPOPN O KOl OYL 1) TOINTIKY|
YPNOM TNG YAMOCOC M Ol AOYOTEYVIKEG EKPPAGEIS, OTMC Yoo mopdoetypa ocvvnbileton ota
exppaotikd keipeva. Téhog, eivar onuovtikd va tovicovpe Ott eoutiog TV TOPATAVEO
YOPOKTNPLOTIKAOV TOL TO LETAPpacua eival Eva keipevo mov pmopel va dwafactel Oyt Lovo amd 1o
KOWO-0T0%0¢ 0AAE QUOIKE amd OAOLG OCOVLE EVOPEPOVTOL YOl TNV UETAOMIOVPYIO KO TNV

LETAQPOOT.

4.2 TKomdG KOl LLETAPPUCTIKT EVIOAN

> ovvéyewn, eivor onuaviikd va avaeepbodue oty Bewpion Tov komov, €161 OTMWG
TEKUNPLOONKE amd TovV YAoooAOYo Kot petagpactn Hans Vermeer. Zoueova, Aowdv, pe v
Oewpio Tov XKOTOV M AETOVPYiN HOG HETAPPOOTG £E0PTATAL OO TIS YVAOGELS, TIS adieg Kot Ta
TPOTLTOL TOV OVAYVOOTMOV-GTOYWV, 01 0010l EMNPeAlovIol Kot TAAL omd TNV KATAGTACY] GTNV
omoio. Ppiokovion ko amd v KovAtovpo (Vermeer 1986:230-232). Ov mapdyoviec avtoi
kaBopilovv av 1 Aertovpyiot TOV aPYIKOD KEWEVOL 1) TOV OMOCTUCUATOV TOV OPYIKOD KEYWEVOL
umopet va drotnpn el 1 mpémnet va tpomomomBel 1) axoun kot va oAAGEel. Zvykekpuéva, 1 Bewpia
TOV KOOV GNUATOOO0TEL Y10 TOVG LETAPPOUCTES KTV OTMOUAKPVVOT| OO TIG GTOTIKEG YAWCGIKES
TUTOAOYIEC TOV HETAPPUOTIKGOV petatomticemv» (Munday 2001: 73). Xg avtifeon pe Tig
TPONYOVLEVES Bempleg LETAPPOAONC TOV ETIKEVIPOVOVTOL GTI) YAWGGOAOYIO KOt OTIS LETAPPACELS
OV GTOXEVOVV GTNV 1G0OVVOLIN GE HKPOEMIMEDO, TO LETAPpAcU 6T Bempio Tov Xkomol dev
amotel AELITOVPYIKT 10OdVVAUIN e TO KEILEVO-TNYN, LOG KOl 0 6TOYO0G TG Bempiog Tov GKOTOV
dtver éupaon otov okomd NG pETAPPUCTIKNG Opdong. Emopéveg, sivar  ouowd  va

VIOYPOUUGOVE OTL 0 ZKOTOG, 0 GTOYOG OMNANOT KAOE TPOG UETAPPUCT KEWEVOL dev eival TOTE O
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0o Ommg kol ot otpatnykés mov viobetel kdbe @opd o peTOPPACTNG. AVTIOETMC,

SWUOPPAOVOVTOL OO TN LETOPPUCTIKY EVTIOAN, 1] OTTO10L SLOPEPEL OO KEIUEVO GE KEIEVO.

Onwg mpoavagépape, oIV TOPOVCH  TMTLYWKN epyacio. To Kelpevo ot1dy0o¢ eivor éva
mAnpogoplakd keipevo. Emopévmg, 0 6KomdC ToV HETAPPACUATOS Elval VO EVILEPDGEL KOL VL
TANPOPOPNGEL TOVG OVOYVDOTES LE TNV EATIO0 VO OTOTEAEGEL 1oL YpNOUN PAoT Yo TEPAUTEP®
ocv{nmoeig o€ 6A0 oV KAASO YOp® amd TIG S1OIKAGIEG TNG HETOONUIOVPYING. TNV EMiTEVEN TOL
GKOTOV OTOV TPOTEHOVTA POAO SLOOPAUATILEL PUOIKA 1| GOCTH HETAPOPA TWV TANPOPOPLDV KoL
TOV TEPIEYOUEVOV TOV KEWEVOL OAAL £EICOV ONUOVTIKY €lval 1] CWGTH ATOO0GT TNG 0POAOYING.
2N OLVEYEW, TO KOWO-GTOYOC TOL UETOPPAGUOTOS OMMG KOU TOL TPMTOTOTOV E£ivol Ot
EMayyeEALOTIEG TOPOYNG YA®WGOIK®V vANpectdV kabmdg kot ot pabntevopevor mov Béiovv

