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Evyopiotieg

Me v 0AOKANP®OT| TNG LETOTTVYLOKNG SUTAMUATIKNG LoV epyaciog Oa nBsla
va eEKPPAc® TIC BepUég LoV gVuyaploTieg o€ OAOVG OGOVE GUVEBUALAY GTNV EKTOVNON
™me.

Apyikad Ba 0ela va gvyopiotiow Bepud v emiPAémovco kabnynTpLd pov,
ka. Bilehpivn Zoodvn yoo v moAOTIUN KaBodnyNo1 TG, TV EUTIGTOGHVN Kot TV
EKTIUMON TTOL oL £J€1EE.

Tig evyapiotiec pov exepdlm axoun, otovg kadnyntég k. Xotmpro Aifa Kot
ka. Mapio Totykov mov déymmkav vo eivor péAn TG TPUEAOVS EMTPOMNG
a&0AOYNOMNG TNG LETOTTUYLIOKTG OV EPYACIAG.

Téhog, Ba NBeha va EKPPAG® TNV ELYVOUOGHVI] LOL GTNV OKOYEVELL LoV Y10,
oA ™ oTPLEN, TN CLUTOPACTOCT KOl TNV KOTAVONGT| TOLG KB’ OAN TN dldpKEL TV
OTOVOMDV LLOV.



Iepiinyn

H mopovoa duthopotikny epyacio pe titho «ExbBeon yio tnv mpoktiky doknon
omv etaupia  Lexicon» mpaypoatomomdnke ota mlaicioe tov IIpoypdppotoc
Metantoyokodv Xrovdowmv «Emotiun g Metdppaong» tov loviov IMoavemiomuiov
LE GTOYO TNV KOTUYPAON TNG SIUNVNG EUTEIPIOG LOV O OCKOVUEVT] OTN LETAPPOACTIKN
gtaupion  Lexicon. Il ovykekpipéva, ota TAGIGIL TNG MOPOVGOG  EPYAGING
TEPLYPAPETAL O EMPAETOV POPENS KOL O TPOTOG AEITOLPYING TOV EVM YiveTaL avapopd
OTN GUUUETOYN MOV MG OCKOVUEVI] GTNV TOPOY®YIKN Owdikacio. XN cvvéxelo,
nopaTifevTal 01 TPOKANGELS Kol 01 SUGKOAIEG TOV AVTIUETAOTICO KATH TNV GOKN G TV
KOONKOVI®OV LoV O6Ta TAMIGLO TNG HETAPPOCTIKNG Oadkaciag eved akolovBovv 1
KPLTIKT amoTipnomn 1ov Beood ™ mpocPePOUEVC GTO TAOIGLO TOV HETOTTUYLKOV
TPOYPALLOTOS TPOKTIKNG AOKNOTNG KABDS Kot Ol TPOTAGEIS LoV TOGO Yid vt 0G0
Kol yuo Tov eopéa. TELAOC, M epyacio OAOKANPAOVETOL HE TO TOPAPTNHO TO OTOI0
nephopPaver to Portfolio pe to mpowtdtuma keipevo mov petappdomray kKabog Kot
T LETAPPACLOTO OVTMV.

AgEerg KAEWWE: TPOKTIK AOKNOT, QOPENS, TPOKANGELS, MPMOTOTLNO KEeipEVO,

LETAPPOGLOL

Abstract

This thesis entitled “Report for the traineeship in the translation company
Lexicon’” was held under the Postgraduate Studies Programme “Master of Arts in the
Science of Translation” of the lonian University, aiming to recording my two-months
experience as an intern in the translation company Lexicon. More specifically, under
this thesis are described the supervising body and it’s method of operation while
reference is made to my participation in the production process as an intern.
Furthermore, are listed the challenges and difficulties that | encountered in the course
of my duties during the translation process while it follows the critical evaluation of
the institution of the internship offered under the postgraduate program, as well as my
proposals for it and for the body. Finally, the thesis is completed with the annex
which includes the Portfolio with the original texts translated as well as their
translations.

Key words: traineeship, body, challenges, original text, translation
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1. Ewoaywyn

Avtikeipevo g mapodoog Sumhmpatikng epyasiog pe titho «Exbeon yia v
TPOKTIKN Goknon oty etoupion Lexicony eivor n kotaypaen g diunvng eumepiog
LOL ®OC GOKOVUEVY OTN UETAPPOOTIKN etaupioe Lexicon. Tnv olokAfpwon tov d0o
TPOTOV EEQUNVOV TOV UETATTVYI0KOV Tpoypaupotog «Emotiun g Metdopaono»
tov loviov Tlavemomnuiov akolovBel M VIOXPEOTIKY €kTOVNOTN METATTUYIOKNG
Amlopotucng Epyociog, m omoia ovvictaton eite otn Otevépysio HETAPPOONC
KEWEVOV 1 EPEVVNTIKNG EPYACIOG EITE GTNV TPAYLATOTOINGT] TPAKTIKNG AGKNO™NG KOt
OTNV UETAQPOCT] KEWWEVOV GTO TAAIGIO QDTG AOY® EALEWYNC OVCIOCTIKNG EUTELPTOG
OTOV TOUEN TNG UETAPPAONS Oedpnoa TMG 1 TPOKTIKY) AGKNGN GE VOV EYKEKPLUEVO
KOl [E TOAVLETN eumelpion opéa, ommg 1 etarpio Lexicon, o pov mpocépepe
duvatdTTo £ACKNONG TOV ENAYYEALATOS TPV TV €16000 LoV GtV oyopd epyaciog
0€ TPAYLLATIKOVG YPpOVOLG Kat cLVONKeG evd Ba glya T SLVOTOTNTA VAL EQOUPUOCH TIC
YVOGELS TOL NON KOATELYQ, KOl VO SIELPVVO TIG EMKOIVMOVIOKEG KOl OPYOVOTIKES OV
de&lomreg. Xty mopovoo £pyacia KataypdeeTol 1 EUmEPiO. HOL OTNV AVOTEP®
avaeepopevn etapia. [To cuykekpéva, ota TAaicla aVTNG yivetan n TepLypapy Tov
eMPAETOVTOC POPED, TNG LAIKOTEXVIKNG LTOOOUNG TOV, TNG ETOLPIKNG OOUNG, NG
€€e1dIKEVONC, TOV TEAATMV TOV, TNG PONG EPYACIOG Kot TV epyaAeinv vrofondnong
™G UETAPPAONG TOL YPNOIOmolovV ot vrdAAniot tov. EmmpocHeta, yiveron
ava@opd ot CLUPOA HOV ®©OC OCKOVUEVN OTNV TOPUY®YIKN OldIKoGio Kot
E10IKOTEPO TTEPLYPAPETOL OVOAVTIKE O pOLOG LoV, Tl KaBKOVTA Lov, 1) enifAeyn omd
TOV QOPEA KOl YEVIKOTEPO 1 CLVEPYUGIO LOV UE TOVG €PYACONEVOLG GE QVTOV. XN
ouvéyela, TapatiBevtal ol TPOKANGELS KOl 01 OVGKOMES, TOGO LETAPPACTIKNG OGO Kot
YEVIKOTEPNG QUCEMG TOL OPOPOLV TO EMAYYEALO TOL UETAPPACTN, TIG OMOIEG
OVTILETOMIGO, KOTA TN UETOPPACTIKY] dtodikacio. ota TAIco TG TPOKTIKNG OV
doxnong eved akolovBel 1 KPITIKY] ATOTIUNGN QVTNG, TPOTAGELS Y10 TOV POPEN KAOMDG
KOl TPOTAGELS Yo, TOV 0ecud ™G TPOSPEPOUEVIC OTO TAOUIGLOL TOV WETOTTUYLOKOV
wpoypdupatoc doknong. Télog, | epyacio OAOKANPOVETOL LE TO TOPEPTN IO TO OTTOT0
neptiappaver to Portfolio pe to Tp@tdTLTO KEIPEVA TTOV HETOPPAGTNKAY KOTO TNV
TPOKTIKY AOKNOT KOOMG Kot To, LETAPPAGHATO QVTOV. Mécw TG Tapohsag epyaciog
aVAOEIKVDOVTAL Ol KUPLOL GKOMOl TNG TPOUKTIKNG GOKNONG: O EKMAIOELTIKOG KOl O

cuppovievtikdg kaBmg KoL 1 ypNOUOTNTAE TNG.



2. Meprypa@r) @opéa

H etapioa Lexicon eivor puo etoipion mov €EE1OIKEVETAL OTIG UETOPPACELS
VOUIKAV, OIKOVOUIK®V Kol TEXVIKOV Keévav. Kopla dpacmpiétntd g elvar M
LETAPPOOT TOV YPOTTOL AOYOL T®V TEAATAOV TNG KOl 1| TPOSOPUOYN TNG EVILANG
EMKOWVMVIOG TOVG LE TOVG ETAIPOVS, TOVG GLVEPYATES KOl TOVS TEANTES TOVS, GTOVG
TOUEIC TNC VOWIKNG, OWKOVOMKNG Kol TEYVIKNG MeTdppaons. Agvutepgvovca
dpacTNPOTNTA NG £ival 1| YAWGGIKN TPOGOPUOYN TOV YNPLOKOV TEPLEYOUEVOL TMV
TEAATAOV TNG OTIS OMOLTNGELS TNG TAYKOCUOTOMUEVNS owkovopiog. Mepikég amd Tig
YAOooeg gpyaciog g etouplag eivar ot €€ng: Ayyhwd, [eppovikd, Toiiikd,
AlBovikd, Apafikd, Aavikd, lomavikd, Itodwd, Kiwvelikd, Noppnywd, Zovundwd,
Tovpkikd, Dhavokd k.4.. [a Tic emionpes, EMKVPOUEVES LETAPPACELS TOV TEAATMOV
™c N Lexicon omevBivetar oe diknyopovg, HEAN OIKNYOPIKOV GLAAOY®V EVD Ol
EMKVPOUEVEG LETAPPACELS TNG fvol GOUPWVES e TNV EAANVIKY vopoBesio kot Exovv

v 1 1oy0 pe TIc VToromes ApyEs.

Meto&h TV TEAATOV TG GLYKOTOAEYOVTOL Ol YVMOOTOTEPES TMOALEBVIKEG
EMUEIPNOELS, OIKNYOPIKEG KOL QOPUOKELTIKEG eTopiec, Eevodoyelakol OpIloL,
YPNUATOOKOVOLIKE Kol Tpamelikd Wpopata Kobhg xor debvelg opyaviopol kot
Beopukd opyava. A&iCer va avagepBel moc n Lexicon kotd to televtaio £tn £xet
petappdoet meprocotepeg and 100.000 cerideg yio to Oecpkd ko yioo to GAAQ
opyava ¢ Evponaikng Eveoong omog sivar to Evpomaikdé KowvoBovilo, n
Evponraiky Emuponr), 10 EAeyktikd Zvvédpio ko 1mn  Evponraixny Tparela
Enevdvoewv. To mpooomkd kot ot petappootéc tng Lexicon decpeboviol omod
OUUPACELS EUMOTEVTIKOTNTOS TPOKEWEVOL VO UMV KOWOTOOUV Kol VO UnV
ATOKOAOTTTOUV TANPOPOPIEG OV aPOPOVV TOVG TEAATEG NG, €VAO OMOL KPdei
amopoitro n etoupion Oéyetonr vao. deopevteEl omd  avoTNPOTEPEG GLUPACELS
EUMIOTELTIKOTNTOG Kot €xepvOelog mov Koataptilovtol amd To VOLUKA TUNUOTO TOV
TEAQTOV TNG. XYETIKA HE TIG TIOTOMOMGELS TOWOTNTAS TOV UETAPPAGED®V TOV
npoopépet, 1 etarpia dwbBéterl 1ISO 9001:2015 ko ISO 17100 xabmg Ko cuotipato
dwyeipiong yia ™ dropkn a&loAdynon e TodTNTOS TNG EPYACING TOV UETAPPUCTOV

NG KOl T GCUUHOPPMOGT] TNG LE T TOLOTIKA KPITNpla Tov £yl Beomioel.



Ocov  a@eopd TOUC oGLvepydteg G, TN Lexicon ouvepydaleton pe
SMA®UOTOVYOVG LETAPPACTEG Kot avafempnTég Tov £pyalovTal TPOgS T UNTPIKT| TOVG
YADGGO, GTOVE YVMOTIKOVE Kol YA®WOG1KOVE TopEls £1dikevong tovg. Toco ot in house
600 ko ot freelance petappooctéc mov cvvepydlovian pe v etopion emAEyovVTOL
Bacel TOV EMOTNUOVIKAOV KOl YAOOGIK®OV TOVG TPOCOVIMV Kol TNG UETOPPACTIKNG
tovg meipag. Kdbe mapadotéo petappaotikd toug Epyo a&loloyeitan Kot EMGTPEPETAL
otovg 1010v¢ eleyuévo, evd tO oOVOAO NG Pabuoroyiag mov AoauPdver kdbe
HETOQPOOTNG KoTaywpiletal oTnv MAEKTPOVIKY PACN TPOTIUNGNG CLVEPYATMV.
Emmpocbeta, m Lexicon ovvepydletor pe UEYOAEG, TOLOTIKA TIOTOTOMUEVES
LETAPPOOTIKES ETOUPIEG GE OO TOV KOGHO KOl EMYEIPNCEIS TAPOYNG EEEOIKEVUEVDV
YAWGGIK®V LIANPECUDY TOV GLUTANPDOVOVY TNV TEYVOYVMOGIN TNG GE TOUEIS OTME M
LETAYADTTION, O VIOTITAGHLOG, 1] TPOGAUPLOYN AOYIGUIKOV, 1] Tapovsio 610 AladikTvo
KOl O YPAPIKOG OYEOAGUOC EYYEPIOV aKOUN KOl GE YAMOGIKOVG GLVOLAGHOVE TOV

dgV KOADTTOVTOL OO ECMTEPIKOVG LETAPPAGTIKOVG TOPOVG.

H etopio dwbéter eykataotdosig 500 tT.u. ko Aettovpyei oe mepiPdilov
acVPUATOV JIKTVOV, OEIOTOLOVTIOS TANPMG TNV TEYVOAOYIKT] KOWVOTOUO GE EMIMEDO
AOYIOUIKOV emeEepyaciag KEWEVOL, TOPOVGINONG, AOYICTIKAOV QUAA®V, YPOOIKOV
oyxedlacpov DTP ko petagppactikdv epyolreiov. Awbétel amdivto TPOCHUPLOCUEVA
Kol TANPOG €EEAMYUEVO GLOTAUOTO TOPOKOAOVONONG €PYACIOV KOl GUVOEETOL
NAEKTPOVIKG HE TO GOVOAO TOV HETOPPUCTOV NG AlnBétel €vOoemyelpnoloKd
niektpovikd Aelukcd oporoyiag Yy TNV avevpeot, TN XPNON Kol TV €naAndevon
eCedwevpévng  opoloyiag, €WOKO  Aoyiopukd  adyoplOikng - tavtiong  Mom
petappacpuévav opov kat ppdoemv TRADOS ce mepipdirov vrofonboduevng omd
VIOAOYIOTH] peETdPpoong. Akoun, otn Lexicon Bpioketar M peyoAdTEPN ETOUPIKY
petappactikny Pprobnkn oty EALada, n omoia amoteAieiton and 600 e&educevpéva
Ae&kd, EvTuma opoloyiog Kot TEPLOSKE TOL KAGOOL Y10 TNV EVIUEPMOT| KoL KOAVTEPN
TPOETOLOGIO TOV HETOPPACTOV TNG KOO Kol €KOTOVTAOES YAWGGAPl o€ KAOe

YVOOTIKO Tedio.

To mpdypappa SDL Trados eivar éva €101KO HETOPPACTIKO AOYIOUIKO
OAYOPIOIKNG TAOTIONG NON UETAPPACUEVOV OpOV Kol PPAGE®V, TO OTOI0 EMITPEMEL
v €€aymyN Kol ETOVOYPNGLOTOINCT NON UETAPPACUEVOV OP®V Kol OPACEDV LE
TayOTNTO KOl GULVENELDL Kol OmoTeEAEl TO PoCIKO HETAPPACTIKO €PYOAEl0 TOL

ypnowuonolel n Lexicon. H e1dkn Bdon oporoyiag g mepiéyel mAnbopa omd (ebyn



TANPOG EAEYUEVNG LETAPPOONG KO EMLTPENEL TNV OVAKTINGT TNG ETALPIKNG OPOAOYIOG

KkéOe TeAdTn T™NG.

AVOoQopiKa LE TNV E0MTEPIKT] OPYAvVMON Kot Agttovpyia TG etaupiog, avth
Olbétel eTOPIKO AOYIGUIKO TOpOKOAOVONONG LETAPPACTIK®OV £PYMV, TEANTOV Kol
npoundevtdv, dapopeouévo omd v ctoupion Learning Plan oe mepipditov
4Dimension. To Aoyiopkd ovtd mapéyel ™ duvatdtnTo SVVOKNAG a&loAdynong
ECMTEPIKMDY Kol eEMTEPIKMDY UETAPPOOTIKOV TOP®V Yoo Tov Just-in-time &leyyo
dwbeondTTag Tovg Ko TN PEATIOTN Kotavour] @Optov. Me tOo UECO OLTO
eCacpoarletor 1 amopdUAAN  SLVOTOTNTO  TOPAKOAOVONONC TOV  TOPAOOTEWV

EPYACIOV.



3. TUMUETOXT OTNV TTXPAYWYIKT Stadikaoia

AVTIKEIPEVO TNG TPAKTIKAG OV GOKNOTG OTN LETOPPACTIKY gToupio. Lexicon
vpEe M UETAPPOOT Kol 1 EMPEAEIN KEWEVOV, 1M €KTaidELon 6T XPNON TOL
petappootikod Aoyopkod SDL Trados Studio 2019 kot m petoempédeto, unyavikd

LETOPPOCUEVOV KELEVOV.

[T ocvykekpéva, katd Tig 600 TpdTES ERSoUAdES KANONKA VO LETOPPACH
évav aplBud kelpévav 1660 omd to ayyAMKE mTpog To EAANVIKE KOl OVTIoTPOP®S 0G0
Kol OO To YEPUOVIKG PO Ta eAMNViKE. Empdxeito kvplog yio keipevo vopkd,
TPIKA, OIKOVOIKA Kot keipevo marketing kafdg kot yuo Keipeva yevikig @oong.
2KOmOG TOV TPATOV OVTAOV UETAPPACEDV NTOV 1 €£0Y®YT] COUTEPAGUAT®OV Y10 TNV
TOWTNTO TOV UETOUPPUCUATOV MOV om0 TOVG UETAPPOCTEG TNG €TOPlOG 7OV
npoéPnoay oe EAeyy0 Kol aEOAOYNGN TOL TEPLEYOUEVOL TOVG TPOKELLEVOL VO, OV
dMGOLY TIC KOTAAANAEG 0dNYieg Kot kaTevBuvtnpleg Yoo v e£EMEN pov. Metd v
OAOKANPMOT TOV TPOTOV HETOPPACE®V HoL (nthOnke va empueAnd®d HeTOQPAGELS
KEWEVOV ThoNng QOoEMC mov &iyav mpayupotoronbei amd tovg in house M tovg
freelance petappactéc g etanpiag. Ot empédeieg mepeddppavay koping erEyyovg
TANPOTNTAS, 0pBOYPAPIKOVG EAEYXOVG, GLVIOKTIKOVG EAEYYOLS Kol  EAEYYOLG
avaeopikd pe to onueion otiéng. Tov mpdTo MRV NG TPOKTIKNG GOCKNONG
aoyoANONKa KUPIOC HE TNV UETAPPOCT KOl TV EMUEAEL TAONS PVGEMG KEWEVMV
EVD KOTA TO dehTEPO PNV Pactkd péANp TG etapiog NTav 1 EKTOIOEVOTN OV OTN
xPNon Tov peTappactikod Aoyiopkov SDL Trados Studio 2019 and tig vevbuveg

Yo, 0 TO HETAPPACTPLES Kot Project managers. H exmaidevon avth mepteddpupave:

® TNV TOPOYN OMYW®V YL TNV OPYIKY|] EYKATACTOON KOl €KKivinon Ttov

TPOYPAUHOTOS KAODS KoL TNV ELGOYWYN LETAPPACTIKOV VIOV,



o TNV meplypoen Tov TEPPAAAOVTOC epyociog Y. Tapdbupa, YPOUUES
epyoreiov, puduiceg,

e TNV petappacn pepovouivov apyxeiov MS Word, Excel, Power Point, PDF
Kol 0moONKevon TG LETAPPAOTS,

e 1mv epyacia pe mokéta (project packages) mov mpoetoydlovv Kot
amootéAovy ot Project Manager kot mepilapfavouy apyeio, HETAPPUCTIKEG
puvnueg ko facelg oporoyiag,

e TN OMUIoVPYie LETOPPOACTIKOV UVNUOV OO TOAAIOTEPES UETAPPACELS, Omd
Baoeig oporoyiag 1 amd diyAwoca apyeia,

e TN dnuovpyio véov project kat dtayeipion moAAdV apyeiov poli,

e 1 petdopaon opyxelov ota omoion €xel epapupootel 1M Swdkacio NG
npopetaepaocng (pre-translate files),

® TNV TPOETONGIO TOV project Yo TaPAd0oT, EVIUEPMOOT] TV HETOPPACTIKOV
LVNUOV Ko dnpovpyio TV TEAKOV TopadoTémV apyeimv,

® TN GLYYDOVELGT TOAA®V apyel®V GE £Va KOL TOV OUTOUATO EAEYYO TOLOTNTOG
(QA) oto cvyymvevuévo apyeio,

o v emPePaimon g cvvoyng ™G oporoyiag pécw tov Term Verification,

e TV dwdwaocio ¢ empérelng oto SDL Trados Studio, dvorypo evog
HETOPPAGHEVOL  apyeiov, TapoakoAovONoM aAlaydv, €16ay®Yn GYOM®V,
TEAMKOG EAEYYOC,

® TN GLVTNPNOT KOl EVNUEP®OT peTaPPacTikng pvnung (TM),

o TV enelepyacia yAowoowmv moépov (languages resources) kot mediov (TM
fields) peta@paoctikng pvnung,

* TG emAOYEG avalnTnong Ko mowég (penalties) LeTtappacTkKnG (vinung,

e 1ov éAeyyog motdtntag (QA Checker: Regular expressions).

EminpooHetn appoddmrd pov katd to de0TEPO PNV VIPEE N LETOETUEAELNL
/ post - editing punyoviké petappacuévov kewévov. ITo cvykekpipuévo, Katd to
OTAd0 OVTO HOL aVOTEONKE 1) EMUEAELD UNYOVIKE UETAPPUCUEVOV KEWLEVOV TAGNG
evoewg dote va efokewBod pe T Swdwkacio g petemeSopyaciog evog
HeTOQPAcLOTOg o€ TéTolo Pobpd @ote 1 moldtNTA TOv Vo, givon avticToym Me TV

TOWOTNTA TG UETAPPACN S TOV YiveTan amd avOpdTOG.

A&iler va avagepBel TmOC 1 TPAKTIKN OV AGKNOT TPOyLOTOTOMONKE EV UECW

g mavonpiog tov Kopwvolov kot yioo to A0Y0 avtd TPocopudsTnKe oTo VEQ



dedopéva kol oto avtiotoryo pETpa mov EAafe M emiPAémovca eToupian Yoo TNV
npootacio Tov epyalopévav tg. Q¢ cuvénelo ovtol, Kdmoleg pépeg v eRdopdda
YpedoTNKe va. gpyaot® €& amootdoemg pe tnAgpyacia. o v koAvtepn
TPOGAPLOYT] HOV GTNV KOTACTACT OLTN M €Tolpio. PPOVTIGE VO EYKOTACTNOEL TO
uetappactikd Aoyopikd SDL Trados Studio 2019 ctov mpocomikd Hov VTOAOYIGTH
£T01L MOTE VO, 00YOAOVUL APOCKONTO OO TO OTITL [UE TIG UETOUPPOCTIKEG EPYOCIES
mov pov eiyav avabécel. Avtd amotélece kal TN Pocikn wpOKAnon katd TV €€
OMOGTACEMC epyacion OV KOOMDC 1 amepiat OV 6T ¥PNON TOL €V AOY® AOYIGUIKOV
pov dmpovpyovoe cuyvd omopieg mov OBo pmopovoav va AvBodv evkoAdtepa oV
epyalopovv dwa {dong oty etaipio Kot pmropoHoo avl TAcH GTIYU Vo arevfuvim
6ToV¢ LITELOVVOLS Yo TNV POy ooNYIdV. TTapdia avTH, OTIC TEPMTMOCELS TOV LLOV
elye avatebel n petdopaon N N eMPELELD KEWEVOV TOV OgV TPOVTEDETAV TN YP1IoM
tov Trados n &€ anocTdcemc epyoacio dev AmOTEAESE EUMOOIO Y10 TV OAOKANP®ON

TOVG.

H etapia Lexicon amoteleitanr omd 1o Tunpa tov Metappactav, to Tuqua
tov Project Manager, to Tufiua tov Aoytetmpiov kat to ypoageio Tov [Ipoédpov Kot
¢ pappatémg tov. Me e€aipeomn tov mpdedpo g etanpiag, 1 ETKOV@VIo LoV KoL 1M
OLVEPYOGIO LOV HE TOLG VTOAOITOVG LROAANAOLG TNG E€TOPING MTOV KOOMUEPIVY.
Avt dev eproptldtav amhmdg otny avabeon epyacidv LETAPPAOTG 1| ETUEAELNG O
HEPOLG TOVG GAAG 1wiTEPO GNUAVTIKY LINPEE N TAPOYN TOV KOTAAANA®Y 00NY1DV
KOt KOTELOLVINPLOV YPOUUDV Y0 TNV OVTIHETOMION TOV TPOKANGEMV KOl TMV
duokoMdv  katd v ektédeon tov kadnkoviov pov. Emmpdobeta, kupiog ot in
house peta@pacTéc TG TOPIOG OV ETETPETAY Vo anevBHVOUOL GE QVTOVG VA TAGH
oTlyun| 0£TOVTAg TOVG EPWTNOELS TPOKEEVOL VO EEMEPAC® TAONS PVGEMG dSVOKOAIN
pe v omoio pYOLOLV OVTILETOT KOTE TNV LETAPPACTIKY dtadtkacio. AKOun Kot 1
SLUPBOAT TV VITOAANA®V 6TO TUNHa Tov Aoylotnpiov vnpée Wrtépws Pondntikn
KaBMOG HEGH TNG EVNUEP®ONG TOVG KATEGTNOAV GOPEG Oyl LOVO og guéva aAAd Kot
OTOVG LTWOAOITOVG OOKOVUEVOLG 1TNG €Toupiog Tov TPOMO KOGTOAOYNONG TV
TOPEXOUEVAOV VINPECIOV VTOJEIKVOOVTAG LG TOGO TILOAGYO TOPOYNG VLINPECUDV
0660 kol TiTAOVG KTHOMG Tov glxe otn 01d0ecn g M eToupio STnPOVTOG TAVTO
EXEUVOELL KOL TPOGTOTEVOVTIOS TO TPOCHOTIKA OEGOUEVA TOV TEAUTOV KOl TOV

GUVEPYOTAOV TNG.

Avagopikd pe v emifreyn g etapiog Lexicon mg popéa ¢ TPAKTIKAG

pov doknong o&iCer va avaeepBel mmg avt NTAV CLVEYNG EVA M VoM NG NMTOV



kaBapd emowkodountikr). H emifieym xor m emomteion mov deydupovv katd TNV
EKTELEON TOV KOOMKOVIOV HOL NTOV OTO TOLG UETAPPOOTEG Kol TOVG pProject
managers g etaipiog ot omoiol pov avébetav Tig avtiotolyeg epyacies. Metd v
OAOKANPMOT TOV EKAGTOTE EPYOCLDY AVTEG EMMGTPEPOVINV GE OVTOVG TPOKEEVOD VOl
mpoPovv otov £Aeyyo Kot TV a&loldynon tovg kot émetta mapodidoviav ava oe
euéva ovvodevodpeves kabe opd amd to avaroyo feedback. H cuvepyasio awthg g
HOPPNG LINPEE TO CNUAVTIKOTEPO KOUUATL TNG TPAKTIKNG OV AoKNoNG KOOMOS HECW
VT OMOKOUICO, YVAGELS TOCO OempNTIKEG OGO Kol TEYVIKEG DOTE VO PEATIOCM Kot

va e£EMEM TIG IKOVOTNTEC LLOV OTN LETAPPOO.

4. MeTta@pactikeG SuokoAieg kat [IpokAnoelg

Kotd 10 ypovikd Sdotnua tng TPOKTIKNG MOV GOKNONG OVIYETMOTIGO
OVOKOAEG KOl TPOKANGELS Ol OmOieg 0gV aPOPOVCHY HOVO TO, KOBNKOVTO TTOL LOL
avatédnkov amd v emPAémovca etoupion MG HETOPPACTPLOL KO  EMYUEATPLOL
KEWEVOV OAME Kol TNV YeEVIKOTEPN £€vtall] KOl TPOCHPHOYN KOV GE €va VEO

EMOYYEAUATIKO TTEPPAALOV.