BeltiwBobv o petadnuovpyia Kot T debvr| keywevoypaenon.
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5. EIIl MEPOYZX 2XOAIA

Xmv evotnrto ovtn Oa avagpepBole ota KOpLoL LETOPPOCTIKA TPOPANLLOTO TOV AVIIUETOTICOLE
Katd TN petagpactikn owdkacio. ITo ocvykekpyéva, Bo avapepBovpe ce dvokoreg mov
aQOPOVV TNV 0POAOYiD, TO OKPOVOLLO, TOVG OPOVG TOV EXOVV TOAAUTAEG OTOOMOELS KOl TIG
OALOYEG OTN LOPPN TOV LETAPPAGUOTOC. [0l TNV aVIYETOMION TV dJVGKOAM®MY avTdv Bondnoce
Kupimg N puerét Bewpiov kot petappoaoctodv (Baker, Nord) kot puowd o mapdAinia keipeva,
KaOmg kot To nAektpovikd Ae€ikd kot o1 Baocelg dedopévav (IATE, Glosbe, Linguee). Exiléytnkay

01 a0dOGELS TOL Taiplalay e TO VYOG, TO 100G KO TOV YOPAKTIPO TOV KEYWEVOU.

5.1 Oporoyia

Kotd ™ petagppaoctikny owdikacio, 1n oporoyio €lval 1o KupldTEPO WEPOG OV TPEMEL VA
petapepBel g £xel ot YA®ooo 610Y0, MGTE va emtevydel £T61 11 CWOTH ATOO0GT| TOV VO LATOC.
2V Tapovoa £PYACia, TO TEPIGGOTEPN UETAPPUCTIKA TpoPAnuota Ppiokovtol kKupimg o6To

Ae€co eninedo (Baker, 1992) kat cuykekpuéva apopoldV TOV TOUEN TOV HLAPKETIVYK.

Apyikn dvokoAia amotélece o Opog brand, o omoiog petapaletal g EUTOPIKY TAVTOTNTO,
EUTOPIKY ET®VLUI Kot EUToptkd onpo. o va katoném oty anddoon mov Toptdlel amdAvta
010 peTdPpacud pov mpmdTo avaltnoo TopdAANAc Keipeva kol €V TEAEL OmO@Acioo Vo
HETOPPAC® TOV OPO ALTOV MG EUTOPIKT EMMVLUIN, L0 KOL 0LTOG XPNOGUOTOIEITOL KOTE KOPOV GE
TETO10V €100VG KEIEVA. LT GLUVEYELD, L0 AKOUT OVOKOAID OTOTEAEGE 1 LETAPPACT] TNG PPAOTG
leads and sales. Apov mpdta e£dviinca ) duvatdTTa 1608HVAUNG 0TOd0GNG TOL OPOL OTA
EMMVIKA Kot dgv umdpeca vo. fpm avTicTo 0, AmoPAcica Vo, LETAPPACH TEPTYPAPIKE TOV OPO ®G
VIOYNOLOVG TEAATEG KO TPAYUOTIKEG TOANGES BempdvTag auTiv TNV 0mddocn ®g TNV T
Koviwvn vonuatikd. Emmpdobeteg dvokorieg amotéhecav axdun ot opot. content profiling,
editorial board, linguists, kot Multilingual Content Supply Chain g&aitiog Tng @Oong 100 KEWEVOU.
Mo vo propet Kaveic vo petagpdoel cmwotd Toug OPovg aVTOHS TPEMEL TPMTA VoL £XEL dtoPdoet
KEILEVAL OYETIKAL LE TO HAPKETVYK, TN HeTadONUovpyio kot tn petdopoocn. 'Etot, VYotepa and
épevva o Ae&ikd, mapdAinio keipeva Kot MAEKTPovIKEG PAGEIS dEOUEVMOV OMOPAGIGO. VO TO

AmodMC® MOC: ONUoVPYio TPOPIA BACICUEVT] GTO TEPLEYOUEVO, GUVTAKTIKY OULAO, ETOYYEALATIEG
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TapPOYNG YAWGGIKAOV vanpecidv, Alvcidoa E@odiacpot TToAdbyrooov Tlepieyopévov. Térog, pia
akoun ovokoAio. amotédece m amddoon NG Ekepoong “top of the funnel”. O dpog avtdg
AVOPEPETOL OT OAOKAGTO TPOMONGONG AVTIKEWEVAOV GE €V, VP KOO £XOVTAG MG CKOTO TN
cVUAMN YT 66O TO dVVATOV TEPIGGOTEPOV TEAATMV. YOTEPQ OO £PELVA GE TAPUAANAQ Kelpeva
ATOPAGIo0 VO ATOdMG® TOV OPO OVTO MG KKOPLPY TOV YWOVIOU» Log Kot €16t cuvnBiletar va

ypPNopomToteiton omd T0 EAMANVOP®VO KOWO.

5.2 Akpovdua

Ta axpovopa oynuatifoviot amd To apyikd YPEUUATO KATOmY 0PV Y10 O YPIYOPT] OVAYVOOT).

H petdopoon tov akpovopiov tpénet va yivel pe 101aitepn tpocsoyn yio vo amodobel cootd 1o
vOM o TOVG Kot Ol vaL YIVEL [l oTAn LETAYpaPn]. ZTN 01K LG TEPITTOON, TPMOTA £YIVE EPEVVA. GE
napdAAnAa keipeva, Glosbe kot IATE, av kot ta cuyKekpéva oKPOVOULO, EVOL 1GOSVVaLLOL
LETAQPACUEVA KOl 6TNV EMANVIKT YA®ooo. o tapdadetypa, o axpovouta: SEO (Search Engine
Optimization), SEM (Search Engine Marketing), TM (Translation Memory) ka1 CAT (Computer-
assisted translation) petappdotnkav ©¢ Beltiotomoinon Mmnyovov Avolfitmong (SEO),
Mdpketivyk Mnyavov Avalitnong (SEM), Metappaotikiy Mviun (MM) ka1 Metdgpaon pe
Bonfeio Yroroywot (CAT).

5.3 Opot pe IMoAlhamdéc Anoddoelg ota EAAvikd

Agv givar Tapdloyo mOALEG POPEG KOTA TN UETAPPOOT) KEWEVOV O UETAPPOCTNG VO TPETEL VAL
LETAPPACEL OPOVG OV EYOVV TOAAES OMOJOCELS. XTIG TEPUTTMOELS OVTEG O LETAPPACTHG OPEIAEL
va eEgtdoet kdBe Opo oe oxéon e To Guykeipevo kat To BEpa Tov Keywévov. Movo tote o pmopet
va emAEEEL TN cwotn anddoot mov Ba taprilel kabe popd. Kopro ko péyisto Bépa vanpée
eapyfc M UETAPPOOT TOL OovolooTIKOL brand, agol o€ MOAAG TopdAANAa Keipevo oL
OGYOAOVVTOL LE TO WAPKETIVYK Kot TN HETAONUIOVPYio amodidovv Tov Opo avtd MG EUTOPIKN
TOVTOTNTA, EUTOPIKO GNUA, EUTOPIKT eEmwvupio. H mAgtoyneio tov keévov Kot 1 cuyvotnta e
NV omoia GuVAVTATOL 1 AOS0CT| EUTOPIKN EnwvLpia otnv EAANvikn) yYAOGoW, Lag 001YNGE GTO

va v emAégovpe. Mo akOun SvckoAia mpoékvye, opykd, omd TN HETAPPACT, TOL OpPov
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guidelines mov petappaletor mg KoTevbvVINPLEG 0ONYieg Kot KaTevOVVINPLEG Ypappés. Qotdoo,
petd and €peuva oe mopdAANAo Keipeva d010g Bepatikng kot a@ov cvpfovisvtiKope Aegukd

KOTOANEOUE GTO VAL XPNCYOTOWGOVLE TOV OpO KaTeLHLVINPLEG 00N YiES.

5.4 Awampnon Iepieyopévov, ariayn g Mopong

Kotd ) petdppoon a&loonpueinteg eival, emione, ot 010popEg LETAED TEPLEYOUEVOD Kl LOPPTG.
O ovyypa@éag Tov KEWWEVOL ETAEYEL O 1010G TOV TPOTO LE TOV OTTOT0 HETAPEPEL GTOVS OVOLYVMDGTEG
TOV T0 HNRVVUO TOL (Héca amd GLYKEKPIUEVO AECIAOYI0, CLYKEKPUYEVEC GUVTOKTIKEG KO
YPOUUOTIKEG ETAOYEG) Kot TAVTO, QLGIKE, GEROUEVOG TOVG KOVOVEG TNG YAMOGCOS GTNV Omoio
YPAPEL. AVTIGTOLY0 KOl O LETOPPAUCTNG, TAVTO GEROUEVOS TO TPOTOTLTO KEIPEVO, TOV GKOTO TOV
kaBmg xor Tov ovyypagéa, ogeilel va cefaoctel TAPAAANAC KOl TOVS CULVTOKTIKOVG Kot
YPOUUOTIKOVG KOVOVEG TNG YA®MGoag otnv omoio petappaletl. Topadetypatog ydpwv n mpmd
npoTaon tov kewévov “When, in mid-2018, TAUS proposed... the terms and the processes.”
YOPIoTNKE 6TO EAANVIKE o€ 600 TTpoTdoels: «Xto péso tov 2018, n TAUS mtpdteve. .. kot o1e6vn
Kewevoypaenon.» kot «H evépyeln ovty oamotéAece... Kol TOV  OWOKACIOV OUTOV.»