[T cvykekpyéva, KaBMOS N TPAKTIKY OV ACKNOT TPOAYLATOTOMONKE GE pio
LETOPPOOTIKY €TOpio. mov amoteheiton omd opketodg in house xou freelance
OLVEPYATEG, £MPEME G KAVOUPLO WEAOC OLTNAG NG OUddNS va dDow 1dwoitepm
TPOGOYN OTOLG KMIOKEG EMKOWVMOVING, OTIS GLVNOEIEC KOl GTOLG KOVOVEG TOV
POLVTOV OO TOLG NON €PYALOUEVOVS G’ QTN TPOKEIWEVOD VO, TPOCAPUOCT® GE
OVTOVG KOl Vo, TOVG aKOAOLOD. QoTOC0, TO YPOVIKO OACTNUA TOV VO UNVAOV OEV
NTOV ETAPKES Y10 VO YVOPIGH KOAVTEPA TOVG VTOAOITOVG VITOAAAOVS, TOV TPOTO TTOV
avtol gpydlovtal Kabdg Kot Vo oVIANG® TEPICCOTEPES TANPOPOPIES Yo TNV ETALPIOL
Kol TNV Asrtovpyia tg. To yeyovog Tmg 1 TPOKTIKY TPOyUOTOTOMONKE €V HEGH NG
navonuiog tov Kopwvoiod pe cuvéngio 1060 01 VTOAOUTOL VTAAANAOL TG ETOPIOG
660 ka1 ey® vo epyolOpoote MOAAEG HEPES € OMOOTACEMC Glyovpo OmMOTEAECE
TPOYOTEDT GTNV TPOSTAOELR LoV va. LA AemTopePEic TANPOPOPIES Yo TN SOUN Kol
TV KOLATOVpO TG eToupiog, Tig cvvndeleg TV epyalopuévav Kot ToV TpOTO LLE TOV

omoio emkowmvouv petald tovg. o va kodlvebel avtd 1o yhopa emkovoviog



petald euov kol TV vrorowmwv epyalopévev oe kdbe emkowvmvia poall tovg
epoVTILO VA TOVG BETM TIC KOTAAANAEG EPOTNGELS, VO TOVG OKOV® TPOGEKTIKA KOl VOl
KPOT® ONUEIDCELS £TCL MOTE VO AVIAD TEPICCOTEPA GTOLYEID Y10 TOV TPOTO EPYUGING
QVTOV Kol ToV TpOTo Asttovpyiag g etaupioc. Emmpocheta, Exovroc minpopopnOel
YL TIG OPUOSOTNTES LoV, PPOVTILa Vo EMOEIKVO® Opadikd mveda, OeTikn didbeon
kot mpobupia va acyoindd tOG0o pe TIC TEPIGGOTEPO OGO KOl HE TIG AYOTEPO
EAKLOTIKEG epyncieg €tol @ote va e£ac@OAOTEL 11 OHOA GLVEPYACIO. HE TOLG
VOAOUTOVG EPYOLOUEVOVG, 1 EMTEVEN TOV EMOIOKOUEVOV ATOTEAECUATMOV AAAG KO M)
EVOOYOANON HOL pE VEa ovTiKEipeva Tov glval mOOVOV Vo LoV POvVOLV (PG
peAlovtikd. Téhog, £dwaoa 1daiTePN TPOCOYN DOTE VAL PNV UETAPEP® GLVNOELES TOV
TPOEPYOVTAY OO TNV TPONYOLUEVT ETOpia TOV €pYalOHOVY KAOMG aVTEG EVOEYETOL

Vo UV Yivovtav omodekTéC omd Ty emPAETOLGA ETOIPIAL.

H Swyeipion moAldV Kot S10popeTikdv Projects oe pio uépo kot 1 THpNon
TOV OTOLTOVUEVOV Yo 0LTO TPOOEGADV amoTEAEGE pia aKOUn TPOKANGT KATA TNV
TPOKTIKA Hov doknon. O dykog twv Projects mov pov ovatibovtav omd TOLG
LETOPPOOTEG 1) TOVG Project managers g etapiog dev Nrav kabnuepvad id106.
AlAOTE apUOOIOTNTA OV OTOTEAOVCE 1M UETAPPOCT HOVO €VOG KEWEVOL HIKPNG
EKTOONG &VAO OAAOTE OCOPEVTIKA 1 UETAPPOON TEPIGGOTEPMOV  KEWEVDV, T
HETOETIUEAELOL LMY OVIKA LETAPPACUEVAOV KEWEVOV KOODG Ko 1) eneEepyacio KATO1on
project oto mlaict tov SDL Trados Studio 2019. Ou mpobeopiec ywo v
OAOKANP®GN T®V Project aut®dv NTOV PKETE TIECTIKEG UE OTMOTEAECUO VO, UMV LOV
aenvouV mePBdPLo Yo AAON M Yo KaKo XePopd Tov ¥pdvov mov giya otn O1dbeon
pov. Ot 1660 chvtoueg Tpobeouiec yior TNV OAOKANP®OTN TV Projects ftav 1d1outépmg
AyYOTIKEG KUPIMG OTAV TO OVIIKEIWEVO TOL Project dev evémmte GTOVG TOWEIC

eEeldikevong ko e€okeimwong pov.

[Mo v xalotepn dweipon Tov AyYovg HOL Kot Yy TNV eUnpOOecun
ohokANpwon TV ovatedsiévov o guéva projects £0eca g Pactkn tpotepardTNTa
OV KaTA TNV KoOnpepwvny pov gpyocio otnv €roupioc. TNV CWOGTH OPYAVMCT] TOL
NUEPNOLOV TPOYPAUUATOS LoV, g amdppolo. avToD, AUECHS LETA TNV APEN 1oL oTNV
etapioc. Ppoviilo vo evnuep@vopot yuo. T appodtottég pov, ta deadlines tov
€KGOTOTE Projects, tn oepd TPOTEPUIOTNTAG TOVG KOl £TEITO. TO. CNUEI®VO OGTO
TPOYPOALLE OV Y10 VO UMV TApaAEly® Kdmowo and avtd. QotOc0, Yvopilovtag Twg n
oEPa TPOTEPULOTNTAS OAOKANPWONG TV Projects pmopel va oAAGEEL avomavTeya. ava

Thoo GTIYUT), TPOVOOLGH (MGTE VO OPNCM KATOW KEVEL GTO TPOYPOUE LOV EVO



TOPEUEVO GE Ol0PKT ETKOVMVIO, LLE TOLG Project managers g etoupiog TPOKEUEVOD
vo gvnuepdvopat yuo. Toxdv aAhayéc mov émpene vo. cupPodv 6to TPHYpAUUd LoV
®hote va omoeevybody mhava AaBn dayeipiong tov projects kot tov mpobecuimv

TOVG.

Tic meprocoTEPEG POPES M| OPYEVEOOT ALTH OTEOIOE DETIKA [LE ATOTEAEGLA TNV
eunpodecun Kot xwpic AN olokAnpmon TV EKAGTOTE Projects evd KAmoleg PopEs o
OYKOG TV projects mov avaAdpupave n etoupio dev EXETPETE TNV OTPOGKOTTN THPTON
OV KoOMpeptvoy TPoypappaToc Tov elya 0écel amd v apyn e UEPOS KaBMOS ot
avlykeg G etoupiog vraydpevay OlpopeTIKO PLOUO OAOKANPMOONG TOLG Kot
JLPOPETIKY GEIPA TPOTEPAULOTNTOS AVTAOV. Xg KAOE mepimTmon 1 £yKoipr Kot TAPNG
EVNUEP®OT OV atd TOoVg Project managers avoeopikd pe ™ evon tov Kabe project,
1o deadline tov, 11 SuoKOAiEG AVTOV KOl TOVG TPOTOVE OVTILETOMIONG TOVG VINPEE

oOTNPLOL Y10 TNV EUTPODES U OALOKANPOOT OA®V T®V Projects wov pov avatétnkay.

Emmpdobetn mpdxinon v omoila kKANONKa vo avtipetonicon ftav 1 ypnon
TOV PETOPPOOTIKOD Aoyiopkod SDL Trados Studio 2019. Kabmg t6c0 o1 yvdGELS pov
060 Kol M eumepioc HOL OTN XPNON TOV GUYKEKPIUEVOL AOYIGHIKOL TTOV
TEPLOPICUEVES KOL AVETAPKEIG 1 eKmaidgvon kat 1 kabodynon omd v emPrénovca
etapio kpiOnke emroktikn. H ev A0yw ekmaidevom mepieddpfove and v moapoyn
OOMYLOV Y10 TNV OPYIKT EYKOTAGTACN KOl EKKIVIOT TOL TPOYPEULATOS, TNV EIGAYMYT|
HETOQPOCTIKOV HVNUAOV KOl TNV TEPLYPAPY] TOL TEPPAALOVIOC epyaciag Tw.y.
napdbvpa, ypauués epyoieiov, pvbuicels, émg v epyacio pe mokéta (project
packages) mov mpogtowdlovv Kor amootélovv ot Project Managers ot
neptlopfdvoov  apyeio, HETAPPOCTIKEG pvipeg Kou Paoelg oporoyiog Kot N
oNuovpyio. HETOPPOCTIKOV HVNUAOV OO0 TOAMOTEPEG WETOPPACELS, amd PACELS
oporoyiog 1 amd diyhwooa apyeio. H eotkeimon pov pe ) ypMomn 10v  amotéAece
v Packodtepn TPOKANGN MOV OVIIUETOTICO KOTO TNV TPOKTIKY Hov doknon,

woitepa KT 10 dSdoTnia TG €€ AMOGTAGE®S EPYOGIOG LLOV.

[Tpokeévov va ovianeEéAbw 0TI OLGKOALEG AVOPOPIKA LE TN YXPNOT TOL
SDL Trados Studio 2019 xkpatovco Aemtopepeis onueidoels yoo kKabe Pripa wov
EMPETE VO OKOLOLONO® PEYPL TNV OAOKANP®GT TOV €KAGTOTE Project mov pov &iye
avatedel, evd 0tav o Pabudc dvokoAiog MTov TETOOC MOV Ogv UmOPOVGA VA TOV
OVTILETOTICO OVOTPEXOVTOS OTIS CNUEIDMGELS OV, ATELOVVOLOVY GTOVG APUOSIOVS

Yo 0V TO EKQPALOVTAG TOVG KAOE amopia Kol TpoPANUATIGUS TTOV 1)L
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Ocov agopd TIg HEPES TOL YPEWICTNKE VO EPYOCT® €5 OMOCTACEMS LE
mAgpyooia, EyKATESTNON 6TO TPOoOTIKO pHov laptop pe ™ Pondela g emPrénovcag
etarpiag 1o Aoyopkd Trados mpokeévov va gpydlopor ampdoKonta TAvem ot
projects mov pov eiyav avorebel yopic va kabvotepei n olokAnpwon tovg. H &
OTOCTACEMG €PYACio amoTédece €vo OKOUN €UTOO0 OTNV TPOOTADELd [ov Vo
e€oelwbo e to Trados, ®ot6G0, o1 AemTopepPEi 00Nyieg Kol 01 GAPELS SIEVKPIVIGELS
OV LoV Tapelye M eToupio. CLVERAAAY GTO VA KOTOGTEL OGO TO SLVATOV ELVKOAOTEPT M
YPNOT TOV OKOUTN KOl OO TOV OIKO OV YMDPO. TNV TEPITTMON TOV AVEKLATE KATO10
TPOPANUO TO OTOI0 OEV UTOPOLGO VO OVIILETOTIC® Poc{OUEVN OTIC OIKEC LOV
yvooelg anevbovopovy péom e-mail oty etaipio, 1 omoia pe ™ oepd ™G EPOVTILE

LECM TOV OTOVTHGEDV TG VO [LE OIEVKOAVVEL.

[Topora avtd, péxpt TV OAOKANP®ON TNG TPOKTIKY LOL GCKNONG Kol TO
TEPOG TOV dVO UNVAV giya acyoAndei pe wavoromtikd apdud projects oto Trados

£TG1 OGTE VO, ATOKTHOM® TV KOAVTEPN duvarr) e&otkeimon 6 avTo.

Ocov agopd TIC UETOPPACTIKEG TPOKANGCELS OV OVTIUETOMTICO KATO TNV
TPOAYLOTOTOINGCT TNG TMPOKTIKNG KOV GOKNOMNG avTég elval Kupimg amdppola TV
SLLPOPETIKMV E0MV KEWEVMOV TOL KANONKQ gite vo pLeTaPpdom gite va enesepyaot®.
[T cvykekpyéva, 10 TEPLEYOUEVO TMOV KEWWEVMOV OV OMOTEAECOAV OVTIKEILEVO NG
TPOKTIKNG HOL (GOKNOMG &ivar €101kO, VOUIKO, OWKOVOUIKO Kol 1aTpikd Kabde Ta
neplocotepa €€ avtdv eivar keipeva cOyKAnong YeVIKNg cuvereboems, cuUPAcELs,
KOvoViopol, ToAdyla, Keipevo pe ovtikeipevo marketing kot dpBpa moikiing
Oepatoroyiag. Ta 1600 dropopetikd €10 KEWEVOV GUVETAYOVTOL O10POPEG GTNV
opoAoyia, 61N obvtadn, 6To VYOG KAODS Kol GTO TPOYUATOAOYIKA Kol YAMGGOAOYIKA

TPOPANLLOTAL.

Ewwotepa, yioo v avdivon e YAOCGOS TOV KEWWEVOV OVTAOV AVATPEXOVE
otoug Baieovtn kaw Kpyumd (Boaieoving & Kpwumdg 2014: 17), odppova pe tovg
omoiovg M évvola g €WIKNG YA®ooag (1 e€edkevpévng YA®GGag 1 YAMGSoOS Yio
€101KOVG OKOTOVG) (G OVTIOGTEALOLEVTG TTPOG TN YEVIKN YADOOoW (1] KON YAMGGO 1
TPEXOVOA YADCGCO) GUVOEETAL OVGLOGTIKA UE TN «OYOTOUNCT» NG YVOONG o€ 000
SLPOPETIKOVG TOTTOVGC: T YEVIKN YVMOT| 1] KOV YVAOGON, 0QEVOC, KoL TNV E01KT YVOOT
N e€edikevpévn yvoon, aeetépov. O 6pog 'EX (] g0k yYAdooo 1 EE0IKELUEVN
YAOOOO  KATOONAMVEL €va  YA®MGOIKO KOOWKA 1  VEOAOYIKN MOWKIAlL 7oL

ypnowonoteitor oe éva Oepatikd medio kou yapoktnpiletor amd ™ ypnon &idiwv
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YAOOOIKOV péowv ékppacons. Aegv voeitar ['EX yopic cvykekpipévo (= opiopévo,
Wwitepo) Bepaticd medio. Avarvtikotepa, n NEX cuviotd éva vmochvoro g I'T 1o
omoio €ivol EUTAOVTICUEVO LE EVOL GUVOAO EWDIKAOV Op®V Kol PpAcemv (0pordYL0 Kol
QPOcEOAOYI0 TOV Bepatikod mediov) Kot yopaxtnpileton TOAAEG POPEC amd 1010iTEPO
Tpomo ovvTaéng 1 YAwookd veog (eidio yAmwoowkd péca éxepaocnc) (Baieovihg &
Kpwnmdg, 2014: 18). Agpevoc, n I'T mepihappaver m I'EX o¢ evpeia vrokatnyopia, M
de teAevtaio OlaKpiveTol OTIS TEYVIKEG YAMOGOEC Yo €101kovg okomovg N TETEX
(ew0kég yAdooeg e Duvokng, g Xnuetoag, g [IAnpogopikng, g latpikng, g
Bloloylag xtA.) kot Tig Oeopkég YAMOoeg Yo €101KoVg okomovg 1| OET'EL, (e1dikéc
yYAdooegg g Nopkng, g ®pnokeiag, g [MoAtikng Emotung ktA.), eumveucpéveg
amd Vv avtiotoryn dlakpion g Eedtkevuévng petdppoaong [specialised translation]
Kot tov kKewévov katd tov P. Newmark, kot xéfe wommyopioa omd T1g
npoavapepbeioeg mepapuPavel TIG CLYKEKPIUEVES EOIKEG YAMGGES TV EKAGTOTE
Oepotikov mediov avaroya pe t @von kabevog amd avtd g TEXVIKOL 1 Becpikol”
TEAOC, KaBed amd ouTég TIC €01KEC YAMOOEG MEPAAUPAVEL, G VTTOGVUVOAO, TNV
oweia oporoyia (BaAeovtig & Kpwumdg, 2014: 21). Eivon avtovonto Oti, 6TOV
npoyuatikd Plo, ot v AOy® Katnyopieg 0ev €ival mAVIOTE QLGTNPA OpPloBETNIEVES
HETOED TOVG, KOOGS éva TtexViKO Keipevo umopel va tepthapfavel otoryeio Oecpkcon
Adyov M to avtictpogo. Edd Oa apkectodie oty mopovciaon KATOU®Y YEVIKMV
YOPOKTNPOTIKOV TTov eueoaviler, katd toug H. Picht kou J. Draskau, xdBe T'EX:
EUQOVILEL HOVOAEITOVPYIKO YOPOKTNPO, VIO TNV TPodimdbeon OtTL Asrtovpyel o€
OVYKEKPIUEVO KOWVMOVIKO TAOIGLO0 KOl HE OULYKEKPIUEVO EMKOVOVIONKO GKOMO",
OrB€TEL TEPLOPIGUEVO OPBUO YPNOTAV', TPOCKTATOL LE EKOVGLO TPOTO®, TAPOLGLALEL
avTovouia £VOVTL TNG YEVIKTG YADGGOC, VIO TV €vvold OTL Ol TTOIKIALEG TMV EWOIKAOV

YAwoodv dgv ennpedlovv T yevikn yAdwooa, (Bakeoving & Kpumdag 2014:22).

Emopévac, pe faon ta avotépo, To KEIPLEVA TOV ATOTEAEGOV OVTIKEILEVO TNG
TPOKTIKNG KOV Aoknong mepthapfdavouyv ototyeia ['Adooag Eidikod Xkomod ot
kabmdg N evon tovg eivan gite Texvikn eite Beopkn n T'EX mov ypnopomoteiton
SlakpiveTon mePATEP® GE TEYVIKES YADooeg Yo edkovg okomovg (TETEX) 1 oe

Beoukég YAOooeC yia £181k00¢ okonovg (BETEY).

Me v avantoén g debvoig emkovoviag, 11 onuocio g 0IKNG YAOCOG
Kol petaepoons Eywe wiaitepa acOnt (Neubert/Shreve 1992: 2). IMapdriinia, o
LETOQPOCTNG EWOIKOV KEWEVOV gU@avileTon 6T0 TPOooKNVio kot Bewpeiton TAov o

‘TOAVTOMTICUIKOG €101KOC KOl ‘0 HETOPPACTNS TOL HEAAOVTOS (Schmitt 1999a: 35).
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Yopeova pe t Nord (1997: 138) kot Tig AEITOVPYIKES TPOGEYYIOELS, AEITOLPYIKOTNTA
omv peTdepaon (EWIK®OV KeWEvmV) eivar 1 pneBodoroyikn TPocEyyion KoTd TNV
omoio. Ol E€MAOYEG TOVL UETOPPOUOTN KOOOOYOUVIOL Omd TNV OTOGKOTOVLEVT|
Aertovpyia TOL KeWEVOL LITOdoYNG. Emiong, o1 Aettovpyikég mpoceyyioelg mpofAémovy
OTL 0 petappaotng mpémel va emdeigel ovvénewn (loyalty) amévavtt otovg Aourovg
€TAPOVG NG UETAPPOOTIKNG Oladikacioc. Me Ao Adylo, O HETOPPUCTAG, ©C
puecdlmv, eépel NOkn vBHVN TOCO TPOG TOLE ETALPOVS TN YADGGUG/TOV TOATICUOD
apetnpiog 660 Kol TPog ekelvoug ™ YA®Goas/Tov moAttiopuot vrodoyns (Nord 1997:
125). Ocov apopd ta TpoPAALOTO TOV AVTIHLET®ORILEL Kavelg otV Tpocnddeld Tov vo
petagpdost edwd keipeva, ovtd ocovppove pe v IHopavod (H avéyxn tng
AEITOVPYIKNG TPOGEYYIONG OT UETAPPUCT] EWIKMOV KEWWEVOV, 60 ZuvEdplo «EAANVIKNY
INwoca kot Oporoyia»y, EAETO, A6nva, 1-3 NoeguPpiov 2007) pmopodv va

evtayBov oT1g €€Ng katnyopieg:

o Ipoypotoroyikd mpofinuate, ONAadn EOKEUEVIKOL TOPAYOVTES

(amootoAéag, OEKTNG, YPOVOC, TOMOG, WHEGO, KIVNTPO, KELEVIKY|
Aertovpyio Kot TOMTIGUAG). e avTd TepAapPavovtol, HeTaEd GAA®V,
T 0N Ko €0pa, To TOMTIGHIKSO TTEPIPAALOV, TOL KOPLOL OVOLLOTAL.

o HpoPfMmpate mov ocvvofovior pe to molTiopiké Lgvyog, Kot

wepAapPavouy Tic vopueg Ko Tig ovpPacelg (m.y. ot titAot Piiimv,
EQNUEPIO®V KOl E10CEWV, TO OLOLPNUIOTIKE GTTOT K.AT.).

o Ipofijpata _mov _cuvvofovrar pe 10 LeVy0og YAWGG®OV, ONAadn ot

EVOOKEEVIKOL TAPAYOVTEG, TOL QLPOPOVV TN GNUAGIA, TO AeEIAGY10, TN
oVVTOEN Kot TO VOOG Tov (eHYOLg YAMCOMV.

o IpofipoTe 1OV GUVOEOVTOL IE TO KEINEVO AQETNPIOG, TO OTTOl0 PLITOPOHV

va eKONAdvVoVTaAL Y. UEGO Ao TO. LEPT TOL AGYOV, TOLG VEOAOYIGHOVGS, TO

Aoyomaiyvia, T YAWGGOTAiYVIOL.

Ta mpofAnpato omn petdepacn eivol OpIGUEVO OVTIKEIUEVIKE gumdO0L TOV
avTipetonilovy OAOL Ol HETAPPOOCTEG KOTA TN UETAQPOOT KEWEVOV KOl 1
pHeBOSOAOYIKN KOVOTNTA, 1 GTPUTNYIKY] TOL YPNOUOTOIEITOL Yoo TV EMIALON TOVG
noiler moAD onuoviikd poro. Ta petappactikd mpoPAnuoto  eivor  dueca
OLVOEOEUEVE KOL GUVLQOAGUEVO HE TIS HETAPPOOTIKEG wkovotntes. Koabog m
AEMTOUEPG AVOAVOT TOV UETAPPACTIKOV TPOPANUAT®V oL cuvavTiOnKav oe Kdbe

KEIPEVO TOV TTAPUPTLATOG TOV EKTIOETAL KATOTEP® Y100 AOYOVS €KTaong dev Ba Tav
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duvarn, Ba mpofolpe og pa YEVIKOTEPT] aVAALGOT T®V GLVNBESTEPOV TPOPANUATOV

OV GUVOVTT|GOLLE.

4.1. TAwooKa TTpoPfApHATO

‘Eva omd to mpoANUOTO IOV aVOKDTITOVV KOTA TN UETOPPUCTIKY Oladtkaciol
elval 0 TpOTOC HETAPOPAS T®V TOMTICUIKOV otoyeiov (yAdooa, iotopio, MoOm,
VOOTPOTiEG) TOV TPOG UETAPPACT KeWWEVOL. [dtaitepn mpoOKANGoM omotédece 1

petappoon tev Kupiov ovopdtov — AvOpomovome ko Tormevope - mov

evromiomkav ota egetalopeva keipeva. Ta kOpa ovouata Bewpodvtal kot yi” avtd
10 AOY0 ovTeTonilovtol g £1epoyevels YAmoowés katnyopies. Qg emakdiovbo,
dnuovpyovv Witepa TpoPAnuata otovg petappootés. Omwe avagépel n Parianou
(2007: 407), Bempeitor 6TL LEAPYOLVY “EEM®” amd TIG YADMGGESG Ko £T01 Ogv Ppiokoviat
navtote oto Ae&kd. Ooov agopd ta avBpmmovopa, copewva pe tv Parianou (2007:
408-409), oe avtv Vv Kotnyopia avikovv to 600évta (Pamtiotikd) ovopate o
dropa, ta emiBeTa, TO YELODOVLUO KOl OTOOONTOTE AAAO Ovopa pmopel va dobel og
KOO0 VTOKEIUEVO 1 OVTIKEIPHEVO, VTOPKTO 1 U €V oIV Katnyopio ToV
TOTOVOLH{OV OVIIKOVV To OVOLOTO TOAE®V, YOPLOV, YOPOV, TOTOUUDV, AUVOV, KaONDG

EMIONG KO OGTPOVOUIKDV OVTIKEYULEVMV.

Mo ) petdepoon tov avBpomovupioyv Kot TV TOTOVOHioY akoAovdnnkay
ot odnyieg g emPArémovcag etopiag, cOUEOVE UE TIG Omoleg Ta KOPLoL ovouaTo
SITNPOLVTOL GTNV OPYLKY] TOVG HOPeN Kol 0gv aKoAovBovvtor ot dladikacieg TG

HETAYPAPNG KOL TNG amhoypaenong,

H petdopoon tov axkpovopiov mov eviomicmnkav oto Keipeva — mnyn
amotédecav pio akdun TPOKANOT KOTA TN HeTaPpactikny dwdikacioc. Mg tov 6po
OKPOVOULO M| AKPOVOUOS OpOS EVVOEITAL 1| GLVTOHOAOYiO oL oynuatiletal and To
APYIKA YPAUUOTO TOV GLCTOTIKOV GTOWEI®V TG TANPOVS HOPOTS LG EVVOLOG TTOV
odvvopel pe évav opiopd Kot TpopépeTol cLALaPIKd. To apktikdieo £xet Tov 1010
opwopd pe T povVN SPopd OTL TPOPEPETOL YPAUUA-YPOLLUO LE TO OVOULOTO TMV
YPOUUATOV. AVOQOPIKA e TN UETAPPOOT TOV OKPOVOUUI®OV TOV EVIOMIGTNKAV GTO
KEIPLEVO-TINYT TOV TAPAPTILOTOG, GE OAES TIG TEPUTTAOCELS OOV VITAPYEL AKPOVVLLO 1
apKTIKOAEED oTO OyYAMKA 1] 0T YEPUOVIKE, oyNUATICETON TPMOTO 1] TANPNS LOPPT TOV

oT0 EAMMNVIKG KOl ETEITAL TO OVTIGTOLXO EAANVIKO OPKTIKOAEED 1| OKPWVOLULO, EQPOCOV
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aUTO TEPLEYEL VTOPKTEG KOl EMITPENTEG YO TN VEOEAANVIKN] YAMGGO 0koAovBieg

POVNUATOV KOl GULPDOVOV.

4.2. TMpofAMMpata mov cuvvd£ovTal LLE TO KEINEVO a@eTNplag

Youpwvo ue tov Humboldt «n kébe puokn yAdooo ywplotd anotelel vav
JKP1Td 0pyavicld, 0 omoiog SlaPépet amd OAES TIC AALEG PLGIKEG YAMGGES, OYL LOVO
EMEION O0ETEL LOVAOIKES YPOUUOATIKEG OOUES, OAAL TPOTIOTOG €medn Olabétel
€101KEG oNUac1oA0YIkéEG doués. H yAmookn avopoldtnto dev gival {Rnua “fywv Kot
onueiowv”’, oAld koopobewpiag» (Kevtwtg, 1996, 6.92). Emouévacg, kabe yAdooo
etvar povadikn kot dtabétetl ta Skl TG WO10ATEPA YOPOUKTNPIOTIKA T OTTOT0 KOTA TN
LETAPPOOT TOV KEWEVOV — TNy LWITOPOHV VO TPOKAAEGOVY OPKETH TPOPANLATA GTOV
EKAOTOTE HETAPPACTN. XTNV  Kotnyopio 0vT] €VIAGCOVTIOL TO TEPLCCOTEPA
LETAPPOCTIKA TPOPANUOTO OV EVIOMICTNKAY KATOL TNV EVAGYOANGNH HOL UE TO
KEIIEVA — TNYN TOL TOPAPTAMNATOC. [0 TNV OVTILETOMTION TOVG, ATELOVVOLOVY TOAAES
(QOPEG OTOVG UETOPPUOTEG TNG ETOUPIOG TPOKEWWEVOL VO, UE EVNUEPDOOLV OV
aKOAOVOOVV KATOL0 GLYKEKPLUEVO TPOTO UETAPPACTG TOV GLYKEKPLUEVOL Opov, T
KaTavonon Kot 1 HETAPPOCT TOL OmOiov LE OVGKOAEVE EVA OTIS MEPUTTOCELS TOL
AT deV NTAV EQIKTO TPOGEPELYO GTN YPNON OLASIKTLOKAOV 1 EVIVAWV AEEIKMOV, GTNV
avlyvoon apbpmv Kol yevikotepa o€ pior EKTEVESTEPT] £PEVVA TOV GLYKEKPIULEVOL

opov.

4.3. Y@oloywkd mpofApata

Koatd 1 perappoaoctiky] dwdwocio o petaepoctis o0ev Ba mpémer va
TOPOAEITEL TNV HETAPOPA TOV VPOVS TOV KEYWEVOL — TTNYN 6T0 Keipevo — oto)os. To
YEYOVOS OTL To. Keleva mov KANONKO vo HETOQPAc® Kol vo. emeCepyaot®d MTav
TOWKIANG PUCEMG KABMG EMPOKEITO KLPIOS Yo KEIUEVA VOUIKE, 10TPIKE, OUKOVOUIKA
Kot Keipeva marketing vampée 1dwaitepn mpdkAnon ya péva 10Tt £npene va emOmED
KOl VO EMTOY® TN S0TPNoN KOl 1 OWOTH 0wOO00T TOV KATAAANAOL VPOLS GTO
petdppacpo N avtiotolyo 610 petaemesepyacuévo Keipevo. Baowkdg pov 6tdyog
vmpEe Katd TNV avayvmor €vOg LETAPPAGUEVOD EIOIKOV KEWWEVOL, O OVOYVAGTNG

H0G CUYKEKPIEVNG YADGGOG KO TOMTIGHOD Vo UNV avTiAapPavetal 0Tt mpokelTot

15



nepl HETAPPOONG, OAAG va €xel TV aicOnom Ot mpdkettan mepl EvOG KEWEVOL TTOV

&xel ovvtaybel ot 61Kn TOL YAMOGA.