Emnpocbétag,

5.5 Ieodvvapia Iapaderyudtwv

Kotd ) petappootikn dtadikacio n isodvvapio opeilel va vapyel apevog LETAED TPOTOTLTOV
KOl YADGGOG GTOYOL KOt APETEPOL LETAED TOV LETAPPOACTIKMY LOVAS®V. ZTNV TOPOVCH TTVUYLUKT)
gpyooio akolovOnOnke n Oewpia Twv Vinay kot Darbelnet yio v 1codvvapio. Ot Vinay kot
Darbelnet O6swpodv T peTdEpao 7OV Eival TPOCAVOTOAMGUEVY] GTNV 1G0OLVAUIL ®C Mo
dwdkacia, 1 omoio TEPLYPAPEL TNV 1010 KATAGTAGT OTWS GTO TPMOTOTLTO, AAAY YPNOUOTOLEL LiaL
dwpopetikn and to TpwTdTLNTO daTvT®SN. Tlapadetypatog xdpn, 610 TPOGEPTNLA TOL VILAPYEL
OTO TPMTOTVTO EMPETE VO LETAPPAGH TOPAIELYLOTO EWODV TEPLEYOUEVOD TOV OVAPEPOVTOL GTHV
oA LETAPPOOT, OTI LETAPPOOT) LOPKETIVYK, GTN LETAOTLOVPYIO KOl GTO TOADYAMGGA KEIEVA.

Mo va uropéom va amodm®o®m oTo EAANVIKA To. Topadelylata aVTd, ETPEnE Vo KATaAdPm TpdTa
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TO VONUA KOL TOV GKOTO TOL VONIATOG Kot VOTEPA VAL At0dMG® TO 1010 VYOG Kot TV idto pon pe
po wodvvaun mpotact. Enl mapadetypott, to mopdostypo PETOONUIOVPYING TV YEPUOVIKOV
“Milch hat’s in sich ! Milch — das Beste was es gibt! Milch trinken ist cool!” ota ayyiia
uetappaletol avtopata wc “Milk really has got it! Milk, the best there is! Drinking milk’s cool!”
EVO M EAMVIKN petadnovpyio mov tpotewva givar 1 &g «Nuwbeig advvapog | Avanuévog; Tt
nepuévelg; Ileg topa ydAa kot Oa vimoelg kadvtepa! » Ty 8o TakTK] okoAovONGO KoL 6TOL
VOAOITOL TOPASETYLATO, DOTE VO ONHOVPYNCH OMOOMGELS TOV £ival 1G0OVVAUES GE QLTEG TOV

TPWOTOTVLITOV.

5.6 TTowdtntog Metdppaong

INo v a&loAdynon g mo1dTNToS TS HETAPPOoNS cLUPBOVAELTAKALE TO cVYYpaupe TG Julian
House «Translation Quality Assessment: Past and Present» (2015). H House viofetel v
TPOGEYYION NG «AETOVLPYIKNG 1000LVOIOG) OTN HeTdPpacT, OnAadn n Pactkr apyn e
HETAPPOONG £V OTL 1] LETAPPOOT TPETEL VAL TALPLALEL AEITOVPYIKE e TO Keipevo Tpoéievong. H
House 6mmg kot AL pHeAeTnTEG, TIGTEVEL OTL TO KVPLO YOPOKTNPIOTIKO TNG UETAPPOUONS Eivor N
KUPLOAEKTIKT (AEEN Tpog AEEN) N M eAebBepn (VOMUa Tpog vonua) petdopaoct (Munday, 2001). H
House mpoteiver 011 o1 «ovoytéo» kol ot «KAETéGy petappdoelg Pacilovtar ota 00
TPOUVOPEPOUEV €101, ZVYKEKPEVA, T ovolyTh METAPpacT moapabitel to. oToryeio TOL
LETOPPOGUEVOL KEWEVOL UE COPNVELN Kol €lval ToTH 6TO Kelpevo myn. e avtifeon pe v
avVOTYTN UETAPPOON, M KAEOTH HETAPpaoT 0 AaUPAVEL LTOYN TNG TO TPOTOTLTO KEIULEVO UE

OTOTEALECLOL TO LETAPPAGLLO VO 0OTEAEL Eva €100¢ TpwTdTLTOL KEWéEvoy (House, 1997).