5. Kpttikn amotiunon ¢ mpakTiKC AOK oG

O YapoaKTAPOS TNG TPOKTIKNG ACKNOMG TOV TPOPAETETOL KATA TO V' €£AUNVO
tov [IMX «Emotmun g Metdopaoney eivar kuplog eKTOOELTIKOS Kot
ocvoppovievtikdc. ITho ovykekpéva, g kOplog okomdg tng Ilpaxtikng Acknong
TPOPAETETOL N TEPALTEP® EKTAIOELGT TOV POITNTAOV 1) OTOI0L EMTVYYAVETOL LECH® TNG
ovuvdeong g Bewplag pe v TPAEN KaOOC Kol 1 YvOPUo Kol ETAEN TOV QOITNTOV

pe v ayopd epyacioc. H epappoyn tov Beopntikdv yvoocemv oty Tpdén eaivetat
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vo emttuyydvetol péco amd TV eE0IKEIMOT TOV QOITNTMOV HE TO, TOKIAN YVOCTIKA
OVTIKEILEVO, TOV ATOTEAOVV TEDIO EPYOCIOKNG ATOCYOANONG GTOV (POPEIS TPAKTIKNG
doxknong. Térola media elval 1 HETAPPOAOT KOt 1] EMUEAELN KEWEVOV, 1 EKTOLOELON
otn xpnon Tov petappootikod Aoyouikod SDL Trados Studio 2019 «xot 1

HETOETIUEAELOL UMY OVIKO LETOPPOUGUEVOV KEYUEVMV.

O ovpPovievtikdc okomdg NG TPOKTIKNG doknong mpoPfdaiiel e&icov
OMUOVTIKOG LE TOV EKTALOEVTIKO KOODS vt AE1Tovpyel GTO TANIGLO EMOYYEALOTIKOD
TPOGOVOTOAIGUOD TOV POITNTAOV UECH OO TNV ETAPT) TOV OEVEPYEITAL LUE TNV QyOPd
epyaciog, Tn oLVOKOAOLON ATOKTNON EMOYYEAUATIKNG EUTEIPIOG KOL TNV OTOKTNON
Kot Bertioon tov deElotNTeV petdfacng amd TV eKTaidevon GtV ayopd £pyaciog
evd oloonueiowt eivar M yvootomoinon tov TuNUOTOog ©€ OPYOVIGHOLS Kot
emyepnoels. H emapn kot 0 mEPpopoTIicog HE TNV TPAYUATIKY oyopd epyociog
KaBdG Kol 1 oHvoeon Tov mavemeTUiov He TV epyacio gaivetal va emTuyydveTon
péca amd TNV amoOKTNoN TNG TPMTNG EMAYYEAUATIKNG eumelpiag kot v e&okeiwon
TOV QPoutNTOV pe @opelg mov Ba  amoteAécovv mBAVO EMAYYEALOTIKO YDPO
dpacTNPLOTOINGCNG TOVG MG ATOPOIT®V, &£ite TPOKETOL Yo TOVG (POpPEelg ovTovCg
KaBavTovg €ite Yoo GAAOVG, TOPOLOLOVG TTOV EVIACCOVTOL GTO {d10 EMOYYEAUATIKO
nedlo. 'Etol, péow g mpoktikng doxnong yivetoar mpoPoAn| Tov TUAUOTOS OF
OPYOVIGHOVG KOl EMLYEPNGELS OL OTTOI0l UTOPOVV Vo avalNTHCOLV GTOVS OTTOPOITOVG
TOV TUNUOTOG HEAAOVTIKOVG £pYalopévoug mov o GTEAEYMCOLV TOVG OPYAVIGHOVG
avtovg. O cvpfovievtikdg yopakmpag g [poaktikig Acknong avtavakidTol oty
dmoym 0Tt £vag amd Tovg PacIKOVG GKOTOVG TNG £ival 1 amdKTNoN, 1 €POpUOYN N M
BeAitimon tov emayyeApatikov de&lottmv ot omoieg Ba dievkoAvvouv TV petdfoon

TOV OTOPOITMV TOV LETATTLYLOKOD TPOYPALLLATOS GTNV 0yOpd EPYAGLAGS.

Ocov agopd ™ ypoviKy SIPKEWD TNG TPOKTIKNG ACKNONG, OEOOUEVOL TMGC
oty givor 2 pnveg, Ba TV €kpva g avemapKn KoOmG TOG0 1 KOADTEPN YvopyLio Kot
EMOPN TOV QOLTNTN UE TOV (QOPEN KOl HE TO OVTIIKEIPUEVO amOcYOANONG OGO Kol 1|
yvopyio kot 1 aEloAdyNon ToV EKAGTOTE POITNTH and Tov Qopéa Ba umopovce va
emrevyfel amoteleopatikotepa mOHAVOS pe TNV TPocOnkn evog N 000 emmALov
unvav. Avto 0o elye oG AmOTEAEGHO TNV AVOAVTIKOTEPT) EVIUEPMGT] TOL POITNTI YN
TOV TPOTO AELTOVPYING TOV QOPEQ, TNV EKTMOIOELON TOL GUUE®VO UE TOVS KOUVOVEG

aVTOV KOl MG €K TOVTOV TNV MO OAOKANP®UEVT] GUUUETOYN TOL GE OAEG TIG OPAGELS
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TOV Popéa Ol omoieg etval amontnTIKES, YPOVOPOPES, TAPOVGIALOVY Lo GLVEXELN KoL

Y0 TV KOTAVONGN TOVS OTOTEITOL GLUVEYNG KO OOLAAELTTI TOPOVGIO KOl GULLLLETOYY).

H TIlpoktikn 6&oknomn mpoceEPEL GTOLG  UETOMTUYIOKOVS (POLTNTEG TN
duvaTdTTo EEACKNONG TOL EMAYYEALOTOG TPV TNV €16000 TOLG BTNV AYOPa EPYOCTOG
0€ TPOYUOTIKOVG YPOVOVS KOl GUVONKEC VM UE TOV TPOTO OVTO ETMITLYYOVETOL LE
LEYOADTEPY OMTOTEAEGLOTIKOTNTO 1| GUVOEST] TOV EKMALOEVTIKOD GUOTHUOTOC HE TO
OUGTNUO OTOCYOANONG Kol TIG emiyelpnoels. Emmpocheta, péow NG TPOKTIKNG
doKnong ot QOuNTEC €YOLVV TN OLVATOTNTA EPOPUOYNG TOV YVAOCE®V TOL MOM
KATEYOLV, OmMOKTOOV EmOyyEAUOTIKY eumelpia, eEaokobv kot  Otevphvouy  Tig
EMKOWVMVIOKEG KO OPYOVOTIKEG TOVG 0e&10TNTEG GLUPAAAOVTAG e TOV TPOTO QT
OTNV EMAYYEAUOTIKT] TOVG OTOKOTAGTACT, Kot oTodl0dpopios kabdg 0 €KAGTOTE
emPAémwv popéag pmopel vo Tpooidfet gite g in house eite wg freelance cuvepyd

TOV LETATTLYLOKO POITNTI] TOV TPAYUATOTOINGE TNV TPAKTIKY] TOL AGKTOT| GE QUTOV.

Ocov apopd Tov Qopen 6TOV OTOI0 TPOAYUATOTOINGO £YM TNV TPOKTIKY OV
GoKNON OMOTEAECE TMPOCMOMIKY HOV €MAOYN HE Pacikd kpunpo 10 €100¢ T®V
LETAPPACEWV TOV EEEIOKEVETAL 1) GLYKEKPIUEVN etaupio, ONANON HETOPPACELS
VOUK®MV, OIKOVOUK®OV KOl TEYVIKOV KEWEVOV Kabdg €mBupovca vo OmoKTHoM
eumelpio. o€ TOUElG TG UETAPPOONG UE TOVG Omoiovg emBvpodoa vo, acyoAnOd
peAlovtikd. [pdypatt, ta keipeva pe ta omoia acyoAndnka Ntav Katd Pdorn téTotov
€100VG, TOPEXOVTOG OV TNV EUTTELPIN TOV ETIIMKO VO ATOKTIOW® HEGM TNG TPOUKTIKNG
pov. Qotd6co, N cvvepyacio pov pe v etoupio dev eEeliybnke dmwg akpPng Ha
NBela Kot SESOUEVOV TOV KOAOKALPIVAOV OOEIDV TV VIOAAA®V TNG £TALPIog Kot TIC
TOAEG LEPES TNAEPYAGiag AOY® KOPVOIoy dev oL 00ONKE 1 KOTAAANAN gukapia
(MOOTE VO WANC® UE TOLG VTEVOLVOLG VIAAAAOVG Y10l TNV TPOKTIKY LOV AOKNGN Kot
mv eEEMEN e [T ovykekpyéva, evod glyo ONA®oEL 6TV €Taipion WG YADGGES
€PYOCTIOG TO Oy YAIKA KoL TO YEPLLOVIKG TOL KEILEVO YEPLLOVIKAV T 0010 pov d0OnKav
Yoo HETAQPOOT N EMPUEAE NTOV HOMG Tple evd dgv pov 060nke moTé KATOLO0
feedback avagopikd pe avtd avt’ avtol apKeTEC OV 01 POPES TOL OV dOONKAY Yia
EMUEAELDL KOl CLYKEKPIUEVAL Yo EAEYYO TANPOTNTOG KEIPEVA GE YADGGEC MOV OEV
yvopilo, 6tmg Bovdydpuka 1 Pdoika, yeyovog mov pov dnpovpyodoe apketd dyyog
EVD ETPOKELTO Y pio d1a01tKaGio Tov dlopKOVGE TEPIGGATEPO ATO TO OVOUEVOUEVO,

JeJOUEVNC TNG EALELYNG OKOUN KL TOV PACIKAOV YVAOGEWV GTIG YADGGES OVTEG.
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Axoun, 115 dV0 TPMTEG ERSONASES KANON KA VO LETAPPACH KATO KEILEVO MG
«Oelypon TPOKEWWEVOL VoL EKTIUNB0VV amd TV eMPAETOVGA ETOPIN OL IKOVOTNTES [LOVL
OTN UETAPPOOT] EVD OTI CLUVEXEWL HETE TNV 0ELOAOYNON TOVG Ol UETOPPOCTEG TNG
etarpiag mov mapeiyov to avrtiotoyo feedback npoxeipévon va propéom vo BerTinbm
kot va, eEeAyBm. QoT1600, 01 GLUPOVAES Kot Ot 0d1yieg Tov EAafa avaPopIKd pLe TNV
LETAPPACT] TOV TPAOTOV OVTOV KEWEVOV NTov Kot to povadiko feedback mov pov
napeiye n etopia kaBMG o€ OAEC TIG VTOAOUTEC MEPMTMOELS WETOPPACEDV TOV
KMONKo vo. OAOKANPOG® LoV SIvovIay OmAMG TO OVTITUTO KOG VTOOELYLOTIKNG
LETAPPOONG TOV KEWWEVOD UE TO OTOlo €ly0 aoyoANnOel ympic OVCIUGTIKO GYOAAGLO
amd Kamowov cuvepydtn g etaipioc. Aappdvovtag voyn Tov OPTO £PYNCIG TNG
etarpiag dev Bewpovoa epiktd vao AapPave feedback yio kébe petdepacn mov pov
avatiBovtav aAld Bewpovoa dedopévo mmg Bo AapPova odnyieg £0T® Yol KATOLES
amd avté. Adym g mapdrenyng avtg oev pov d60nke 1 gukaipio va eEeAyfd Kot
va BerTiodo oto Babuod mov embupodoa Ve Le avTh TN 6TdoN TNG 1 £TaLpio dEV LoV
EMETPEYE VO TPOCTOONC® KOl VAL EMOIOED VO OMOTEAEG® TOAVO HEAOG TNG OLLADOG
™G. AvdAoyn NTav Kol 1 GLUTEPLPOPE KATOU®V VITAAAA®V NG taipiog, ot omoiot
dev €dgyyvav ovte v mpobuuia obte v BEAnom va pe Ponbnoovv N va pe
OLlEVKOADVOLY GTIG SVOKOMEG OV AVTIHETOTIL, AVIIOETMG 1 CUUTEPIPOPE TOVG

VINPEE KATOEG POPEG VITOTIUNTIKY KO TPOGPANTIKY| amévavTi pov.

Enopévmg, av pov dvotav n evkaipio vo aALAE® KATL GTOV TPOTO AglTovpyiog
™G EMPAEMOVGOS ETUPIOG OVAPOPIKA LE TOVG OCKOVUEVOVS GE AT POITNTES, OVTO
0o MTav M avd TOKTE SWCTAUOTO ETKOWVOVIOL HE OVTOVS KOU 1 TOPOYN TOV
avtiotoyov feedback kor tov amattodueveov 0dNYIOV TPOKEWEVOL O YPOVOC TNG
TPOKTIKNG VO ATOTEAEGEL EVKALPIO TOGO Y10 TOLG OLGKOVUEVOUS POLTNTES OCO KOl Y10l
mv O v gtarpio. Emiong, kpivetar Begpitd va vapyet cOUTVOLOL GYETIKAE LE TIG
avdykeg tov KaOBe ot Kot TS avaykeg Tng €Toupiog avtiotolyo, £TGL MOTE Ol
QOUTNTEC VO EMOEEAOVVTOL TPAYUATL OO TNV TPOKTIKY TOLG GOKNGN KOl VO PNV
EMTELOVV OTAMDG OEKTEPOLMTIKY AglTovpyio avaiapuPdvoviog project oe YAOGOES TIC

omoieg dev yvopilovv.

Oocov agopd tov Beoud g doknong ota mAaicwa Tov v~ e&aunvov tov [IMXE
«Emomun mg Metdepaong» Bewpd Tmog TpoOKELToL Yo £vo TPOYPOLLLO OTOPAITTO

Kot ovoykaio yio ka0e ottt kabmg amoterel 1o petafotikd 6Tdo10 0md TIG GTOVOES
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oTNV 0yopd pYOciog eved HEGH OLTOV 0 OITNTNG £XEL TN SVVATOTNTA VO YVWOPICEL TO
EMAYYEALD €K TOV €00 Kol VIO Tpaypatikés cvvinkes. EmnpocOeta, Oewpd mog
mhovny TopPATOON TOL TPOYPAUUATOS TPOKTIKNG B0 pmopovoe povo Betikd va
ovpPdirer oty e£EMEN TOV POITNTOV KOODS 0G0 TEPIGGOTEPO EPYNOTEL KAVELG OE
évav @opéa OG0 To gVKOAN B TPOcaPHOCTEL GTOV TPOTO Asttovpyiog Tov vd Oa
TOV 000el HeYOAVTEPO YPOVIKO SLACTNUO Y10 VoL OEIEEL TIG KOVOTNTEG TOL KoL VOl TIG

BeATidoel.

20



6. Emidoyog

[Mop’® OAeg TIG AvVOTEP® aVOEEPOUEVEG OVOKOAIEG KOl TO TPOPANLATO TTOV
OVTILETOMIGO KOTG TNV TPAYUOTOTOINGN TNG MPOKTIKNG HOL ACKNONG oIV
LeTaPPaoTiKn gToupion Lexicon, i cupPoin g oty Pektioon kor oty eEEMEN Lov

1060 GE TPOSMOTIKO OGO Kol GE EMAYYEAUATIKG eMinedo vnpée adtapiopTn.

[To ovykekpéva, 6 TPOGHOMIKO EMIMESO, 01 VO UNVEG TPUKTIKNG AoKNnoNg
oT0 TAoiclo PUioG OpYOvVmUEVNC ETOLPilag OV JABETEL EVPL PAGO GLVEPYATMV, TOGO
in house 6co ka1 freelance, onmg n Lexicon vanfp&av 1dtaitepng oNUAGiog yio TV
amOKTNON OA®V EKEIVOV TV EPOSIMV TOL KPIVOVTOL AIOpaiTnTO Y100 TNV YPNYOPOTEPT
KOl OTTOTEAEGUATIKOTEPT] TPOCAPUOYN LoV G€ KOBE VEO emaryyeAUATIKO TEPIPAAAOV
£T0L MOTE N EVOOUATOOT POV TAEOV o€ KABe vEa opddo epyaciag vo unv eivar pio
ayYoTIKn kot ypovoPopa dadikacio mov Oo  oamotedel TPoYomEdN KATA TNV
OAOKANPOOTN TOV KaONKOVTOV LoV aAAd pio guydploTn Kol OHOAT OladtKacio Tov

EMTLYYAVETOL LECM TNG CLVEPYOGTOG.

Ye emayyeALATIKO EMIMEDO, 1N EVOAGYOANCY] OV LE TOGO TOAAN SLOPOPETIKA
€lon Keywévav evioyvuoe TIC YVAOOEL WOV OVOQOPIKO LLE TOV TPOTO EMPEAELNS KO
HETAPPOaOoNS TOVG KAOMG LEAETNOO. OPOLOYIES EMOTNUAOV LE TIC OTTOIES dEV €l PEXPL
161 0oyoAnOel, Epaba va avayvopilo Tig 10101TepOTNTES TOVG Kot VO OVTILETOTIL® Tl
npoPAnuata mov avakvrtovy. TELOG, WONTEPMG GNUAVTIKY VINPEE 1| EKTAIOEVOT] OV
ot XPNHOT TOL HETAPPACTIKOD Aoyiopikov SDL Trados Studio 2019 kox n e€oceimon

pov pe avtd kabmg mpoxettan yuo pia de&lotnTo mov tavtiletan Le TO EXAYYEALN TOV

LETOPPOCTY).
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8. Mapaptnua

Ip®ToOTVTO KEIPEVO

According to the International Communications Consultancy Organization (ICCO)
the PR market is getting an open shift towards a new period of maturity, after decades of
scouting a landscape dominated by both advertising and promotion. At the heart of this new
bigger image is the consumer, a younger, more sophisticated customer who evolves through
the help of technology, which in turn skyrockets the budget of social media, corporate
reputation and CSR actions. In fact, Public Relations start to "reconcile” with Marketing and
quite often win part of their budget, especially when they prove to be more adaptable and
flexible with new technologies and the tools they provide.

By their very nature, publicity and PR designed to influence customer perceptions
and public opinion can be very difficult to value accurately. Even before the digital age, we as
a public relations professionals struggled to put a price on what we did. So, we used and still
continue to use advertising value equivalency (AVE), which simply compares the monetary
value of what had been published with the equivalent advertising rate in the same media
format.

Unpaid-for editorial work is considered as of higher value that paid-for advertising
since it is perceived by readers to be endorsed by the publication in which it appears. By the
way, the PR industry puts the PR value at 2,5 times more that that of advertising, while Lidl
INT suggests this to be measured at 2 times only.

Another thing worth taking into considerations is the fact that the figures in the
monthly PR reports cannot be comparable to each other even within the same segments as per
total number of branches. In fact, there are wide variations between the different countries not
only in terms of number of stores, but also circulation and readership. Apart from that, there is
also an important missing element and this is that of the PR department’s budget and
investment in media spend and ROI respectively. Therefore, PR value alone cannot be an
indicator of good performance.

The most effective way to value a PR campaign’s returns is an approach using

multiple metrics and not simply rely on comparing data which are non-comparable.
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We have to understand that the big aim and bet for a PR department is not just to
improve how often we are mentioned, but how well are spoken about. That’s why we should
not only focus on PR value, but monitor our brand sentiment instead.

In fact, it is the digital age that fundamentally changed the way we need to approach
marketing communications, and this includes public relations. Our prospective customers no
longer depend only on TV and radio advestisements or even traditional word of mouth,
instead they also make buying decisions based on online searches, such as reviews, price
comparisons, offers, social media mentions,online articles etc. Please note, that 65% of adults
view internet searches as “the most trusted source of information™.

This is something we cannot neglect. Corporate reputation and brand reputation are
now nearly indivisible. Consumers want assurance that their well — earned funds are spent on
products produced by companies that share their values. Similarly, they have higher
expectations for the companies and the brands they like and are not hesitant to turn their
backs when disappointed or fooled.

According to the Edelman 2019 Trust Barometer trust has moved from media to peer-
to peer and continues to become more localized. In fact the destruction of trust was an
incredibly big blow for all industry sectors, but for the media it was like an airplane running
out of gas. And that became a crisis point last year, with the battle for truth.

This calls for what is known as reputation management. Reputation management not
only handles the content on the internet regarding products and corporate image but also deals
with the control of public perception via press releases, media content, and even displayed
morals and/or ethics. This means that it is an integral part of PR.

An effective reputation management strategy can provide us with new opportunities
and insights on increasing brand awareness which can in turn lead to more sales.

Here are a couple of reasons to consider:

Trust & credibility

Having the trust of clients is a major component of success, especially in (our)
discount supermarket/ private label business.

Recruitment/Employer Branding

Reputation today matters for employers more that ever before and can have serious
impacts on the quality of recruitment.

Image

While price wars are still an important part of the business, projecting the right image
is crucial for positioning against new and prospective target groups, especially when aiming
for higher income customers and those looking for other than price attributes such as

responsible products, higher quality and umatched freshness.
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In today’s era of enhanced interconnectivity, reputation management and PR go hand
in hand. In fact, PR today goes hand in hand with digital marketing, as well as other more
traditional approaches to the industry.

The ultimate battleground for winning and maintaining customer relationships takes
place in the minds, hearts, emotions and perceptions of customers. Which is why corporate

reputations matter more than ever.

Merdopoocua

YOpemva pe v International Communications Consultancy Organisation (Atefvr|
Opyaviopd Zoppodrimv Emkowwoviag, ICCO) n ayopd tov diebvav oyxécewv (PR) xdvet
OTPOYT TPOG Lo, VEQ TEPT000 MPUOTNTAS, LETA 0O SEKNETIEG dlEPELVNONG EVOG TOTIOV OOV
Kuplopyovoay 1 SENUIoT Kot 1 Tpomdbnon. Xty kapdid ovtng TG VEAG, UEYOADTEPNS
€IKOVOG Ppioketal 0 KATAVOAMTNG, &vog vedtepoc, mo e&elnmuévog TEAATNG Tov £xel
eEelyBei pe ) Pondeta g TeYVOAOYiOG, 1 OTTOla LE TN GEPA TG £xEl EKTOEEDGEL 6T VYT TO
KovoOAo, ov dlatifevtol yuoo o social media, v gToupikny eAun kot T dpacelg CSR
(eTaptKNg KOWOVIKNG €0OVVIG). ZTNV TPAYUATIKOTNTO, O TOUENG TV Anupociov Zyécemv
Gpyioe va "ovpeidvetol” pe to marketing kot apketd cuyvd «kAéBovvy Eva uépog amd To
KOVOOAG TOV, 1010¢ OTaV amodeIkvHOVTOL 7O EVTPOCAPUOCTEG KOl EVEAIKTEG UE TIC VEEC

TEYVOLOYIESG KO T EPYOAEID TOV OVTEG TTOPEYOVV.

Amd v 0 TN @vomn TOug, M ONUOCIOTNTO Kol Ol ONuocieg oyEoelg €ival
oxedlOoUEVEG Vo emnpedlovy TV avTiAnyn TV TEAATOV, OTOTE 1 EKTIUNGCT] TNG KOWNG
yvoung pe okpifelo umopei vo amodelydei e€apetikd dVoKOAN. AkOUN Kol TP amd TV
YNELOKN ETOYN EUELS, MG emayyeluatieg Tov dnuociov oyxécewy, maoyilope va diovue pio
T 6€ owTd TOL Kavape. XTo TANic aVTO Ypnouomomooue kot e€akorovbovue va
ypnowomolovpe T MéBodo Mg 1oodvvaung dSwoenuoms oiog (advertising  value
equivalency, AVE), n omoio amhdg cvykpivel ) ypnuoatikn a&io 6cmv dnUocledovTol Le Tov

1600UVALO PLOUO S10PNLLGTC GTOV 1010 LOPPOTVTIO TOAVUECHV.

H un opepouevn epyocio. cvviaktn BOewpeitor vyniotepng aiog omd v
auePouevn dtenuion Kadmg ot ovayvmoTeg TV aviilaupdavovior mg kdtt wov £xetl eykpidei
amd 1o dnuocievpa oto omoio euaviletol. Ilapepmimtéviog, o kKAAS0G TV Anpociov
Yyéoewv extipd 6T M o&ia tov PR vrepPaivel katd 2,5 popég ekeivn g Sapong, eved To
Aebvéc Tunqua g Lidl vroompilel 6Tt odp@ova pe TIG PHETPNOELS OVEPYETOL LOVOV GTO

dumAdoto.
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Kdatt axoépun mov mpénet, eniong, vo Anedel vmoyn gival o yeyovog 0Tl To. voopuepa
OV avaeEPovTaL o pnviaieg ekBéaeic PR dev etvan cvykpioua peta&d toug, akopn Kot evtog
TV 1010V 7Eediov COUPOVE HE TOV GUVOMKO oplfud Kadwv. XtV mTpaypoTIKoTNTO,
TOPOTNPOVVTOL LEYAAES OTOKAIGELG HETOED TV SLOPOPETIKAV YOPDV O)L LOVO AVOPOPIKH LE
ToV 0plBpd TOV KOTAOTNUAT®OV OAAQ Kol GE OYECM ME TNV KLKAOQOPIOL Kol TnV
avayvocipomrta. [Iépav tovtov, Aeinel Eva akdOUN OMUOVTIKO GTOLKELD, TO 0010 GuVicTOTL
otov mpobmoroyiopud tov Tunpatog PR kot oto k60T0G Kt TV amddoom g emévovong
(return on investment, ROI) e media avtictoya. Etopévmg, n a&ia tov PR dev pmopet and

povn G v amoteAEEL EVOELEN KAANG ATOO0GTC.

O 1o omoTeAesUATIKOG TPOTOG Yo TNV a&loAdYNoN TOV KEPOMV UG kaumaviag PR
glval péom oG TPOGEYYIoNG TTOL YPNCUOTOLEL TOALOTAEG LETPNOEIS Kot dev meplopileTan

OTAMDC G€ GVYKPLON dEOUEVOV TO 0TToin OV Eival GVYKPIGIUAL.

Opeilovpe va KOTOVONGOLUE OTL O OTMTEPOG GTOYOG KOl TO LEYAAO GTOlYMLA Y10, £Vl
tufua PR dev givarl amlmdg n Bertioon g cuyvotntag pe v onoio yivetol pveia og eUAg
0ALG TO TOCO KOAGKELTIKN €lval ovTh 1 ava@opd. Avtoc givol o AOYog Yo TOV 0moio dev
apkel amhmg va eotidlovpe oty aéio tov PR, 0ALd avt’ ovtov va mapakoiovbovue Ty 6An

aicOnon mov apnvel 1 eTopiog Hog.

Mdlota, akplpdc, 1 ynelokn emoyn eivol to otolygio mov dAlaée plikd tov Tpdmo
ue tov omoio mpoceyyilovpe TV emKOW@Vio, TG EUTOPIKNG TpomOnong (marketing), uépog
TOV omoiov gival Kot o1 dNuodcieg oyéoelc. Ot vTOYNELoL TEAGTEG HaG OV opKOVVTUL TAEOV
Uovo ot S0P IGT) G TNAEOPAOT| Kol PAdOPOVO 1) KON KOl GTOV TOPUS0CIOKO TPOTO TNG
d1doong oTopa e 6TOUO, avTIOETMC Ol ayopacTiKEG Tovg anopdoelg Pacifovtal o online
EPEVVEG, OTMG KPITIKEG, GUYKPION TIUADV, TPOSPOPES, avapopés ota social media, online
apBpa KA. AdPete vToYN 0TL TO0 65% TV EVNAIKOV BE®@POVV TIC EpEVVEG GTO SL0OIKTVO MG

«nv mAéov 0EOMIOTN TN TANPOPOPNONON».

AVT0 givar kAT TOV dEV pUmopovE va. ayvoncovpe. H etatpikn giun kot 1 eriun tov
brand amotedolv oyeddv TaTOGMUEG EVVOLEG GTIS UEPEG Mag Ot Katavarotéc 0EAovy va gival
BéParot 6TL T YLt WOV KePSIovy pe koo Oa damavnBody 6g TPoidvTa OV TAPAyoVTOL
amo gtopiec ol omoieg cvppepilovrar Tig a&ieg Tovg. Ouoimg, £xovv LYNAOTEPES TPOGIOKIES
amo gtoupieg ko brand mov Tovg apécovy kat dev SieTdlovv Vo yupicovv v TAdT OTOV

OTOYOTNTELTOVV 1| TaPATACVT OOV,

Zougova pe o Bapouetpo Eumiotocivng e Edelman yuo to 2019, 1 gumiotocvvn
éxel petakvnOet amd to media oty emtkowvavia peer — to —peer kat e&akolovdel va amokTd
O TOMKO YapoKTNPa. MAAIGTO, 1 OTOAEN TNG EUTIGTOCVVNG OTOTEAEGE €Vl EAIPETIK

peydAlo TANYHQ Yoo OAOVC TOVG TOUELG TG Proumyaviag, dpmg Yo to. media NTav cav évol
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0ePOTAGVO OV TOV TEAEiwoay To kavolua. Kot avtd anotéiece éva kopuPikd onueio 1o

TPOTYOOLEVO £T0G, Hall HE TN pdyn yio TNV aAndeLo.

¥10 onpeio avtd amarteitol 1 GTPATNYIKY, Yoot o¢ Atayeipion ®ung (reputation
management). H dwaysipion enung dev meplopileton amAdg 6t S10)EipIoT TEPLEXOUEVOV GTO
O1001KTVO, TO OO0 APOPOVV TOL TPOIOVTO, KL TNV EIKOVE, TNG ETOIPING TPog T EEM, GAAA
OOYOAEiTOL €MiONG HE TOV €AEyy0 NG OavTiAnyng Tov kowolh HECH OeATiOV TOTOV,
TEPLEYOUEVOV OV dnuoctevovol ota media, axdun kol NAOGEDY TOL aPOopPovV TNV NOIKH

ka1 TN deovtohoyia. Avtd TV KabioTd avorndotacsto TR Tov PR.

H amotedeopotikn otpatnykn Awyeipiong @nMung pmopel va pog mopdoyst vEeg
dUVATOTNTEG KOl OTTIKEG GE GYECT] e TNV aéNon TG avayveploIotTag Tov brand, 1 omoia

UE TN OE1PA TNG UTOoPEl Vo 00N YN GEL 6€ aDENON TOV TOANGEWDV.
HopatiBevral katoTépw pepikol Adyot mov mpémet vo Anehodv vadym:
Epmotocivn & A&omctio

To vo amoloufdvel kavelg Tnv EUmIGTOGUVI] TOV TEAATOV amoTerel Pacikod
Tapdyovta enttuyiog, 10ing otov (S1kd Hog) KAUDO TOV EKTTOTIKOV GOVTEP LOPKET/GOVTEP

UAPKET TPOTOVTMOV 1OIOTIKNG ETIKETOC,

Mposiyerg / Employer Branding (efqun g enysipnong og pyodotng)

2mv emoyn Hog to CRTMUe TS eNUNG €ival Yoo ToVg €pY0dOTEG O CTUAVTIKO OTd

TOTE Kot PUmopel va £yl GOPOPES EMATMOGEIS GTNV TOLOTITO TV TPOCAYEWDV.
Image

Eved o oviayovioudg oTig THEG oamoteAel axdOun £va onUovTIKO UEPOG NG
EMYEPNUATIKNG OpOaoTNPLOTNTAS, N TPOPOAN TS GMOTNG ekovag (image) eival Kpioiun yio
™ 0éon mov katoAaufavel n etalpion Evavtl VEOV Kol VIOYNQIOV ouddnv — 6TdYov, 10img
Otav 0 GTOY0G Eval 1 TPOGEAKVGT| TEAATAOV OV JBETOVLY LYNAOTEPO EIGOOMUO. KL TOV
avalnTohv KATL TEPIGGATEPO AT TIG YOPOUKTNPLOTIKEG TIUESG, OTMG TPOTOVTA TOL TOPAYOVTUL

pe vrevBuvotnTa, VYNAGTEPN TOLOTNTA KOl ATOPAUAAT PPECKADCL.

2V onuepvn €m0y, N EVioyLoN TOV d10GVVIEGEW®Y, 1| dloyeipton eung kot to PR
ovppadiCovv. MdAota, onuepa ot PR mave yépt — y€pt kat pe 1o ynelokd Hapketvyk kabdg

KoL UE GALEG, O TAPUSOCIOKES TPOOEYYIGELS TNC Prounyaviag.

To amélvto medio payng vy v amdKTNoN Kol TN STNpnon TOV TEANTELNK®DV

oxécewv gival owtd mov Ppioketal ote PVAAd, oTNV Kopdld, 6TO GLVAIGOAUATA Kol GTNV
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OVTUANTTIKY IKOVOTNTO TOV TEAATOV. [0l 00TO KO 1) ETOIPIKT MU EIVOL TLO CTUAVTIKY OO

TOTE.

IHp®TOTLTO KELUEVO

Terms of Trade

1. [The Customer] shall produce a [monthly/quarterly/annual] sales plan for the

Company, which shall include:

() the markets in which the [Products] shall be distributed,;

(b) the bank account(s) that [the Customer] will use to make payments to the
Company for the [Products];

(c) a statement that [the Customer] shall [manufacture,]sell, distribute and store
all [Products] in accordance with applicable laws and;

(d) where possible, a list of the prospective customers of [the Customer] for the
[Products].

2. [The Customer] agrees that:

(@) All [Products] [manufactured,]sold, distributed and/or stored (as applicable)
by it are sold, delivered or shipped (as applicable) by it (or under its
supervision or instruction) into the intended market of retail sale of the
[Products] in compliance with all applicable laws; and

(b) It shall take no action to directly or indirectly interfere with the shipping of
the [Product] to the intended market of retail sale; and

(c) The Company shall be entitled to reduce, amend or limit the volumes and/or
brand mix or cease supply of Product to [the Customer] where the Company
believes [the Customer] is unreasonably failing to minimize the risk of the

[Products] being diverted into and resold to illicit trade channels and the
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Company’s concerns in this regard have not been remedied within 6 months

of their being notified to [the Customer].

Metdopoocpa

Enropwoi Opor

1.

[O IMehdnc] Oa kataptilel éva [unviaio/ Tpiunviaio/ eto1o] Tpdypappa
twAnceov yo v Etapia, 1o omoio Oa meptlappdvet:

(o) T1c ayopég oTig omoieg Ba draveunovv ta [TIpoidvtal:

(B) Tov (-ovg) tpameliko(-ovg) Aoyapracuod (-00g) mov [o IMTerdng] Ha
xpnoonotel yio mAnpopés mpog v Etaupia yia ta [IIpoidvral]

(v) 0MAwon o1t o [TTeddng] Oa [mapdyet,] ToAeL, dStovEpel Kot QUAAGCEL OAa
ta [[Ipoidvta] cOppwva pe v woydovsa vopobesio Kot *

(0) epooov givar epktd, pia Aota TBoVAOV HEAAOVTIKOV TEANTOV TOV
[[Teldn] yio ta [IIpoidvtal].

[O IMehdnc] cvppwvel Ot

(o) Oha ta. [[Ipoidvta] mov [mapdyet], Tolel, dStovépet Ko/ euAdooet (Kot
nepintoon), moAobvtal, Topadidovtal 1 petapépovtal (kotd mepintwon) ond
ToVv 1010 (1] VIO TV emonTeia 1} KaBOONYNO™ TOV) GTNV Ayopd GTNV OToin
wpoopileTon va yiver n Aavikn toinon tov (Ilpoidvtwv) copemva pe v
woyvovca vopobesia - Kot
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(B) oev Ba mpoPaivel oe kapia evépyeia mov va ennpedletl dueoa 1 EPpEsa TV
petapopd tov [I1poidvtog] omnv ayopd oty omoia mpoopiletal va yivel n
MoviKn TdOANOT * Ko

(v) n Etaupio dikaovtan va petdvetl, va tpomomotel 1) va meptopilet tov dyko
n/ko v 60vOeoN TV TPOIOVIMV TNG LAPKAG 1] VO SLOKOTTEL TOV EPOIACUO
tov [[Teldn] pe to [IIpoidv] otig mepurtdoelg dmov 1 Etoupia motevet 61Tt [0
[Teldng] advvatel ympic eAoyn aitio va ELOYIGTOTOMGEL TOV KivOuVO
eumopioc N petammAnong tov [[Ipoiovieov] péowm tapdvoumy dtovimv Kot ot
avnovyieg ¢ Etaupiag eEaxorovBodv va ioydovy 6 puniveg petd v
YVOOTOToiNoY| Tovg Tpog tov [IIeAdtn].

IIpwtéTVTO

My first recipes
DIVERSE FOOD

When the time comes for more diverse food...

Your baby will very soon have new nutritional needs to be satisfied, whether he is
breastfed or bottle-fed. From the age of 6 months onwards, milk no longer covers all of
baby’s needs and it’s time to introduce the new elements necessary for growth into his feeds.

From 6 to 8 months, baby discovers new tastes

Milk must remain baby’s essential food: he must be given at least 500 ml per day. To
begin food diversification, we advise that you very gradually remove part of a bottle or breast
feed, then a full bottle or breast feed, introducing baby’s first meal in its place. Once your
child is having one meal a day, remember to replace her milk with 2" age formula. Then wait
a few weeks and remove a second breast or bottle feed to introduce a second meal. In thiw
way, you’ll reach the eight-month mark: your baby will be having several bottle or breast
feeds per day and two diversified meals.

For baby’s first diversified meals, we advise that you first introduce gluten free infant
cereals, blended cooked fruits, blended cooked vegetables such as potatoes and carrots and
tasty fruit baby jars. Next, you’ll be able to give her blended meats and fish, and use oil or
butter in her meals occasionally in very small quantities. From the age of 8 months, you’ll be
able to introduce her to carbohydrates such as pasta, rice, wheat semolina and bread in small
guantities.
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From the age of 9 months, baby’s food becomes increasingly diversified every
day.

From the age of 9 months, you can offer your child raw and mashed fruits, very small
pieces of vegetables and minced cooked meat and fish. A little later, towards the age of one
year, you can offer him pieces of raw fruit to bite into, as well as small pieces of cooked meet
and fish.

Take care when introducing eggs into your child’s diet. Hard-boiled eggs may be
introduced around the age of 9 months, on the doctor’s advice, beginning with the yolk in
very small quantities. Egg white may only be introduced if the yolk is well tolerated. In case
of doubt, don’t hesitate to ask for your doctor’s advice.

From the age of one year, baby wants to eat like an adult

From the age of one year, your child will begin to eat what you eat. It’s not always
easy to choose what’s good for baby. Below is a list of foods ranked by their frequency of

consumption.

Meraopoocua

O IpdTES POV SVVTOYES
MOIKIAIA TPO®IMON

‘Otav épyeTon N OPA Y10 PEYUAVTEPT TOUKIAA TPOPIp®V..

[ToAbd cuvtopa, ot STPOPIKES avVAYKEG TOL HoPov cag Ba avénbovv, eite av OnAdlet
elte av tpépeton pe pmumepd. Amod v nlkio Tov 6 unvov kot petd, to yolo dev Oa emoprel
TAEOV Y10 TNV KGALYN OADV TOV OVOYK®DY TOL UOPOD * EPYETAL, AOUTOV 1| MPO. Vo evtayHovv
oTN SLTPOPN TOL VEEG TPOPEG ATOPUITNTES Y10 TNV AVATTVET TOL.

Ye nuKia 6 £0¢ 8 VoV, T0 HEPO EVOKIAOTTTEL VEES TEVGELG

To ydho Tpémel va TapaUEIVEL TO KOPLO GTOLYEIO TNG OLATPOPNC TOV POV TPETEL VAL,
hopPaver tovadyotov 500 ml nuepnoiog. Tha vo apyicete va mpocHétete peyolvtepn
oMo ot S10TPoPN TOV, PTOPEITE VO APULPECETE GTASIUKE, OPYIKE LEPOG TNG TOGOTNTOG
YOAOKTOG ammd TO WMUTEPO 1 Vo, weplopicete TNV TocOTNTO, KaTd Tov Onlooud Kor ot
GUVEXELDL VO OQOIPECETE TANPAOG OO TN SLOTPOPT] TOV EVa OAOKANPO YEOUO HE UmUmepd M
éva yevua Oniaopov. ‘Etot, Bo To aviikataoTioeTe e T0 TP®@TO ToL oteped yevpa. Otav to
nwpd oag apyilel va tpoet Eva oteped yeduo v nuépa Bounbeite va, avTIKOTAGTHGETE TO
Yoho tov pe yoho 2" Bpeeiknc nAakioc. ‘Emetto, mepiuévete uepikég efdouddeg mpoton
aQUIpEcETE aKOU Eva yeupo Onlacpov N éva yedpo PE PTUTEPO Y10, VO TPOcHEcETE Eval
dgvTeEPO 0TEPED YEL . Me auTOV TOV TPOTO, Ol PTACETE 0TO GTASIO TNG NAKING TOV 8 VoV
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KoTé T0 omoio TO PUPO GO¢ Oo KOTOVOADVEL GPKETA YEOHOTO HUE UMUTEPO 1 YEOUOTO
OnAacpov aAld Kol 000 oTEPEA YEOLLATAL.

Mo ta mpdta oteped yeduoTo TOL HEOPOV coOc, KOAO Ba MTov va apyicete va
TPOGHETETE PPePikd dNUNTPLOKE YOPIG YAOLTEVY, OAECUEV LAYEIPEUEVO PPOVTA, OAEGUEVO
HOYEIPEUEVOL  AQYOVIKA OT®MG TOTATEG KOl KOPOTO KOl ETOYEG VOOTIUES PPeQikég
(QPOVTOKPEUES. TN GLVEXEL, o umopéoete va Tpochicete alecpévo kpéag Kat Wépt Kot vo
YPNOYLOTOLEITE TEPIGTAGIOKA GE TOAD LIKPEG TOGOTNTES AdL 1} foVTVPO OTO YEOUATH TOL.
And v nlkic tov 8 punvov, umopeite va Eexwnoete vo Palete ot dTPOP| TOL
voatavlpaxkeg Omwg pokapoévia, poll, olutyddAl oAkng dAeomg kol youl oe  pIKpES
TOGOTNTEC.

Am6 v NMKia TOV 9 pnvav, 11 ToKIAIe 611 JTPOPT] TOV POPOD AVEAVETL
KaOnpepvd.

Amd v nAikio Tov 9 pnvav pmopeite vo 6ivete 6T0 HOPO GOC MUA KOl OAEGUEVA
(QPOVTO, HIKPA KOUUATIO AQYOVIKOV KOl OAECHEVO KPEag kal ywapl. Alyo apyotepa, kovtd
oV NAkia Tov gvog €tovg, Umopeite v Tov divete va SOYKMVEL KOUUATIO OUDV GPOVT®V,
KoODC Kol LKPA KOUUOTAKLN KPEUTOG KOl Waplov.

Idwiitepn mpocoyn mpémel va deifete oty €lcaymyn tov afyod ot STPOoPY| TOV
ond1ov. [pw oty Nlkia Tov 9 pnvov, pmopeite va €164yeTeE oTNn SOTPOPN TOV GOLYTA
Bpactd afyd, apod cvuPovievteite Tov madiaTpd Goc, EEKIVOVTOG LE TOV KPOKO GE TOAD
pikpég mosdtntec. To aompddt Tov avyol divetal povo edv 10 popod deytel yopic TpOPANUA
ToV KkpoOKo. Xeg mepinmtwon apeiforiog punv Owotdoete va {nmoete ™ ovpPfovAn Ttov
Tod1ATPOL GOLC.

A6 TV nhkia Tov gvég £ToVg, TO pOPO6 OELEL Vo TPEPETAL OTTMG £VOg EVITAIKAG

Amd v nlkia Tov gvog €Tovg T0 Todi cag Bo Eexvnoel va TpaeEL 6,TL TPAOTE Kot
eocic. Aev elvar Opmg mhvto €0KOAO Vo, EMAEEETE TL glvar KaAd Yo T0 popd coc. [Tapakdtm
Ba Bpeite évav katdhoyo Tpoipmv, to omoia £xovv tavoundel pe Pdon tn cvyvotnta pe
v omoia O TPETEL VO KATAVOADVOVTOL.

IpwtéTVTO

What is LIP?

LIP stands for Lower Ignition Propensity. This is a new EU Product Safety Standard which is
applicable to all cigarettes in (insert country here). The standard is intended to increase the
chances of cigarettes self-extinguishing under legislated laboratoty test conditions. This is
achieved by using a specially designed cigarette paper that includes narrow bands of a natural

substance, causing a reduction in air flow.
LIP cigarettes are NOT fire safe.

Adult smokers should find the same taste and flavor they have always enjoyed. However, the

cigarette may self-extinguish if it is at rest.

What’s the timeline for implementation?
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By (insert date here) all cigarettes sold in (insert country here) or imposed into (insert

country here) are required to be LIP compliant.
How will I recognize the packs, outers and cases?

There will be clear labeling on the cases & outers and a tear-off-strip on the outers & packs to

help you identify compliant XXX products during the transition to LIP.
Are all brands across (insert country here) affected by the new LIP regulation?

Legislation requires that as of (insert date here) all products sold on the market must be in
compliance with new (inset country here) LIP regulations.

Will there be any changes to barcodes?

Barcodes change only if there is a price change. However, XXX LIP cigarettes will be

identifiable for a period of time by a tear-off-strip.
Will the price of cigarettes change as a result of LIP?

There are additional costs associated with producing LIP compliant product, however, XXX
(Insert Country Here) has dedicated not to raise the prices of their cigarettes as a direct
result of this legislation.

Meraopoocua

Tvonpaiver o 6pog LIP;

O o6poc LIP (Lower Ignition Propensity) onuaiver peiwpévn pomn avaeAeEng.
[Tpoxertan yuo €éva véo evpomaikd TPOTLTO Yo TNV acPdAeln TV Tpoioviwv g EE,
70 07010 1oYvEL Yoo Oha TO Toydpa. ot.. (eedyete T YOpa). To TpdTLTO AVTO Eixe MG
o100 VO OVENCEL TIC TOAVOTNTEG TOV £XOLV TO TOlYdpa vo. G vouy udva Tovg o€
epyaoTnplokés cuvinkeg dokung vopobetikd kabopiopéves. Avtd emiTvyydveTon
HEG® NG YPNONGS EVOS E101KA GYEIUGUEVOD TGLYOPOYOPTOV, TO OToi0 dl0fétel AemTég
Ldveg mov TEPLEYOVV £V PLGIKO GLOTATIKO Kol TPOKAAOVV UEIMON NG PONG TOV
aépal.

Ta toryapa tomov LIP AEN givon ac@ain Evavtt mopkoytic.

O evAikot kamviotég Ba amolappdvovv avoiioiwta Tn yedon Kol TO Gp®ua oL
elyav Ta oAl Tovg Totydpa. 2otdOc0, To Toryapo Bo pmopel vo ofnvel povo tov dtav
dev kamvileTat.
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IIovo givan To ypovodidypappa epappoyng;
Amd 11 (e16dyeTe TNV Nuepounvia) OAa ta Torydpa Tov TOAOVVTIOL 0T (ELGAYETE TN
XOPA) M E1GAYOVTOL OT (ELGAYETET YOPA) TPENEL VO, TANPOVV TIG Tpodiaypapég LIP.

Iwg 00 pop®d va avayvempicm To TAKETA, TIS CVCKEVACIES KL TIC ONKES;

Oo VIAPYOVY GUPELG ETIKETEC OTIG ONKEG KAl TIG CLOKEVAGIES, eV o oylopevn
Tovio 0TIG GLOKEVOGIES Kot Ta TakETa Ba sag Bonbovv va avayvopilete Ta Tpoidvta
mg XXX mov mAnpovv Tig mpodtaypapés LIP, katd 1 ddpkelo g HETOPOTIKNG
TEPLOSOVL.

Qo ennpeaoctoiv Oleg oL gralpieg ot (Ypayte €00 TN YOPO) 0TO TOV VEO
Kavoviopé LIP;

H vopobesio mpoPAémet 0T1 amod 116 (E16GyETE TNV UEPOUNVia) OAa TO TPOIOVTA TOV
dwtiBeviol TPog TAOANCN OTNV ayopd TPEMEL VO CUUUOPOOVOVTOL HE TIG VEES
pvOuiceic LIP yua 1.... (evoayere ™ opa).

Oa vrapyovv arlayig 6Tov Ypappiko kdowka (barcode);

Ta barcodes aAddlovv povo 6tav vap&etl kamola petoforn otig Tués. Qotodco, Oa
umopeite va avayvopioete 1o torydpa tomov LIP g XXX vy xdmoio ypovikod
dwaotnua oo pio oxllopevn Touvia.

Q¢ ovvénera g pvOpong LIP Ba airaler n Tipn TOV T6174p@V;

H mopaywyn npoidoviov mov minpovv 11§ mpodwaypapés LIP cvvemdyeton emumiéov
K6610G, aAAG N XXX (g10ayeTe TN YOPA) £YEL OTOPAGIGEL VO UNV ALENGEL TIG TILES
TOV TOYAp®V AOY® TNG EQAPUOYNS TNG €V AOY® vopobeaiag.

IpwtéTVTO

After having set the above warning letters, we received a correspondence from you
dated XXX, through which you anticipated the submission to a broadcasting operator of an
offer for your broadcasting rights. As of today, we have not received any confirmation that
such agreement has been reached, and no payment of the amounts due to our group has been

made.

We have rather received undated and unsigned documents drafted by your law firm
asserting “"unfair competition" and other claims. These documents are totally

incomprehensible and cannot be accepted by our company now by those affiliated to us as we
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never interfered with your business nor are responsible for any failure of it. We hereby firmly

deny and reject the contents of the writings we have received in their entirety.

We also have to point out that the commercially unreasonable behavior of your
company has put our group in a very difficult situation. At this late stage of the current sport
season, there is no further possibility to recover in full the outstanding amount provided under
the above contracts, amounting to a total of EUR XXX. In addition, since no TV exposure is
provided in Greece and Cyprus for the events belonging to the sport organizations for which
we distribute the rights, we are in an arduous situation towards such sport entities.

Through this letter, also on behalf of our affiliated companies, we hereby confirm
that, based on our notices of termination, all of the above-referenced contractual agreements

entered into by our companies are now terminated and are no longer in force.

We also announce that we will take legal action in the competent venues in order to

recover the financial losses and damages resulting from your breach of such agreements.

Merdopoocua

Y& amAvINnom TOV ®¢ AVe TPOEWOTOMTIKOV EMGTOADV, AdPape Ty arnd XXX
EMIGTOAY GOG, MECH TNG OMOIG HOG YVOOTOMOOATE OTL EMPOKELTO VO VITOPAAETE
TPOCPOPA GE EVOV TAPOYO VINPECUOV UETAGOCNG YO TV EKYDPNOT TOV omd LEPOVG
cog Swalopdtov petadoons. Méypt onuepa, oev Exovpe AdPel kapio emPePfoaiomon
OYETIKA UE TN CVHVOYN TOL €V AOY® CLUUPOVNTIKOD €VA Ogv €Yl mpaypotomown et
Kapio KataBoAr] Tpog ToV OO LG TOV TOGMV Tov £XovV Kataotel Anurpdbeoua

AvtiBétmg, €yovpe AdPel opopéva avumdypago Kol N ¥POVOAOYNUEVA
Eyypoagpa Tov GLVETOEE TO OIKNYOPIKO oG YPOUPELO, oTOL OTOiol OLTLTOVOVTOV
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dlpopot 1oyvpIcpol, HETaED GAAV Tepl «abéptov avtayoviopov». Ta ev Aoy
Eyypapa eitvarl amoANTOS aKoTavonTa Kot 0gV UTOopovV Vo YivOuv omodekTd amd TV
etapio pog N T1g cuvoedepéveg o aVTNV eTotpies, kaBOGov dev Exovpe mapéuPet Toté
OTIG EMYEPNUOATIKEG GOG OPACTNPLOTNTEG Ko OgV PEPovUE Kapio vdvuVN Yoo TVYXOV
arotuyioc Tovg. Emopévag, opvodlocte KATNYOPNUOTIKA KOl OTOpPIimToOvUE GTO
GUVOAO TOV TO TTEPIEYOUEVO TOV EYYPAP®V TOV AAPOLLE.

Ooeihovpe, emiong vo GNUEIMGOVUE OTL M €V AOY® GTOTN OO EUTOPIKNG
Admoyng cuUTEPLPOPA TNG €TOPIOG oag £xEl PEPEL o€ dVOKOAN Béom tov SR pog.
Kabdocov Bpiokdpacte mpog to TEAOC NG TPEXOVGOC AYWOVIGTIKNAG TEPLOO0V, OEV
VIAPYEL TAEOV OLVATOTNTO TANPOLS OVAKTNGNG TOV OPELOUEVOL TOGOV OV
TpoPAETETOL OTIG WG Gve GLUPACELS TO 0010 AVEPYETOL GTO GLVOAKO OGO TV XXX
evpd. Emmpocheta, AOyw g un tmieomtikng petadoong otv EAAGOa kot tnv
Kompo tov dSopyavdce®mv 7OV OVAKOLV OTOVG OOANTIKODG OpPYOVIGLOVS Yo
AOYOPLOICUO TOV OTOI®MV SLOVELOVUE TO CYXETIKO OIKOULMUOTH, 1) £Toupior pog ivor
extefeUEVN amEVaVTL GTOVG €V AOY® OPYOVIGLLOVG.

Méow avtig TG EMGTOANG, KOU EVEPYADVTAG EMIONG Yo AOYOPLOGUO T®V
ouVvoEdEIEVOV  Pag  eTtaupldv, emiPefordvovpe 0Tt PAcEl TV E00MOMGE®V
KatayyeMag, mpoPaivoupe oty KatoyyeMo OA®V TOV ®¢ Gve GLUEOVITIK®OV TOL
oLuvaeOnKav amo TIC ETAPEiES Hag, To 0moia TAHovV VoL 1IGYVOLV.

2ag avaKowv®vovue emiong Twg Bo mTpoPodle G VOUKES EVEPYEIEC EVAOTIOV
TOV KOTA TOTOLG OPUOSIOV OKOCTNPIOV TPOKEWEVOL VO OTOKATOGTNGOVUE TIC
OIKOVOUIKEG OmdAELEg Ko TS {nuieg Adym G amd pépovg cog mapapioons tov ev
AOY® CUUPOVNTIKOV.

IpwtéTVTO

What is the Common Fisheries Policy?

The Common Fisheries Policy is a set of legislation decided at EU level. Fish

are a common resource and swim across borders. Fishermen travel across the seas in
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search for fish. This is why fisheries’ rules are jointly decided by the 27 national

governments of the EU.
Why reform the policy?

The Common Fisheries Policy has always contained rules for conservation,
yet the efforts made so far have not delivered the desired outcomes. With this reform,
European fisheries will achieve true sustainability — environmental, social and

economic.
What will it change?

The new rules will reverse the decline in fish stocks and restore the health of
the marine environment. If our seas can deliver a stable food supply in the long term,

our fishing industry will be able to count on a new era of prosperity.
How serious is the problem?

Very serious. Overall, 3 out of 4 stocks are overfished, 82% of Mediterranean
stocks and 63% of Atlantic stocks. Europe depends on imports for about two thirds of

its seafood.
What is sustainable fishing?

Sustainable fishing means that we can keep fishing, but not to the point of
preventing fish from reproducing and growing to maturity. We have to harvest

nature’s income, not erode its capital.

Metaopoocua

Tv eivan  Kown Ahevtikn otk ;
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H Kown AMevtikn [ToAtikn glvan éva 6hvoro vopoBeTikdv TpdEemv Tov eykpidnkay
oe eminedo Evponaiknig Evoong. Ta yépia amoteAodv kovd TOPo Kot HETAKIVOVVTOL
Y®pig va Aappavovv vrdym tovg o cvvopa. To 1010 Kavouy Kot o1 aMelg KoTd 6TV
npoondBeto avaljtnone yvopiov. I'a 1o Adyo avtd, o1 27 eBvikég kuPepvnoeig g EE

ATOPACIoOY OO KOOV £VO. GUGTILO OAEVTIKMOV KOVOVOV.

INoti arorteiton petappvOpion g ToMTIKG;

H Kown AMevtikny TloAtikny mepihdpPave mavtote KOVOVEG OOTNPNONG TOV
yBvamobepdtov, ®otdc0, o1 PEYPL TOPO TPOSTADEIEG deV EMEPEPAV T EMOLUNTA
amoteAéopato. Méow avtng g petappObuong n evponaikn aleio o katootel

TPOYLOTIKE Brootun — amd TePPUALOVIIKNG, KOIVOVIKNG KOl OIKOVOUIKNG OKOTLAC.

T wpokertar va alraer;

Ot véor kavoveg Ba avaotpéyouv 1 peiwon tov anobepdtov ota yapla kot o
emovaeépovy v €0pvbun Astrtovpyio tov Boddooiov mepiPdAlovrog. Edv ot
Odhacoeg pog UmOpEGOLV Vo OmOTEAEGOLV pakpompdBeopo pio otabepn mnym
Tpoipv, o Topéag g aMeiog Ba elvar oe umopéoel va yvopioet pio véa emoym

OKOVOUIKTG vOnonc.

II6c0 coPapo civar To Tpofinpa;
[ToAd ocofoapd. Zvvolkd 3 ota 4 amobBépata vmepoiievovtar, 10 82% TOV
anofspdtov g Meooyeiov kot 63% tov amobepdtov tov Athavtikov. H Evpann

e€aptatot omd TG EIOYWYES Yo TOL 2/3 TEPITOV TOV AMEVTIKAOV TNG TPOIOVIMV.

Tv givan n agrpopog aheia;

H ae1po6pog arieia onpaivel 6t1 1 adicvon pmopel va cuveylotel, aAhd Oyl o T€T010
onpeio mov Ba mapepmodiletarl N avamapay®yn KoL N TANPNS AVATTUEN TOV YAPUDV.
[Ipéner va a&lomomoove 10 €1GOOMUO OV HOG TPOSPEPEL 1 VoM Kot Oyl va

e€avVTANCOVE TO PLGIKO KEPAAALO.

IpwtéTVTO
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16. Confidentiality

16.1. Each Party shall safeguard the other’s Proprietary Information in the same
manner as they safeguard their own valuable Proprietary Information. The Parties
each agree that the terms and the content of this Agreement and any information
directly or indirectly connected with the execution of this Agreement shall be deemed
Proprietary Information. Each of the Parties acknowledges that the other’s Proprietary
Information constitutes such party’s Proprietary Information and trade secrets. Each
of the Parties expressly agrees and acknowledges that it is entering into this
Agreement, and providing the other Party copies of its Proprietary Information
hereunder, in reliance upon the other’s foregoing promises of confidentiality.

16.2. During the term of this Agreement, and for a period of four (4) years thereafter,
neither Party shall use (otherwise than for the purposes expressly indicated in this
Agreement), disclose, make or have made any copies of the other party’s Proprietary
Information in whole or in part, except as provided herein, without the prior express
written authorization of the other Party. The Parties shall only disclose or otherwise
allow access to the Proprietary Information of the other Party, to employees,
consultants or who have a need to obtain access thereto in relation to the performance
of their duties under this Agreement. After the Termination of this Agreement and at
any time (during the execution of this Agreement) upon the written request of
disclosing Party, the receiving Party shall promptly destroy or return all copies on any

media containing such Proprietary Information.