2V mOpOLGO TTLYLOKY] EPYOCIO YPNCILOTOMONKE TO HOVTIEAO TNG OVOLYTNG UETAPPUCNC
e€artiag, Puowkd, g EHOMNG ToL KeWEVOL. Agdopévou 0Tt Kelpevd pag gtvar éva TAnpooplaKo
KelLEVO ov aoyoleitor pe ) peTd@pacn Kot Tn HETadNUovpYio Kot ¢ 6tdyo €xel udvo va
EVNUEPDOGEL KO VoL foNONGEL TOVG AVAYVAOGCTES TOV, EMAEYTNKE 1) KOTA AEEN PETAPpOaoT Yo T
OWGOTY LETAPOPA TOV TTEPLEYOUEVOL. ME TNV EMAOYT 0LTH UTOPOVLLE VO TOVUE OTL EYOVLE EMTHYEL
TN GMOTI UETAPOPE TOV VONLLATOG KOl TNV 1600vvapia TV Opv Tapd Tig avaykaieg aAlayEg Tov

gnpeme va yivouv, AGTE 0 AOYOG vaL pEEL PUOIKA GTNV EAANVIKY] YADOCO.
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6. EITIAOI'OX

Ev xataxAeidl, n mapodoa mruylokn epyacio emyelpel vo TOPOVCIAGEL TN HETAPPOOT] Kol TIG
LETAPPOOTIKEG TPOKANGELS TOV SNUIOVPYOVVTOL KOTE TI LETOPPAUCTIKT S1001K0GI0 EVOG KEWWEVOL
OV OCYOAEITOL [E TN HETOIMUIOVPYIO Ko TN HETAQpooT papkeTvyk. Katd tn petaopoon,
TPOCTOONGOUE VO UETAPEPOLUE OKPPDG TO TEPLEYOUEVO TOL KEWWEVOL aPeTNPiog Kot Vo
EKTANPDOGOVLE TOV GKOTO Y10, TOV 07010 YPAPTNKE TO TP TOTLTO. AKOUT, 0&ilel va onuelmOel 0T
0TO OPOUO TPOG TN UETAPPACTIKI] OAOKANPWOGCN TEPOV TOV GUUTEPUCUATOV TOV OEENYOUE
GUVEIINTOTOMGOUE OTL TO TPOTOTVTO KEeIUEVO amoTeAeital and TANO®PA OpPoAOYIDV TOV
Bacilovtar otnv akpifeta kot ) pebodoroyia. ‘Etot, &yve Epevva oe mapdiinia keipeva, Aegucd
ka1 Baoelg 6edopévav, ®ote va amrodobel 1 1d1a axpifela 6to TEPIEXOUEVO, OTIC TANPOPOPIES, OTNV
opoioyiol Kot 6TO VYOG UE QTN TOV TPMOTOTOLOV. XNUOVTIKO POAO SdOPOUATICAV, ETIONG, Ol
Bempiec Tov Zkomov, 0 010G SElYVEL GTOV LETAPPACTI TO0G EIval 0 6TOYOG EVOG KEWEVOL Kot
0VCL0OTIKA YTl peTappaletat éva keipevo kot 1 a&loAdynon g mo1dTnTog TG LETAPPOCTC, TOV
pe Paon ™ Bewpio ™G Qovepdvel av OvImg €xel emtevyfel o okomdg Tov keévov. Ag Oa
UTOpPOVGO VO UMV ETCTUAVEO EOM Y10 L0 OKOO QOPA T CTOVIUOTNTA OV £XEL 1| LETAPPOCT
ooV EMOTAUN. Me TV Omapén TG 01 KOLATOVPES EVAOVOVTAL, 01 AVOP®TTOL £pYOVTOL OAOEVH KO TTLO
KOVTA L€ TOV HETAPPACTN VO omoTeEAEl Lol vonti YEQupa mov epovTilel va punv vrdpyet Kopio

ToPAVON o).

Emopévac, Oa pmopovoape va modue 6tin petdppacn tov eyyeipdiov «TAUS Transcreation Best
Practices and Guidelines» amotélece onuovTikny gvkopio. ylo. TV TEPATEP® EUTAOVTICT| TMV
YVAOCEDV HOV YOP® OO TOV TOUEN TNG METAONOVPYiaG, Le Tov omoio Ba Bela vo acyoinbm

TEPIGGOTEPO GTO HEAAOV.
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