Merdopoocua
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16. EpmotevtikotnTo

16.1 Kabe copporidpevo pépog Stac@alilel TIg AmOKAEIGTIKEG TANPOPOPIEC TOV
dAAOV péEPOLG KaTd TOV 1010 TPOTO UE TOV OTOT0 JUCPOAILEL TIG SIKEG TOV TOAVTIUES
AmokleloTikég TAnpopopies. Aupotepot ot CLUPAAAOUEVOL CLUP®VOLV OTL OL OpPOL
Kol TO TEPEXOUEVO 1TNG TOPOVCHG ZVLUEOVING Kot OAEG Ol TANPOQOpieg 7OV
oLVOEOVTOL AUEGH 1] EUUESO UE TNV EKTEAECT] TNG TAPOVGAS ZVUPMOVIOG VOOUVTOL MG
AmoxAelotikég mAnpopopiec. Kdabe ocvpfoaiiopevo pépog oavoyvopiler o011 o1
Amoklelotikég  mAnpogopieg TOL  dAAOL AmOTEAOLV TPAYUATL  ATOKAEIGTIKEG
TANPOQOPieS TOL €V AOY® HEPOLS Kot eumopikd amoppnta. Kdébe pépog cvppwvel
pNTOG Kot avayvopilel 0TI GLVATTEL TV TOPOVGO ZLUP®ViIK Kot TPOokopilel 6To
GALO LEPOG OVTIYPAPO TV ATOKAEIGTIKOV TANPOPOPLDOV TOL duVApEL TOL TOPHVTOC,

Bacel Tov g dved VTOGYECEMY TOL GALOL HEPOVG YIa THPNOT EUTIGTEVTIKOTNTOGS.

16.2 Kotd ) dudpkela 1o00G TG TOPOLGOS ZVUE®VING Kot Yo TEPI0d0 TEGCAPMV
(4) etOv petd ™ AMEN g kovéva cupPorAidpevo pépog dev  xpnotomotel (Y
OKOTOUG  OLPOPETIKOVS OO  QUTOVG 7OV  PNTA  AVOPEPOVTOL GTNV  TOAPOLGA
Yvugpwvia), 6ev KOwomolel, dev avTlypaQeel | 0ev €YEL aVTLYPAWEL €V UEPEL | OTO
OUVOAO TOVG TIC ATOKAESTIKEG TANpOoQopiec Tov GAAOL pEPOLG, TEPAV OGOV
opifovtotl 610 TPV, YOPIg TNV TPOTYOLUEV PNTN YPOTTH AdEL TOV GAAOL LEPOLC.
Ot ovpPoAropevol KOwomoovV 1M JPOPETIKA EMTPETOVY TNV TPOCHPACT OTIC
AToKAEIGTIKEG TANPOPOPIES TOV AVTIGLUPOAAOIEVOD HEPOVG LOVO GE EPYOLOUEVOUG,
ovpPovrovg 1 GAAO TPOGMTO OV YPELALETOL VO OMTOKTHGEL TPOGPOCT OTIC MG AV
TANPOQOPIES Yoo TNV EKTEAEON TOV KOONKOVTIOV TOVG OLVAUEL NG TOPOVLGOS
ocvpoovioc. Metd ™ AEN ¢ Tapovcag Zupuemviag Kot avd mdoa otiyun (Katd v
EKTEAEOT] TNG TOPOVCAS ZVUPOVIOG) KOTOTY GYETIKOV YPATTOD OUTHUOTOS OO TO
HUEPOC TTOV KOWOTOLEL TANPOPOPIEG, TO HEPOG OV JEXETOL TANPOPOpieg mpoPaivel
OTNV QUECT] KATAGTPOPN 1 EMGTPOPT] OAMV TOV OVILYPAP®V GE OTOLOONTOTE LECO

OV TTEPIEXOVV TIG ®OG AV ATOKAEIGTIKEG TANPOPOPIEC.
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IpwtéTVTO

The 2009 Stockholm Programme to deliver justice, freedom and security to
citizens, emphasizes that the European judicial area should serve to support economic
activity in the Single Market and invites the Commission to bring forward appropriate
proposals for i.a. improving the efficiency of enforcement of judgements in the EU
regarding bank accounts and debtor’s assets. The Commission Action Plan
implementing the Stockholm Programme confirms this political mandate by providing
for a Regulation on improving the efficiency of the enforcement of judgements in the

European Union: the attachment of bank accounts.

The Commission already noted the difficulties of cross-border debt recovery
in a 1998 Communication "Towards Greater Efficiency in Obtaining and Enforcing
Judgments in the European Union", and emphased the need to improve the
enforcement of decisions and to establish protective measures against debtor’s assets
at EU level. This approach was endorsed by the Council in its 2000 Programme on
Mutual Recognition. Although much progress has been made towards the creation of
a genuine European Area of Civil Justice since then, these issues have not yet been
addressed by the European legislator. Existing instruments in the area of civil justice,
e.g. Regulation (EC) No0.44/2001 of the Council of 22 December 2000 on jurisdiction
and the recognition and enforcement of judgments in civil and commercial matters
(hereinafter "Regulation Brussels I") solely ensure that a judgment given in one
Member State is recognized and enforceable in another Member State but they do not
contain any provision on how a judgment is actually enforced. To date, the procedural
modalities of enforcement of a judgment or other enforceable title are exclusively
governed by national laws. This approach does not change with the proposed revision

of Regulation Brussels I.
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Merdopoocua

210 mpodypappe TG XTokyoAung tov 2019 yio v amddoon SKaosvVIG,
elevbepiog Kol OCQAAEING OTOLG TOAITEG VTOYpoppiletar OTL O  EVPOTAIKOC
SKAOTIKOG YDPOG TPEMEL VAL GLUPAALEL 6T GTNPLEN TNG OIKOVOULKNG OPOGTNPLOTNTOG
oV eviaio ayopd kot kodeiton  Emtpon vo vmofdiAel KatdAANAeg TPOTACELS e
010)0, HeTald dAA®V, T Peitioon TG OMOTEAECUOTIKOTNTOS TNG EKTEAECTNG TWV
dkaoTIK®V amopdcewv otnv Evponaiky ‘Evoon 6cov apopd tovg tpomelikoig
Aoyoplacpols Kot To TEPLOVGLOKE oTotyela TV opeletdv. To Xyédio Apdong g
Emtpomng yia v €pappoyn Tov mpoypapaTog TG LTokYOAUNG emPBePordvel avtn
TV TOMTIKY €VIOAN TpoPAémoviog évav koavoviopud vy v Peitioon g
OOTEAECUATIKOTNTOG TNG EKTEAEONS TOV JIKAGTIKAOV amopdcewv otV Evpomoikn

‘Evoon: xatdoyeon tpanelik®v Aoyaplocuay.

H Emitponn £xel f10n emonudvel Tig SVOKOMES TG S10GLVOPLOKNG OVAKTNONG
opeM®Y og avakoivowon ¢ t0 1998 pe  titho  «Ilpog avinon g
amotelecpatikdtrog oty Exdoon kot v Extéleon tov Amogpdoemv 610 TA0iGl0
¢ Evpomnaikng ‘Evooncgy, kot tovice v avdykn Peltioong g ektéieong tov
OKOGTIKOV OmoQPAceE®mV Kol BEGTIONG AGPAACTIKOV LETPOV KATH TWV TEPLOVCLUKMOV
otoyeimv Tov 0@ellétn og eminedo E.E. Avti n mpocéyyion npocumoypdenke amnd to
Yvpupovio oto Tpdypappe tov 2000 yuo v apotPaio avayvapion. [Tapdro mov Exet
éktote mpayportomomBel peydAn mpdodog otov Topén TNG Omuovpyiag evog
avOeVTIKOD EVPOTATKOD YOPOL AGTIKNG SIKALOGVVNG, O EVPOTAI0S VOLOBETNG dev £xEl
emAneOel axoun tov (nmuatov avtdv. Ot veloTapeveg VORoBeTIKEG TPAEES GTOV
TOUEN TNG AOTIKNG dkatoovVNG, T.). 0 L1’ ap. 44/2001 Kavoviouog (EK) tov and 22
Aexepfpiov 2000 ZvpPovAiov yua ) 01eBvr| dikaodocio, TV ovayvadplon Kot TV
EKTEAEGT] OMOPACE®V GE OOTIKEG Kol EUTOPIKES VIOOEGELS (0T0 €61G «KAVOVIGHOG
Bpuééhheg I»), amhd dtaceariilovv OTL por amd@act mov ekdidetal og €vo KPATOg
puéog avayvopiletor Kot elvol €KTEAESTN] ©€ GAAO KPATOG WEAOG, OAAG Ogv
neptlopfdvouy kopion SGTaEN OYETIKA pHE TO TOG EKTEAOVVTIOL GTNV TPAEN Ol
OKOOTIKEG OMOQACES. Méypt onuepa, ot SodKaoTIKOl Opol EKTEAEONG HLOG
OIKACTIKNG amOPAoNS 1 AAAOL EKTEAEGTOV TITAOL OETOVTOL OTOKAEIOTIKA OO TNV
ebvikn vopobecsia. H ovotépm mpooéyyion 0ev aALAlEl HE TNV TPOTEWOUEVT

avaBempnon Tov Kavoviopotd BpuEgiieg 1.
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IpwtéTVTO

Europeans have a long history of using travel and crossing frontiers as a way
of learning. Between the 17" and 19" centuries wealthy Europeans would undertake
the Grand Tour visiting other countries as part of their education. Now, in the
European Union (EU), travelling to learn is no longer for a privileged few, but is

widely encouraged in many different ways.

Study visits (Box 1) provide an opportunity for education and vocational
education and training (VET) experts to travel and learn. They bring together
decision-makers and practitioners from different countries with different backgrounds

to discuss issues of common interest and to share experience and expertise.

The impact of study visits on policies and practice is high. Through common
learning, dissemination of good practice and stronger European cooperation, each
visit can contribute to improving education and training policies at local, regional,

national and European Levels.

The effects of study visits can also last well beyond the few days that the
experts are together. Many keep in touch and network after the visit. Nearly a third of

experts start to work on joint initiatives and projects.

Before 2008, there was one study visits programme for education experts and
another for Vet experts. The growing links between education and training and the
increasing importance of lifelong learning saw the separate study visits brought

together under the EU’s lifelong learning programme () in 2008.

Cedefop had successfully managed study visits for VET experts for over 20
years, building up a reputation for visits of high quality both in terms of content and
organization. Wishing to draw on this experience and know-how, the European
Commission invited Cedefop to coordinate the new much larger consolidated study

visits for experts in education, Vet and lifelong learning.
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Metaopoocpa

Ot Evponaiot cuvn0illav and modd maAld va Ta&ldevouy Kot va TepvodVv To GOVOPO LE
o10)0 TN padnomn. Meta&d tov 17 kat tov 19°° audva, evmopot Evponaiot Epevyav
v v «Meydin [epmynon» (Grand Tour) tpokeipévoo va emokeBodv GALES
YDPEC GTO TAOLG10 TNG EKTOIOEVOTC TOVS. ZNHEPQ, oTa TAicta TG Evpomaikng
"Evoong ta ta&idio wg pEco eKmaidenonc 0ev amoTeAOVV TAEOV TPOVOLLO V1o Alyovg
aAAG TpoBOoVVTOL EVPEMG LE TOAAOVS OLAPOPETIKOVG TPOTOVC.

Ot emokéyelg perémg (IMhaiowo 1) Tpoceépovy v gukapio 6€ EUTELPOYVAOLOVES
¢ ekmaidevong kot g emayyelpotikng katdptiong (EEK) va tagdéyouvv kot va
péBovv. Ot eMOKEYELS AVTES GUYKEVIPDOVOLV TOVG LIEVOVVOLCS Yol TN AWM
OTOPACEWMY KO TOVG EMAYYEALATIEG ATTO OLOPOPETIKEG YDPES, KAOEVAS amd TOVG
omoiovg BTl drapopeTikd VITOPabpo, pe okond T cv{NTnon Tave o BEuata
KOWOU EVOAPEPOVTOS KOL TV AVTOALNYT) EUTELPIOG KOL YVOGEDV.

O avtikTumog TV EMOKEYEWMV HEAETNG OE EMMEDO TOAMTIKO Kot TPAKTIKO givart
VYNAOG. Méom g Kovng ekmaidevuong, Tng d1idoomg oph®V TPUKTIKADV, TNG
evioyvong g ovvepyaciog otnv EE, ké0e eniockeyn peréng pmopei va copfdiet
otV BeATioon TV TOMTIKOV Y10 TNV EKTOIOEVOT KOL TV EMOYYEALOTIKY] KOTAPTION
0€ TOMIKO, TEPLPEPELNKO, EBVIKO Kot EVPOTAIKO MinedO.

[TopdAAnio 0 avTikTLTTOG TV EMOKEYEMV PEAETNG OeV TeplopileTarl oTig Myeg népeg
oLVVAVINONG TOV eUmepOyYVOUOVOV. [ToAlol cuppeTéyovteg daTnpodV TP Kot
dNuovpyovv diktva petabh Tovg Hetd To TEA0G TG emiokeync. Xxedov to 1/3 mepimov
TOV EUTELPOYVOUOVOV EEKIVODV VO GUUUETEXOVV GE KOWVEG TP@TOPOVALES Kot
projects.

[Tpwv amd 10 2008 vpPyYEe LOVO EVO TPOYPOLLLA Y10 ETICKEYELS LEAETNG TOL ALPOPOVGE
EUTEPOYVAOLOVES TNG EKTTAIOEVONG Kot £va EeY®PIOTO TPOYPOLLLLLOL Y10
euneipoyvopoveg g EEK. Adym g oloéva peyaidtepng dtachvoeons g
EKTTOLOEVONG LLE TNV KATAPTIOT KO TG SopK®G av&ovopevns onpaciog g dwa flov
péonong to 2008 ta 600 avTd EEYMPIOTE TPOYPAULOTO EMCKEYEDV HEAETNG
evodnkav 6to mAaicto tov [Ipoypappatog Ao Biov péddnong e E.E. ().

To Cedefop mpaypotonoince emtuydg TIG EMOKEYELS LEAETNG Y10 TOVG
euneipoyvopoveg g EEK yuo mepiocdtepa and 20 ypdvia, edpardvovtag T eun
Y10 EMOKEYELS LEAETNC VYNANG TTO1OTNTAG TOGO O€ £MMEDO TEPLEYOUEVOV OGO KOl
opyavmong. Emboudvtag va a&lomomoet avtv v eumelpio Kot TeXVoyveoosio n
Evponaikn Emitponn kdieoe to Cedefop va avaidapel Tov cuvtoviopud Tov vEou
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€VPVTEPOV EVOTOMUEVOL TPOYPAULOTOS EMOKEYEMV LEAETNG Y10 EUTELPOYVDUOVEG
¢ exmaidgvong, g EEK kot g oo fiov udbnone.

IIpwtéTVTo

1. How can digital technology developments help the healthcare system and
the patients?

Digital technologies are changing how businesses operate in new and exciting ways.
Technology has driven a transformation that is improving and streamlining product
development, production processes and the customer journey.

In terms of healthcare, technology has the potential to have a profound impact on the
health and wellbeing of patients around the world, and we’ve reached a critical
juncture on our collective journey toward realizing that opportunity.

One of the biggest reasons that the pace of health innovation is accelerating is that
advances in life sciences and digital technology are colliding to create massive
synergistic effects. The possibilities are enormous, and | am not sure that today we
understand the full extent of them.

Today’s pharmaceutical companies are exploring how Al could help speed and
smarten the work of clinical development. Al could assist pharmaceutical companies
in getting medicine to market faster; it’s being trained to predict drug efficacy and
side effects, and to manage the vast amounts of documents and data that support any
pharmaceutical product.

Some of the smartest decisions for a pharmaceutical company include choosing which
medications not to pursue. A drug that won’t be effective enough, or will have
problematic side effects, pulls resources away from developing and delivering
medications that could make life better for millions. Using technology to read data to
make faster decisions on a medicine’s potential would allow us to re-allocate
resources and expertise to the next promising candidate faster.

It’s still early in the game for Al but these concrete improvements hold promise for
getting more effective drugs more quickly to the patients who need them.
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Metaopoocua

1. Hoc 0o nropovcayv o e€ehiferc oTnv wnowekn teyvoloyio va fondncovy to
cUGTNUO VYELOC KOl TOVC aceveic:

Ov ynowxég teyvoroyies petafdidlovv tov  TPOMO  Agttovpyiog TOV
EMYEPNOEDV HECH VEMV ovvopmacTikav peboddwv. H texvoloyla £xet
odnynoetl oe aAlayég mov PeATidOVOLV Kol AmAOVLGTELOLV TNV avamTLEN
TPOIOVTOV, TIC S1001KOGIEG TOPAYMOYNG KOL TNV EUTEPIN TOL TEAATT).

Oocov agopd tov Topén g vYEWVOMKNG TTepiBaiync, n texvoroyia €xel ™
duvatdTTo Vo EMNPEACEL GNUOVTIKG oTNV vyeio KoL TV gunuepia TV
ac0evVOV TayKOGHIMG EVD PPIoKOUOCTE € £Vl KPIGLLO GNUEID GTNV KOV LaG
TOPELR TPOG TNV LAOTOINGN AVTHG NG EVKALPIOG.

‘Evag amd toug onuavtikdtepovg AGYOLS Y. TOLG OMOIOVE EMTAYVVETOL O
pLOUOS TV KAVOTOUI®OV GTOV TOpEN NG Vyelag elval OTL 1 TPOOSOG TOL
OMUEWDVETAL GTOVG TOUEIS TOV PLOEMGTNUOV Kol TNG YNOLOKNG TEXVOAOYiNG
oLVOLALETOL, ONUOVPYDVTOS TEPACTIO COPELTIKO avTikTuTo. O1 duvaTOTNTES
elvar tepdotiec kot dev  elpor PéParog OtL pumopovpe akdun vo  Tig
avTiAneOove TANPOC.

YNUEPO, Ol POPUAKEVTIKEG ETOLPIEG OLEPELVOVY TOVG TPOTOVS LE TOVS OTOTI0VG
N texvntn) vonuoovvn Bo pumopovice vo GLUPAALEL otV EMTdYLVON KoL TNV
eEdmiwon tov £pyov KAvikng avamntuéng. H teyvnt) vonuosvvn Ba pmopovoe
va Pondnoet TG PUPUUKEVTIKES ETAUPIEC DOTE VO KUKAOPOPOULV TaXVTEPO TO
QAPLOKE TOVG GTNV AYOpd * EKTOLOEVETOL LLE TETOL0 TPOTTO MGTE VO, TPOPAETEL
TNV OMOTEAECUOATIKOTNTO TOV QOPUAK®V KOl TIG TOPEVEPYELES TOLS KOl VOl
Swyepiletanr  tov  tEpAoTIO  aplOUd  eyypdomv Kol OESOUEVOV OV
vrootnpilovv kdbe PappoKeLTIKO TPOIHV.

Meto&d tov mAéov EEumvov  amopdcemv TOv  umopel va mhpel o
QOPUOKEVTIKN ETOupio lval 1) ETAOYN TOV QOPUAK®OV GTO 0010 OEV TPEMEL VO
damavnoet xpovo. 'Eva dppaxo to onoio dev Oa ivor apketd anoteAeGUATIKO
N 0o €xel TPOPANUATIKEG TOPEVEPYEIEC, GTEPEL OTKOVOUIKOVS TOPOVG Od TNV
avAmTLEN Kot TNV TaPAdocn PApUAK®V Tov B propodoav va PEATIOGOVV
Con exatoppvpiov avBponwv. H yprion mg texvoroyiag yio v avayveon
dedopévev mov Bo GLUPBAAAOVY GTNV TOYVTEPT AMYN OTOPACEWDY GYETIKA LE
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TIG duvatOTNTEG €VOG POPUAKOV B0 LOG EMETPETE VO OVOKOATEIVOLUE TOVG
OLKOVOLUKOUG  TTOPOLG KOl TNV EUTEPOYVOUOCVUVI]  HOG OTO  ETOUEVO
VTOGYOUEVO VITOYT|PLO PAPLLOKO.

Eivor axoun mold vopic yio vo €£Qyovpe CUUMEPAGLATO Y10 TNV TEXVNTH
VONUOGUVI], ®GTOGO OVTEC Ol GLYKEKPLUEVES PEATIOGEIS PEPOVY VTTOCYOVTOL
TOAAG YlOL TNV TOYOTEPN TOPOYN OTOTEAECUATIKOTEP®OV (QOPUAKOV GTOVG
acBeveic mov Ta ypetdlovat.

IpwtéTVTO

1.1. Marketing Strategy

Once you have identified your target market and described the profile of your
potential customers in detail a marketing strategy is required to reach these customers
and make them aware of your product or service.

Traditionally, marketers have referred to the four "P's of marketing” to explain the
importance of a well-planned marketing strategy. The four P's of the marketing mix
include: 1)Product, 2)Price, 3)Place, and 4)Promotions. In essence, the main purpose
of marketing is to help you identify the needs and wants of your target market so that
you can develop promotional strategies that will allow you to provide your customers
with the "right" product at the best price.

Product. What is the unique positioning of my product or service? Positioning your
product in relation to similar products available on the market is essential if you want
to distinguish yourself from the competition. Ask yourself what makes your product
(or service) unique and how it compares to the competition. What are the key benefits
for the end customer? What is the evolution of the product and service over time?

Price. How do | determine the best price for my product or service? There are many
ways to establish the price of your product or service. An effective pricing strategy
will help you stay competitive in your market. Determine how much your customers
are willing and able to pay for your products, and whether they have the income
required to pay for your product.

Promotion. How effective is my advertising? Even if you are offering the best,
fastest, or least expensive product around, you will get nowhere if no one knows
about it. An efficient promotional or advertising strategy will ensure that your efforts
translate into sales. The promotion strategy is one of the most important sections of
the marketing plan. This is where it can make or break a marketing program. This
section should include advertising strategies you plan to engage in, any marketing
strategies for your products such as attending trade shows, conferences etc. Also yoy
should explain what message you want to promote in all of the items mentioned
above. You should send the same message through all channels of communication.
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Place. How do | make sure that my product or service reach my customers in the most
efficient manner? The type of distribution network that is right for your product
depends on many factors, such as the size of your business, the structure of the
industry as well as the buying behaviours of your customers. The way you make your
products available to your customers can give you an important competitive
advantage.

Metdopoocpa

1.1.Ztpatnyikn pHopKeTvyK
AoV mpocdlopicete TV ayopd — GTOYO KOl TEPLYPAYETE AVOAVTIKA TO TPOPIA T®V
SLVNTIKOV GOG TEAATMOV OmOLTEITOL Hiol OTPATNYIKY UOAPKETIVYK TPOKEUEVOL VL
TPOCEYYIGETE AVTOVS TOVG TMEAATEG KOL VO TOVG EVIUEPDCETE YO TO TPOIOV N TNV
VANPEGIO TOV TPOCPEPETE.

Katéd kavova, ta otedéyn tov marketing avoeépovtor oto «técoepa P» tov
LAPKETIVYK Yo v eENYNGOLV TN onuacion oG KOAQ GXEOOGUEVIG CTPATNYIKNG. ZTA
«téooepa. Py» tov peiypotog papketvyk (marketing mix), dni. tov cuvovLAGHOD TOV
TOPOUETPOV TOV HAPKETIVYK, mepthapPavovtar ta e&ng: 1) to Ipoiov (Product) 2) v
Ty (Price) 3) ™ @éon (Place) kot 4) v [Ipodbnon (Promotions). Xtnv ovcia,
KOPL0g GKOTOG TOL UAPKETIVYK €lval vo. GUUPEALEL GTOV TPOGIOPIGHO TOV OVAYKDV
Kol TOV EMOLIOV NG ayopds — OTOYO0G £T61 MOTE VO UTOPECETE VO OVOTTUEETE
OTPATNYIKES TPOMONONG TOAMGEWV TOL O GG EMTPEYOVV VO TPOCPEPETE GTOVG
TEAMITEG GOG TO KATAAANAO TPOTIOV GTNV KAADTEPT SLVATN TIUY.

Ipoiov. [Tow givar | povadikr ToroBEtnon oty ayopd (positioning) tov mpoidvtog
N ™¢ vanpeciog mov mpoceépete; H tomobétnon tov mpoidoviov cog oe oyéomn e
GAAo TopeR@EP] TPOidvVTa oL Olatifevtor otV ayopd KpiveTonl OVCIOOMG €4V
embBopeite va Eeympioete and tov avtayoviopd. Avopotndeite mowa ivar o oTotyEln
OV KAVOLV TO TTPOTOV cag (1 TNV VINPESia caG) HOVadIKO Kol Town eivat 1 cvyKplon
pe tov avtayoviopo. Iown eivar ta Pacwkd o@éAn yioo tov teAkd meldrr; Me v
Tépodo Tov Ypovov ot Ba etvar 1 eEEMEN TOL TPOIOGVTOG KL TNG LINPESTAG;

Twn: Tlog pmopeite va kobopicete ™V KATOAANAOTEPN TN Yo TO TPOIOGV 1| TNV
vanpecia mov dabétete; Ymapyovv moArol Tpdmot yia vo kabopicete TV TIUN Yo TO
mPoioV 1 TNV vanpecioc mOv TPocPEPeTE. Mio  AMOTEAECUATIKY]  GTPOTNYIKN
TIWOAOYNONG GLUUPBAAEL GTN OTHPNOT TNG AVIAYOVICTIKOTNTAG GOG OTNV ayopd.
[Ipocdiopicte oo gival 10 TOGH TOL O TEAATEG GOG Eivan dtoTefelévol ko pmopoHv
Vo S0TaVIGOLV Y10L TOL TPOTOVTO GO KOl KT TOGO £XOVV TO ATOITOVUEVO ELGOOT L.
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MpodOdnon: [16co amotelecpatikn givar 1 SENUICY TOV TPOIOVTIOV Gag; AKO
KOl 0V TPOCPEPETE TO KOADTEPO, TAXVTEPO N TO OIKOVOUKOTEPO TPOIOV TOV VILAPYEL,
dev Ba emthyete timota €dv Kaveic dev yvopilel yioo avtd. Mio amoteleopaTiKn
oTpoTNYIKN TpodOnong 1 dwpnuiong o docearicel 0Tl o1 mpoomdbelég cag Oa
EYOUV avTiKpIoHO 6TOVG aplBpovg Tov toincewv. H atpatnywkn mpombnong sivat
éva amd To ONUOVTIKOTEPO TUNLOTO TOL GYESIOVL HAPKETIVYK. AVTOC O TopayovTog
pmopel va amofel kKaBoptoTikodg Yo TV EMLTLUYIN 1) TV OTOTLYI0 EVOC TPOYPAUMIOTOS
pépxetvyk. To Tunpa ovtd TEPIAAUPAVEL GTPATNYIKEG OLAPNONG TOV GKOTEVETE VAL
V100ETNOETE, GTPATNYIKES LAPKETIVYK Y10, TO TPOIOVTO GOG OTMG EIVaL 1| GUUUETOYN OE
eumopikeg ekBEoelg, ovvevtevéelc Tomov, K.T.A. Eniong Oa mpénet va giote capeig yio
T0 UMvopa Tov BELETE VO TPO®ONGETE HEGH TV TOPATAVE® dpacTnPloTHTOV. [lpénet
va TpomBeite £vo KOO unvoua 6e OA0VG TOVS O10AOVG ETKOIVMVING.

Tono0Oeoia. [log unopeite va eEacparioete 411 TO TTPOIOV M| M VANpecio cag Oa
dwutebel otovg mMEAdTEG HOL pe TOV TAEOV amoTEAECUATIKO TPOTO; O TOTOG TOV
OIKTOOL OlOVOUNG oL €lval KOTOAANAOTEPOC Yl TO TPOIOV Gog e&apTdTanl oo
TOALOVG Topayovies, OmmG elval to péyebog tng emiyeipnong oag, 1 Ooun Tov
Bropunyoavikod kKAGOOL KOOMG KOl 1] AYOPOUCTIKY] GLUTEPIPOPA TV TEAAT®OV Goc. O
TPOTOG e TOV omoio o TPoidvia cag dwutifevior oTovg meAdTES Gag Umopel vo oo
TPOCPEPEL EVOL GNUAVTIKO OVTOYOVIGTIKO TAEOVEKTTLLOL.
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[pwtéTVTO

ORGANISATION OF GENERAL MEETINGS

1. Convening general meetings

The directors may call general meetings and, on the requisition of members pursuant
to the provisions of CA 2006, shall forthwith proceed to convene a general meeting in
accordance with CA 2006. If there are not within the United Kingdom sufficient
directors to call a general meeting, any director or the members requisitioning the
meeting (or any of them representing more that one half of the total voting rights of
them all) may call a general meeting. If the Company has only a single member, such
member shall be entitled at any time to call a general meeting.

2. Notice of general meetings

2.1.  General meetings (other than an adjourned meeting) shall be called by at least
fourteen Clear Days’ notice but a general meeting may be called by shorter notice if it
is so agreed by a majority in number of the members having a right to attend and vote,
being a majority together holding not less than ninety per cent (90%) in nominal value
of the shares at the meeting, giving that right.

2.2.  The notice shall specify the time, date and place of the meeting, the general
nature of the business to be truncated and the terms of any resolution to be proposed
atit.

2.3. Subject to the provisions of these Articles and to any restrictions imposed on
any shares, the notice shall be given to all members, to all persons entitled to a share
in consequence of the death or bankruptcy of a member (if the company had been
notified of their entitlement) and to the directors, alternate directors and the auditors
for the time being of the Company.
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2.4.

The accidental omission to give notice of a meeting to, or the non-receipt of

notice of a meeting by, any person entitled to receive notice shall not invalidate the
proceedings at that meeting.

Merdopoocpa

XYI'KAHXZH I'ENIKQN XYNEAEYXEQN
XOYKMON YEVIKAV GUVEALEVGEMV

Ta pén tov AX pmopodv va GLYKOIAODV YEVIKEC GUVEAEDGELS KO, KOTOTLV
oTMHOTOS €TOip®V ovuemvo e Tig oataéelg tov Nopov tov 2006 mepi
TPV, Tpofaivouy apéoms 6T GUYKAICT] YEVIKNG GUVELELONC COUPMVA LE
T1G Oatdéelg tov dov vopov. Edv dev Ppiokovian oto Hvopévo Baocileo
emopkn PEAN Tov AX Y100 T GUYKANGN YEVIKNG GUVEAELOTNG, OTOLOONTOTE
pérog Tov AX 1 ot graipot mov ortovvrarl T cVykAnom (1 6ot Katéyovv
TEPLOCOTEPO AMO TO £va OEVTEPO TOV GLVOAOL TMOV SIKUMUATOV YNPOL TOL
GLVOAOL TOV ETAIP®V) UTOPOVV VO GLYKOAECOLV YEVIKY GLVEAELSN. Edv 0
etoupia SraBétel povo Evav etaipo, TOTE ALTOG OTKOLOVTOL VO GUYKOAETL YEVIKES
ovvereboelg OmoTe TO eMBLLEL.

2. Avayyehio 6OYKMONG TS YEVIKIG GUVEAEVONG

2.1. Ot yevikéc ovverevoels (MANV TOV ETOVOANTTIKOV) GUYKOAOLVTOL HE

TPOCKANGN N onoia wapEyeTal TOLAd IoTOV 14 TANpEIS NUEPES vopitepa, oAAL

pio yevikn cuvélevor pumopel va cuykAnOetl Katdm GuVTOUATEPTG E100TTOINGNG
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€0V CULPOVNOEL GE AVTO 1 TAEOYN PN TOV ETAP®V HE SIKAIOUO GUUUETOYNG
Kol YNeov, N omoia katéyel TovAdyiotov 90% 1ng ovopaotikng afiag twv
ETAPIKAOV LEPIIIMV TOV TOPEYOLY TO GLYKEKPLUEVO JTKOAMLLOL.

2.2. Zmv mpockAnon mpoacdlopilovtor o ypovog Kal 0 TOTOG TNG GLVEAEVOTG
Kol 1 YEVIKN @OoM TV Bepdtwv mov TpoKettal vo e£eTacTovy, KaOde Kot ot
Opot TVYOV amdPaons mov Ba mpotadei o avTY|.

2.3. Me mv emeoloén tov dwartdéenv tov Kataotatukod kot tuyov
TEPLOPICUDV TTOV EMPAALOVTOL GE OTOLOONTOTE ETAUPIKA HEPTdLAL, 1) TPOGKANOT
napéxetal o€ OAOVG TOLG ETOIPOVG, GE OAOVLG TOLG SIKALOVYOVG ETOUPIKOV
pepdiov wg amotédecua Boavatov 1 TTOYELoNG eTaipov (eGv M etaupio €xel
evnuepmbel oyeTIkd e TOo dtKoloud Tovg avtd) kol ota uEAN Tov AX., T
AVOTANPOUOTIKA LEAN TOV A.X. Kol TOVG EKAGTOTE EAEYKTEG TG EToupeiag.

2.4. H toyoio mapdAietyn enidoons €100moinomg yia o GUVEAELON GE 1 1 U
naparofr] TG £100TOINGTG Y10 Lo GUVEAELOT] OTO TPOGMOTO TOV SIKOLOVTOL VO
AaPet ewdomoinom dev Kab1oTd AKVPES TIG SLUOTIKAGIES TNG €V AOY® GUVEAEVLOT|G.

IpwtéTVTO

To address the risk of contagion stemming from the crisis in Greece, a series
of exceptional measures have been agreed by European Governments, IMF and the
ECB. The sums involved in the rescue plans are large, amounting to a possible EUR
750bn of EU and IMF money; plus, the ECB will intervene in the secondary market
for private and public sector debt securities to provide liquidity as needed. Such
strong measures seem to have helped reassure investors, with both the equity markets
and the debt of the so-called PIIGS rallying strongly as a response. While the
measures definitely help with the immediate liquidity problem and reduce contagion
risk, the medium-term challenges of restoring the public finances to health are still to
be tackled and are likely to continue cause volatility in the market-place, especially
for sovereign debt.

Within fixed income, our preference remains for developed markets’ corporate
debt that continues to offer an attractive combination of improving fundamentals,
good flows and reasonably good valuations.

We maintain a moderate underweight in equities versus cash. Our reasons are
four-fold. First, equity markets could come under pressure if earnings do not meet
expectations, as analyst forecasts for 2010-2011 remain optimistic despite subdued
demand and high unemployment in developed markets. Second, while valuations are
not demanding, they are considerably above the attractive levels seen in 2009. Third,
fiscal austerity packages, such as the ones needed to repair the budget deficits in
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countries like Greece, may result in a slowdown of growth during the second half of
the year. Fourth, monetary tightening in emerging markets could slow the pace of
growth and affect global markets. As such, we maintain our preference for defensive
sectors over cyclical and financials as the more stable earnings profile of these
companies are more attractive in the current economic cycle.

Meraopoocpa

Mo mv aviyetdmon tov Kvovvov eEamlmong e eAMVIKNG Kpiong, ot
evponaikég kuPepvnoetg, to ANT ko 1 EKT cvppadvnoav ce celpd £KTokTov
pétpav. Ta mocd mov meprhapfavovior ota oyeda ddcmwong ivor VyYNAL Kot
avépyovtal tepinov oe 750 dioekatoppvpla Evpa, T omoia Ba tpoéAbovv amd
v EE xot to ANT: emumAéov ) EKT Oa mapépupet ot devtepoyevn ayopd yio
T XPEOYPOPO TOL 1OIWTIKOL KOl TOL ONUOGIOV TOUEN [LE GKOTO TNV TOpOYN
PELCTOTNTOC, OVAAOYO HE TIC OMOITNOES. ALTA TO OTOPACIOTIKE UETPO
eaiveror vo cvvéBoiav oTov KaOnovyaoud Tov emevoutdv, kabmg 1060 ot
ayopég HeTOY®V OG0 Kol Ol oyopés oporoyov twv Aeydpevov PHGS
(IToptoyahia, Itario, IpAavoio, EALGOa, Iomavia) aviédpacav onueidvovtog
onuovtiky avodo. Eveo ta pétpa Ponboldv avoueifora oty Gueon
OVTILETOMION TOV TPOPANUOTOS PEVOTOTNTOC KOL HELOVOLV TOV Kivouvo
eEhdmlwong G kpiong, ot pecompdbecueg mpokAnocel eEuylavong TV
ONUOCI®V OTKOVOUIKADV OEV £YOLV OKOUN OVTIUETOMIOTEL Kot givol mbavd va
ouveyiocovv vo TPoKaAOLY aoTdOELn OTIG 0YOPES, 1W0Img OGOV APOPd T KPOTIKA
OuUOAOYOL.
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210 mA0iGl0 TOV €nevovoemV otabepol glcodnpatog, eakoiovboldue va
TPOTYOVE ETOUPIKA OHOAOYO OAVATTUYUEVOV OyOP®V, TO. 0Toio cuveyilovv va
TPOCPEPOLY €VAY EAKVOTIKO GLUVOLOCUO PBEATIOUEVOV POCIKOV OIKOVOUIK®V
peyeddv, KaAmv podv Kol EDA0YO KOAMY OTOTIUNGEMV.

Alotnpodpe HeTplog YOUNAOTEPES EMEVOVCELG GE LETOYEC GE GYEON LLE LETPNTA,
Kol TOVTO Yo Té€ooeptg Adyous. Ilpdtov, ot ayopég petoymv umopel va deyxbotdv
mECES, €ov TO KEPOM OV ovTomokpllovv oTIC TPocdokieg, KaODS ot
npoPAréyelc Tov avaivtdv yuo to 2010-2011 napapévouy aic1dd0Eeg mapd v
vrotoviky {ftnon kot TV LymAn avepyle OTIG OVOTTUYUEVES OYOPEG.
Agbtepov, TOPAITL 01 ATOTIUNGELS OEV EIVAL ATOUTNTIKES, PPICKOVTOL OTULOVTIKA
TOvVO amd T EAKVOTIKA emimedo Tov TP®TOL TPYvou tov 2009. Tpitov, Ta
TOKETA LETPOV ONLLOGIOVOUIKNG MTOTNTAG, OTTMC OWTA TOL OTOLTOVVTOL Y10 TV
OTOKOTAGTOOT] TWV ONUOGIOVOUIKAOV EALEUUATOV 0 Y®pes O 1 EALGSa,
pmopel va €xovv ®¢g amotéAespa v emPpdovvon ¢ avdmtuéng Kotd To
devtepo  e&aunvo tov  €tovg. Tétaptov, M VOUICHATIK] GUGOLYEN  OTIC
avadvopeves ayopéc umopet va kabvotepnoet Tov pubud g avamTuéng Kot vo
EMNPEBoEL TIG TAYKOCUIEG ayOpEC. L2¢ €K TOVTOV, OLTNPOVUE TNV TPOTIUNGN
HOG YL OUUVTIKOVG TOUEIG 6 OYE0MN HE KUKAKOVG Kot PN UOTOTICTMOTIKOVG
TOElG, KaODG T0 6TabePOTEPO TPOPIA KEPOIDV TOV ETAUPELDY TOV CUVLVTIKMOV
TOLEMV EIVOL TTO EAKVGTIKO GTOV TOPOVTO OLKOVOLKO KUKAO.

[pwtéTVTo

Hindsight Review

Equity market performance was mixed over the first quarter of 2004,
ranging from flat or slightly negative in Europe and the US, to very positive in the
case of Japan and the emerging markets.

The terror attack in Madrid on 11/03/04 provided a major test of investor
sentiment and market performance. Combined with concerns over the strength of the
global recovery and corporate earnings growth, the attack put pressure on equity
markets. In particular, weak figures in March for US economic newsflow on industrial
production and leading indicators such as the ISM survey.

Outside the US, the economic picture was generally positive. In Asia ex
Japan, growth continued to strengthen with domestic improvements in many countries
adding fuel to the export-led boom. In Japan, economic figures were encouraging,
with evidence of domestic improvements emerging.
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In the UK, economic growth was healthy. However, the Bank of England
raised Interest rates in February in order to cool consumer borrowing and surging
house prices. Meanwhile, the recovery in Continental Europe remained weak and
leading indicators began to deteriorate towards the end of the quarter.

The corporate sector saw a pick up in merger and acquisition activity. The
hostile bids for the media company Disney in the US and for the pharmaceutical
company Aventis in Europe were the most prominent examples. Corporate earnings
announcements for 2003 met or beat expectations. There is, however, concern
about how sustainable current earnings growth rates are. Although growth rates are
expected to remain positive, the market considers that the peak in acceleration may
have already been seen.

Sectors that were at the forefront of the rally, such as technology and
materials suffered a setback during the quarter. Investors became worried about
valuations against the backdrop of a possible decline in earnings momentum.

Bonds outperformed equities. The terror attacks lowered investors’ risk
appetite and increased demand for safe-haven investments. In the US, weak
employment data meant that expectations for US interest rate increases were pushed
back to late 2004. This supported government bonds.

On a currency level, the US dollar regained some ground against the euro.
Meanwhile, sterling hit an 11 year high against the US dollar mid February.
Investors were attracted to the British currency due to the rising interest rate
environment.

Merdopoocua

Avaokonnon

H am6d001 TOV YpNUOTICTNPLOKAV AYOPAV ERPAVIGE MIKTY] £IKOVA KOTQ TO TPAOTO
tpipnvo tov 2004 Kopovopevn omd VIOTOVIKN 1 EAAPPOS apvntiky oty Evpdnn kot otig
HITA ém¢ molv Oetikn oty lamwvia kot 671G avadvoueveg oyopés.

H tpopoxpatikn eni@eon otn Madpitn otic 11/03/04 amotédece onuavtikny dokyocio yio
TO €MEVOLTIKO KAl KO TNV odd00T| TOV 0yopdv. X& GUVOVOGUO UE TIC OVNOLYIES Yo TN
otabepdmTa TG deBvoug avakapyng kot Ty avantuén g KEPOOEOPINS TOV ETALPEIDV, M
enmifeon avt elxe apvnTikd avtiktomo otig ypnuotayopés. o cvykexpipéva, to acbevn
peyédn tov Maptiov ywoo v amacydinon otig HITA tpogoddtmoov Tig avnovyieg tov
EMEVOLTAOV Yo pion «avakapyn yopic véeg 0éoelg epyaciogy mapd Tic evOappLVTIKEG
owovoukég ednoelg v tig HITA, avagpopikd pe tn fropunyovikny mopaywyn, Kot tn fertioon
OV gueAvicay Ogikteg Tdoe®V Om®G 1 €pevvo Tov IdpdpoToc Yy TN Awyeipion g
ITpoopopdc (Institute for Supply Management — ISM).

Extég HIIA, n owkovopiki £1kOva NTav 6€ YeVIKEG Ypoppés OeTucn. XTiG 0o10TIKEG YDPES
extoc ™m¢ lamoviag, n avamrtoén eEaxorovdnoce va evioyvetar. Ot Oetikég e€eliéelg oTig
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EYYDPIEG OIKOVOUIEC TOAADV Yopdv otnpifovv mepartépm tnv avdamtuén mov Paciletol og
onUavTiko Pabud otic eoywyéc. v larmvio, To 0IKOVOIKA HeYEON NTav EVOOPPLVTIKA, LE
™V epedvion evoeiewv yuo BEATIDOELS OTNV EYYDPLO OLKOVOLLIA.

Y10 Hvopévo Bacilero, 1 owkovopkn avartoén 1ftav otadepr). Qotoéco, n tpanelo g
AyyMog avénoe ta emtokio tov Oefpovdplo TPOKELWEVOL VO GUYKPATHGEL TO VYOS TMV
KOTOVOADTIKGOV davei®V Kol TNV HEYAAN Gvodo oTic TG Tov Kotokiov. Katd to id1o
SloTNUa,, 1 AVAKaYT TNV NAEPOTIKY] EvpOrn TapépReve vrotovik] Kol ot 0O1IKOVOULKOL
OelKTEG APYLOaV VO DTTOYWPOVV TPOG TO TEALOG TOV TPLUNVOV.

O 1topéag TV EMYEPNOED®V TOPOLGIOCE GOENON 6TIC dPASTNPLOTNTES 66OV dPOPa TIS
oVY@VeELoELS Kol Tig gEayopés. XapaktnploTikdtepa mapadeiylato tng Téons avtig NIV
ol TPOcPOPES eMBETIKNG Eayopds TG eTapiag pécwv evnuépmong Disney, otic HITA, kot
mg etoupiag @apudkov Aventis, oty Evpomn. Ov avokolveOoelg yio To KEPON TOV
gTopelov, Yo 10 2003, avramokpiOnkav oTig mTPooookieg 1 T vaepéfnoayv. Ymdpyet,
®0THG0, avnovyio Yo T0 Katd mOcov pumopovv va dtatnpnBoiv ot tpéyxovieg pvbuoi adénong
TV KEPOMV. AV Kot ot puBuol avénong g kepdopopiag avapévetar 0Tt Bo mopapeivovy
OeTicol, 1 ayopd ekTiud 6Tt awtoi pudAlov dev Bo TopapEivovy 6€ TOGO LYNAA emtineda.

Topeic mov mpwTocTdoncaV TNV AHENCT] TOV KEPODV, OTMS 0L TOUEILS TNG TEYVOAOYINS KOL
TOV TPAOTOV VADV, DTOYOPNGAY KoTA TN dtdpKeln Tov Tpiivov. Ot enevdvTég apyloay va
OVNOLYOVV Y10l TIG TPOOTMTIKES TOV TIUAV TOV HETOYOV evoyel g mbavig peimong twv
pLOU®V HENONG TV KEPIDV.

Ta opdroya mapovciacav VYNAITEPES 0m0000€ls amd TiG petoyéc. Ot TPOLOKPATIKEG
embécelg meplopioay TV Tpodupia TV EXEVOLTMV Y10 TNV avOANYT ploKOV Kol avéncav
{on v aceaieic torobetnoelg. Xtig HITA, ta acBevi peyén v v anacyoinon eiyoav
®C ATOTEAEGLOL O1 TTPOGOOKIES Y10, AVENGEIS GTO, CLUEPIKAVIKG EMLTOKLIN VO, LETOTEDOVV TTPOG TO
téAog Tov 2004. H e£€MEn avth otpiée ta kpatikd opoAoya.

Y eninedo VOLUGUATOV, TO CUEPIKAVIKO d0LAPLO UVEKTIGE KATOL0 U0 TO YONEVO £60.(Q0G
évavtt Tov gup®. Eviopetodd, n Apa Ayyiiog éptace oto vynrotepo eminedo tov 11
TEAEVLTALOV ETAOV EVOVTL TOV OUEPIKAVIKOV doAapiov ota pésa Pefpovapiov. To Ppetaviko
VOGO, TPOGEAKVOE ETEVOVLTEG AOY® TN SLOPAIVOUEVIC TAGTC 0OENONG TV EMLTOKIWV.

IpwtéTVTO
THE PARTIES AGREE as follows:

1. INTERPRETATION

1.1.In this Agreement:

'Agreement”’ means this agreement including the schedules to
this Agreement, all as amended, varied or
supplemented from time to time;

""Business Day"" means a usual working day, other than a Saturday
Or Sunday, in the canton of Zug, Switzerland,;

""Effective Date" means 1 May 2007;
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11 AMENDMENTS AND VARIATIONS

This Agreement may not be amended or modified orally and no amendment or
modification shall be effective unless it is in writing and signed by the authorized
representatives of each of the Parties.

12 APPLICABLE LAW

This Agreement and any dispute or claim of whatever arising out of or in
connection with it is to be exclusively interpreted in accordance with and
governed by the law of England and Wales, without giving effect to its rules on
conflicts of law.

13 JURISDICTION

Any dispute between the Parties whether resulting from a claim in contract, tort
or otherwise or any other claim or any other claim or controversy which may
arise out of or in connection with this Agreement or the breach, termination or
invalidity thereof shall be finally and exclusively settled by arbitration by three
arbitrators in London under the UNCITRAL Arbitration Rules in force at the start
of the arbitration proceedings. The appointing authority shall be the International
Chamber of Commerce. The language of the arbitration shall be English

14 ENTIRE AGREEMENT

14.1. This Agreement constitutes the whole and only agreement between the
Parties relating to its subject matter and supersedes and extinguishes any other
agreement, document or pre-contractual statement relating to the same subject
matter.

14.2. Each Party acknowledges that it has not relied upon any ore-contractual
statements in agreeing to enter into this Agreement.

14.3. Except in the case of fraud, no Party shall have any right of action against
any other Party arising out of or in connection with any pre-contractual statement
except to the extent that it is repeated in this Agreement.

14.4. For the purposes of this clause, "pre-contractual statement” includes but is
not limited to any agreement. Undertaking, representation, warranty, promise,
assurance. Arrangement or draft of any nature whatsoever, whether or not in
writing, relating to the subject matter of this Agreement and which is not repeated
in this Agreement made by any person at any time before the date of this
Agreement.

Merdopoocua

TA XYMBAAAOMENA MEPH XYMO®QONOYN ta akorovOa:
1 EPMHNEIA

1.1 Xty mapovoa Zoppacn oc:
«oupacn» VOEgiTaL 1 Tapovoa GUUPOCT) GUUTEPIAAUPAVOUEVOV TMV
TOPOPTNUATOV TOV EMGVVATTOVTOL GE OVTNYV, OTIWG

TPOTOTOLOVVTOL 1] GUUTANPOVOVTOL KOTE Kopovg

«Epydown uépay voeitar n cuvidng epydoun pépa, ktdg Tov Zappdtov Kot
¢ Kvprakng, oto kavtove Zug, otnv EAPetior

57



«Hpuepounvia évapéng toyvocy voeitor n 1" Mdiov 2007¢

11 TPOITOIMOIHZEIX KAI AIA®OPOIIOIHZEIX

H mapodoo XZouPoacn dev umopei vo tpomomoinbei 1 vo Swopopomoindel
TPOPOPIKE Kol Kapio Tpomomoinon 1 01apoponoinotn dev eival OTOTEAEGUATIKY|
gdv dev €xel mepPAndel Tov £yypago TOTO Kol OeV EYEL VTOYPOPEL OO TOVG
€E0VG1000TNUEVOLG OVTITPOCHTOVG AUPOTEPOV TOV ZVUPBUAALOUEV@V.

12 E@APMOXTEO AIKAIO

H mapovoa Xopufacn kot toxdv dapopd M a&imorn omolncdmote UoNG TOL
TPOKVLTITEL amd N o€ oyxéon uHe ovtyv Ba epunvedovior kot Bo Siémovion
amoKAEoTIKA amd to dikato g AyyAiog kot g Ovaiiag, yopig va tifevior oe
EQAPHOYT| OL KAVOVES 1010TIKOV d1eBVOVG dtkaiov Tov ev Ady® dtkaiov.

13 AIKAIOAOZXIA

Toyov dapavia petaéd tov Zopporlopévov Mepmv gite TpokOmTEL 0d
ovppartikn M eEoovufotikn a&ioon 1 GAAOG TmG, 1 0o TVYOV GAAN aioon 1
Slp®via ToL glvat SuvaTOV VoL TPOEPYETAL A0 1| CYETIKA LLE TNV TOPOVGOL
XOpupaon f and mapdPaocr, AnEn N axvpotnTa avtng Ba drevbeteitat opioTikd Kot
OTTOKAEIGTIKG e dtotnoia omd Tpelg d1outnTég 6T0 AOVOivVo GOUPOVA LLE TOVC
Koavovec Avtnoiog UNCITRAL 6ntmg ioydouy katd v évapén e StontnTikig
dwdikacioc. H apyn dopiopod tov dtoawtntadv givor to Aebvéc Eumopikd
Empeintmpio. H yAdooa die€aymyng tng dadikaciog otontnoiog Oa ivat ta
OYYAIKA.

14 ENIAIA XYMBAXH

14.1 H mopovca ZouPactn anoteAel T GUVOAIKT Kot Hovadikn couPoacn pnetaly
TOV LEPDV GYETIKA LLE TO OVTIKEILEVO TNG KO LITEPIOYVEL Kol KOTOPYET
omoladNmote AN cOUPaoN, £yYpago 1| TPOGLUPATIKY SNAMGN GYETIKA LE TO
010 avtikeipevo.

14.2. Ké&Be copporiopevo pépog avayvopilel 0Tt dev PaciotnKe o€ omolodnmoTe
TPOCLUPATIKN SNAMON TPOKEUEVOD VO GUUPMOVIGEL VO, GUVOYEL QLTI TN
GLUO®VIaL.

14.3. Extog amd v mepintmon andng, Kovéva amd ta Zopforlopeva Mépn dev
OKo1ovTAL VO, OCKNOEL Oy®YN KoTd Oomoovdnmote GAAlov pépovg m omoio
TpoKkvuTTEL amd M oyetileTon Pe OmoldNTOTE TPOSLUPATIKY dNA®ON, EKTOG OV
ot emavoloufavetol otny mopovceo Toupfacn.

14.4 Thwa tovg okomovg tov Tapdvtog Gpbpov M «pocvuPatikny SNAmon»
TEPIAAUPAVEL EVOEIKTIKA OTOLOONTOTE CLUPMVID, AVAAYN VIOYPEMONGS, SNA®OT,
gyyomen, vmocyeon, owPefaicnon, pOiOwon N mpooyédio omolacdmote PHONG,
glte oe &yypaen Hopen &ite Oyl, MOV OQEOPE TO OVTIKEIUEVO TNG TOPOVCOG
ovupaong kot to omoio dev emavorapuPdveror €d® kol SlatvmdOnke omd
0TOL0ONTTOTE TPOGHOTO, OTOLUONTOTE GTIYUN TPV TNV NUEPOUMVIC TN TapoVoag

YHupaonc.
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IpwtéTVTO

Herbalife
Nutrition

Nonprofits in a COVID-19 World:
Engaging Stakeholders in Times of Crisis
By Jenny Perez, Executive Director, Herbalife Nutrition Foundation
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The ability to quickly adapt to change is a key aspect of running any successful organization.
However, in times of crisis, that change can often come quicker than the organization and its
stakeholders could imagine. Unfortunately, for nonprofit organizations and their beneficiaries,
the COVID-19 global crisis has drastically changed the world. The need in our communities
is greater. However, the opportunities for raising much needed funds have been hampered by
social restrictions. So how does a nonprofit organization kee their donors engaged in times of
crisis?

Communications

Communicating with our stakeholders is an integral part of telling our story. In a normal
operating environment, we share with people who know us and those who don’t, who we are
and what we do. We explain our challenges and needs, and we celebrate our successes with
thanks to donors for their collective support.

But our story, much like the operating environment, has now morphed. We have quickly
recognized the need to change how and what we communicate. We understand that donors are
being bombarded with information about all the current needs in our society. So rather than
get lost in the noise, we are finding a balance of increasing communication without being
overwhelming, through impactful storytelling — where donors can clearly see the need and the
impact of their donation. And, we are adjusting the way we raise funds, while continuing to
lend support to the organizations that have been part of our flagship program.

We also understand that there are many who will undoubtedly rise to the occasion, even
before we can ask for a helping hand. And for that, we are grateful.

Technology

Our focus at the Herbalife Nutrition Foundation is simple and globally unifying — help bring
nutrition to children and families in underserved communities around the globe. So, with
donors spread throughout the world, engaging with them can sometimes be a challenge, but
that is something we’ve adapted to, and now relish in that global reach.

The challenge we are facing today as a result of Covid -19 is that we are an event-driven
organization that raises 90% of funds from events, to one where events have been eliminated.
So, since we are limited on the ability to host events and gatherings, and failing our
communities is not an option, we must adapt and move forward.

Thanks to technology, we found a way to offer peer-to-peer fundraising tools that allow those
who want to help, to create their own fundraisers. Donors can share heartwarming videos
about why the cause means so much to them. They can inspire others by snapping photos of
their outreach. Without social media, it would be much more difficult to bring a global
audience together, to share in our collective work and our reach, helping so many along the
way.

Teamwork Makes the Dream Work

English poet John Donne famously wrote, "No man is an island, entire of itself; every man is
a piece of the continent, a part of the main.” These words are evident in the way people have
come together to support each other in these critical times, and the way organizations have
stepped up or partnered with others to lend a hand to those in need.

Our partner organizations around the world are doing amazing work and setting examples of
how adaptation in times of crisis can be done right — from changing the way they operate
daily, to offering services to more than children. For example, SOS’s Children’s Villages is
working to educate and reduce the spread of Covid-19, offering psychosocial support and
alternative childcare in developing countries. Other organizations like Heart of Los Angeles
(HOLA), are helping provide meals to children and families who otherwise would go without,
while also working to provide adequate technology to students who are now studying from
home.
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This is who we are and what we do. We adapt and we overcome. We use technology to help
us to tell our story. And our story will be shared again and again, helping us not only to raise
awareness, but allowing us to collect funds that will make an impact in the lives of children
and families, all around the globe.

Meragpaopa

‘Eppinpa
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Herbalife

Nutrition

Mn kepdockomkoi opyavicpoi etov kopo Tov COVID-19:
AT POVTOG TO EVOLAPEPOV TOV VTOGTIPIKTAV GE TEPLOOOVG KPiong
Tng Jenny Perez, executive director, tov Herbalife Nutrition Foundation

H woavotnta ypnyopng mpocapoyng otig aAlayEg eival pia Bactkn oy g Aettovpyiog
Kkd0e emTuNUEVOL 0pYaVIGHOD. Q6TOC0, 08 TEPIOOOVG KPIoNE, CLTH 1 dAAAYT| UTopel cuyva
va épBet ypnyopdtepa am’ 6Tt B pTopovcE Vo PAVTOCTEL O OPYOVIGHOG KOl TO EVOLOPEPOLEVQ
LEPT. AVGTLYMG, Y10l TOVG L KEPSOCTKOTKOVG OPYAVIGHOVS Kot 060VG déxovTan T fonfeld
ToVG, N Taykosua kpion COVID -19 dAlaée dpapatikd Tov kocpo. H avaykn tpoceopdg
oV Kowotnta gival TAéov peyaAidtepn. QoT1060, 01 SUVATOTNTES Y10 GUYKEVIPOGT] TOV
avayKaiov Topmv £0VV TEPLOPIOTEL AOY® OO TO LETPOL KOWVMVIKNG 0TOGTOGLOTOINGTG.
A0IoV, TOC £vag UN KEPOOGKOTIKOG OPYaVIGHOG utopel va cuveyilel va dtatnpel to
EVOLLPEPOV TV YOPNYDV TOL GE TEPLOOOVG KPIomG;

Emkowovia

H emowvovia Le ToUg VTOCTNPIKTES LOG EIVOL OVGLOGTIKN Y10 TN LETAO0GT TOL UNVOUATOSG
Hog. Xe va mePPAAAOV TOL AELTOVPYEL KAVOVIKA, WIAGLE Y10 TO TO10L EIUAGTE Kol T KAVOVUE
7660 pe avOp®TOVE oV Hog Yvopilovy 0G0 Kol LE EKEIVOLG TOV deV oG Yvopilovy.
E&nyovpue 11 TpoKANGEIS TOL £(OVUE VO AVTIETOTIGOVE KOl TIG AVAYKES LLOG EVAD
Y10pTdLOVE TIG EMTVYIES HOG EVYAPIGTAOVTOG TOVG YOPT YOS LG VIO T1] GLAAOYIKH TOVG
vrooTNPEN.

Opowg, avtd mov BéAovpe va Tovpe Kot 10 TePPEALOV 6TO 0010 AEITOVPYOVLE EYOVV TAEOV
0AAGEEL. ZVVEONTOTOMOALE GO TV TPMTY OTIYUN OTL €ivotl va 0AAAEOVILE TO TTEPLEYOUEVO
Kot Tov TpOmo emkovmviog pog. Katavooipue 6t ot yopnyoi pag BouPapdiCovror pe
TANPOQOPIES OYETIKA LE TIC TPEXOVGES OVAYKEG TIG Kowvmvies pog. Emopévag, avti va
xo0oOUE HEGH GTOV OPLLOYDO TV TANPOPOPLOV, TPOCTAOOVLE Vo fpodiLe o 1coppoTtio
aLEAVOVTAG TNV EXKOVOVIO HOG ¥®PIG OU®S Vo YIVOLOoTE LITEPPOAIKOL, LEGH TNG LETABOOTG
EMOPACTIKAOV UNVOUATOV — TTOV EMLTPETOVY GTOLG YOPT YOV va dovv Egkdbopa TV
avaykoldTnTa Kot Tov avtiktomo g dwpedg Tovs. EmumAéov, mpocsapuolovpe Tov tpomo
GLYKEVTP®ANG TOPWV, VD GLVEXILOVILE VO TOPEXOVE VTOGTNPIEN GTOVE OPYOVIGHOVG TTOV
€YOLV OTOTEAEGEL HEPOG TOV KEVIPIKOV HOG TPOYPALLUOATOG,

Kotavoovpe eniong 6Tl vapyovv ToAroi Tov 0o TpoGTPEEOVY VUL GUVEICREPOVY GTNV
KGALYM avaykav, akoun Kot tpy Tpoidpoovpe va {nthcovue Bondeta. Kat yio tnv Tpobuuia
KOl TNV TPOCPOPE TOVS OVTH TOVG EVYVOLOVOVLLE.

Teyvoloyia

¥10 Herbalife Nutrition Foundation emikevipovopacte og £vay omAd 6KOTO TOL LAG EVOVEL
OAOVC — TN COGT SLOITPOPT] TALSIDOV KO OIKOYEVELDY TTOV (OVV GE VITOEELANPETOVUEVES
KOWOTNTEC 6€ OA0 TOV KOGLO. 'ETO1, [1e TOVG Yopnyoug Log Tov Ppickovtol 6 OAL To WAKN
KoL To TAATN TNG YNG, 1 oAANAemidopaon pall Toug umopel pepicés popeg va, amoteAel
TPOKANON, CALG VTO €Vl KATL LE TO 0010 EYOVE TPOCUPUOCTEL KOt TAEOV amoAapfdvove
o€ TNV TaykOG o epPéreta.

H npdxinon pe v onoia epYOLOGTE OVTILETOTOL GUEPO MG OTOTEAEGLLO TG VOGOV TOL
Covid — 19 o@eiletar 010 Yeyovog Ot gipaote £vag opyaviouds mov Paciletor oty

S0P YAVOOT) EKONADCENDY HECH TV OTOIMV GLYKEVIPOVOLUE TO 90% TV TOPOV Hog — Kot
OLOVOOLLE [oL ETTOYT GTNV OToio deV Umopel vo dtopyavmbel kapio ekdnimon. Emopévag,
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0OV 01 SuVATOTNTEG oG OGOV ApOPd TN S10PYAVMOT EKONAMGE®V Kol cuvadpoicewy Exovv
TEPLOPLOTEL, KO TO VO, GTOUATHOOLVLE VO, oTNPILOVE TIG KOWVOTNTESG TTOL LLOG EYOVV OVAYKT)
Ogv amoteAEl EMAOYT, TPEMEL VO TPOGAPUOGTOVLE OTIC VEEG GUVONKES KOl VOL GUVEYICOVLLE.

Xapn otnv texvoroyia, £xovue Ppet epyalrein Yoo GLYKEVIPOOT TOPWV peer — to peer, Tov
eMuTpénovV o€ 060VG embupoBv va fondncovy va dnuovpyohv Tovg d1kos Tovg epdvoug. Ot
YOPNYOi UTOPOVV VO, KOVOTOUGOVY GUYKIVITIKG Bivieo Tov €£nyodv Yol 0 6KomdS ouTog
€Y€L TOCO UeYAAN onpacio yio ekeivoug. Mmopovv, niong, va EUTVELGOLY GALOVG,
ONUOGIELOVTOS PMOTOYPAPIES TOVL ATOTVTIMVOLY TO EVPOG TNG dpdong Tovg. Xwpig ta social
media, Oa oV TOAD o 60oKOAO Vo ameLBLVOOHLE 6TO TAYKOGLO KOWVO Y10l VL
wpoPaiiovpe T0 GLAAOYIKS Epyo Kot TN dpdion pag, mov ayyilel Tdoa TOAAG dTopia.

H Opadwu] gpyacio kaver 10 ad0vaTo dvvaTd

O gupémg yvwotdc Ayyrog mointig John Donne ypaye to mepipnuo «Koavévag avBpwmog dev
elvat, axéprog povoydg tov. Kabe dvBpomog amotedet Eva koppdtt g nreipov, £va KOpUATt
g otePdg». To vOMua TV oTiy®Vv outdVv givol EVOEIKTIKA TOL TPOTOV LE TOV 0TO{0 01
avBpomotl evabniay yio va vtootnpifovv o £vag Tov GAAOV G€ OVTEG TIC KPIGIUEG OTIYIES Kot
07O ™G Ol OpyavicHol avérafav TpwTofovAieg | TPOYDPNCAY GE GCLVEPYATIES LUE AAALOVLS Y0l
va fonBnocovy avtodc Tov OGOLG EYOVV AVAYKT).

O1 MKO pe toug omoiovg cuvepyalOUAOTE G° OAOKANPO TOV KOGHO KAVOLV EEAPETIKT
OOVAELY KO OTTOTEAOVV TAPADELY LA Y10l TY] GMOGTY TPOSAPUOYT O€ TEPLOGOVS Kpiong — amd TNV
oAl TOV TPOTOV LLE TOV OTTOI0 AELTOLPYOVV KAOMUEPIVE EOC TNV TPOSPOPE VINPECIDOV Kol
o€ AAAEG opddeg ekTOG amd To Toudd. ' mopdderypa, o madikd yopid SOS emitelodv
ONUOVTIKO £pY0 OGOV 0popa TNV eknaidevon Kot T Helmon g eEdmimaong tng vosov
COVID-19, mpocpépovtag Yuyokovmvikn DTOGTAPLEN Kol EVOALOKTIKES ETIAOYEG Y1 TN
QPOVTIdN TOV TaLdIDV 6€ OVATTVEGOUEVES Ydpec. AAlot MKO énmg o Heart of Los Angeles
(HOLA), cuuparrlovy otny Topddoon YELUATOV 6€ Todid Kot OIKOYEVEIEG TOV VIO
dtapopeTikég cuvinkeg B otepobVTAY, EVD KOTAPAAALOVY TPOGTADEIES Y10l VO TAPEYOLY TNV
amopaitntn teyvoloyia o pobnTEC TOL TP PLEAETOVV OO TO OTITL.

Avtol gipaote kot avtd kdvovpe. Ilpocapuoldpaocte otic cuvOkeg Ko Eemepvipe Kabe
ducoKoAia. XPNGUYLOTOIOVUE TNV TEXVOLOYIL Y10 VO LETOOMGOLLE TO pRvupd pag. Kot to
pivopd pog Ba kotvomomBei Eava kot Eavd, Bonddvtog pog oyt Hovo va vaicHnNToTo GOV E
TOVG GAALOLC, GALG KOl VO GUYKEVIPDOCOVLE TOPOLG TOL Bl PG EMTPEYOVY VO KAVOLLLE TN
dtapopd oT1¢ {0éG TV TOdLMY KOl TOV OIKOYEVELDY OV TO £OVV AVAYKN G€ OAOKAN PO TOV
KOGLO.

IpwtéTVTO
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Snack Smarts: Raise Your Nutrition 1Q

By Simon Sum, DCN,RDN,ACM-CPT, FAND, Director of North America Scientific Affairs,
R&D at Herbalife Nutrition

The good news: nearly 90% of consumers read nutrition labels. The bad news: people don’t
always understand the vital nutritional terms on labels. Nutrition 1Q is critical to supporting
healthy eating habits and reducing the risk of chronic disease. For example, according to The
International Food Information Council Foundation, nearly two in three people have heard of
nutrient density, but far fewer can explain what it means. And while many consumers now
understand that protein is a vital addition to meals, they are less picky about their protein
when it comes to snacking.

First, let’s first review why protein is critical to our daily diets, Proteins are essential
macronoutrients that help to maintain our immune systems and build muscle, bone, skin, and
hair. Without consuming the appropriate amounts of protein, you run the risk of missing out
on these essential functions. Eventually, that could lead to problems, such as loss of muscle
mass, failure to grow, weakened heart and lung function, and even early death. Available
evidence indicates that it’s quality of protein (or the protein "package"), rather than the
amount of protein that likely makes a difference for our health.

Nutrient density is the measure of how much nutrition you get per serving or per calorie
eaten and vital to achieving a nutritious diet. When choosing between two food items with the
same calorie amount, one food choice can provide your body with the protein, fiber, healthy
fats, vitamins, and minerals we need every day. In contrast, another option may provide
empty calories from sugar and saturated fat with no other significant nutritional benefits.

Snacking often gets a bad rap because many options are loaded with sugar, saturated fat or
excessive salt. And the food industry has responded to this challenge with endless "low sugar"
and "low sodium" snacks — but that does not mean that the nutritional benefits are increased.
The next evolution in the quest for better — than snacks has come in the form of protein
labeled options. But while protein is good, not all protein snacks are created equal, and
consumers may end up with a food solution that sounds healthy but is not.

One of the challenges with finding nutrient rich snacks is that until recently, there was no tool
available for health professionals or food manufacturers to determine the nutrient density of
protein snack products. Working with a team at Herbalife Nutrition, we created an index to
identify the comprehensive profile of nutrient rich protein snacks. And the results were
illuminating for consumers wanting to grab a bite that satisfies their hunger needs but also
supports their desire for good quality protein snacks.

Our study, entitled "A modified Nutrition Rich Food Index to Assess Nutrient Density of
Protein Foods and Snacks" presented at last month’s American Society for Nutrition annual
meeting, demonstrated that good source protein food products are snacks with vitamin A and
D, calcium, and fiber. At the same time, consumers should also look for products with a low
amount of saturated fat, sugar, and sodium. A for calorie count- a healthy snack should be
100-150 calories to prevent hunger and maintain satiety before the next meal. So next time
you grab a jogurt, shake, or protein bar — don’t just count calories, but also the vitamins and
fiber to increase your healthy food options and raise your snacking 1Q.
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Metdopaopa
"E&urtva, Zvak: Avénote 10 dtatpoiké 1Q cog

tov Simon Sum, DCN, RDN, ACSM-CPT, FAND, Atevfvvtig Emtomnpovikdv Ynobéoemv e Bopeia
Apepucng, R&D ot Herbalife Nutrition

Ta kohd véa: oxedov 10 90% tov katovadnT®v S1oBalovy Tig ETIKETES STPOPIKNG
emonuovons. Ta Kakd véa: 01 KATAVOA®TEG 0EV KOTOVOOLV TAVTIOTE TN ONUACIO TOV
STPOPIKMY OTOlYEIWV oL ovaypdeovion oTic eTikéte. To datpopikd IQ esivan
Wwitepa oNUOVTIKO Yoo TNV €VIGYLOT VYIEWOV  SlOTPOPIKOV cuvnbsidv Kot
ovuPdirer oty peiowon tov ypoéviov tadncewv. o Tapdderypo, cOUP®VE UE TO
Tdpvpa Tov Atebvoivg Zopfoviiov ITAnpopopidv Tpoeipwv oyeddv 2 otovg 3 €xovv
OKOVOEL YlOL TNV TEPIEKTIKOTNTA G€ OpenTikd ocvoTaTiKd OAAL TOAAOL ArydTEpOl
umopovv va e€nynoovv t onuocio ™mc. Kot evd ol meplocdtepol KATAVIAWTES
KATOVOOUV TAEOV OTL 1| TPOTEIVY amoTeAEL amapaitnTn TPocHNKn ot YEOLATA TOVG,
Otav TPOKELTAL Y10 TNV EMAOYT TOL GVOK TOVG SIGTALOVY VoL TV TPOTIUGOLV.

Apywd, og emaveEetdaoovpe yati 1 wpoTEiv €ivol TOGO ONUOVTIKN Yoo TV
kaOnuepvn pag dtatpoen. Ot Tpwteiveg eivar facikd LoKpoOPENTIKE GLGTATIKA TOL
SLUUPBAAAOVY GTNV €VIGYLOT TOV OVOGOTOMTIKOV GUGTHUOTOS Kol OTr OOUNGCT TOV
HLU®V, TOV 0CTMV, TOV OEPUOTOC KOl TOV HOAAMGDV. XoPIG TNV KOTOVAA®OTN TNG
OTOPOATNTNG TOCOTNTOS TPMTEIVNG OATPEYETE TOV KIvOLVO va otepndeite owTég TIC
Bacwéc Aettovpyiec. Evdeyopévag, avtd Ba pmopovoe va odnynocel oe mpofanuata
omwg elvar 1 amoAew poikng paloc, M eAmg avdmtuén, n e€acBévion g
Aertovpyiog TG Kopdldg Kot TV TVELHOVOV aKoun Kot Tpdémpo Bdvato. Ta dtabécipa
otoryeia delyvouv OtL N TOWOTNTA TG TPAOTEIVIG ( 1] TOV «GLVOAOLY TMV TPWOTEIVMOV)
Kol Oyl M TOGOTNTO TNG TPWOTEIVNG Elval AVTO TOL EMPEPEL OAAAYEG GTNV VYEID LLOG.

[epiektikdmra o Opemtikég ovoiec eivor o degiktng péTpnong tov Opentikmv
GLGTATIKOV OV TPOGAQUPAvVETE ovh pepida 1 avé Beppida TOV KATOVOADVETE KOt
elvanl amapaitnto av 0éAete vo akolovdnoete pa Opentikn datpoen. Otav Exete va
emAéEete avapeoa og 600 €idn Tpoginmv pe v idto Beppdwn a&ia, to £va amd avtd
EVOEYOUEVMC VO TTPOGPEPEL GTOV OPYOVIGUO GOG TPWOTEIVEG, QUTIKES Tveg, KOAX
Mmapd, Prropiveg Kot HETOAAKA oTotyela mov ypelaldpacte o€ KaOnuepwv Paomn evod
avTIfET®MG N GAAN emA0YN Umopel va 6ag TPOoSPEPEL LOVO Keveg Bepuideg amd Chyapn
Ko Kopeopéva Amn yopic kavéva GAA0 onpavtikd Bpentikd 0pelog.

Ta ovak cvyvd evoyomotovviot enedn moAAG €& avtdv givar mhovcia ce Cayopn,
Kopeopévo, Amapd 1N vaepPfoikd oaAdti. Kor n Prounyavie tpooipmv  €xet
avtomokpel oe v TV TPOKANGT HE OUETPNTO GVOK TTOL SBETOVY «UELWUEVT
TEPLEKTIKOTNTA € (Aapn» KOl «UEIWUEVT] TEPLEKTIKOTNTO GE VATPLO» - OUTO OU®G
dev onuaivel 6tL £xovv awénbet ta dtotpoPikd o@éAN mov mpocseépovv. H emdpevn
eEEMEN oty avalntnomn KoAOTEP®Y OVOK €lval Ol EMAOYEG HE ETIKETEG ONUAVONG
npwteivng. [Tapdio mov N tpwteivn Bempeitor Kadd Bpentikd cuoTaTIKG OEV givart OAa
T0L OVOK TPOTEIVING TO 1010 Kot givol mOBavO o1 KaTtavadmTéG vo. KATaANEOVY GE pia
JTPOPIKN EMAOYN OV UTOPEL VO AKOVYETOL (O VYLEWVY OAANL GTNV TPOYLOTIKOTNTO
va unv stvat.

Mio amd T1g mpokAncels mov avietomilel kovelc xotd v avalntnorn ovok
TAOVGIOV 68 OPENTIKE GLOTOTIKG givol OTL PEYPL TPOCPOTO OEV LVIPYAV EPYOAELN
Swbécia PO TOVG EMAYYEALOTIEG VYEING 1] TOVG TOPAYWYOLS TPOPIUWV Yo TOV
TPOGIOPIGUO TOV OPENTIKOV CLGTATIKAOV TOV TPMOTEIVIKMOV GVOK. ZuvePYaLOUEVOL LE
pio opdda g Herbalife Nutrition dnpovpyncape évav 0giktn TPOGOHIOPIGHLOD TOL
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OAOKANPOUEVOD TTPOPIA TV TAOVoI®V GE OPENTIKE GLGTATIKA TPMTEIVIKOV GVOK.
Kot ta amoteAéopato dtacapnviCovtal yio Tovg KatovaloTeg eKeivovg Tov BEAovY va
KOVOTIOOOVV TNV TEvaL TOLG 0AAG Kot TV emiBupio TOvS Yoo VYNANG TOLOTNTOG
TPOTEIVNG.

H peiétn pog pe titho « Tpomomompévog Aeiktng Tpogipmv Meyding Alotpopikig
Aé&iog yio tov Tlpoodopiopd g Ieplektikdmrag TV OpenTik®v ZUGTOTIKOV TOV
[Ipoteivikav Tpoeipwv Kol Zvok» Tov TOPOLGIAGTNKE GTNV £TNOLN. GLVESPIOGT TNG
Apepwcovikng  Etouplag  Awtpoeng (American Society for Nutrition) mov
TPOYLOTOTOWONKE TOV TPONYOUUEVO UNVO, £OE1EE OTL TPOPILOL TTOL OTOTEAOVV KOAN
myn TpwTeivng eivol to ovak mov mepiEyovv Burtapiveg A kot D, acPéotio ko
QLTIKEG tvec. Ty 1010 oTiyun, ot KaTavaAwTég Tpénet eniong va avalntobv Tpoidvia
HE YOUNAY] TEPLEKTIKOTNTO O KOpESUEVA Amapd, Cayopn kot vatplo. Ocov apopd
™V KoTapétpnon tov Oepuidov — €va vylewvd ovok mpémer vo, mepiéyxel 100-150
Oepuideg yuoo vo KoTomoAepd v aicnon g meivag Kot vo dtatnpet Tov Kopecud
péxpt to enduevo yevpa. ‘Etot, v endpevn eopd mov Bo emrééete Eva yiao0pTL, £va
poeMuo M pio. umapa TpTEivig — PNV voAoyilete amAmg Tig Oepuideg oAAd dwoTe
Baon emiong otic Prrapivec kot 611G ELTIKEG Tveg TPOKEWEVOL VoL OWENCETE TIg
EMAOYEG VYIEWVDV TPOPIU®V Kot TO doTpoPtkd oag 1Q.
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IIpwtéTVTO

July Customer Newsletter

Subject line: Your Monthly Supply of Healthy Lifestyle Tips — July 2020

Preheader: Discover our latest nutrition tips, fitness ideas and delicious recipe inspo

Tropical Coconut Mousse

Serves 4

Treat your taste buds to this deliciously tropical dessert that’s bursting with the
flavours of summer! It’s low fat, high in protein and quick to make.

Enjoy with a side of seasonal fruit or by itself in a bowl and a spoon for one!

Ingredients:

Method:

1 ripe mango

1 serving (15 ml) Aloemax or Herbal Aloe Concentrate Mango flavor
Y% a tin (200 ml) reduced fat coconut milk
4 servings (24 g) Formula 3 Personalised Protein Powder
1 serving (26 g) Formula 1 Banana Cream flavor

Finely grated zest and juice of 1 lime

1. Peel the mango and cut all flesh away from the stone.
2. Place the flesh in a blender and add the AloeMax/Herbal Aloe Concentrate
Mango flavor, coconut milk, Formula 3 Personalised Protein Powder, Formula
1 Banana Cream flavor, the zest and juice of the lime.

w

Blend well until smooth and thick.

4. Serve in glasses or bowls and top with grated lime zest.

Tip: Put the mixture in an ice cream machine for a scrumptious frozen dessert!

Per one serving*

Energy Protein Fibre (g) | Fat (g) Carbohydrates | Sugar ()
(Kcals) (9) (9)
122 8 1 5 12 11

* Only when prepared as instructed on the product label does our product deliver the

full nutrition benefits described on that label.
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Metadata description:

This summer it’s time to bring great flavours to every meal of the day. Summer
desserts are really in trend so check out this recipe for the perfect tropical dessert.

5 Chair Workouts to Try At Home

We all know that sitting down for long periods of time isn’t good for our bodies, our
posture or our wellbeing. With more of us working-from-home and not being in the
office as much, it can be difficult to stay in shape and exercise as much as we would
like to.

Squeeze these simple and effective exercises in between meetings, calls or tasks from
the comfort of your home.

Mini Triceps Dips:

Strengthen your upper arms with this simple but very effective exercise! Place your
hands at the edge of as chair, so that they’re shoulder — width apart. Slide your bottom
off the chair and hold yourself up with straight arms. Slowly bend your arms from the
elbows and go as low as you can, while keeping your back close to the chair. Push
yourself back up and return to the starting position. Repeat 20 times.

Y-Press:

Tone your way to stronger shoulders and a better posture with this desk-friendly
exercise. Start off by sitting at the edge of a chair with s dumbbell in each hand, up
near you shoulders, palms facing forward and elbows down at your sides. Straighten
your arms by moving them upwards and outwards, so that they form a "Y" shape with
your body. Return to the start position and repeat 15-20 times.

Chair Plank:

Sculpt and tighten your core muscles with this variation on a classic exercise. Start by
placing your forearms on a chair with your hands touching each other. Extend your
legs with your toes on the floor. Contract your abdominal muscles by pulling your
belly button towards your spine. Make sure that you maintain a straight line from your
head-to-toe without lifting or sinking your hips. Hold for 45 seconds and remember to
keep breathing!

Bulgarian Split Squat:

Say hello to stronger legs and tauter tummy muscles by doing some Bulgarian Split
Squats! Stand in front of a chair. Put your left foot on the chair behind you. Bend your
right leg at the knee until the left knee almost touches the floor. Keep your back
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straight with your hands on your hips. Straighten your right leg and go back to the
starting position. Repeat 20 times. Change legs. Put your right foot on the chair
behind you and do the same exercise 20 times.

Chair Sit-Up:

Sits — ups are a great way to strengthen your core, hip flexors and lower back! Start by
lying on your back and place your lower legs onto a chair. Put your palms on the back
of your head, so that your elbows are bent and pointing outward. Take a deep breath
in, pull your belly button in towards your spine and lift yourself up towards to your
thighs. Do this one smooth and steady motion, while keeping your calves and feet on
the chair. Lower yourself down to the floor so you’re back in the starting position.
Repeat 10 times.

Metadata description:

Trying to get creative with home workouts can be a challenge. For some new
techniques on toning and strengthening the body why not try using a chair! Here are 5
ways to so.

Design A Healthy Lifestyle Plan That Works for You

When it comes to getting fit and healthy, there are many factors that can contribute
towards your overall sense of wellbeing. From nutrition and rest, to stress levels, work
commitments, your genetics and more, these are just some of the many things that can
affect your personal results.

Becoming healthier and more active is a long-term lifestyle change and one that
requires you to commit to it every day. Start today by addressing smaller areas in your
daily life and try to change one habit a day.

Here are some tips to help you get started!

It’s All About Balance

The more active we are, the more important it might become to give our bodies an
adequate amount of nutrients, so that we can keep being the best version of ourselves!
This includes things like staying hydrated and eating well balanced meals on time.
Why not keep a journal of your daily nutrient and make weekly notes how you feel?

Make Sleep a Priority

Getting a good night’s sleep is a vital part of leading a healthy and active lifestyle. It
helps our bodies to rest, regenerate and recover from our daily activity. Try to sleep
for 6-8 hours a night and practice better sleep hygiene.

Snack Smarter
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Lots of us snack our way through the day, but many snacks tend to be low in nutrients
and high in calories! Snack smartly with healthier food swaps and versions of your
favourite snacks that will satisfy your cravings without the extra calories!

Take Stock of Your Week

It goes without saying that modern life can be stressful. Take stock of what happens in
your week and where your time currently goes. It could help you to discover hidden
moments of downtime that you didn’t know about before!

Reach For Your Goals

In many countries, the recommended daily amount of exercise is at least 30 minutes.
If you want to improve your current fitness level, you need to make time for it. Set
aside 45-60 minutes a day for you to warm up, exercise and cool down. For some
inspiration on where to start, check out these fun home workouts.

A Lifestyle Tailored To You

We are all individuals with different body types, who respond differently to exercise
and lifestyle changes. Centre your healthy and active lifestyle plan around what you
personally enjoy. Choose a time of day that fits your schedule for exercise and find
ways to incorporate good personal choices into your daily routine.

Check in With Your Emotions

The way we feel about ourselves can affect your energy level, effort level and results.
Boost your confidence by writing down your health goals, your feelings and say five
positive things about yourself every day. It will help you to stay positive about
achieving your goals: even on days when you go off plan.

Don’t Compare and Despair

It’s natural for us to compare ourselves to others. Being inspired by a friend’s
progress can be very motivating and encourage us to reach our goals, but, there’s a
fine line between feeling inspired and inadequate. Remember: you are a unique and
your personal progress is just that: personal.

Metadata description:

During stressful times, it can feel hard to keep our lifestyle in check. We need to make
sure we put our physical and mental wellbeing first. Here are some tips to help design
a healthy lifestyle plan that works just for you.
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Meraopooua

Newsletter Ilehat@v loviog 2020
Subject line: Ovvyewéc tpotdoeis tov upvo— lodiog 2020

Preheader: Avokolbyte Ti1C tehevtaieg HOC O0TPOQIKEG GLUPOVAEG, 106€G Yia
YOUVOGTIKY] KOl VOGTULES GUVTAYEG

Tpomun Movg Kapvdag
4 Mepideg

Ikavomoote TOVG YELOTIKOVG GOG KOAVKEG HE OLTO TO VOOTIHLO TPOMIKO EMOOPTIO
nov EgxetMletl amo T1g yevoels Tov kaiokopov! Eivar younio oe Mmapd, mAovcto e
TPOTEIVES Ko €0KOAO Yo va yivet!

[IpocBéote ppovta emoyng 1M OmMOANVGTE TO HOVO TOV GE £V UTOA LE €VOL KOVTOAL
ooV aTopIKO YALKO!

2VOTOTIKA:

e 1 ®pyo pdvyko
1 pefovpa (15 ml) Aloemax 7n Zvpmvkvopévog Xopdg AAONG pe yevom
pévyxo

e s xovti (200 ml) ydAa kapvdog younid oe Mmapd
e 4 scoops (24 yp.) Formula 3 E€atopukevpéveg Ipmteiveg oe okdvn
e 1scoop (26 yp.) Formula 1 pe yebon Banana Cream
o Zvopa AoVOAG TopTOKAALOD Kot yupds and 1 lime
Extéheon:

1. Eeplovdiote T0 HaVYKO Kot apapEsTe OAN TN GApKa Ard TO KOUKOVTGL.
2. TomoBemote 1t odpka oto umAévtep kol mpooBéote 10  AloeMax/
Svpmvkvouévo Xoud AAong pe 'evon Mdavyko, to yaia kapvdag, tn Formula
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3 E&atopcevpéveg Ipwteiveg oe Xkovn, tn Formula 1 pe yedon Banana
Cream, 10 OO TOPTOKOAALOD Kot TO YLUO amd lime.

Xtomote koAd To VMK €mg 6tov dmupovpyndel €va opoldpopeo Kot
O OPPELGTO OETYLLOL

YepPipete og mothpla 1 Lol kot yopvipete pe Evoua lovoog lime.

ZvpPovAn: tomobeteiote TO pelypo O€ TOYOTOUNYOVY Yo €vO. AOYTOPIOTO
TOYOUEVO EMOOPTIO!

Ava pepioo™®

Evépyewn | Ilpwteivn | Edddweg | Autoapd YoatavOpakes | Zakyapa
(Kcals) (9) ives () (9) (9) (9)
122 8 1 5 12 11

* To mpoidv pag povo O0tav mopockeLochel cOUP®VE UE TIG OTOLTOVUEVES
oomnyieg umopel vo mpospépel OAa Ta OpENTIKA 0PEAT OV avaypdpovTal 6TV
ETIKETA.

Ieprypapn Metadedopévov:

Av1o 10 KOoAoKaipt elvarl gukaipion vo SOKIUAGETE VEES, VTEPOYEG YEVOCELS GE
KkdOe yeopa e nuépag. Ta kadokopvd emdOpmIaL EXOVV TNV TIUNTIKY TOVG,
v avtd ko gueic cag mpotetvovpe pio cvvrayn yu 10 TEAEW EEMTIKO
EMOOPTIO.

5 AGKNGELS HE KOPEKAQ Y10 VO, OOKIUAGETE OTO OTITL

Ohot yvopilovpe 01t 1 Kabiotikny Lon yo peydreg meplddovg emPopdvel o
ocopa, T otdon kot v gveéio pog. Kobbg ov mepiocdtepol amd epdg
epyalopacte mAEOV amd TO OTiTL Kot Ogv PPIoKOUACTE GTO YPAPEi0 OGO GTO
apelBiv, iowg eivarl duoKoAo va dtatnpnBodie oe POPLL KOl VAL YOUVAGTOOLLE
000 Oa & ae.

Bpeite Aiyo ypdvo avapeco ota meetings cog, To TNAEPOVILLATO GO KO TIG
VROAOEG OOVAELEG GOG Y10 VO KAVETE AVTEG TIC OMAEG OAAL OMOTEAEGLOTIKEG
OCKNGELS A0 TNV GVECT] TOV GTLTION GOC.

Mini KoOiopata Tpike@driomv:

AvvoumoTte To UTPATeO GOG HE OUTH TNV oA OAAG TOAD OTOTEAEGLOTIKY
doxnon! TomoBetnote O Y€PLAL GOG GTNV AKPN UIOG KOPEKAOS LE TO TOOILL GE
dvotypa 6o pe avtd TV OUOV. METAKIVGTE TOVG YAOVTOVE GOG UTPOGTE Ao
™V KapEKAa Kot kKpathote 6pBo Tov Kopuo pe ta xéplo teviopéva. Avyiote
apyQ TOVG OYKMVEG Kol KOTERACTE TO COUN GOG OGO TO YOUUNAL UTOPEITE,
KPOTOVTOG TNV TAATY Kovid otnVv Kapékha. [Tiéote pe ta xépa yo vo avéPete
Kol emotpeYTe otV apykn 0éon. Kavte 20 emavainyelc.
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Extdosicoc Y:

ATOKTNOTE MO SVVATOVE MUOVG KOl KOAVTEPN GTACT CAOUNTOS UE QLT TNV
doKNnon MOV UMOPElTE VO KAVETE OKOUN KOL GTO YPOQPEi0. ZEEKIVNOTE KoL
Kabiote otV aKkpn pog KapEkAag Kot Kpatnote éva Papdkt oe kdbe yépt, e
opOlovg TOVG OUOVG, TIC TOAGUES TPOG TO EUTPOS KO TOVG OYKAOVES
KOANPEVOLG oTa TAevpd. Tevidote Toug Ppayioveg TPog Ta TAVE® KoL TPOG TOL
¢Em, Mmote To copa va oynuatilet to ypdupa Y. Emotpéyte oty apykn 0éon
Kot kévte 15-20 emavoinyelc.

Yovioo o€ KapEKAa:

ATOKTNOTE YPAUU®ON Kol 6OIETE TOVG HOEG TOV KOPUOV EKTEAMVTOAG QTN THV
TOPOALOYT] TNG KANGOIKNG cavidas. TomoBetnote Tovg MYES GOC O U
KopEKAQL PE TO YXEPLOL 0aG eVOUEVO. TevimMoTe To OO GOG KPATMVTOG TO
dQYTVAN TOV TOOIDV GTO £00POG. ZPIETE TOVG KOIMOKOVG UDEG POVYDVTAG TNV
KO cog mpog ta péoa. Opovtiote va dtatnpeite 10 copo cag oe gvbeio
YPOUUN amtd TO KEPAAL HEXPL TAL dAUYTVAN TOV TOSLDV, YOPIG VO AVOCKOVETE N
va Pubilete 10Ug Yopovg ococ. Kpoammbeite oe avty 1t 0éon yo 45
dgvtepoOlenta kot unv Egxvate va avamvEeTe!

Boviyapwka KoBiopata:

Amoktote mo duvatd TOd Kol MO GEXTOVS KOWMOKOVG HE ouTd To
kabiopara! Xtobeite pnpootd oe o Kapékia. Tonobethote to aploTEPd GO
TEMLOL 0TIV KOPEKAQ Tio® cag. Avyiote T0 YOVATO TOL 0100 TOS100 HEYPL TO
apotepd YovaTo va ayyigel oxedov to matope. Kpatote 6pbia v mhdtn pe
T XEPLOL GTOVG YOPOUS 6ag. Tevimote o 0e&l TOdL KOl EMGTPEYTE GTNV OPYIKN
Béom. Kdvte 20 emavarnyelg. AAAdEte ool Tonobetrote 10 0e&i méA L TNV
KapEkAa Tiow cog Kot exavardfete Ty idwa acknomn yio 20 popéc.

Kowmoexkoli 6g kapéxia:

Ot aoKNoElg KOMOK®OV lvarl €vog eE0PETIKOG TPOTOC Yol VO EVOUVAUDGETE
TOV KOPUO GOG, TOVS TPOGOYMYOVG GOG KOt TN HEST G0C. Apyikd EAMADOTE pe
™V TAQTN GOG OTO TATMUO Kot TOTOOETNOTE TIG YOUTEG GOC GE LU0 KOPEKAQL.
Bdaite ta xéplo cog miow amd To KEPAAL GOG KOl KPOTHOTE TOVG AYKMVES GOG
Ayopévoug pe KatevBovon mpog ta E€m. Tldpte pa Pabid avdoa, povenéte
TNV KOWMA G0G TPOG To. HECH KOl AVOWYMGTE TO CAOUN GO MG TO VYOS TV
yooov. H avoywon mpémer va yivel oe pon podokn kou otabepn kivnon,
STNPAOVTOG TIG YAUTES Kot To TEAROTO otV kapékia. Katefeite oyd oryd
TPOG TO TATOUO EMOTPEPOVTAS oTNV apyikY| 0€om. Kavte 10 emavarnyes.

Heprypagn Metadcoopévov:
H mpoondBeia yio va Bpodpe onpovpytkovg tpdmoug va KEAVOUE YUUVOGTIKY
ot0 omitt amoteAel mpoxAnom. [a Kamoleg véeg TeXVIKEG TOVOONG KO

EVOLVALLMOONG TOL CGMUOTOS, 0G OOKUYWACOVUE VO YPNOLUOTOMGOVUE Lo
kapéxia! [opaxdtw cog divovpe 5 TpOTOLE Y10 VO YOUVOCTEITE GTO OTiTL.
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Yyeoldote £vo TPOYPOUNE VYIEVOD TPOTOV (MNS OV VO GOG
Tapraler

Ocov agopd tv mpoondbeio va mapopeivel Kaveic vyme kot oe eopua
vdpyovv moAlol mapdyovieg mov Bo cvuPdriovv  otn PeAtioon g
vevikotepn aicnong gveéiog cag. Amo ) dtatpoen kot v Eekovpaon £wg To
EMMEDN OTPEG, TIC EMOUYYEALOATIKEG GOG VITOYPEDGCELS, 1| KANPOVOUIKOTNTO Ko
dAlo moALG elvar poOvo pepkol amd TOLG TOPAYOVIEG TOL UTOPOLV VL
EMMPEACOVYV TO TPOGHOTIKA GOG OATOTEAEGLLOTOL.

H Beitioon ¢ vyesiog Kot TS QUOIKNG KOTAGTOONG Elval pio, LoKpoTpoBesun
aAlayn tov Tpdémov NG mov amartel Kabnuepivi Tpootddeio Kot apociman.
Hekivnote  eoTidlovtog o€ WIKPEG TTVYXEG TG KoOnpepwotnTog Ko
npoomadnote va aALalete pio cuvhfeta TNy nuépa.

2ag dtvovpe pepikég cLUPOVALS Yo va EEKIVIGETE Ao ofjuepa!
Eivan 0épa wopponiog

Ooco mo opactprog givor o Tpomog (ong Hag, TOG0 mo oNUAVTIKO gival vo
TAPEXOVUE GTOV  OPYOVIGUO HOG EMAPKY] TOCOTNTO OPENTIKOV GLOTATIKMV,
MOTE VO LTOPOLUE VO avTameSepyOUOoTE 08 KAOE TPOKANGN LE TOV KAADTEPO
dvvatd Tpomo! Avtd onpaiver 01t mpémel vo povTiovE VO TOPAUEVOVUE
EVLOOTMUEVOL KOl VO KATOVOADVOLUE TOKTIKE, 1coppomnuéva yeopoto. Mia
KoAn 10€a gival vo Kataypaeete Ty Kodnuepwvn Tpdcinym cag o€ Bpemtikd
OLOTOTIKG KOl VO KPOTOTE onuewwoel; o€ efdopadiaio Pdon yu va
TapoKolovdeite To TAOC MGOAVESTE.

A®OGTE TPOTEPALOTNTO GTOV VTVO

"Evag kaAidg Ppadivog vmvog amotehel {OTKO KOUUATL VY10VG Kot OpacTHPLlon
tpomov (mng. Bonbd tov opyaviopd pog vo Eekovpaotel, va avalwoyovnOel
KOl VO OVOKTNOEL TNV EVEPYEIL TOL £YO0E KOTO TIG KOOMUEPVEG LOG
opaoctpromres. Ilpoonabnote va xowudote 6 — 8 mpec kabe Ppdov ko
viobetnote cuvnBelEg Yo KaAVTEPO VTTVO.

EmA£€te mo vyewvd ovok

[ToAAol amd epndc €xovv TNV TAGM VO TGIUTOAOYOVV UECH OTN HEPO, OUMG TO
TOALG ovax gival cuvnBmg younAd oe BpenTIKd GLGTATIKA Kol TAOVGLO GE
Beppidec! Kartavordote ovax pe mo €Eumvo Tpomo, EMALYOVTOC O VYIEWVEG
EVOALOKTIKEG TOV QYOTNUEVOV COG GVOK, MOTE VO IKOVOTOGETE TV emtBupio
GOG Y10 TOUTOAOYN O aroPevYovVTag TIG £ETpal Beppideg.

Kavte amoloyiopné g efoopddog cog
Etvon mpogavég 6t o chyypovog 1pomoc (mng dnuovpyel TOAAEC OpPEC LeyAAo

o1peG. AE0AOYNGTE TO TOG KLVAQ M €PfOOUAdN GOG KOl TOPOTNPNOTE TOV
APLEPADVETE TOV YPOVO GAG GE ALTO TO dLAGTNHA. AvTd pmopet va cog fondnoet
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VO OVOKOADWETE KPUUUEVO OlOTALOTE €AEVBEPOL YPOVOL TOL deV &lyote
avTIANQOel puéypt Topa!

Kotoktiote T00g 6T0Y0VS 6O

Y TOAEC YMOPES, O OCULVIGTOUEVOG YPOVOG Kabnuepwvhg doknong eivot
tovAdyiotov 30 Aemtd. Eqv Béhete va Pedtidoete 10 eminedo TG QUOIKNG GOG
Katdotoon Tpénel va Ppeite xpovo yo doknon. Aglepmote 45 — 60 Aemtd v
nuépa, v Tpobépuaveon, doknon ko anobepomneia. Edv avalntdue éumvevon
Yo vo EEKIVNGETE, OEITE TIG OIOKNGEIS TOV GOG TPOTEIVOVLLE Y10 SLOCKEDOGTIKN
YUUVOGTIKT] GTO OTTL.

"Evag Tpoémog Long mov Tarpralel oTiC avVAaYKES 060G

O kdBe avOpwmog £xel TO O1KO TOV 1O1A{TEPO GOUATOTLTTO KOl ALVTOTOKPIVETOL
SPopeTIKA 0TI aAlayéc otov Tpomo {ong kol otnv doknon. Eotidote 10
TAOVO VYLEWVOL Kol OpaGTI POV TPOTOL LMNG 0TIS acy0AES TOV amoAapPaveTot
neplocdtepo. Emaélte v opa g muépag mov PoAedel KaAvtEpA TO
TPOYPaULd Goc Yo va acknbeite kou Bpeite tpdmovg va evtdEete vylevég
ouvnBeleg oty KanpepvoTNTa GO,

A®GTE GNPOCI0 6TO TOS VOLMOETE

O 1pomoc e tov omoio PAEmMOVLUE TOV €0VTO HOG UTOPEL VO EMNPEACGEL TA
emimeda evEPYELAS MOG, TNV TPOOTAOED HOC Kol TO OmOTEAECUATO TNG.
Tovaote v owToneEMoiONGN GO KATAYPAPOVTOS TOVG GTOYOVS GO GYETIKA LE
v vyeia, Ta cOpatd cog Kot oNUEIDCTE TEVTE BETIKA YoM Yo TOV £0VTO
cog Kabe pépa. ‘Etol Oa eivor mo edkoro va datnpnoete v aiclodoéio cog
OGOV aQOpa TNV EMTEVEN TOV GTOYW®V GOG, AKOUT KOt TIG NUEPES oL Pyaivete
€KTOG TPOYPELLLOTOG.

Mnyv kdvete cvykpioeig

Eivor puotodoyikd va cuykpivoope tov eantd pog pe ailovs. H mpododog evog
@IAOV UTopEl VoL OMOTEAEGEL EUTVEVLGT] KOl VO, LG ODGEL KV TPO KOOMG Kot va
pog evBoappivel va cuveyicovpe v tpoomdeia yio v enitevén TV 6TOYWOV
pag, etvar dpmg gvkoro va mapacvpbolpe Kot va eykimpBiotovpe oto aicOnua
avemapkeg. Mnv Eegxvate o0t kabe avBpwmog eivar povadikdg kot OTL M
TPOCHOTIKN 60.G TPOOSOGS £lvar aVTO aKPPDS: TPOCMTIKT).

Ieprypopn peradedoopivov:

g mePLOd0VG £VIOVOL AyYovS, UIOPEL Vo @avel SUGKOAO VoL SLOTNPTICOVLE TOV
tpomo {mng pag vid Ereyyo. Tlpénel va gpovtiovpe va divovpe mpotepondtTnTa
0T COMOTIK Kot Tvevpatiky evegio poc. Tlapaxdto odlvoviar kdmoieg
ovuPovréc mov Ba cag Pondnoovy va GyedAcETE Vo TAAVO VYLEWVOD TPOTOL
Cong mov tanpraletl akpiPds otV TEPITTOON GO,
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BioMar reaches 2018 expectations

In 2018, BioMar Group delivered on the growth aspirations with a solid increase in
revenue as well as volumes. As expected, the earnings did not keep up with the growth in
volumes due to the competitive situation in the Norwegian market. However, the other
markets were able to compensate for the challenging situation.

With a result of 713 million DKK, BioMar Group reached the high-end of the 2018 EBITDA
guidance communicated in Q3 (690-715 million DKK). Revenue grew 4% from 9,955m
DKK in 2017 to 10,328m DKK in 2018, mainly derived from growth in volumes of 5 %.
Across geographies and species BioMar experienced a very positive year, except in Norway
where the company did not win the sales contracts expected:

- It has been a challenging yet rewarding year. We have not fully been living up to our
expectations, but I believe we have leapt forward and created a solid foundation for
sustainable business at a truly global scale. Furthermore, we have during the last part of 2018
taken several initiatives to improve our competitive position in Norway through
organizational changes and efficiency improvements, building upon our strong product
portfolio within salmon. Having said this, we believe the actual competitive conditions in
Norway are not sustainable in terms of profitability. For the time being there is enough
capacity in the market, but with the current market growth there will, in the near future, be a
need for new capacity investments. However, with the current return on invested capital in the
market, it will be difficult to defend further investments, explains Carlos Diaz, CEO BioMar
Group.
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(DKK million) 2018 2017
Revenue 10,328 9,955
EBITDA 713 712

During the year 2018, BioMar delivered proof of their ambitions to create sustainable growth
moving into new markets and species. Especially the shrimp market in Ecuador has
welcomed the acquisition of Alimentsa, embracing the new product concepts and services:

- We continue to see possibilities for growth in Ecuador. That is why during 2018 we
announced the investment in another line for pelletized feed as well as a line for extruded
feed. The services and products we are delivering to the market position us as a preferred feed
provider within the high-quality segment for shrimp feed in Latin Americas, states Carlos
Diaz.

The new companies in China and Turkey have both experienced a year with increased
volumes and earnings, despite a delay in the start-up of Wuxi factory.

- We are looking forward to a year with revenue at the same level as in 2018 but with
increased earnings. We expect to generate EBITDA in the range of 820-890 million from our
consolidated companies of which approx. 130 million DKK will be derived from new IFRS16
accounting rules. At the same time we continue our strategy of sustainable growth. I am
looking forward to opening the second factory in China, preparing for the start-up in Australia
and the inclusion of our third production line in Denmark, concludes Carlos Diaz.

Merdopoocpa

H BioMar avraneénh0e 6tic mpocdokics Tov 2018

To 2018, 0 Opthog BioMar avramokpiOnke otig mpocdokisg avantuing onNUELOVOVTOGS
ota0ep1] avénon 1660 oto £6000 660 KU 6TOVG OYKOVS TMANGE®V. O™ 1)TOV
avOpEVOIEVO, TO. KEPOT dEV 0KOLOVON GOV TNV AVATTVEY 6TOVG GYKOVG TOAGEMV
egotiog Tov avrayoviopov ot vopPnykn ayopd. QL61660, 01 dAles ayopés KOTAPEPAY
va avtietopicovy T 006KOAN KOTAoTUCT).

Me éva amotédeapo Dyovg 713 exatoppvpiov DKK, o opihog BioMar métuye v vyniotepn
amodoon oTig katevfivoelg tov 2018 oyetikd pe ta £50d0 TPO TOKW®YV, POPOV KOt
anocPéoewv (EBITDA), ot omoiec kowvomomOnkayv oto tpito tpipunvo (690-715 exat. DKK).
H avénomn tov e60dwv katd 4 %, dnradn amd 9.955 exat. DKK to 2017 og 10.328 exor.
DKK 710 2018 ponAbe xvping amd 5% avénon otovg 6ykovug ToAncemv. Ot S1popETIKES
TEPLOYES OPACTNPLOTOINGNG Kot TaL €101 TOL opiAov BioMar cuvéfodiav otny vmapén piog
wwitepa OeTikng ypovidg pe e&aipeomn v ayopd g Noppnyloag 6mov 1 etarpeia dev méTvye
TIG AVOUEVOUEVEG TOANGELG:

-'Htav éva 60oKkoro oA Onuovpyikd £10¢. Agv ovTomokplONKaUe TANPOE OTIC TPOGOOKIES
LOG 0ALG Bempd TOSC KAVOUE £VOL GALLO TTPOG TO, EUTPOG KOl OTLLLOVPYNCALE 1oYVPa Bepédia
v pe rooun emyeipnon og mpaypotikd toykocuo kKAipako. Emmiéov, tpog ta té€AN Tov
2018 avardfope opkeTEC TPOTOPOVAIES TPOKEEVOD VO, BEATIOCOVIE TNV AVIOYWOVICTIKT
0éom pog ot NopPnyio HEc® 0pyavVOTIKOV 0AALAYDV Kol BEATIOCE®V GTNV OTOJOTIKOTNTA,
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Bac1lopevol 6To 16YVPO YOPTOPLAGKIO TPOIOVIMV O GYETIKA e TOV colopd. Katomy
TOVTOV, MGTEVOVUE OTL Ol TPOYUATIKESG OVTOY®VICTIKEG cuvONKeg ot NopPrnyia dev eival
Blooyeg og eminedo kepdopopiag. I1pog 10 TapodV LIAPYEL ETOPKNG OVVALUKT GTNV 0YOPd,
®GTOGO LE TNV TPEXOVCA OVATTLEN TG ayopag Ba dnuiovpynOel, 610 dpeco PEALOV avayKn
Y0 VEEC EMEVOVGELC GTNV SVVOLUKT TG ayopdc. [Tapod’ avtd, e TV TpEYOVGa 0mdd06T TOL
KepaAaiov mov €xel enevoubel oty ayopd Ba elvar duckoro va atnpiovpe véeg emevovGeLG,
e&nyel o CEO tov Opirov BioMar, Carlos Diaz.

( exatop. DKK) 2018 2017
Képdn 10,328 9,955
"Ecoda mtpo toK®v, pOpmV Kot 713 712
omocPécemv

Koatd m dudpketa Tov étovg 2018, o dphog BioMar amédei&e 6t vhomotel Tig rhodosies Tov
vl TN dNpovpyia aElPoOpug avamtuéng Kabmg eloNAbs ce véeg ayopég Kot elonyaye véa €10
Ewwdtepa, n ayopd yopidag oto Ekovaddp kaiwcopioe v e€ayopd e Alimentsa
aykoAalovtog ta véa mpoldvTa Kot TIG VEES VTN PEGIES:

- E€axolovBobpe va PAémovpe duvatdtnteg avdmtuéng oto Exovadop. I'ia tov Adyo avtd, o
2018, avoKOWMGALE TNV EXEVOVCT| GE L0 AKOUT] VPO TAPOYDYNG TPOPDOV VIO LOPOT
o@apdiV (Télet) Kabdc Kot 6€ o ypouur tapaynyng eEobnuévav tpoeayv. Ot vanpecieg
KoL To TPOTOVTA TOV S10DETOVHE GTNV AyOPd AVAOEIKVDOLY TNV ETALPIO LLOC MG TPOTILMDUEVO
TEPOYO TPOPOV VYNANG TO10TNTAS Yo Yopideg PeTaED TV Y®pdV TG AATIVIKNG AUEPIKNG,
dAmvet o Carlos Diaz.

O véeg etanpeieg oty Kiva kot v Tovpkia diévucay €va £1o¢ pe av&npuévoug dykovg
TOMGCEDV Kot avEnpéva kKEPON mapd TV Kabvotépnon oty Evapén Aettovpyiag Tov
gpyootaciov Wuxi.

- Avapévoope éva véEo £Tog e €6000 6TO 1010 emimedo pe 1o 2018 aAld pe avénpéva KEPO.
Avopévoope va dnpovpyncovpe £60d0 TPO TOKMV, POPMV Kol anocPEcE®V TG TAEEMS TV
820-890 exart. amd TIg evomomuéveg etatpeieg oG ek Tov omoiwv mepinov 130 exat. DKK Oa
TPoéADoVV amd TOVG VEOLG AoYloTikoVg Kavoveg AXITA 16. [TapdAiinia, cuveyilovpe
OTPATNYIKN LOG Y10 TNV aEPOpOo avantuén. [Ipocfrénovpe 6To Gvorypo Tov deHTEPOL
gpyootaciov pog oy Kiva kot mpogtopalopacte yo to Eexivinpa oty Avotpoiio Kot Tnv
EVEOUATOOT TNG TPITNG YPOUUNG Topaymync ot Aavia, kataAnyest o Carlos Diaz.
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BIOMAR GROUP Press Release 27 November 2017

BioMar announces strategic R&D investment in the shrimp market

Just two months after confirming the acquisition of Ecuadorian feed manufacturer
Alimentsa, BioMar announced today the establishment of a new trial facility for shrimp.

The new investment confirms the previous announcements from BioMar stating that high-
performing diets and functional feeds for shrimp will be an important part of BioMar's
portfolio. BioMar CEO Carlos Diaz explains:

“This is a part of our overall expansion strategy. We basically take the required decisions to
build a strong, competitive and innovative foothold in the shrimp market. The investment in
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Ecuador is a tangible outcome of a much greater plan for innovation in BioMar. The global
R&D budget will increase by roughly 20 % in 2018, which comes on top of a dedicated
global set-up for R&D implemented over the last years”.

Havard Jorgensen, Global R&D Director elaborates on the announcement in this way: - We
are moving into several new geographies and new species, and this requires an increase in
R&D activities. Our global set-up based in Trondheim is complemented with our ATC
(Aquaculture Technology Centre) innovation network, which includes ATC Patagonia in
Chile, ATC Nordic with facilities in Denmark and Norway as well as now our ATC in
Ecuador. Here we will mainly focus on shrimp, strengthening our set-up and allowing a faster
take to market “.

“We experience that the most innovative feed solutions are generated when local market
potential is being met with solid scientific methodology, boosted by in-depth knowledge from
aquaculture hotspot across the globe. Ecuador has developed into one of the most important
shrimp producing nations and has in many aspects taken alternative roads. This makes it a
very interesting hub for product development”, explains Carlos Diaz.

BioMar for some has years been supplying shrimp grower diets from Costa Rica and shrimp
larval diets from France to customers around the world. The company will also within a few
months launch its’ shrimp range in China.

For further information, please contact:

CEO, BioMar Group

Carlos Diaz

cdiaz@biomar.com

Director, Global HR and Corporate Communication
Sif Rishoej

sri@biomar.com

BioMar is a leading supplier of high-performance feed to the global aquaculture industry. Currently, BioMar operates 14 feed
factories and is currently constructing another two. The factories are placed across the globe in Norway, Chile, Denmark,
Scotland, Spain, France, Greece, Turkey, China, Costa Rica, Ecuador and Australia. Roughly one out of five farmed fish
produced in Europe, South and Central America is fed on BioMar feed. Worldwide, BioMar supplies feed to around 80 countries
and for more than 45 different fish species. BioMar is wholly owned by the Danish industrial group Schouw & Co, which is listed
on the NASDAQ, Copenhagen.

Alimentsa is a leading dedicated Ecuadorian Shrimp feed supplier operating within the Ecuadorian market. The company has
since it was established in 1986 been fully owned by the founding families. BioMar acquired 70% of the shares in 2017.
Alimentsa delivers feed solutions as well as technical support and training to more than 300 shrimp farmers around the country
and generated revenue of approximately USD 75 million in 2016 with total feed sales of approx. 77.000 tonnes. The company
has currently 145 employees.
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Merdopoocua

ZouPoro BioMar

Opthog Biomar Aghtio TOmov 27 Nogpppiov 2017

O 6prhog BioMar avakowv@VEL TIG GTPUTNYIKES EMEVOVOELS GTOV TOPEN TNG £PEVVOS KoL
avantuéng 6TV ayopa yopioog
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Moéhg ovo pnives peta v empePfaioon g £gayoplag TG £TOPlOC TOPAYOYNS
{wotpopav Alimentsa tov Ekovadop, o opthog BioMar oavoxoiwvovelr ofuepo T
onuwovpyio poG véag pHOVAOdS Yo TNV TPUYRATOTOING1] OLUTPOPIKAV OOKIUAOV GE
yapideg.

H véo emévovon emPefaidvel TIC TPONYOOUEVEG OVOKOIWVAOGELS TOL OpiAov BioMar 611 o1
TPOPEG VYNNG amdOOoNG Kol Ol AEITOLPYKESG TPOPEG Yo TS Yyapideg Oa amoterlécouvv
OMUOVTIKO TURKA TOVL YapTopLvAakiov tov. O CEO tov opthov BioMar, Carlos Diaz e&nyei:

«H emévduon oty amotedel LEPOG TNG YEVIKNG GTPATIYIKNG EMEKTAGTG TNG ETOUPLOG oG, ZTNV
ovcia Tpofaivovpe 6T ANYT TOV OTAITOVUEVOV OTOPACEDY £TCL MGTE VO OTLLLOVPYTGOVLLE
plo dvvaty, OVIOY®VIOTIKA KOl KOvoTtopo PBdon oty ayopd yopidwv. H emévdvorn oto
Exovadop amotelel antd amotéreoua evdg moOAD peyaldtepov oyediov yio v Kovotopio
otov opo. O maykdouiog Tpobmoroyiopudg tov 2018 yio v ‘Epgova ko v Avartoén o
avénbBel kotd mepimov 20% kor Ba evioyvoetl Tig mpoomdelés pag Yo TV avamTuln evog
e€edkevpévon, Taykoouiov cuvorov E&A mov vhoroteital ta teAevtaio ypovia.

O naykoopiog Atevbuvtic tov topéa g ‘Epevvag & Avamtuéng, Havard Jorgensen, avélvoe
v aveTépm ovakoivoorn ue tov e€ng tpomo: - H etaupia pog sioépyetal oe apketég vEeg
YEQYPOOIKEG TEPLOYEG Kol €lodyst véa €idn, k1 avtd mpobmobétel evioyvon ToOV
dpaoctnpothTev pog 6tov topéd s E&A. Ot TayKdouleg eyKOTACTAGELS LG TOV £0pevovY
omv woéAn Trondheim mlaiciovovtal amd to diktvo kowotouiog tov Kévipav Teyvoloyiog
YdatokaAlepyeiwv  (ATC), 10 omolo mepihopPaver 10 Kévipo  Teyvoloyiag
Y datokarlepyewmv g IMatayoviag oty Xk (ATC Patagonia), to kévtpo ATC Nordic pe
gyKoTooTaoelg otnv Aavia kot v NopPnyia kabdhg kot to véo Kévrpo (ATC) oto Exovadop.
Edo® 6o emkevipwBovpe kupimg otig yopideg TPOKEUEVOD va EVIGYDCOVLE TN SOUN HOG Kot
Vo €0pUMGOVLE TaXVTEPQ TN BECT oG TNV Ayopa».

«ALOTIGTOVOLE OTL Ol TTO KOIVOTOUES SLATPOPLKEG AVGELG dNULovpYoHVTOL OTAV TO SOLVOULKO
NG TOTIKNG 0yopdc cuvovaletat pe pio otépen emonuovikn pebodoroyia evioyvpuévn Ue €1¢
Baboc yvon mov mpoépyeTar Omd TO KEVIPO VOATOKAAMEPYEWS avd Tnv venAto. To
Exovadop éxel eelybel o évo omd Ta O oNUOVTIKG KPATN Topay®yNne yopidag Kot €xet,
Omd TOAAEC OTOWELS, OKOAOVONGEL EVOAAAKTIKOVG OpOHOvS. AvTO amotehel évav TOAD
evolapépovta KouPo yia v avantuén tov poidviavy, e€nyei o Carlos Diaz.

O ophog Biomar mpopun0edet, 86 Kot apkeTd xpovia, TPOPES TAYLVONG Yo Yopideg amd TV
Costa Rica xat tpo@ég yo mpovopeg yapidag amd ™ Ioaddia oe meddteg amd oAOKANPO TOV
koopo. Emiong, o Alyovg unveg n etaupia Oa Aavedpet Eva €0pog TPoe®V Y10, yopideg otnv
Kiva.

INo teprocotepeg Tapopopicg propeite va amevBuvleite:
O CEO tov Opirov Tnc BioMar
Carlos Diaz

cdiaz@biomar.com

Yrev0vvog maykoopiov AvOpomivov Avvopikoed kot Etapuaic Emkowoviag
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Sif Rishoej

Sri@biomar.com

O Outiog Biomar civor o kopopaiog mpounbevtie popadv VYnANS amddoons oty TaYKOOULO. SIOUNYOVIe. DOATOKAAMEPYEINS.
Zijuepo. Jertovpyodv 14 gpyootaoia {wotpopdv e Biomar evad axoun dvo Ppickoviar vo katackevn. Ta gpyootdoio fpickovia
otnv NopPnyia, tm Xidy, ™ Adavia, ™ Zkwtia, ™y loravio, ™ Talrio, vy EAdda, v Tovpkia, v Kiva, v Koora Pika, o
Exovadop kar v Avotpodia. Iepirov éva ora mévre wapia 1y@votpopeiov mov mapdyovior otny Evpdnn, ot votia kot KeVIpIKi
Auepikny pépetan pe (wotpopés tov ouilov Biomar. Xe moykoouio eminedo, o Ouirog Biomar mpounbeder {wotpopés yia
TEPLOGOTEPO OO 45 dopopetika gion wopiwv oe mepinov 80 ywpes. O duiog Biomar oviiker €& oloklipov arov frounyoviko

ouido Schouw & co, tov omoiov o1 uetoyés eivour etonyuéves ato NASDAQ the Komeyydyng.

H etoupio Alimentsa arotelel kopopaio mpounbevtii popav yopidos ard o Exovaddp mov dpoctipiomoleitor atny oyopa tov
Exovadop. H etaupio amo v idpvon e 1o 1986 avijker €& oroxAijpov ota idpvtika e uéln. O duurog Biomar anéxtnoe 1o 70%
v uetoyov e to 2017. H Alimentsa mopéyer Aboeic oe Géuaro mov apopovv v mopaywyn twv (wotpopdv kabng ko
TEYVOAOYIKY VITOTTHPIEY Kou eKTOUdEVon o€ Tavw oo 300 eKTPOPEIS Yopidwy ae 6N T YWPo. Kow ONpIoDpyRoe E6000. TEPITov 75
exaropuvpioov USD kord 10 2016 pe tg ovvolikés mwlioels {wotpopav va avépyoviar atovg 77.000 tovovg. H etoupio

omacyolel 145 vralinlovg.
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